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ijlise  In  Advertising,  Circulation  Rates 
Considered  As  Operation  Costs  Mount 


Possibility  of  $50  Newsprint  in  1938  Creates  Grave  Situation  for  Publishers- 

Wages  and  All  Other  Costs  Up 


INCREASED  revenue  from  adver¬ 
tising  and  circulation  coupled  with 
psp  control  of  expenditures  is  the 
srt  of  most  newspaper  manage- 
Bti  to  the  pressing  problem  of  how 
ncet  the  rapidly  increasing  costs 
the  industry. 

Coiti  have  been  rising  for  many 
liitfai.  chiefly  in  increased  wages 
medianical  and  other  employes, 

U  the  announcement  of  the  major 
[iiigirint  companies  that  they  seek 
price  for  1938  brought  the  sub- 
U  of  mounting  operation  costs 
(rdbly  to  the  attention  of  publishers 
|id  business  managers. 

The  advance  per  ton,  a  rise 
17^%,  means  an  addition  of  more 
^  $30,000,000  to  the  newsprint  bill 
the  nation’s  newspaper  publishers. 

In  addition,  practically  all  costs  of 

Plion  are  up.  New  scales  signed 
mechanical  unions  in  the  past 
^■tfas  have  appreciably  increased 
rates. 

|fii0^per  Guild  Exerting 
Presnire  On  Many  Fronts 

The  American  Newspaper  Guild, 
pressure  on  many  fronts,  has 
contracts  and  agreements 
I  thousands  of  dollars  to  pay- 
of  individual  papers.  Other 
§prtment  workers  and  their  execu- 
Rshave  shared  the  increased  reve¬ 
al  of  the  past  two  years, 
kk  true  that  many  publishers  have 
ikady  increased  both  advertising 
ai  circulation  rates  since  the  re- 
from  the  depression  began, 
io  hr  as  advertising  rates  are  con- 
•ned,  however,  these  increases  have 
a  leneral  been  based  on  increased 
amlation  totals,  so  that  in  the  ag- 
^te  milline  rates  have  made  little, 
®y,  advance. 

^^^cs  compiled  by  the  American 
hsidation  of  Advertising  Agencies 
•  d  various  dates  in  1936  showed 
3  Bcreases  in  general  advertising 
^and  66  increases  in  retail  rates 
cmnpared  vrith  corresponding 
of  a  year  earlier.  There  were 
^  decreases  in  general  rates  and 
’  deoeases  in  retail  rates.  These 
<««  covered  most  of  the  daily 
'■papers  in  cities  of  100,000  popu- 
or  more. 

h  dollars  and  cents,  the  increases 
'  Wneral  rates  aggregated  $1.2682 
jd  for  dailies,  and  $1.0322  for  Sun- 
iihile  net  increases  in  aggre- 
Jd  retail  rates  amounted  to  36.35 
g  fw  dailies  and  26.27  cents  for 
J^ays-  All  these  figures  are  on 
f*®'l®e  basis.  The  comparatively 
ore  of  the  increases  is  shown 
Editoh  &  Publisher  Year  Book, 
tiiis  year  reported  aggregate 
general  advertising  rate  of 


$132,513  for  all  U.  S.  dailies,  and 
$64,988  for  all  Sundays. 

The  E&P  Year  Book  tabulation  of 
milline  rates  also  shows  the  slow 
way  in  which  rates  have  been  ad¬ 
vanced.  For  morning  papers  the 
composite  milline  rate  for  1936  was 
$2.58,  exactly  the  same  as  in  1925  and 
1934.  For  evening  papers  it  was  $3.72, 
one  cent  higher  than  in  1935  and 
three  cents  lower  than  in  1934.  For 
Sundays  it  was  $2.16,  four  cents 
higher  than  in  1935  and  10  cents  lower 
than  in  1934. 

All  of  this  means  that  advertising 
rate  increases  have  barely  kept  pace 
with  circulation  increases.  If  a  news¬ 
print  crisis  should  force  a  sharp  re¬ 
adjustment  of  rates  that  would  send 
the  milline  rates  shooting  skyward, 
they  would  imdoubtedly  draw  bitter 
protests  from  advertisers.  To  the  ex¬ 
tent  that  increased  rates  might  cause 
a  reduction  in  linage,  there  would 
be  an  automatic  saving  on  newsprint; 
but  it  would  take  careful  adjustment 
of  rates  to  insure  that  the  resulting 
net  revenue  would  not  suffer. 

New  York  business  managers  and 
publishers  have  taken  the  prospect 
of  $50  per  ton  newsprint,  together 
v.'ith  already  higher  wages  and  in¬ 
creased  publication  expenses,  with 
some  alarm  and  are  looking  about 
for  the  best  possible  means  to  meet 
the  added  expense. 

They  agreed  almost  unanimously 
this  week  that  the  result  would  mean 
an  increase  in  advertising  rates.  But. 
in  view  of  the  fact  that  no  definite 
method  of  meeting  rising  costs  has 
been  developed,  all  those  interviewed 
were  reluctant  to  say  that  any  of 
their  expressions  were  the  programs 
they  intended  to  follow. 

A  morning  paper  business  manager 
described  the  increase  in  paper  price 
as  “reasonable”  in  view  of  the  fact 
that  many  of  the  paper  companies 
are  in  receivership  and  that  their  only 
salvation  is  increased  revenue. 

Another  business  manager  said  the 
announced  increase  for  1938  should 
not  be  regarded  as  serious.  “We  are 
in  a  period  of  inflation  and  when  our 
costs  go  up  our  advertising  rates 
should  go  up  proportionately,”  he 
explained. 

Evening  Paper  Managers 

Consider  Return  Problem 

Only  one  business  manager  indi¬ 
cated  that  operating  economies  will 
be  effected  to  meet  cost  increases. 
He  said  that  he  would  not  suggest 
the  curtailment  of  certain  depart¬ 
ments  but  thought  that,  in  the  eve¬ 
ning  held,  there  was  much  unneces¬ 
sary  expense.  He  pointed  out  that 
the  greatest  waste  on  an  evening 


paper  is  the  number  of  returns.  Be¬ 
tween  18  and  20%  of  all  the  papers 
printed  in  the  afternoon  were  re¬ 
turned  to  be  sold  for  junk  at  between 
$7  and  $8  a  ton,  he  said.  “The  change 
in  publication  costs  might  result  in 
the  curtailment  of  the  number  of 
editions  of  evening  papers,”  he  added. 

Asked  about  the  possibility  of  in¬ 
creasing  the  price  of  the  morning 
papers  from  2  to  3  cents,  business 
managers  doubted  that  this  would  be 
considered.  They  believe  that  the 
tabloids  would  not  agree  to  such  a 
plan. 

Reasonable  Opportunity  Now 
To  Increase  Ad  Rates 

An  executive  of  one  morning  paper 
said  that  the  increase  in  all  news¬ 
paper  operating  expenses  is  part  of 
a  general  era  of  inflation  and  there¬ 
fore  should  not  be  regarded  by  pub¬ 
lishers  as  startling.  What  costs  are 
added,  he  said,  will  be  met  by  the 
increased  amount  of  advertising  that 
will  come  as  a  result  of  the  higher 
spending  tendency.  However,  he  sug¬ 
gested  that  it  provides  a  reasonable 
opportunity  for  newspapers  to  in¬ 
crease  advertising  rates. 

A  survey  of  Washington,  D.  C., 
papers  disclosed  that  no  immediate 
retrenchment  or  economy  programs 
are  in  prospect. 

Fleming  Newbold,  business  manager 
of  the  Evening  Star,  reported  “the 
tendency  is  toward  added  operations, 
with  no  curtailment  in  the  size  of 
staffs,  or  wages  or  salaries.” 

This  statement  of  policy  was 
echoed  by  the  other  newspaper  busi¬ 
ness  offices  in  the  city. 

All  express  the  conviction  that 
some  reduction  in  the  use  of  white 
paper  must  be  scheduled  if  the  $50-a- 
ton  price  materializes. 

The  Evening  Star,  says  Mr.  New- 
bold,  has  experienced  an  approximate 
10%  rise  in  operating  costs  thus  far 
in  1937  over  last  year.  However,  a 
boost  in  local  advertising  rates  has 
largely  offset  the  increasi^  expense, 
he  said. 

The  Washington  Post  and  the  two 
Hearst  newspapers — the  Times  and 
Herald — also  have  up^ied  local  adver¬ 
tising  rates  to  meet  increased  costs. 
They  found  this  has  aided  them,  tem¬ 
porarily  at  least,  to  meet  the  budget¬ 
ary  burdens  of  the  year. 

There  is  apparent  disbelief  among 
the  publishers  that  the  $50  newsprint 
price  will  actually  go  into  effect. 
They  express  the  opinion  that  a  com¬ 
promise  price  will  have  to  be  sub¬ 
stituted. 

Mr.  Newbold  expressed  doubt  that 
all  newsprint  contacts  for  the  next 


year  will  be  at  the  announced  price 
of  $50  a  ton. 

“However,  if  the  price  of  paper  ac¬ 
tually  goes  up  the  estimated  17%%,” 
he  said,  “many  publishers  will  have 
a  real  problem  to  pass  on  this  added 
cost  by  means  of  circulation  or  ad¬ 
vertising  increases.” 

To  date  there  have  not  been  any 
increases  in  the  circulation  rates  for 
Washington  papers,  and  none  pre¬ 
dicted  for  the  immediate  future. 

All  have  felt  the  pinch  of  increased 
editorial  staff  costs.  The  guild  has 
been  able  to  negotiate  the  ANG  mini¬ 
mum  wage  scale  for  the  District  of 
Columbia,  though  this  has  not  been 
accompanied  with  guild  recognition 
in  all  instances. 

The  Social  Security  taxes  have 
been  another  of  the  elements  in  added 
publishing  costs. 

“The  press  is  not  an  endowed  insti¬ 
tution,  and  if  increased  costs  continue 
without  compensation  in  increased 
rates,  etc.,  undoubtedly  reductions  in 
size  of  paper  or  material  to  be  printed 
will  have  to  be  put  into  effect,”  said 
Eugene  Meyer,  publisher  of  the  Post. 

Lowell  Mellett,  publisher  of  the 
Scripps-Howard  Daily  News,  how¬ 
ever,  said  that  so  far  he  had  not  felt 
the  burden  of  recovery  increases  in 
costs  of  publishing. 

Speaking  of  the  tabloid-size  News, 
he  added:  “We  try  to  publish  a  con¬ 
densed  newspaper  at  all  times,  and 
thus  are  not  as  greatly  affected  as 
others  in  our  use  of  white  paper.” 

Steady  Advertising  Volume 

In  Washington  Area 

However,  there  is  a  steady  volume 
of  advertising  in  the  Washington 
market  area,  because  presence  of 
the  great  numbers  of  government 
workers.  This  is  the  backlog  for  the 
Washington  market,  and  both  the 
merchants  and  the  advertising  offices 
have  testified  in  the  past  to  the 
steadily  increasing  retail  buying. 

As  such,  the  advertising  offices  are 
of  the  opipion  that  there  is  probably 
less  disturbance  here  over  increases 
in  rates  than  in  most  of  the  metro¬ 
politan  sections  of  the  country. 

While  all  Boston  publishers  fully 
realize  the  financial  situation  with 
which  they  are  confronted,  none  has 
evolved  a  definite  plan  of  procedme 
to  rise  above  the  encroaching  cost 
flood. 

One  publisher,  who  dislikes  to  be 
directly  quoted,  asserts  that  there  is 
but  one  solution  to  the  problem  and 
that  is  to  raise  the  cost  of  the  prod¬ 
uct  to  the  direct  consumer.  His 
paper,  as  well  as  the  majority  of  other 
Boston  papers,  is  now  selling  for  two 
cents.  He  vigorously  asserts  that  the 
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consumer  is  not  carrying  his  share 
of  the  cost  of  producing  a  daily  paper 
and  should  pay  three  cents,  the  extra 
penny  bringing  in  sufficient  added 
revenue  to  offset  the  multiple  cost  in¬ 
creases  of  the  last  few  months.  It  is 
his  belief  that  advertising  costs  are 
too  high  at  the  present  so  there  is 
no  merit  in  suggesting  that  advertis¬ 
ing  rates  be  increased.  He  further 
asserts  that  he  fully  expects  Boston 
metropolitan  newspapers  eventually 
to  sell  at  five  cents  a  copy,  and  adds, 
“It  is  a  fair  price  for  it.”  While  this 
is  obviously  a  logical  solution  the 
actual  accomplishment  is  not  likely 
to  occur  in  the  near  future. 

Carl  Dreyfus,  publisher  of  Hearst's 
Boston  Evening  American,  states  that 
he  has  given  the  subject  very  serious 
consideration  but  as  yet  has  not  de¬ 
termined  upon  a  single  panacea  to 
alleviate  the  ominous  situation. 

Roland  R.  Harrison,  manager  of  the 
Christian  Science  Monitor  and  of 
the  Christian  Science  Publishing  So¬ 
ciety,  states  that  the  management  of 
his  newspaper  “are  very  carefully 
considering  the  situation  but  have 
made  no  definite  plans  to  offset  rising 
production  costs.”  He  does  not  be¬ 
lieve  the  bugbear  of  1938  newsprint 
prices  is  a  potential  threat,  as  "a  $50 
newsprint  price  seems  too  high.” 


‘*Extra  CotiM  Mutt  Come 

Out  of  Profits'* — Hines 

Publisher  W.  M.  Hines  of  the  Bos¬ 
ton  Evening  Transcript  has  taken  a 
fatalistic  viewpoint  on  the  pressing 
subject  and  believes  there  is  no  way 
of  overcoming  the  mounting  costs. 
“We  will  have  to  pay  the  bill  and 
take  it  out  of  profit,”  he  states. 
"There  is  no  thought  of  raising  ad¬ 
vertising  rates.  We  are  a  three-cent 
paper  and  the  only  thing  we  can  do 
is  make  less  profit  and  absorb  the 
costs  if  possible.”  Like  the  Herald- 
Traveler  and  Boston  Globe,  the 
Transcript  has  granted  increased 
wages  to  the  guild.  An  added  cost 
was  placed  on  all  the  Boston  news¬ 
papers  this  week  when  the  Boston 
Publishers’  Association  signed  an 
agreement  with  Boston  Typographical 
Union  whereby  members  of  that  or¬ 
ganization  gained  a  91/3c  per  hour 
increase  and  a  five-day,  37t^-hour 
week. 

Newspaper  executives  of  Philadel¬ 
phia  for  the  most  part  withheld  com¬ 
ment  this  week  regarding  a  $7.50- 
per-ton  increase  in  newsprint. 

“I  have  a  feeling  that  the  advance 
was  too  abrupt,”  Charles  A.  Tyler, 
president  and  general  manager  of  the 
Inquirer,  told  EIditor  &  Publisher. 
“It  will  make  the  publishers  news¬ 
print  minded.  They  will  have  to  cut 
down  consumption  through  returns 
and  editorial  space.” 

Mr.  Tyler  said  the  increase  would 
add  another  hardship  to  the  publish¬ 
ers  who  already  are  “loaded  down” 
with  mounting  manufacturing  costs 
and  taxes. 

“It  is  difficult  to  see  where  some 
publi^ers  will  get  the  added  revenue 
to  take  care  of  the  increased  news¬ 
print  costs,”  he  added.  He  pointed 
out  that  the  increase  actually  amounts 
to  25%  since  the  commencement  of 
1936  when  the  price  went  to  $42.50  a 
ton. 

“It  would  be  a  better  pcfiicy  if 
the  newsprint  companies  led  the  pub¬ 
lishers  to  the  $50  a  ton  figure,  rather 
than  drive  the  $50  on  the  publishers,” 
he  said. 

John  C.  Martin,  president  and  pub¬ 
lisher  of  the  Evening  Ledger,  de¬ 
clined  to  comment  other  than  to  say: 
“It’s  much  too  early  to  discuss  it” 

Similar  sentiments  were  expressed 
by  William  Simpson,  business  ntian- 
ager  ot  the  Philadelphia  Bulletin,  and 
David  S.  Loeb,  assistant  business 
manager  of  the  Philadelphia  Record. 


Business  executives  of  Toledo 
newspapers  were  unwilling  to  com¬ 
ment  on  specific  plans  for  meeting 
rising  costs. 

“Rising  costs  in  any  industry  re¬ 
quire  two  definite  actions,”  said  Stan¬ 
ley  C.  Speer,  Blade  vice-president 
and  business  manager.  “These  are, 
first  inceasing  of  revenues  either 
through  price  or  volume,  and  second, 
definite  expense  control.  The  Blade 
will  attempt  to  follow  this  procedure 
although  we  are  not  prepared  at  this 
time  to  outline  our  specific  program.” 

“The  questionnaire  of  Editor  & 
Publisher  provides  for  answers  that 
are  not  yet  in  the  book,”  said  Richard 
C.  Patterson,  vice-president  and  gen¬ 
eral  manager  of  the  Times.  “In- 
ci  eased  costs  call  for  increased  reve¬ 
nues  that  can  only  be  had  through 
voliune  or  price.  Increased  costs  can 
only  be  met  through  strict  enforce¬ 
ment  of  careful  planning  to  meet 
changing  conditions. 

“Future  economic  conditions  will 
be  a  great  factor  in  deciding  the 
problem  now  confronting  newspaper 
managements.” 

Worth  C.  Coutney,  News-Bee  busi¬ 
ness  manager,  commented  only: 
“That’s  a  question  I’d  like  to  have 
.someone  answer  for  me.” 

Elimination  of  rural  deliveries  by 
carrier,  starting  March  28,  plus  the 
recent  increase  of  city  delivery  rates 
by  carrier  from  15  to  18  cents  a  week 
for  the  daily  editions,  are  highiights 
of  the  efforts  of  the  Detroit  News, 
Detroit  Free  Press  and  Detroit  Times 
to  meet  rising  costs. 

Elffective  last  Sunday  all  three  of 
the  papers  stopped  the  delivery  by 
carriers  to  subscribers  in  rural  areas. 
This  applies  to  Sunday  as  well  as 
week-day  editions.  Rural  carrier  de¬ 
liveries  had  been  made  within  an  area 
of  50  miles  of  Detroit. 

Partially  to  supplant  the  carrier  de¬ 
livery,  distribution  stations  are  being 
established  at  gasoline  filling  stations 
and  other  points  along  the  highways. 
Mail  deliveries  will  provide  compe¬ 
tent  substitution  in  most  cases  on 
week-day  editions.  Officials  of  the 
three  papers  were  of  the  opinion  that 
the  change  would  not  materially  af¬ 
fect  circulation. 
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Cost  of  Rural  Carrier 

System  Was  Prohibitive 

It  was  pointed  out  that  the  rural 
carrier  system  was  prohibitive  in 
cost,  and  that  it  was  not  unusual  to 
have  a  carrier,  paid  on  a  mileage 
basis,  drive  as  far  as  ten  miles  to 
deliver  no  more  than  half  a  dozen 
or  so  papers. 

Iowa  newspaper  publi^ers  are 
worried  about  increasing  costs  and 
will  meet  in  Des  Moines  Monday, 
April  5,  to  talk  over  some  of  the 
things  they  can  do  about  them. 


April  7-8  —  Ohio  Circulation 
Managers’  Assn.,  spring  conven¬ 
tion,  Hotel  Biltmore,  Dayton,  O. 

April  9-10  —  Hoosier  State 
Press,  meeting,  Indianapolis. 

April  10 — Indiana  Republican 
Editorial  Assn,  and  Democratic 
Elditorial  Assn,  meetings,  In¬ 
dianapolis. 

April  11-12  —  West  Virginia 
Newspaper  Circulators,  meeting, 
Beckley,  W.  Va. 

April  15-17 — American  So¬ 
ciety  of  Newspaper  Editors,  An¬ 
nual  Convention,  Washington, 
D.  C. 

April  19  —  Associated  Press, 
annual  convention,  Waldorf- 
Astoria  Hotel,  New  York. 

April  20-21— N.  Y.  State  Cir¬ 
culation  Mgrs.  Assn.,  Olean,  N.  Y. 

.April  20-23 — A.N.P.A.  annual 
convention,  Waldorf  -  Astoria 
New  York. 

April  26  —  Canadian  Press 
Assn.,  annual  meeting,  Toronto. 

April  26-28 — Assn,  of  National 
Advertisers,  spring  meeting  for 
members  only.  Hot  Springs,  Va. 

April  26-27 — Harrison  Mac¬ 
Donald  Elastern  Want  Ad  Clinic, 
Hotel  New  Yorker,  New  York. 

.4pril  29-May  1  —  American 
Assn,  of  Advertising  Agencies, 
annual  convention.  White  Sul¬ 
phur  Springs,  W.  Va. 


iiol  raised  its  weekly  subscrip 
rate  five  cents.  Since  then  otU 
have  followed  suit.  On  Jan.  11^3 
year,  the  Ottuma  Courier  increj 
its  rate  from  15  to  20  cents  a 


for  carrier-delivered  papers. 

The  Council  Blufs  Nonpareil  wef 
from  15  to  20  cents  a  week  March  l 
The  Mason  City  Globe  Gazette  a  fJ 
weeks  ago  raised  its  mail  subscrip.' 
tion  rate  from  $4  to  $5  a  year. 


OS  A^ 


With  one  Iowa  daily,  the  Iowa  City 
Press-Citizen,  moving  into  a  new 
$200,000  plant  this  week,  cmd  another 
.suspending  publication,  the  exact  sit¬ 
uation  in  this  state  is  not  easy  to 
iiscertain. 

Last  week,  the  Tri-City  Star,  a 
morning  newspaper  in  Davenport, 
suspended  publication  indefinitely. 

Of  the  150  employes  of  the  Star, 
several  have  been  given  employment 
on  the  other  Davenport  newspapers, 
the  Democrat  and  the  Times. 

The  meeting  of  the  Iowa  Daily 
Press  Association  next  Monday  is  a 
regular  meeting  but  comes  at  a  time 
when  most  publishers  are  wondering 
about  rising  costs. 

“With  newsprint  going  to  $50,  and 
with  other  costs  increasing,  a  lot  of 
newspapers  are  going  to  have  to 
either  raise  subscription  prices  or  try 
other  means  of  meeting  these  rising 
costs,”  said  John  Huston,  publisher  of 
the  Ottumwa  Courier. 

Mr.  Huston,  chairman  of  the  IDPA 
circulation  committee,  said  the  circu¬ 
lation  managers  of  the  state’s  dailies 
will  meet  in  a  separate  group  Mon¬ 
day  to  discuss  the  questions  involved 
in  raising  rates. 

Two  years  ago  the  Muscatine  Jour- 


Des  Monies  Dailies  Have 
Increased  Mail  Subscription] 

The  Des  Moines  Register  and  Trib. 
une  increased  its  mail  subscripda 
rate  on  the  evening  paper  from  $ 
to  $6.  The  Oelwein  Register  incretid 
its  city  and  carrier  rate  from  12  t 
15  cents  a  week. 

It  is  expected  that  other  dailies  ji 
the  state  will  follow  this  lead  in  r«i». 
ing  subscription  rates. 

Missouri  publishers  are  convinced 
something  will  have  to  be  done  about 
rising  costs,  but  so  far  they  have  d^ 
pended  almost  solely  upon  increawl 
revenues  to  cover  the  gap. 

The  consensus,  however,  is  that «- 
covery  in  the  advertising  field  wJl 
reach  a  stopping  point  and  that  tlx 
rise  in  production  costs  also  muii 
come  to  a  halt. 

“There  is  no  justification  for  suA  i 
decided  increase  in  the  price  of  newi- 
print,”  said  R.  L.  Rose,  advertiaiy 
manager  of  the  Jefferson  City  (Ifb.) 
Post-Tribune.  “A  jump  from  $G  i 
ton  to  $50  a  ton  is  too  much.” 

The  Post-Tribune  and  Jefferun 
City  Capital  News  stabilized  theb 
advertising  rates  during  the  depres¬ 
sion  at  a  point  calculated  to  meet 
the  revenue  requirements  in  fatter 
years.  At  the  same  time,  circulation 
prices  also  were  hiked. 

More  than  50  business  managers  ol 
metropolitan  dailies  in  the  Mid-west 
discussed  the  problem  of  forthcoming 
economies  at  a  recent  meeting  in 
Kansas  City.  They,  too,  agreed  that 
the  contemplated  increase  in  news¬ 
print  prices  was  too  great. 

W.  P.  Stanley,  president  of  the 
Sedalia  (Mo.)  Democrat  and  Capital, 
said  these  papers  have  increased  na¬ 
tional  advertising  rates  erne  cent  a 
line  and  raised  local  rates  back  to 
pre-depression  levels.  The  latter 
course  especially  affected  those  finni 
which  had  been  receiving  special 
rates.  Now  the  local  rates  are 
stabilized. 

Other  newspapers  in  Missouri  also 
have  raised  their  advertising  rates  to 
conform  with  general  business  re¬ 
covery,  but  few  have  increased  dreu' 
lation  prices. 
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Heavy  Salary  Increase* 

In  Memphis  Recetdly 

To  the  ordinary  costs  of  publica¬ 
tion,  both  newsi>ap>ers  in  Mempfe 
have  recently  added  heavy  salary  in¬ 
creases  in  both  the  editorial  and 
business  depaartments.  No  general  pay 
raise  was  granted  by  either  paper, 
but  as  much  as  50%  of  the  staffs  have 
already  been  given  increases  and 
more  are  being  paassed  out  each  week 

In  spite  of  this  increased  cost 
neither  the  Commercial  Appeal  nor 
the  Press-Scimitar,  both  Scripp^ 
Howard  publications,  have  raised  ad¬ 
vertising  or  subscription  rates.  Circu¬ 
lation  rates  were  raised  by  both 
paapaers  more  than  three  years 
the  Press-Scimitar  advancing  from 
three  to  five  cents,  and  the  Com' 
mercial  Appaeal  advancing  its  weekly 
rate  while  remaining  five  cents 
copy. 

Leon  Herman,  business  managtf  “i 
the  Press-Scimitar,  says  he  doM 
anticipaate  any  rate  increase  “in  the| 
immediate  future.” 

Increased  advertising  and  circuw 
(Continued  on  page  54) 


.\Ci 


Your 
Your  ^ 
%distr 
by  m 
Fir 


So 

Th 

Fo 


Your  ‘ 
Your  ‘ 
Your  ‘ 
%  disi 

Fi 


Editor  &  Publisher  for  April  3 ,  1937 


5 


■HOW  STORE  CAN  TEST  DAILIES’  POWER 

«^ecking  Its  Sales  Against  Total  Sales  in  City  by  Months,  Firm  May  Increase  or  Decrease  Use 

of  One  Newspaper  at  a  Time  and  Prove  Results 


I  os  ANGELES,  March  30 — A  defi- 
L  nite  method  of  measuring  the 
sales  influence  of  newspai^r  advertis¬ 
ing  and  of  distributing  it  to  secure 
for  the  merchant  his  most  favorable 
janpetitive  sales  position  is  being  out- 
L(H  to  advertisers  by  the  Los  An- 
^  Times.  The  method  was  devel- 
^  by  W.  K.  Bowden  of  the  Times 
Lplay  department,  and  represents  a 
i^ual  evolution  over  a  period  of 
oght  years  in  meeting  problems  at- 
jalant  to  conducting  display  adver- 
surveys  and  research  for  a 
libber  of  papers. 

The  method  tells  the  advertiser  with 
toonstrable  accuracy  whether  he  is 
laying  circulation  which  for  him  at 
bat  is  wasted.  It  tells  him  what  ex- 
at  proportion  of  his  advertising  ap¬ 
propriation  should  go  to  each  jmper 
to  secure  the  best  results.  It  indi- 
ates  whether  any  given  increase  in 
nhune  of  his  business  really  indi- 
cites  an  advance  or  if  as  a  matter  of 
bet  it  is  a  loss. 

This  is  done  by  isolating  one  factor, 
the  merchant’s  ^tribution  of  adver- 
tUng  by  newspapers,  and  establish¬ 
ing  a  definite  relationship  between  it 
nd  his  competitive  sales  position  or 
send.  It  is  equally  applicable  to  any 
mijor  sales  influence  which  allows  for 
poiodic  changes  in  use  and  which  is 


By  KEN  TAYLOR 


consistently  related  to  the  store’s  sales 
position. 

After  isolating  the  distribution-of- 
advertising  factor,  the  method  follows 
a  predetermined  trial-and-error  plan 
of  altering  the  appropriations  in  each 
newspaper,  with  the  results  showing 
immediately  at  the  conclusion  of  each 
trial  in  a  chart  showing  the  merchant’s 
true  competitive  sales  position,  or  his 
percentage  of  the  business  done  by  the 
field. 

The  first  step,  obviously,  is  to  de¬ 
termine  upon  a  method  for  definitely 
establishing  competitive  sales  position. 

Bowden  points  out  that  while  a  mer¬ 
chant’s  sales  volume  for  Jan.,  1936, 
for  instance,  may  show  a  substantial 
gain  (even  greater  than  the  average 
for  the  field)  over  his  sales  volume 
for  Jan.,  1935,  the  conclusion  that  he 
has  done  a  relatively  better  job  than 
his  competitors  may  be  erroneous. 
The  reason  may  be  that  he  did  a  poor 
job  the  previous  year. 

Competitive  sales  position  figures 
likewise  will  point  out  the  difference 
between  an  apparent  percentage  gain 
in  business  for  one  month  over  the 
same  month  the  year  previous,  and  a 
percentage  decline  in  the  store’s  share 
of  the  business  done  by  the  field. 


which  in  reality  is  a  loss.  If  a  mer¬ 
chant  loses  $250,000  yearly  sales  vol¬ 
ume  by  not  maintaining  his  competi¬ 
tive  sales  position,  even  though  he 
shows  an  increase  in  his  own  volume, 
it  means  his  competitors  have  gained 
$250,000  insales  at  his  expense. 

If  all  stores  in  the  field  are  spend¬ 
ing  3  per  cent  of  their  net  sales  in 
newspaper  advertising  these  figures 
mean  ^at  the  merchant’s  newspaper 
advertising  sales  influence  would  be 
reduced  by  $7,500,  and  his  competitors’ 
newspaper  sales  influence  increased  by 
a  like  amount. 

This  fact  is  not  conspicuous  when 
sales  volume  comparisons  are  con¬ 
fined  to  percentage  of  gain  or  loss  for 
corresponding  months. 

As  a  basis  for  establishing  a  com¬ 
petitive  sales  position  analysis,  which 
will  show  these  facts,  Bowden  uses 
Federal  Reserve  Bank  figiires,  which 
accurately  indicate  the  gain  or  loss 
in  sales  volume  one  month  over  the 
same  month  of  the  previous  year,  for 
all  reporting  stores  in  that  market. 
They  indicate  the  composite  trend 
in  sales  volume  for  all  stores,  but  they 
do  not  provide  gain  or  loss  figures 
comparable  with  any  individual  re¬ 
porting  store. 


The  answer  is  to  erect  total  stores’ 
sales  volume  figures  based  on  the  re¬ 
gional  Federal  Reserve  Bank  indices 
for  the  particular  market  or  city. 
These  do  not  represent  the  exact  dol¬ 
lar  sales  volume  of  reporting  stores, 
but  they  do  provide  a  means  by  which 
the  merchant’s  percentage  of  the  field 
can  be  computed  monthly  with  the 
same  accuracy  as  if  the  actual  figures 
were  available. 

The  analysis  is  reduced  to  the  re¬ 
tailer’s  gain  or  loss  in  dollar  sales 
volume,  by  months  and  accumulative, 
for  the  year  in  question,  (Exhibit  A), 
providing  a  picture  of  his  competitive 
sales  position  and  trend.  His  current 
month’s  per  cent  compared  with  the 
per  cent  of  total  stores  sales  the 
same  month  the  year  previous  estab¬ 
lishes  his  numerical  gain  or  loss  in 
per  cent  of  total  stores  sales. 

As  an  example,  if  he  had  15.0  per 
cent  of  total  store  sales  last  January, 
and  14.5  this  January,  he  got  0.5  per 
,  cent  less  of  the  Jan.,  1937,  business 
than  of  the  Jan.,  1936,  business,  the 
0.5  per  cent  representing  his  competi¬ 
tive  dollar  volume  loss  and  also  his 
loss  in  competitive  sales  position. 
Similar  recessions  over  a  three-year 
period  would  quite  definitely  estab- 

(Continued  on  page  62) 


MEASURING  NEWSPAPER  ADVERTISING  COMPETITIVELY 


•s  of 
Krest 
oing 
;  in 
that 

!WS- 

thc 
Ntoi, 
na- 
it  a 
i  to 
ittcr 
inns 
edal 
arc 

alio 

3  to 


Cumpeiitivc  sales  position  analysis  for- 
000  omitted  from  sales  figures) 

Total  upstairs  store  sales  1935 . 

Total  upstairs  store  sales  1936 . 

Total  upstairs  store  sales  1937 . 

Your  upstairs  store  sales  1935 . 

Your  upstairs  store  sales  1936 . 

Your  upstairs  store  sales  1937 . 

Your  %  of  total  upstairs  sales  1935 .... 
Your  %  of  total  upstairs  sales  1936. . . . 
Your  %  of  total  upstairs  sales  1937. . . . 
Your  numerical  %  gain  or  loss  ’36/’35. . 
Your  numerical  %  gain  or  loss  ’37/’36. . 
Your  competitive  $  gain  or  loss  ’36/’35: 

Month  over  month . 

Accumulative  to  date . 

Your  competitive  $  gain  or  loss  ’37/’36: 

Month  over  month . 

.Accumulative  to  date . 


(By  W.  K.  Bowden,  Loa  Angeles  Times) 

-‘'Name  <»f  Firm” - Store - Upstairs - Department- — — - All  upstairs,  combined 


Jan. 

Feb. 

Mar. 

April 

May 

June 

July 

Aug. 

Sept. 

Oct. 

Nov. 

Dec. 

$5,068 

$4,849 

$5,597 

$5,808 

$5,532 

$5,132 

$5,319 

$6,122 

$6,059 

$6,901 

$6.6.')0 

$10,.500 

5,589 

5,420 

6,400 

6,308 

5,900 

5,989 

5,768 

6,738 

7,117 

7,712 

7,.500 

11,750 

6,000 

5,750 

6,850 

6,700 

6,650 

6,750 

6,350 

7,325 

7,700 

720 

679 

778 

819 

819 

744 

777 

882 

897 

1,035 

978 

1,253 

782 

764 

909 

896 

879 

886 

854 

990 

1,068 

1,157 

1,103 

1,692 

846 

811 

993 

978 

998 

1,013 

940 

1,099 

1,178 

14.2% 

14.0% 

13.9% 

14.1% 

14.8% 

14.5% 

14.6% 

14.4% 

14.8% 

15.0% 

14.7% 

14.5% 

14.0% 

14.1% 

14.2% 

14.2% 

14.9% 

14.8% 

14.8% 

14.7% 

15.0% 

15.0% 

14.7% 

14.4% 

14.1% 

14.1% 

14.5% 

14.6% 

15.0% 

15.0% 

14.8% 

15.0% 

15 .3% 

—0.2% 

+0.1% 

+0.3% 

+0.1% 

+0.1% 

+0.3% 

+0.2% 

+0.3% 

+0.2% 

0.0% 

0.0% 

-0.1% 

+0.1% 

0.0% 

+0.3% 

+0.4% 

+0.1% 

+0.2% 

0.0% 

+0.3% 

+0.3% 

— $11 

+$  5 

+$19 

+$  6 

+$  6 

+$18 

+$12 

+$20 

+$14 

$  000 

$  000 

— $12 

—  6 

+  13 

+  19 

+  25 

+  43 

+  55 

+  75 

+  89 

+  89 

+  89 

+  77 

+  6 

000+21 

+  27 

+  7 

+  13 

000+22 

+  23 

+  6 

+  27 

+  54 

+  61 

+  74 

+  74 

+  96 

+119 

re- 
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EIXHIBIT  **B  1*’ — Competitive  Sales  Position  or  Trend  Related  to  the  Distribution  of  Your  1936  Advertising  by  Newspapers 


Your  %  of  upstairs  stores  sales  1935 . . . 
Your  %  of  upstairs  stores  sales  1936 . . . 
%  distribution  your  upstairs  advertising, 
by  Kwspapers  1936; 

First  paper . 

Second  paper . 

Third  paper . 

Fourth  paper . 


Jan. 

Feb. 

Mar. 

April 

May 

June 

July 

Aug. 

Sept. 

Oct. 

Nov. 

Dec. 

14.2% 

14.0% 

13.9% 

14.1% 

14.8% 

14.5% 

14.6% 

14.4% 

14.8% 

15.0% 

14.7% 

14.5% 

14.0% 

14.1% 

14.2% 

14.2% 

14.9% 

14.8% 

14.8% 

14.7% 

15.0% 

15.0% 

14.7% 

14.4% 

% 

% 

% 

% 

% 

% 

% 

% 

% 

% 

% 

% 

40.0 

.50.0 

60.0 

70.0 

60.0 

60.0 

60.0 

60.0 

57.5 

.57.5 

.55.0 

.50.0 

20.0 

20.0 

15.0 

10.0 

15.0 

25.0 

35.0 

25.0 

22.5 

22.5 

‘20.0 

15.0 

20.0 

15.0 

15.0 

10.0 

15.0 

10.0 

5.0 

10.0 

15.0 

‘20.0 

‘25.0 

20.0 

20.0 

15.0 

10.0 

10.0 

10.0 

5.0 

0.0 

5.0 

5.0 

0.0 

0.0 

15.0 

First  preliiiiiaary  trial.  First  newspaper 
usage  increased,  all  other  newspapers  decreased. 
Xote  trend  in  competitive  sales  position  with 
each  change  in  the  distribution  of  advertising, 
by  newspapers. 


Second  pn*liininary  trial.  Note  first  news¬ 
paper  usage  stabilized  at  60'7o  and  Second 
newsoaoer  bring  in  aeased.  Inii  :ated  change  i 
in  %  of  the  field  are  ty  >i;iU.  0  1%  has 
maximum  significance  in  many  instances. 


Third  preliminary  trial.  First  Fourth  trial 
and  Second  uew3,>a;jers  are  de-  First  &  Sec- 
creased  as  Third  newspaper  is  oad  papers 
tried  Note  tenlen:y  of  com-  cut  to  supply 
petitive  sales  pc^tion  trend  to  linage  for 
decline  as  the  First  and  Second  Fourth, 
newspaper  usage  is  deiTeascd. 


%  of  upstairs  stores  sales  1935. . . 
iour  %  of  upstairs  stores  sales  1936 . . . 
)our  %  of  upstairs  stores  sales  1937 . . . 
%  distribution  your  upstairs  advertis- 
■ng,  by  newspapers  1937 : 

First  paper . 

Second  paper . 

Third  paper . 

Fourth  paper . 


EXHIBIT  “B  2” — Same  continued  into  1937 


Jan. 

Feb. 

Mar. 

April 

May 

June 

14.2% 

14.0% 

13.9% 

14.1% 

14.8% 

14.5% 

14.0% 

14.1% 

14.2% 

14.2% 

14.9% 

14.8% 

14.1% 

14.1% 

14.5% 

14.6% 

15.0% 

15.0% 

% 

% 

% 

% 

% 

% 

.50.0 

55.0 

.57.5 

60.0 

70.0 

60.0 

15.0 

20.0 

22.5 

25.0 

20.0 

‘25.0 

15.0 

15.0 

15.0 

15.0 

10.0 

15.0 

‘20.0 

10.0 

5.0 

0.0 

0.0 

0.0 

July 

Aug. 

Sept. 

Oct. 

Nov. 

Dec. 

14.6% 

14.4% 

14.8% 

15.0% 

14.7% 

14.5% 

14.8% 

14.7% 

15.0% 

15.0% 

14.7% 

14.4% 

14.8% 

15.0% 

15.3% 

% 

% 

% 

Cf 

70 

% 

% 

50.0 

60.0 

60.0 

30.0 

25.0 

25.0 

20.0 

15.0 

15.0 

0.0 

0.0 

0.0 

[er  ol| 
s  noli 
n  the 

■cub- 


Fourth  trial  Fifth  preliminary  trial.  Third 
continued,  and  Fourth  trials  indicated 
Note  gain  greater  significance  in  decline  of 
over  ’36  and  First  &  Second  papers  than  in  in¬ 
loss  from  ’35.  creas.'S  in  Third  &  Fourth  papers. 

Movement  of  First  &  Second 
papers  back  to  First  &  Second 
Trial  positions  registers  the  for¬ 
mer  competitive  sales  position 
gain  tendencies. 


First  Refinement. 
70%  in  First  paper 
again  fails  to  regist  .r 
significant  improve¬ 
ment. 


Second  Refinement. 
Dj-riine  in  First  pa¬ 
per  and  increase  of 
both  Second  and 
Third  paper  substan¬ 
tiates  advantage  of 
60%  First,  25%  Sec¬ 
ond  and  15%  Third 
newspaper  basis. 


Quantitative  factor  can  now  be  introduced 
with  minimum  possibilities  of  error.  Total 
advertising  appropriation  can  be  increased 
and  decreased  and  competitive  sales  position 
effectiveness  noted.  This  quantitative  analysis 
will  have  the  advantage  of  the^established 
qualitative  factor.  Try  it. 
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COURT  VERDICT  HELD  «..»  B7b«  *’«€•  P  run  DAILIES’  STORIQl 

WAGNER  ACT  HINT  ^  BRING  QUICK  ACTI«| 

upb..di„  Por  Best  Promotion  of  1936 

IB  Rail  CaM  Saan  aa  “Straw  id  rw-iHE  Editor  &  Publisher  Cup  was  For  the  best  campaign  of  three  or  Aftar  $20,000  Debt  to  Boadi. 
Wind” — Racord  Crowd  I  awarded  to  the  New  York  Sun  for  more  advertisements  for  promotion  of  _ i.  n:..!-  • 


Upholdinc  of  CoUactiTa  Bargaining 
in  Rail  Caaa  Saan  as  “Straw  in 
Wind” — Racord  Crowd 
Haars  Dacision 


HE  Editor  &  Publisher  Cup  was  For  the  best  campaign  of  three  or 
awarded  to  the  New  York  Sun  for  more  advertisements  for  promotion  of 


the  best  all-around  newspaper  promo-  classified  advertising: 


Aftar  $20,000  Debt  to  Boadi. 
man  Is  Disclosed 


-  tion  during  the  year  1936,  by  a  jury  of 

Washington,  D.  C.,  March  29 — A  10  leading  advertising  managers  and 
Supreme  Court  decision  today  that  advertising  agency  executives  which 


1.  Des  Moines  Register  &  TarauNE.  Disclosure  by  the  San  Franeit^  /"'Oh 

2.  Newark  Evening  News.  Chronicle  that  a  poUce  commis^  L  w 

For  the  best  single  advertisement  had  been  indebted  to  a  bailh^  ooport 
iblished  in  trade  papers:  broker  over  a  14-year  period  toT 

No  awards.  extent  of  $20,000  has  been  a 

For  the  best  campaign  of  three  or  factor  in  spoUighting  the  investi^ 


collective  bargaining  statutes  are  con-  on  March  31  considered  material  sub-  published  in  trade  papers 

stitutional  forecast  a  similar  holding  mitted  by  more  than  60  newspapers.  No  awards. 

on  that  phase  of  the  Wagner  labor  Second  award  went  to  the  Des  Moines  For  the  best  campaign 


relations  act,  but  threw  no  light  on  Register  &  Tribune,  which  won  the  more  advertisements  published  in  of  charges  contained  in  a  renort 


controlling  questions  in  the  Associated  top  award  for  its  1935  promotion. 


Press  suit.  Tlie  best  all-around  promotion  done 

As  phrased  by  EHisha  Hanson  in  his  by  a  group  of  newspapers  under  com- 
,  brief  filed  on  behalf  of  American  mon  ownership  was  the  Scripps- 


trade  papers: 

1.  New  York  Sun. 

2.  New  York  Herald  Tribune. 


pared  by  Edwin  N.  Atherton, 
Federal  operative. 

The  announcement,  in  a  copyri^ 


Newspaper  Publishers’  Association,  Howard  Newspapers’  campaign  in  vertisement: 
the  question  presented  by  AP  in  its  newspapers  and  trade  journals.  The  1.  New  York  American. 

attack  on  the  labor  relations  act  is  committee  made  no  second  award  in  2.  New  York  Herald  Tribune. 

this:  this  class.  For  the  best  campaign  i 


For  the  best  single  direct  mail  ad-  story,  resulted  in  the  resignatk^ 
'rtisement:  the  police  commissioner.  Dr.  tv _ 

1  KTvRRr  r«i _ a_  _ _i  i  i  .  • 


E  Shumate,  and  brought  fresh  ii^ 
to  the  contents  of  a  report  Athatn 


For  the  best  campaign  of  three  or  had  just  presented 


“The  fundamental  issue  in  this  case,  A  new  class,  for  the  best  advertising  more  direct  mail  advertisements: 


insofar  as  it  concerns  the  newspaper  done  during  1936  for  the  advancement 


publishing  business,  is  whether  Con¬ 
gress  can  create  or  endow  a  legis- 


of  newspapers  as  an  advertising  me¬ 
dium,  produced  many  entries,  but  no 


lative  agency  with  power  to  control  awards.  The  judges  ruled  out  all 
the  various  steps  and  operations  es-  copy  which  included  any  selling  mate- 


sential  to  the  gathering  and  dissem-  ,ial  for  the  newspaper  which  pub- 


ination  of  information  by  the  press.”  lished  it. 


In  support  of  the  contention  that  Awards  in  the  several  classes  were 


1.  Milwaukee  Journal. 

2.  New  York  American. 

For  the  best  data  book: 

1.  New  York  Herald  Tribune. 

2.  New  York  Sun. 

For  the  best  research  study: 

1.  New  York  Herald  Tribune. 

2.  PrrrsBxniGH  Press. 


the  statute  unconstitutionally  inter-  made  as  follows: 


The  Atherton  report,  released  n  | 
public  document,  had  named  the  biil 
bond  brokers  firm  of  McDonough 
Brothers  as  the  “foimtainhead  of  cot. 
ruption”  in  San  Francisco.  But  then 
were  some  indications  the  repot 
would  fall  flat.  Mayor  Angelo  Rob 
had  demanded  substantiation  oi 
charges  and  a  member  of  the  bail 


Roy  S.  Durstine,  Batten,  Barton,  bond  brokerage  firm  had  denied  he 


feres  with  these  processes,  Hanson  For  the  best  single  advertisement  Durstine  &  Osborn,  New  York,  served  or  the  firm  had  loaned  any  money  to 


cited  the  first  amendment’s  guaranty  /or  circulation  purposes: 


of  a  free  press,  stating: 

“The  predominant  purpose  of  the 
grant  of  immunity  in  the  first  amend- 


1.  Des  Moines  Register  &  Tribune,  which  included  the  following: 


as  chairman  of  the  jury  of  awards.  Dr,  Shumate,  as  the  report  had  indi. 


2.  Hartford  Courant. 


H.  H.  Kynett,  Aitkin-Kynett  Com- 


For  the  best  campaign  of  three  or  pany,  Philadelphia. 


ment  was  to  preserve  an  untrammeled  more  advertisements  for  circulation 
press  as  a  vital  source  of  public  in-  jmrposes: 


Thomson,  Western  Electric  evidence. 


cated.  Harry  Lerner  of  the  Chronicle 
talked  at  length  with  Dr.  Shunute, 
who  finally  confirmed  the  Chrooide 


formation.” 

TTie  case  decided  today  was  the 
railway  labor  act,  attacked  as  uncon- 


1.  Des  Moines  Register  &  Tribune. 

2.  New  York  Sun. 

For  the  best  single  advertisement, 


Company,  New  York. 


When  Dr.  Shumate,  commissianet 


Allan  Brown,  Bakelite  Corporation,  for  two  decades,  resigned  next  dsy, 


New  York. 


grand  jury  investigations  began.  The 


stitutional  by  Virginia  Railway  Com-  published  in  a  newspaper  and  directed  Company,  Schenectady,  N.  Y, 


Chester  H.  Lang,  General  Electric  San  Francisco  News  created  a  fiesh  day, 


pany.  Collective  bargaining  features,  to  advertisers 


sensation  when  it  charged  two  Su-  dex. 


identical  with  those  contained  in  the 
Wagner  act,  were  under  examination. 
Naturally  no  question  involving  a  free 


1.  Scripps-Howard  Newspapers. 

2.  Philadelphia  Bulletin. 


John  Dobson,  Borden  Farm  Prod-  perior  Court  judges  had  “played  ball' 


ucts.  New  York. 


to  get  a  real  estate  broker  with  an 


For  the  best  campaign  of  three  or  York. 


Rene  Clark,  Calkins  &  Holden,  New  alleged  underworld  clientele  ap- 


press  was  presented  and  there  was  more  advertisements,  published  in  a  Shelley  Tracy,  Tracy-Locke-Daw- 


no  occasion  for  the  court  to  pass  newspaper,  and  directed  to  adver-  son.  New  York. 


upon  the  principal  issue  in  the  AP  tisers: 

case.  1.  New  York  Sun. 

Should  the  court  decide  to  consider  2.  Des  Moines  Rec 
the  relationship  between  a  news  writer  For  the  best  singl 


pointed  a  member  of  the  grand  jury  the 
Announcement  that  District  Attor¬ 
ney  Matthew  Brady  had  admitted  to  as 


J.  L.  McQuigg,  Geyer,  Cornell  &  the  Chronicle  that  for  more  than  20 


Newell,  New  York. 


years  Peter  P.  McDonough  had  held  on 


2.  Des  Moines  Register  &  Tribune.  S.  K.  Ellis,  Fletcher  &  Ellis,  New  his  note  for  $1,100  was  made  in  th* 


For  the  best  single  advertisement  York. 


and  his  publisher,  it  is  possible  that  for  promotion  of  classified  advertising: 


6  a.  m.  edition  March  26.  This  copy- 


the  ANPA  objection  may  be  sus¬ 
tained,  distingidshing  the  case  from, 
but  not  overruling,  the  railway  labor 
act  case. 


1.  Spokane  Chronicle. 

2.  Cedar  Rapids  (Ia.)  Gazette. 


A  complete  description  of  the  win-  righted  story  by  Lemer  showed  Ho¬ 
ning  promotion  material  will  be  pub-  Donough  had  obtained  the  note  inwW 
lished  in  these  columns  next  week.  circumstances  gimilar  to  those  irfiich 


In  the  Virginia  Railway  Co.  de-  announcing  the  court’s  flipflop  on  the  Perfumed  Ad  GivCS 


led  m  these  columns  next  week.  circumstances  gimilar  to  those  irfiich 

-  .  . —  -  ■—:■■■  Dr.  Shumate  described.  The  revela- 

e  1  AS  •  tion  led  to  announcement  the  gnnd 

erjUmea  Au  irives  jury  would  decide  if  Mr.  Brady 

Odor  of  Easter  Blooms 


Washington,  D.  C.,  March  29 — With- 


the  graft  cases. 

The  San  Francisco  Examiner  Mardi 


tionary  equipment,  are  properly  in-  „  news  of  the  reversal  of  the  previous  annovmcement,  the  27  charged  Maurice  L.  Rapheld,  sec- 

eluded  within  the  collective  barcain-  surprising  news  ot  toe  reversal  ot  toe  ™  . .  _  , 


eluded  within  the  collective  bargain 
ing  arrangement. 


court’s  stand  in  this  case. 


Washington  Daily  News  ran  a  per-  retary  to  Mayor  Rossi,  also  was  in- 


After  the  noon  recess,  the  press  Atoned  advertisement  March  24  and  debted  to  McDonough. 


Whether  the  court  will  also  rule  room  below  crowded  wiuT  the  received  an  immediate  favorable  re-  This  series  of  disclosures  by  San  | 
that  press  association  employes  who  correspondents.  Many  expressed  the  sponse.  The  process  was  discussed  in  Francisco  newspapers  came  to  a  new 
form  one  link  in  an  interstate  move-  opinion  that  the  court  by  its  apparent  ^  story  the  following  day.  climax  March  27  when  the  San 

ment  in  news  are  also  to  be  included  liberal  stand  in  these  cases  was  pav-  story  said  in  part:  cisco  grand  jury  disqualified  District 

under  the  act,  is  a  question  that  is  ex-  ^^y  £or  another  startling  “You’ve  probably  been  wondering  Attorney  Brady  as  prosecutor  of  the 

pected  to  be  answered  next  Monday  decision  in  the  Wagner  act.  about  that  fragrant  breath  of  spring  graft  inquiry. 


when  the  court  will  have  another 
“opinion  day.” 

A  record  crowd  of  newspapermen 
assembled  in  hope  of  getting  the  ver- 


’The  story  said  in  part:  cisco  grand  jury  disqualified  District  are 

“You’ve  probably  been  wondering  Attorney  Brady  as  prosecutor  of  the  ficir 
about  that  fragrant  breath  of  spring  graft  inquiry.  or  e 


that  delighted  your  nostrils  when  you  Brady  denied  Chronicle  charges  but 
received  your  copy  of  the  Washing-  was  ordered  removed  as  prosecutor, 
ton  Daily  News  yesterday.  ’The  fra-  only  to  be  reinstated  in  what  the 


SMITH  SELLS  PAPER 


After  publishing  the  Mountain  View  grance  came  from  the  purple  hydran-  Chronicle  labeled  whitewashing.  The  it 


diet  on  the  controversial  Wagner  act.  (Cal.)  Register-Leader  for  33  years,  gea  in  the  People’s  Drug  Store  color  uproar  continued  with  dismissal  of  tlw 
In  addition  to  the  over-crowded  press  ^  Milton  Smith  sold  the  newspaper  ad  announcing  Easter  flowers.  A  Grand  Jury  threatened  by  the 
section,  the  court  chamber  was  Walter  Keene,  who  recently  sold  his  technique  of  mixing  the  perfume  presiding  judge, 
jamm^  with  lawyers,  and  many  of  ffollister  (Cal.)  Aduance  to  M.  F.  with  the  colored  ink  on  the  press  was  “t^riucinM 

the  Easter  week-end  sightseers  in  Hoyle,  publisher  of  the  Hollister  Free  developed,  so  that  any  particular  part  1-»BLL  EATtMaiUN 
Washington.  Press.  Mr.  Smth,  who  U  68  years,  of  the  paper  now  cannot  only  be  col-  A  California  Assembly  con^^ 


LIBEL  EXTENSION  KILLED 

A  California  Assembly  committee  -j 
last  week  tabled  a  bill  which  pro*  ■Rn 


Decisions  involving  unimportant  K 

wpr..  firqt  handed  down  and  agamst  him  be-  “Our  experts  in  their  conservative  Posed  extension  of  the  state  libel 

♦he  air  of  tension  in  the  nress  action  criticism  of  President  Roose-  way  said  it  would  probably  be  some  to  govern  printed  statements  exp«; 

SadoVv  ShxJd  H^wele?  wnclh  following  the  November  election,  years  before  you’d  be  able  to  wring  ing  to  hatred,  contempt  or  ridi^ 
tegan  to  fly  over  copy  paper^^hS  dropped.  a  drink  out  of  a  bock  beer  ad.”  any  organizations,  assocmtion  ot  raa 


Justice  Harlan  F.  Stone  began  to  read 
the  court  opinion  holding  the  Railway  CoUrt  V pholds  PrCSS  Immunity 

hfiJ^L^d^the'htiSiTto  the*^  JACKSONVILLE,  Fla  March  31-Florida  Court,  which  in  earlier  de- 

when  he  tipped  off  the  newspaper-  cisions  has  support^  the  rights  of  a  free  press,  this  week  reempha- 

men  that  a  decision  would  follow  in  its  traditional  policy  when  it  affirmed  an  injunction  issued  by  Cir- 


any  organizations,  association  ot  Vii 

as  well  as  individuals.  ’The  bill  wouW 
have  enabled  filing  of  suits  by  man- 
bers  of  any  group  libeled.  liel 


BAILLIE  TO  SPEAK 

Hugh  Baillie,  president  of  the 


the  minimum  wage  law  case,  while  cuit  Judge  Worth  W.  Trammell  in  Miami  prohibiting  city  officials  from  T^lta*Clti**frat«-  lu 


reading  his  railway  labor  deci-  denying  reporters  and  photographers  access  to  public  records.  ’ITie  liti-  will  be  euest  sneaker  at  the  sixth 


sion.  gation  involved  claims  of  the  Miami  Tribune  that  its  representatives  annual  All-Iowa  Founders  Day  d®- 

As  the  last  to  hand  down  an  opinion  bron  hampered  by  police  officials  in  their  efforts  to  secure  pictures,  ner  of  the  Drake  University  chi4>*®  qu 

for  the  day.  Chief  Justice  Hughes  The  city  of  Miami  carried  the  appeal  to  the  Supreme  Court,  resulting  in  of  the  journalism  fraternity  at  De» 

made  a  strong  personal  speech  in  this  week’s  decision  upholding  the  permanent  injunction.  at  Des  Moines,  May  11. 


daily  tries  new  page  one  technique 


lo  begin  with,  the  innuence  ot  We  believe  that  when  the  reaaer  turbed  under  the  new  arrangement, 
radio  and  the  newsreels  is  undeniable,  comes  to  the  end  of  one  story  dealing  since  it  in  effect  is  already  a  depart- 
Gone  is  the  thrill  of  a  Bangkok  date-  with  conditions  abroad,  he  is  psycho-  ment  The  only  change  is  that  strictly 
line  when  the  reader  has  only  to  turn  logically  set  up  for  more  of  the  same  local  news  is  carried  under  a  “Rich- 
a  dial  to  hear  the  late  King  of  England  mental  fare.  We  believe,  furthermore,  mond”  classification,  whereas  other 
in  very  personal  conversation.  The  that  when  two  related  stories  are  put  news  of  local  origin  is  directed  to  the 
reader,  like  the  quail,  has  been  getting  together  the  sum  of  the  whole,  in  “Virginia”  page  or  to  the  other  classi- 
harder  and  hardw  to  creep  up  on  and  reader  interest,  is  greater  than  the  fications. 

startle.  The  reader  is  becoming  more  sum  of  the  two  stories  apart.  The  new  system  will  make  necessary 

an  enlargement  of  the  morgue  and  a 

I  I  great  increase  in  the  number  of  peri¬ 

odicals  it  carries.  Each  copy  e^tor 
will  be  supplied  with  reference  essen¬ 
tials  and  will  be  charged  with  devel¬ 
oping  his  own  source  materials. 

"The  paths  ahead  are  uncharted, 
but  the  main  emphasis  will  be  on  the 
news  story — to  make  it  interesting, 
and  to  make  it  understandable,”  Mr. 
Dure  says.  “No  longer  will  it  be  as¬ 
sumed  that  the  reader  knows  every¬ 
thing  about  everything.  No  longer 
will  be  present  columns  of  what  Sen¬ 
ator  This  and  Senator  That  say  about 
the  Guffey  Coal  Act.  Not  one  person 
in  100  knows  what  the  initials  ‘REA’ 
stand  for,  yet  stories  are  constantly 
printed  declaring  the  REA  will  do 
‘thus  and  so.’  In  short,  we  believe  it 
is  significant  that  foreign  writers  in 
this  country,  finding  it  necessary  to 
explain  American  tl^gs  to  their  own 
incredulous  readers,  produce  copy 
that  is  more  interesting  than  that  of 
American  writers  who  ‘expert’  on  do¬ 
mestic  affairs.” 

A  change  in  headlines  accompanied 
the  change  in  news  treatment  The 
Times-Dispatch  was  cited  among  the 
leaders  in  typography  in  the  Aytft*  con¬ 
test  last  year.  --  - 


eimcs-llispatrlT 


page  of 

Richmond-T  imea 


UuhmonD  elmcs-DisiJntch 


•jl"  I  .S.  \rli<iii  Ul  iilikrK 
III  .‘'il'IloM  II  >trikr>. 
^  hill*  lliMiM-  liiilirati- 


01d-6lyle 
T  i  mea-Dispatch 
front 


page. 


_ _  .  But  Mr.  Dure  regards 

heads  as  too  formal  and  in- 
flexible  for  the  new  system. 
Considerable  leeway  must  be  al- 
-  lowed  for  make-up  reasons,  and  so  the 

- -  _  new  heads  do  away  with  banks, 

_ ^  which  “nobody  reads  anyway,”  in  or- 

sponsibility  of  bringing  their  news  and  more  demanding  of  the  ‘facts  be-  “To  turn  the  argument  around,  no  der  to  allow  one  classification  to  fol- 
lactually  up  to  date  in  every  partic-  hind  the  facts.’  ”  one  but  a  fool  would  suggest  that  we  low  another,  without  imnecessary  in- 

ular,  and  with  presenting  it  in  proper  Mr.  Diure  frankly  acknowledges  the  break  up  the  sports  pages  and  print  trusions.  The  new  heads  are  fiiish  to 
perspective  and  with  due  reference  to  influence  of  Time.  “We  believe  that  one  sports  story  on  every  page  in  the  the  left  and  ragged  on  the  right,  al- 

its  background.  Because  the  news  the  answer  quite  frankly  is  to  be  paper.  Yet  that  is  exactly  what  news-  lowing  plenty  of  white  space  and  at 

story  has  presented  only  fragments  or  found  in  the  magazine.  Time,”  he  says,  papers  have  been  doing  with  other  the  same  time  making  it  possible  for 
“an^es”  of  dramatic  events,  and  be-  “Certainly  Time  has  shown,  as  Stanley  categories  of  news.  The  value  of  the  head-writer  to  get  his  meaning 

cause  much  has  been  lost  that  is  of  Walker  has  put  it,  that  ‘facts  can  be  segregation  is  strikingly  shown  by  the  across  without  “torturing  the  lan- 

news  value  to  the  reader  in  the  con-  made  charming.’  growth  of  sports  interest  that  accom-  guage.”  In  connection  with  make-up 

slant  shuffling  of  pages,  Mr.  Dure  be-  “We  do  not  mean  by  this  that  we  panied  this  segregation.  For  instance,  more  cuts  are  used.  As.  part-of -ffte 
Ikves  that  the  newspaper  has  been  propose  to  ape  Time  in  the  matter  of  the  New  York  Times  has  found  it  ad-  general  plan,  the  Times-Dispatch  also 
losing  intellectual  ground  where  there  style.  What  might  appear  in  fairly  visable  to  increase  its  sports  depart-  has  increased  the  size  of  its  body  type, 
are  gains  to  be  made.  Without  sacri-  good  grace  in  a  national  magazine  ment  from  five  members  in  1915  to  47  going  from  6%  Ionic  to  7%  Ionic  on  an 
Being  any  of  the  currency  of  the  news,  might  well,  and  probably  would,  vio-  in  1937.”  8-point  slug. 

or  any  of  its  dramatic  values,  why  can  late  good  taste  in  the  home-town  joiu:-  Under  the  system  of  news  segrega-  On  the  front  page  the  Hmes-Dis- 
not  the  newspaper  gain  some  of  the  nal.  What  we  propose  to  do,  simply,  tion,  or  grouping,  Mr.  Dure  points  out  patch  is  abandoning  “jumps.” 
intellectual  values  of  the  magazines  is  to  present  new  facts,  in  an  orderly  that  stories  can  be  written  shorter  and  “Except  in  rmusual  cases,  the  half- 
that  have  found  a  royal  feast  in  what  manner,  reinforced  by  the  old  facts  more  to  the  point,  that  stuffing  of  the  dozen  top  stories,  will  be  carried  in 
it  has  overlooked?  Mr.  Dure  believes  that  give  them  perspective.  To  do  this  news  story  that  constitutes  one  of  the  full  on  page  one,”  Mr,  Dvu*e  de- 
be  has  found  the  answer  to  thia  ques-  it  is  necessary  to  segregate  news  into  most  serious  ills  of  the  present  system,  dares. 

lion  by  the  segregation  of  news,  by  departments.  Where  we  now  have  can  be  eliminated.  A  definite  check  The  first  issue  of  the  new  Times- 

giving  it  expert  treatment,  to  make  it  sports  and  women’s  departments,  we  will  be  established,  on  every  sihiation  Dispatch  carried  on  its  front  page  a 

more  genuinely  informative  and  by  will  in  future  also  have  departments  so  that  stories  can  be  more  efficiently  short  two-column  annoimcement 
dianges  in  make-up.  for  national  affairs,  sciences,  religion,  followed  up.  Background  material,  which  the  editors  concluded  this 

The  new  plan  of  publication  by  the  and  Uie  dozen  or  more  other  logical  inserted  from  day  to  day,  will  give  way: 

’hmes-Dispatch  has  the  unqualified  news  classifications.  These  depart-  interesting  continuity  to  news  stories.  “Aware  that  change  is  the  only  con- 

support  of  John  Dana  Wise,  president  ments  will  be  operated  by  a  group  of  The  Times-Dispatch  copy  desk,  un-  stant,  the  Times-Dispatch  welcomes 

of  the  newspaper,  and  a  free  spirit  copy  editors,  growing  out  of  the  pres-  der  the  old  system,  consisted  of  seven  comment  on  its  new  venture  and  sug- 

among  Southern  publishers,  and  of  ent  copy  desk.  copy  readers,  a  slot  man,  and  a  tele-  gestions  for  the  futmre — to  the  end 

Virginius  Dabney,  the  editor,  whose  “As  we  see  it,  the  argument  is  all  in  graph  editor.  Under  the  new  system,  that  this  newspaper  shall  become  even 

oditorial  page  will  keep  step  with  it.  favor  of  news  classification.  Under  the  telegraph  editor  is  news  editor  and  more  the  newspaper  of  Virginia.” 

“The  whole  idea  is  based  on  the  be-  present  methods,  the  reader  of  foreign  all  the  other  desk  men  are  editors  of  Reaction  was  instantaneous,  one 
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Editor  &  Publisher  for  April  3,  1937 


MEDIA  RECORDS  NOT 
TO  PUSH  AD  PLAN 

Halts  Work  on  Its  Proposal  for  Joint 
Newspaper  Promotion,  Clear¬ 
ing  Way  for  United  Front 
Movement 

Media  Records.  Inc.,  has  “decided 
against  any  aggressive  promotion”  of 
its  independent  proposal  for  a  $500,- 
000-a-year  plan  of  promoting  news¬ 
paper  advertisng.  TTiis  decision  was 
announced  in  a  letter  by  Charles  E. 
Rock,  president  of  Media  Records,  to 
his  firm’s  advisory  committee  of  ad¬ 
vertising  men. 

This  practical  withdrawal  was 
decided  upon,  said  the  letter,  in  de¬ 
ference  to  the  opinion  of  those  who 
believed  “that  the  adoption  and  exe¬ 
cution  of  it  (such  a  program)  should 
be  the  responsibility  of  those  directly 
affected  by  the  problem  and  whose 
stake  in  its  solution  is  greatest.” 

The  Media  Records  plan  was 
severely  criticized  by  Frank  E.  Tripp, 
general  manager  of  the  Gannett 
Newspapers  and  chairman  of  the 
United  Front  movement,  in  an  open 
letter  to  Mr.  Rock,  which  was  pub¬ 
lished  in  Editor  &  Publisher,  Jan.  23. 
Mr.  Tripp  said  bluntly  that  continued 
activity  in  behalf  of  the  Media  Rec¬ 
ords  plan  might  endanger  success  of 
the  United  Front  movement,  and  also 
criticized  the  Media  Records  plan  in 
detail.  He  especially  attacked  the 
proposal  to  vest  control  of  the  pro¬ 
gram  in  newspaper  representatives, 
holding  that  the  responsibility  must 
be  taken  by  publishers  themselves, 
who  are  most  directly  affected. 

Men  interested  in  the  United  Front 
plan  felt  this  week  that  Mr.  Rock’s 
latest  letter  cleared  the  ground  for 
decisive  action,  which  is  expected 
during  the  ANPA  convention  in  New 
York,  April  20-23. 

Both  the  ANPA  board  of  directors 
and  the  committee  in  charge  of  the 
Bureau  of  Advertising  must  act  upon 
the  plan.  In  the  meantime  prepara¬ 
tions  are  being  made  for  presenting 
the  matter  to  the  newspaper  publish¬ 
ers  of  the  nation,  so  that  vigorous  or¬ 
ganization  work  may  begin  in  short 
order  if  the  plan  is  approved. 

Mr.  Rock’s  letter  said  that  many  of 
the  newspapermen  on  the  Media  Rec¬ 
ords  Advisory  Board  had  applauded 
the  plan  he  had  proposed,  but  that 
opinion  was  divided  in  regard  to  fur¬ 
ther  prcmiotion  of  it. 

“Our  interest  in  this  matter  was 
prompted,  not  by  any  pride  of  author¬ 
ship,  but  merely  by  a  willingness  to 
serve,”  Mr.  Rock  wrote.  “We  are  in¬ 
tensely  interested  in  this  problem  and 
its  solution.  Our  interest  will  con¬ 
tinue,  and  we  shall  be  ready  at  all 
times  to  be  of  service  to  the  news¬ 
paper  publishers  who  accept  the  re¬ 
sponsibility  for  the  development  and 
execution  of  a  program.  If  our  pro¬ 
gram  or  any  part  of  it  contributes  any¬ 
thing  to  those  working  on  the  solu¬ 
tion  of  this  problem,  we  shall  be 
happy.  The  best  plan  is  a  plan  that  is 
put  into  actual  operation.  No  plan  is 
the  best  plan  that  remains  a  theory.” 

WINS  CIRCULATION  CONTEST 

Cincinnati,  March  30.  —  Ben  M. 
Smyth,  superintendent  of  the  Cincin- 
iiati  Enquirer  official  city  carriers, 
had  the  winning  team  in  the  W.  F. 
Wiley  Month  in  the  circulation  de¬ 
partment’s  contest  for  4350  new  sub¬ 
scriptions  in  March.  His  team  went 
well  over  the  top  and  the  six  other 
team  leaders  of  the  contest  finished 
in  close  order.  At  a  victory  dinner, 
April  6,  Mr.  Wiley,  as  guest  of  honor, 
will  be  presented  the  official  contest 
results,  ^und  in  a  handmade  leather 
volume. 


JACK  HOWARD  ADVANCED 

Named  Continental  Radio  Head  As 
Bickel  Succeeds  Hawkins 

Jack  R.  Howard,  27-year-old  son  of 
Roy  W.  Howard,  was  elected  president 
of  Continental  Radio  Co.  March  27, 
succeeding  Karl 
Bickel,  who  was 
named  chairman 
of  the  board  of 
the  radio  subsid¬ 
iary  of  Scripps- 
Howard  News¬ 
papers. 

W.  W.  Hawk¬ 
ins,  whom  Mr. 
Bickel  succeeds, 
has  been  elected 
chairman  of  the 
executive  com¬ 
mittee  of  the 
subsidiary.  Mr. 
Hawkins  also  is  chairman  of  the 

board  of  Scripps-Howard  Newspapers. 

Members  of  the  Continental  Radio 
Co.  directorate  elected  this  week  in¬ 
cluded  Mr.  Bickel,  Mr.  Hawkins,  Jack 
Howard,  M.  H.  Aylesworth,  former 
president  of  National  Broadcasting 
Co.  now  connected  with  the  Scripps- 
Howard  general  management,  and 

Paul  Patterson,  comptroller  and  gen¬ 
eral  counsel  for  Scripps-Howard 
Newspapers  and  the  radio  subsidiary. 

For  the  past  six  months  Jack  How¬ 
ard  has  been  assistant  secretary  of 
the  radio  company  and  its  Washing¬ 
ton  representative.  His  duties  in 
Washington  have  been  taken  over  by 
Paul  M.  Segal,  Scripps-Howard  radio 
attorney. 

It  was  announced  that  James  C. 
Hanrahan  will  continue  as  vice-presi¬ 
dent  of  the  company,  an  Ohio  corpora¬ 
tion  formed  in  August,  1935.  It  owns 
and  operates  WNOX,  Knoxville 
(Tenn.)  News-Sentinel  station,  and 
WCPO,  Cincinnati  Post  station.  Ap¬ 
plications  have  been  filed  for  new 
stations  in  Toledo,  Columbus,  Wash¬ 
ington  and  Denver. 

ASNE  SPEAKERS  NAMED 

Webb  Miller  to  Addrees  Convention 
in  Washington,  April  IS- 17 

Webb  Miller,  United  Press  Euro¬ 
pean  news  manager,  will  be  among 
the  speakers  to  address  the  American 
Society  of  Newspaper  Editors  conven¬ 
tion  at  Hotel  Willard,  Washington, 
April  15,  16  and  17.  His  topic  will  be 
“Europe  Today.” 

Other  speakers  include  Count 
Raoul  De  Roussy  De  Sales,  New  York 
correspondent  of  the  Paris-Soir; 
George  F.  Milton,  editor  of  the  Chat¬ 
tanooga  News;  Harper  Sibley,  presi¬ 
dent  of  the  U.  S.  (Zlhamber  of  Com¬ 
merce;  Marriner  S.  Eccles,  chairman 
of  the  Federal  Reserve  Board;  H.  L. 
Mencken,  Baltimore  Sun;  Edson 
Bixby,  editor  of  the  Springfield  (Mo.) 
News;  John  Martin,  managing  editor 
of  Time;  Dr.  George  Gallup,  director 
of  the  American  Institute  of  Public 
Cpinion;  John  H.  Sorrells,  executive 
editor  of  Scripps-Howard  newspapers; 
Lawrence  W.  Murphy,  president  of 
the  American  Association  of  Schools 
and  Departments  of  Journalism;  Fred 
Fuller  Shedd.  editor  of  the  Philadel¬ 
phia  Bulletin,  and  Alice  Hughes,  of 
the  New  York  American. 

CITY  NEWS  POSTS  POLICY 

Chicago,  March  31 — The  City  News 
Bureau  today  posted  a  statement  of 
policy  definitely  establishing  that  or¬ 
ganization  as  a  training  school  for 
newspaper  work  by  limiting  the  pe¬ 
riod  of  apprenticeship  to  three  years 
and  setting  forth  minimum  rates  of 
pay.  hours  of  work  and  dismissal  pay¬ 
ments,  effective  April  5.  The  state¬ 
ment  was  signed  by  Isaac  Gershman, 
general  manager.  The  scale  repre¬ 
sents  an  average  increase  of  20  per 
cent  in  salaries  for  the  staff  of  54  men. 


Farley  Rulinff  Awaited 
on  Sweeps  News  Ban 

Washington,  D.  C.,  March  31 — 
Whether  mailing  of  newspapers  carry¬ 
ing  sweepstakes  stories  was  to  be 
winked  at  as  suggested  in  Postmaster 
General  Farley’s  “liberalized  inter¬ 
pretation,”  or  the  statute  was  to  be 
enforced  even  to  the  extreme  of  bar¬ 
ring  copies  in  themselves  mailable, 
but  whose  companion  local  editions 
have  lottery  news,  was  to  be  settled 
this  week  with  the  return  of  Farley 
to  Washington. 

Confusion  on  this  point  caused  of¬ 
ficials  of  the  department  to  declare  a 
moratorium  on  public  statements 
awaiting  the  arrival  of  their  chief. 

Uncertainty  was  increased  when 
Postmaster  Albert  Goldman  of  New 
York  City  informed  the  New  York 
Times,  which  requested  a  local  rul¬ 
ing,  that  the  prohibition  against  lot¬ 
tery  news  is  more  sweeping  than  had 
generally  been  supposed.  It  encom¬ 
passes,  Goldman  explained,  not  only 
newspapers  offered  for  second  class 
mailing,  but  also  editions  of  a  news¬ 
paper  having  second  class  “mailing 
privileges”;  and  in  a  case  where  the 
edition  offered  for  mail  complies  with 
the  law  but  editions  for  local  de¬ 
livery  or  street  sales  do  not,  none 
may  be  handled  by  the  post  offices. 

GUILD  MEETS  BAILLIE 


Conference  to  Discus*  Charges  of 
Intimidation  in  San  Francisco  Office 

Hugh  Baillie,  president  of  the  United 
Press,  met  with  representatives  of  the 
American  Newspaper  Guild  Wednes¬ 
day  afternoon  to  discuss  charges  of 
intimidation  and  coercion  of  UP  em¬ 
ployes  in  the  San  Francisco  bureau. 

Upon  refusal  of  Mr.  Baillie  to  ad¬ 
mit  that  there  is  such  a  thing  as  in¬ 
timidation  of  UP  employes  Morris 
Watson,  vice-president  for  wire  ser¬ 
vices  of  the  ANG,  took  steps  to  ad¬ 
vise  the  Northern  California  News¬ 
paper  Guild  to  bring  charges  before 
the  regional  Labor  Relations  Board. 

Mr.  Watson  told  Editor  &  Publisher 
that  he  read  to  Mr.  Baillie  four  affi¬ 
davits  from  San  Francisco  UP  men 
substantiating  the  charges  and  that 
the  UP  executive  refused  to  believe 
them  authentic. 

Mr.  Baillie  repeated  his  assurances 
made  at  a  meeting  March  13  that  there 
will  be  no  discrimination  against  guild 
men  in  the  United  Press  service. 

Commenting  on  Mr.  Watson’s  state¬ 
ments  Mr.  Baillie  said: 

“I  was  shown  no  affidavits.  Mr. 
Watson  read  aloud  portions  of  several 
anonymous  statements,  names  being 
withheld  by  him.  He  declined  to  show 
me  the  statements. 

“There  is  no  intimidation  and  never 
has  been  any. 

“Mr.  Watson  also  asked  me  to  halt 
transfers  of  United  Press  men  in  and 
out  of  San  Francisco  which  I  de¬ 
clined  to  do.” 

Guild  demands  for  collective  bar¬ 
gaining  at  San  Francisco  offices  were 
presented  Monday  by  a  delegation. 

SEC  HEARS  l.P.  PLAN 

Statement  that  the  International  Pa¬ 
per  and  Power  Co.’s  recapitalization 
plan  is  based  upon  future  earnings  of 
$10,000,000  was  made  in  Washington, 
D.  C.,  March  29  by  H.  R.  Weaver, 
vice-president,  in  testimony  at  a  pub¬ 
lic  hearing  before  SEC  of  the  com¬ 
pany’s  plan  application.  Counsel  for 
SEC  asserted  that  the  earnings  figure 
was  “the  most  vital  point  in  the  re¬ 
capitalization  plan.”  Mr.  Weaver  ad¬ 
mitted  it  was  an  important  factor,  but 
when  pressed  for  the  origin  of  the 
figure  replied  that  it  represented  the 
judgment  of  the  committee  formulat¬ 
ing  the  plan  and  was  not  based  on 
past  earnings. 


AP,  ANPA  PLANNING 
ANNUAL  MEETINGS 

Speakers  for  Banquet  and  Lunchess 
Not  Announced — Newsprint  aa4 

Rising  Costs  to  Be  Topics _ AP 

to  Expand  Directorate 

Plans  are  rapidly  progressing  fo, 
the  51st  Annual  Convention  of  tht 
American  Newspaper  Publishers’  A*, 
sociation  at  the  Waldorf-Astoria,  New 
York,  April  20-24  at  which  time  th* 
group  will  celebrate  its  50th  full  ye# 
of  organization.  Members  of  the  Aj- 
sociated  Press  will  convene  April 
19  at  the  Waldorf  for  a  one-day 
session. 

Advance  reservations  have  bets 
pouring  into  the  city  for  approzi. 
mately  500  publishers  who  will  attend 
the  meetings. 

Newsprint  price  increases  and  ra- 
ing  production  costs  promise  to  pro¬ 
vide  the  liveliest  discussions  of  the 
ANPA  convention,  both  for  the  small 
dailies  meeting  on  Tuesday  and  the 
50th  anniversary  sessions  on  Wednes¬ 
day  and  Thursday. 

The  Bureau  of  Advertising  will  have 
three  prominent  speakers  for  the  an¬ 
nual  banquet  Thursday  evening  but 
they  have  not  been  announced.  He 
Associated  Press  luncheon,  Monday, 
will  also  have  prominent  speakers,  not 
yet  announced.  Amon  Carter,  pub¬ 
lisher  of  Fort  Worth  Star-Telegram, 
is  to  be  toastmaster  at  the  Bureau  of 
Advertising  dinner. 

Heading  the  AP  agenda  is  the  elec¬ 
tion  of  directors.  Five  will  be  named 
to  succeed  directors  whose  terms  have 
expired  and  three  new  directorsh^ 
will  be  filled.  Hie  additional  direc¬ 
torships  were  provided  for  by  an 
amendment  of  the  by-laws  last  year 
to  be  representative  of  membersh^ 
in  cities  of  less  than  50,000  populatim. 

Those  nominated  to  succeed  the  late 
Clark  Howell  of  the  Atlanta  Consti¬ 
tution;  Stuart  H.  Perry,  Adrian 
(Mich.)  Telegram;  J.  R.  Knowland, 
Oakland  (Cal.)  Tribune;  Paul  Bel¬ 
lamy,  Cleveland  Plain  Dealer,  and 
John  Cowles,  Des  Moines  Register, 
are: 

Mr.  Bellamy,  Mr.  Cowles,  Mi. 
Knowland,  Mr.  Perry,  E.  K.  Gaylord, 
Oklahoma  City  Oklahoman;  Victor  E 
Hanson,  Birmingham  News;  Clark 
Howell,  Jr.,  Atlanta  Constitution;  P.  L 
Jackson,  Portland  Oregon  Journal; 
William  J.  Pape,  Waterbury  (Conn.) 
Republican;  and  Charles  A.  Stauffer, 
Phoenix  Arizona  Republic. 

Those  nominated  for  the  three  new 
directorships  are:  A.  L.  Glasmann, 
Ogden  (Utah)  Standard-Examiner, 
Houston  Harte,  San  Angelo  (Tex.) 
Standard;  Josh  L.  Horne,  Rocky  Mount 
(N.  C.)  Telegram;  Howard  C.  Rice, 
Brattleboro  (Vt.)  Reformer;  Oscar  S. 
Stauffer,  Arkansas  City  (Kan.)  Trav¬ 
eler;  and  George  B.  Utter,  Westerly 
(R.  I.)  Daily  Sun. 

The  members  also  will  vote  upon 
applications  for  membership  of  the 
Burlingame  (Cal.)  Advance  and  the 
Petaluma  (Cal.)  Arpus-Courier,  which 
are  within  the  protest  area  of  San 
Francisco  members. 

Changes  in  the  by-laws  which  will 
be  considered  include  amendments  to 
create  associate  memberships;  to  give 
to  the  board  of  directors  specific  au¬ 
thority  with  respect  to  delinquent 
members;  and  granting  authority  for 
the  use  of  the  corporate  seal  by  any 
two  officers  of  the  association. 

WAGNON  SUCCEEDS  HERSHEY 

Hugh  Wagnon,  formerly  on  the  As¬ 
sociated  Press  general  desk  in  New 
York,  has  been  appointed  to  succeed 
Scott  Hershey  in  the  membership  de¬ 
partment  under  O.  S.  Gramling- 
Hershey  is  now  on  the  city  desk. 
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21  FIRMS  PLAN  $50  tional  costs  of  universities,  etc.,  should 

they  hold  out  for  $50  per  ton  for  1938. 

It  is  found  that  no  special  law  would 
be  required  for  the  government  to  step 
in  and  claim  a  part  of  the  newsprint 
income  since  a  law  passed  in  1936 
but  never  enforced  by  the  Province, 
empowers  that  government  to  see  that 
“out  of  the  forest  resources  of  the 
Twenty- one  Canadian  and  United  Province  there  shall  come  money  to 
States  newsprint  manufacturers  have  aid  the  cause  of  education,  this  by 
announced  or  indicated  their  intention  ntieans  of  a  special  tax  on  the  indus- 
of  charging  $50  per  ton  for  newsprint  try.” 

in  1938.  This  rush  to  the  $7.50  per  The  law  empowers  the  government 
ton  increase  over  the  1937  price,  which  to  charge  a  special  tax  of  10  cents 
has  been  causing  considerable  con-  per  cord  of  wood.  One  and  a  quarter 
stemation  among  newspaper  publish-  cords  of  wood  are  said  to  produce  a 
ers,  was  brought  about  two  weeks  ago  ton  of  newsprint, 
by  International  Paper  Company’s  an-  In  a  cable  dispatch  last  week  to  the 
nouncement  of  a  $50  price  for  the  first  Toronto  Financial  Post,  Lord  Rother- 
six  months  of  19^.  mere,  British  publisher,  predicted  a 

The  Great  Northern  Pulp  and  Paper  $65  price  for  1939.  He  said  in  part: 

Company  which  has  set  the  newsprint  “For  the  second  six  months  of  1938, 
price  for  the  last  two  years  has  as  yet  f  anticipate  a  price  of  something  like 
made  no  announcement.  Other  con-  $57  a  short  ton,  which  is  preparatory 
cems  that  remain  silent  are  Spruce  to  $65  for  1939.  A  price  of  $65  is  not 
Falls,  Beaver,  Crown- Zellerbach  and  unusual  or  excessive.  In  1925,  the 
Maine  Seaboard.  price  in  Canada  was  $75,  although  then 

The  list  of  those  companies  intend-  there  was  nothing  like  the  demand 
ing  to  institute  the  increased  contract  for  pulp  other  than  newsprint  pur- 
price  includes  these  Canadian  compa-  poses  that  there  is  today.  Demand 
nies:  International,  Consolidated,  Don-  has  definitely  overtaken  supply,  and 
noconna,  Mersey,  Powell  River,  Es-  if  there  is  no  major  international  dis- 
canaba,  Abitibi,  J.  R.  Booth,  Minne-  turbance,  there  is  nothing  can  avert 
sota  and  Ontario,  St.  Lawrence,  E.  B.  an  acute  shortage  in  five  years’  time. 

Eddy,  Brompton  Pulp  and  Paper,  Price  “In  the  great  cities  of  Europe  and 

Brothers,  Lake  St.  John,  Anglo-  America  I  expect  the  price  of  news-  A  REVOLUTIONARY  process  for  trolled  at  will,  according  to  Mr. 

Canadian,  James  MacLaren,  St.  Ray-  papers  to  the  reader  will  be  increased  extracting  cellulose  from  trees,  Stacom,  depending  on  the  material 

mond,  Bathurst  Power  &  Paper  Co.,  by  not  less  than  50  per  cent,  so  as  to  plants  and  other  vegetable  products,  used,  and  require  very  little  electrical 
Ltd.,  and  Great  Lakes  Paper  Co.  Two  enable  the  newspaper  publishers  to  certain  to  have  a  far-reaching  effect  power  to  produce.  The  machine  liter- 
United  States  companies,  the  Blandin  pay  the  vastly  increased  cost.  In  this  upon  the  newsprint  industry  which  ally  squeezes  all  the  liquid  substances 
Paper  Company  and  Manistique  Pulp  way  newspapers  will  be  able  to  escape  is  dependent  entirely  upon  the  prepa-  out  of  trees  and  plants,  without  the 
and  Paper  Company,  have  also  fallen  a  policy  of  reduction  in  size,  which  ration  of  cellulose,  was  demonstrated  necessity  for  previous  drying,  leaving 
into  line.  otherwise  would  be  unavoidable.”  for  the  first  time  last  weekend  at  the  behind  the  cellulose  fibers  in  almost 

A  bulletin  from  the  Newsprint  As-  - - -  laboratory  of  the  Island  Lumber  Co.,  a  pure  state.  Length  of  fibers  can 

sociation  of  Canada  concerning  cur-  ^  IF' ’If  HM  J  43-41  Thirty-second  Place,  Long  Is-  also  be  controlled,  Mr.  Stacom  said, 

rent  conditions  in  overseas  newsprint  W  lllomcttc  IfmCr^CU  land  City,  New  York.  In  the  newsprint  industry,  this 

markets  was  sent  March  30  to  all  With  Crnttm  7t>11t>rhnnh  Invented  by  Matthew  J.  Stacom,  means  that  the  majority  of  ether 

Canadian  manufacturers.  It  includes  ^  *'**^**  president  of  the  company,  this  new  soluble  materials  of  wood  can  be  elim- 

a  summary  of  sales  and  price  quota-  Merger  of  the  closely  affiliated  machine  exerts  pressures,  heretofore  inated  in  the  process  and  most  of 
tions  reported  by  Canadian  and  Euro-  Crown  Zellerbach  Corporation  and  thought  impossible,  to  separate  the  those  remaining  will  evaporate  later, 
pean  sellers.  An  accompanying  letter  Crown  Willamette  Paper  Company  cellulose  from  the  ether  solubles  in  Because  of  this,  Mr.  Stacom  claims 
from  Charles  Vining,  president  of  the  organizations  has  been  effected  fol-  wood.  It  not  only  reduces  the  time  that  the  “cooking”  time  ordinarily 
association,  said  in  part,  “After  read-  lowing  ratification  of  a  vote  by  stock-  necessary  for  the  preparation  of  wood  used  can  be  reduced  from  the  pres- 
ing  the  March  27  issue  of  Editor  &  holders.  Offices  of  both  are  in  San  pulp  but  also  may  materially  reduce  ent  seven  hours  or  longer  to  around 
PmisHER  I  have  an  impression  that  Francisco.  the  cost  of  preparation  by  substitut-  one  and  a  half  hours, 

some  publishers  lack  information  as  The  new  company,  known  as  Crown  ing  a  mechanical  process  for  a  chem-  xhe  manufacture  of  newsprint  re- 

to  current  conditions  of  supply  and  Zellerbach  Corporation,  has  capital  ical  one.  quires  the  mixing  of  two  kinds  of 

demand  in  world  newsprint  markets.”  consisting  of  529,655  shares  of  $5  con-  Coming  at  a  time  when  Canadian  pulp,  the  sulphite  with  the  long  fibers. 

In  Argentina  and  Brazil,  Canadian  verible  preferred  and  2,261,199  shares  price  increases  threaten  to  force  pub-  and  ground  wood  forming  the  bulk 
producers  are  reported  as  having  of  common  stock.  The  new  preferred  lishers  to  cut  down  on  their  newsprint  of  the  pulp.  This  new  process  can 
made  sales  several  weeks  ago  for  1937  is  convertible  into  common  on  the  costs,  and  while  aU  eyes  are  focused  be  used  to  produce  either  tsrpe. 
delivery  at  $52.50  per  metric  ton  in-  basis  of  four  shares  for  each  pre-  on  the  development  of  two  mills  in  “horn  ancle”  has  been  de- 


New  Invention  May  Revolutionise  ^ 
Manufacture  of  Newsprint  Paper 


Oaly  Few  Large  Companies  Silent 
After  International’s  Announce¬ 
ment — Higher  Prices  Re¬ 
ported  Abroad 


The  “horn  angle  machine”  for  extracting  cellnlose  which  was  demonstrated 
recently  before  a  group  of  experts.  Matthew  J.  Stacom,  inventor  of  the  process, 
stands  at  the  left.  Professor  H.  M.  Ullman,  in  charge  of  research  in  the  Stacom 
laboratories,  is  at  the  right. 


NORTHERN  PAPER  REPORTS 

Green  Bay,  Wis.,  March  31 — North¬ 
ern  Paper  Mills  and  subsidiaries  here 
report  a  net  income  of  $166,454  for 
1936  against  a  net  loss  of  $119,441  the 
previous  year.  Net  sales  in  1936  were 
$5,268,661,  compared  with  $4,950,098  in 
1935.  Net  profit  from  operations  be¬ 
fore  depreciation  was  $947,135  against 
S800,299  in  the  previous  year. 
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GUILD  VOTES  STRIKE  AT  L.  1.  PRESS; 
FIVE  CONTRACTS  SIGNED  THIS  WEEK 

Pres*  Unit’s  Move  Unanimously  Approved  by  N.  Y.  Assembly 
of  Guild — ScrippS'Howard  Papers  Sign  in  Knoxville, 
Columbus,  Akron,  Pittsburgh — Boston  Globe  Also 


The  New  York  representative  as¬ 
sembly  of  the  newspaper  guild 
Wednesday  ni^t  approved  unani¬ 
mously  the  strike  vote  of  the  Jamaica 
Long  Island  Press  imit,  and  sug¬ 
gested  that  a  strike  be  called  “at  an 
appropriate  time.”  Members  of  the 
unit  involved  expressed  the  hope  that 
the  strike  vote  could  be  used  as  a 
wedge  to  force  a  satisfactory  settle¬ 
ment  with  the  newspaper  management 
thus  avoiding  the  necessity  of  a  strike. 

Philip  Hochstein,  editor  of  the  Press, 
stated  Thursday  that  the  management 
is  willing  to  arbitrate  and  feels  the 
guild  is  “obligated  to  arbitrate”  be¬ 
cause  of  an  agreement  signed  two 
years  ago  in  Mayor  LaGuardia’s  of¬ 
fice.  He  said  the  guild  has  refused  to 
recognize  Loag  Island  as  a  “terri¬ 
torial  unit”  apart  from  the  city  and 
that  the  Press  is  expected  to  pay  met¬ 
ropolitan  wages.  He  reiterated  the 
management’s  offer  to  pay  the  same 
wages  as  any  comparable  newspaper. 

Hie  Press  unit  at  a  meeting  March 
26  expressed  dissatisfaction  with  the 
status  of  negotiations  and  voted  unani¬ 
mously  to  strike,  with  the  entire  66 
members  voting.  Sixty-eight  editorial 
men  are  eligible  for  guild  membership. 

According  to  a  report  made  at  the 
representative  assembly  meeting  by 
Clayton  Knowles,  chairman  of  the 
PreM  unit,  the  management  was  no¬ 
tified  of  the  vote  on  Monday  and  a 
statement  from  them  followed  grant¬ 
ing  wage  increases  of  from  $2.50  to 
$10  per  week  to  the  staff.  The  guild 
stated  that  it  had  rejected  the  same 
increases  at  a  previous  meeting. 

A  telegram  from  the  management 
was  delivered  at  the  meeting  Wednes¬ 
day  night  at  the  Astor  Hotel  stating 
that  “the  management  has  not  refused 
to  grant  a  living  wage”  as  the  guild 
charged,  but  has  agreed  to  meet  wages 
of  papers  comparable  in  size  and  po¬ 
sition.  It  said  that  the  management 
is  not  opposed  to  the  five-day  week, 
that  it  is  willing  to  arbitrate,  and  re¬ 
ferred  to  the  “unfairness’  of  the  strike 
vote  in  the  midst  of  negotiations. 

Carl  Randau,  president  of  the  New 
York  Guild,  said  that  there  was  noth¬ 
ing  irregular  about  the  strike  vote, 
that  the  management  had  been  duly 
notified.  He  urged  the  assembly  to 
back  up  the  strike  on  the  Press,  when 
it  occurred,  to  obtain  a  “record  short 
strike.”  He  was  of  the  opinion,  as 
were  others,  that  a  settlement  would 
be  arrived  at  quickly. 

Five  contracts  covering  wages  and 
hours  were  signed  this  week  between 
newspaper  publishers  and  the  guild. 
The  newspapers  concerned  are  the 
Akron  Times-Press,  Knoxville  News- 
Sentinel,  Columbus  Citizen,  Pitts¬ 
burgh  Press  and  the  Boston  Globe. 
The  first  four  are  Scripps-Howard 
newspapers.  None  of  the  contracts 
included  the  preferential  shop. 

Jonathan  Eddy,  ANG  executive  sec¬ 
retary,  felt  that  the  sudden  flood  of 
guild  contracts  this  week  is  due  the 
publishers  rushing  to  take  advantage 
of  the  ^ort  time  before  the  guild 
convention  in  St.  Louis.  At  that  time, 
he  said,  it  is  expected  steps  will  be 
taken  to  form  a  national  plan  of  ac¬ 
tion  for  obtaining  contracts  with  high 
minimums  and  the  preferential  shop. 

^t  the  New  York  representative  as¬ 
sembly  meeting  Wednesday  night  it 
was  indicated  that  the  units  which 
have  signed  feel  they  have  obtained 
substantial  victories  in  wage  increases 
and  reduction  in  working  hours.  It 
was  reported  to  be  generally  the  opin¬ 


ion  that  the  fight  for  the  preferential 
shop  can  wait  a  year. 

At  a  meeting  of  the  Scripps-How¬ 
ard  Advisory  Committee  of  the  guild, 
at  which  eight  Scripps-Howard  units 
were  represented  last  week-end  in 
New  York,  the  original  stand  in  favor 
of  the  preferential  shop  was  reaf¬ 
firmed.  It  was  feh  that  open  shop 
contracts  already  signed  by  guild 
chapters  have  in  no  way  altered  the 
official  guild  position. 

In  conjunction  with  this  committee 
a  meeting  of  the  International  Execu¬ 
tive  Board  of  the  guild  was  held  in 
New  York.  Principal  action  of  this 
body  was  to  issue  a  declaration  of  pol¬ 
icy  in  “full  support  of  and  cooperation 
with  the  progressive  movement  in 
American  labor,  particularly  as  rep¬ 
resented  by  the  Committee  for  In¬ 
dustrial  Organization,  and  of  all  the 
progressive  forces  within  the  Ameri¬ 
can  Federation  of  Labor.” 

The  lEB  protested  the  action  of  the 
AFL  executive  committee  in  suspend¬ 
ing  the  CIO  unions  and  charged  that 
committee  with  attempting  to  bring 
about  a  split  in  the  la^r  ranks. 

The  lEB  voted  to  grant  charters  for 
guild  imits  in  the  following  cities: 
Lowell,  Mass.;  Louisville,  Ky.;  Bir¬ 
mingham,  Ala.;  Bellingham,  Wash.; 
Stockton  and  San  Jose,  Cal.;  and 
Worcester,  Mass. 

Negotiations  between  the  guild  and 
the  New  York  World-Telegram  were 
renewed  Thursday  night.  Last  week 
the  unit  rejected  a  strike  resolution, 
91  to  66.  Since  that  time  various 
guild  officials  have  charged  that  the 
meeting  was  packed  at  the  last  min¬ 
ute.  Approximately  30  eligible  World- 
Telegram  employes  are  said  to  have 
either  paid  up  their  dues  or  joined  the 
guild,  making  them  eligible  to  vote, 
within  24  horns. 

This  week  the  unit  received  a  letter 
from  Lee  B.  Wood,  executive  editor 
of  the  newspaper,  which  offered  a  re¬ 
vised  contract  providing  a  five  per 
cent  blanket  pay  increase  for  those  not 
affected  by  the  minimums,  an  in¬ 
crease  in  the  minimiuns  for  tabulators, 
clerks,  secretaries,  typists  and  copy 
boys,  and  dismissal  indemnities  up  to 
18  weeks’  pay  for  10  years’  service. 
The  guild  unit  felt  that  this  letter 
was  an  answer  to  their  request  last 
week  for  Roy  Howard  to  advise  what 
steps  could  be  taken  for  a  mutual 
agreement  without  a  strike. 

Mr.  Wood’s  letter  said:  “From  the 
time  of  the  consolidation  of  the  World 
and  the  Telegram,  the  editorial  opera¬ 
tion  of  this  paper  has  been  on  a  more 
expensive  basis  than  its  income  has 
ever  justified.  As  the  result  of  these 
additional  outlays,  it  is  going  to  be 
necessary  to  make  savings  elsewhere. 
Very  frankly,  these  savings  will  have 


to  come  out  of  the  product  When 
that  situation  eventuates,  it  should  not 
be  construed  as  any  defeatist  attitude, 
but  rather  as  a  realistic  approach  to 
the  economic  situation  the  paper  must 
meet.” 

A  contract  offered  by  Walter  Mor¬ 
row,  editor  of  the  Akron  (O.)  Times- 
Press,  was  accepted  imanimously  by 
the  unit  Tuesday  night.  The  unit 
was  to  meet  Tuesday  for  a  strike  vote. 

The  pact  featured  the  first  direct 
contractual  agreement  between  a  pub¬ 
lisher  and  the  guild  not  to  “contract 
w;th  any  other  organization  repre¬ 
senting  its  editorial  employes.” 

The  contract  means  increases  in  pay 
for  about  one-third  of  the  Times-Press 
staff  within  die  next  six  months. 
Minimum  salary  is  set  up  for  news¬ 
papermen  and  women  of  three  years’ 
experience  between  whom  no  distinc¬ 
tion  is  drawn  for  the  first  time  in 
Akron,  is  $42.50. 

In  a  letter  to  the  guild  Mr.  Mor¬ 
row  said:  “A  great  deal  was  said  in 
our  negotiations  about  limiting  the 
number  of  beginners.  I  agreed  with 
the  committee  that  in  my  enthusiasm 
for  training  young  people  I  have  gone 
to  unreasonable  lengths  in  the  use  of 
beginners  and  not  always  with  the 
best  of  results.  I  think  toat  financial 
provisions  of  this  contract  as  applied 
to  beginners  will  make  such  extensive 
use  of  them  economically  unsound  and 
it  is  my  piupose  to  reduce  the  number 
used  in  the  future.”  Beginners  start 
at  $22.50. 

Culminating  negotiations  begun 
more  than  a  year  ago,  the  Columbus 
(O.)  Citizen  and  the  Columbus  News¬ 
paper  Guild,  signed  a  contract  cov¬ 
ering  minimum  wages,  working  con¬ 
ditions  and  other  features  March  31. 

Hie  agreement  provides  a  40-hour 
week,  with  time  off  for  overtime;  min¬ 
imum  schedules  for  four  classifica¬ 
tions  of  employes,  as  follows:  experi¬ 
enced  journalists,  $25,  graduated  to 
$40  in  three  years;  editorial  assistants, 
$15,  graduated  to  $25  in  three  years, 
and  office  boys,  $15  per  week.  It  also 
provides  for  sick  leave,  two- week  va¬ 
cations  with  pay,  and  dismissal 
bonuses  of  one  week’s  pay  for  each 
year  of  employment. 

Nelson  P.  Poynter,  editor,  signed 
for  the  Citizen,  pointing  out  that  there 
would  be  no  salary  raises  immediately 
as  the  Citizen  already  had  achieved 
the  minimum  specified. 

After  six  months  of  negotiations, 
the  management  of  the  Knoxville 
(Tenn.)  News-Sentinel,  Scripps-How¬ 
ard  afternoon  publication,  and  the 
Knoxville  Newspaper  Guild  signed  a 
contract  March  30  covering  hours, 
wages  and  working  conditions. 

The  one-year  contract  provides  for 
a  five-day,  40-hour  week,  with  equal 
pay  or  time  off  for  overtime,  and  es¬ 
tablishes  minimum  weekly  salaries 
ranging  from  $12.50  for  office  beys  to 
$40  for  experienced  working  journal¬ 
ists  with  five  years’  service. 

The  contract  also  provides  dismissal 
and  death  benefits.  Salaries  above  the 
minimum  provided  in  the  contract  are 
to  be  fixed  by  individual  negotiation. 
A  preferential  shop  is  not  provided 


Daily  Seeks  Sit  Down  Injunction 

DETTROIT,  Mich.,  March  31 — An  injimction  against  the  78  members  of  the 
International  Typographical  Union,  International  Stereotypers  and  Elec¬ 
trotypers  Union  and  the  International  Printing,  Pressmen  and  Assistants 
Union,  will  be  issued  Friday  if  they  do  not  reach  an  agreement  with  the 
management  of  the  Polish  Daily  News,  Judge  Adolph  F.  Marschner,  of  Wayne 
County  Circuit  Court,  informed  the  unions’  attorney  today.  Hie  plant  of  the 
paper,  published  by  Frank  Januszewski,  has  been  occupied  since  March  24 
by  sit-down  strikers  demanding  a  new  wage  scale. 

ITU  Rejects  Indianapolis  Offer 

INDIANAPOLIS,  April  1 — Members  of  ITU  No.  1  this  week  voted,  276  to 
*  51,  not  to  accept  the  proposal  of  the  Indianapolis  Publishers  Association  for 
a  $1.20  an  hour  s^e  in  1937  and  $1.22  in  1938.  Further  negotiations  are  ex¬ 
pected  shortly,  with  the  possibility  of  arbitration  proceedings. 


for.  T^e  News-Sentinel  imit,  how. 
ever,  has  a  100  per  cent  guild  membcfk 
ship,  the  guild  states. 

The  dismissal  bonus  schedule  rangw 
from  one  week’s  salary  at  the  conclq. 
sion  of  a  year’s  service  to  24  wee]^ 
salary  after  15  years’  service.  An  in. 
demnity  bonus  on  the  same  basis  gow 
to  the  widow  or  heirs  in  the  event  «| 
death. 

The  News- Sentinel  management  al« 
agreed  in  the  contract  to  put  into  for® 
any  benefit,  with  the  exception  of  sak 
ary  scale,  incorporated  in  any  guiU 
contract  between  the  management  oi 
any  Scripps-Howard  paper  and  ig 
editorial  employes. 

The  contract  was  signed  by  Ms® 
shall  McNeil,  editor,  and  John  T. 
Moutoux,  president  of  the  Knoxvi^ 
Newspaper  Guild. 

The  negotiations  also  brought  abo® 
two  oral  agreements  between  ffw 
management  and  the  guild:  A  rew 
toration  of  salaries,  with  two  except 
tions,  to  the  1929  peak;  and  an  agrew 
ment  that  editorial  employes  are  net 
to  work  on  split  shifts.  The  Neww 
Sentinel  unit  recently  voted  “to  strike 
if  necessary,”  unless  negotiations  with 
the  management  were  successful^ 
concluded. 

A  contract  between  the  Pittsburgh 
Press  and  the  Pittsburgh  Newsp^wr 
Guild  was  signed  March  27. 

The  contract,  signed  by  Edward  T. 
Leech,  editor,  and  John  E.  Jonti, 
president  of  the  local  guild,  provid® 
for  a  five-day  40-hour  week,  with 
minimum  wages  of  $45  for  three  yesxt 
experience,  $50  for  five  years,  and  $S 
above  those  figures  as  the  minimuni 
for  desk  men.  Dismissal  pay  and 
death  benefits  range  up  to  24  wedof 
pay  for  15  years’  service  in  ths 
Scripps-Howard  organization.  Al 
provisions  apply  equally  to  gxiild  and 
non-guild  employes.  Overtime  com- 
pensation  is  also  provided. 

The  Boston  Globe  through  Williaa 
O.  Taylor,  business  manager,  signed 
a  one-year  contract  with  the  guild 
March  27,  calling  for  a  40-hour,  five* 
day  week  with  minimum  wage  seal® 
for  eight  different  classifications. 

Financial  provisions  became  effe^ 
tive  April  2  while  the  rest,  including 
provisions  for  hours,  overtime  and 
five-day  week,  are  to  be  put  into  ef¬ 
fect  not  later  Uian  May  1. 

The  provision  for  a  week  of  40 
hovms,  divided  into  five  days,  covers 
all  editorial  employes  except  sports 
writers,  who  are  to  have  a  44-hour 
week,  and  district  men  who  are  not  to 
work  after  6  pjn.  and  who  will  get  one 
day  off  a  week. 

Wickizer  Saved  From 
Gas  Suicide  Attempt 

James  F.  Wickizer  whose  resig¬ 
nation  as  chairman  of  the  United 
Press,  San  Francisco  Guild  Unit,  re¬ 
sulted  in  his  being  blacklisted  by  the 
Northern  California  Newspaper  Guild, 
reportedly  attempted  suicide  in  his 
apartment  the  night  of  March  26.  Mr. 
Wickizer  was  found  in  a  gas-filled 
room  by  the  landlady  and  other  dwell¬ 
ers  in  toe  apartment,  who  were  drawn 
by  the  gas  fumes. 

Investigation  revealed  Mr,  Wick¬ 
izer  had  taken  a  sleeping  powder  and 
then  turned  on  the  gas.  A  note  ad¬ 
dressed  to  his  wife  was  undecipher¬ 
able  except  for  the  introduction,  “Dear 
Katherine.” 

A  succession  of  misfortunes  api:^* 
ently  formed  toe  basis  for  his  action. 
His  wife  has  been  in  ill  health  neces¬ 
sitating  her  hospitalization  for  sonre 
time  now  in  an  out-of-town  hospital. 
On  March  16,  when  he  was  inter¬ 
viewed  on  his  guild  blacklisting,  Mr. 
Wickizer  expressed  his  distress  over 
his  personal  troubles  which  were  fol¬ 
low^  by  the  disconcerting  guild  situ¬ 
ation. 
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Twilight  in  Philadelphia  —  America’s 
greatest  city  of  individual  homes — sets  the 
scene  for  an  Impressive  drama  with  almost 
every  family  playing  a  part. 

The  drama  of  a  daily  newspaper — The 
Evening  Bulletin — being  read  by  nearly  everj'- 
liody  in  a  great  American  city. 

Like  a  rising  tide.  The  Evening  Bulletin 
reaches  Philadelphia  homes.  It  goes  into 
mansion  and  modest  home  .  .  .  enters  the 
dwellings  of  families  of  every  class  and  income 
•  .  .  draws  interest  from  the  entire  household. 
Late  of  evening  it  may  be  found  in  sections 
about  the  home — a  family-read  newspaper. 


89%  of  families  with  incomes  of  $3,000  or 
more ;  94%  with  incomes  of  $10,000  or  more.* 
The  Bulletin’s  average  daily  circulation, 
521,057  for  1936,- is  all  net  paid.  For  fourteen 
years  it  has  exceeded  a  half-million.  Prizes, 
premiums  or  subscriber  contests  have  never 
been  used  to  attract  readers.  It  far  exceeds 
any  other  Philadelphia  daily  newspaper  — 
morning  or  evening — the  third  largest  daily 
circulation  in  America. 

Consult  your  Advertising  Agency  about  the 
profits  awaiting  you  in  Philadelphia — the 
greatest  market  for  a  home  product  in  the 
Western  Hemisphere. 

*From  a  Surveu  ot  A.  A.  A.  A. 


Such  vast  acceptance  of  a  daily  newspaper 
has  been  described  by  some  newspaper  publish¬ 
ers  as  “an  outstanding  achievement  in  the  field 
of  American  journalism.’’ 

And  fortunate  it  is  for  the  manufacturer  of 
a  product  for  the  home  that  such  a  newspaper 
exists  in  a  city  with  more  single-family  homes 
than  any  other  American  metropolis.  It  gives 
him  almost  complete  coverage  of  the  nation’s 
greatest  home  market  in  a  single  newspaper — 
at  one  of  the  lowest  advertising  costs  per 
reader  in  the  United  States. 

The  Evening  Bulletin  is  read  by  78.9% 
of  Philadelphia  families  of  every  income; 
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Used  Car  Linage  Successfully 


ran  the  two  pages  two  times  and  then  and  private  house  rentals  and  £<»:  sciti 
killed  out  the  cars  that  were  sold  for  for  the  coronation  procession. 

two  pages  would  advertisements  indicate  that  prices  hr 

Promoted  By  ^^Name  the  Car’  Contest  probaWy  shrink  to  a  page  and  a  half  seats  will  be  in  excess  of  $200.  11, 

or  less.  Naturally  a  dealer  does  not  hotels  advertise  that  they  have  | 

By  D.  B.  Barnhart  tie-up  in  the  classified  columns  with  want  to  pay  for  an  ad  on  a  car  he  few  ’  vacancies  left,  and  one  apait. 

A  NOVEL  promotion  used  to  stimu-  listings  of  the  dealers’  used  cars  has  has  already  sold,  so  *e  pap^an  the  ment  listed  gave  an  $80  a  day  rate, 

late  used  car  linage  was  nm  by  worked  out  very  satisfactory  and  has  ad  free  on  the  cars  that  Md  been  sold. 


the  Pittsburgh  Press  during  February, 
llie  idea,  called  “Auto  Parade  of  the 


The  PreiK  Went  Ad  Scctioa 


proved  conclusively  the  value  of 
classified  cooperation,  according  to  a 
report  just  received  from  F.  A.  Berend, 
advertising  manager  of  the  Pontiac 
division. 

Himdreds  of  newspapers  have  re¬ 
ported  that  they  have  materially  in¬ 
creased  their  classified  linage  from 
Pontiac  dealers  because  of  this  factory 
tie-up  in  the  display  coliunns. 

The  Pontiac  advertising  office  has 
just  sent  to  all  classified  managers  a 
four- page  folder  containing  73  sug¬ 
gested  classified  ads  that  should  pro¬ 
vide  more  effective  advertising  for 
their  dealers. 

Proofs  of  six  small  cuts  were  also 
included  for  papers  which  permit 
them  in  their  columns. 

•  •  • 

Telephone  solicitors  contacting 
the  woman  of  the  house  should 
ask  about  articles  lost  A  recent  sur¬ 
vey  made  in  Fort  Worth,  Tex.,  showed 
that  women  lose  more  articles  than 
men,  but  less  expensive  ones.  Women 
lost  everything  from  hairpins  to  hus¬ 
bands,  but  gloves  are  lost  most  fre¬ 
quently.  The  survey  was  made  in 
department  stores,  buses,  trains  and 
street  cars. 


the  red  star  being  its  boast  that  its 
columns  can  sell  used  cars. 

Ifiis  sale  was  promoted  through  the 
use  of  a  five-column  full  promotion 
advertisement  with  a  map  showing 
the  location  of  all  the  dealers,  two 
eight-column  by  one  and  a  half-inch 
streamer  heads,  a  front  page  promo¬ 
tion  box  and  the  special  price  feature, 
three  insertions  for  the  price  of  two 
and  a  half. 


WM.  HAGGARD  NAMED  M.  £. 

Atwood’s  Assistant  Changes  PoRi 
with  Freeman  in  Rochester 

Rochester,  N.  Y.,  March  29.— Wj. 
liam  Haggard,  assistant  to  M.  V.  At¬ 
wood,  associate  editor  of  the  Ganntu 
Newspapers,  to- 


CORONATION  CLASSIFIED  ADS 


Years,"  was  carried  on  the  first  page 
of  the  Simday  automobile  section.  The 
page  carried  illustrations  of  17  models 
of  old  time  automobiles,  all  of  which 
are  still  being  manufactiured,  some  of 
the  models  dating  back  as  far  as  1897. 

Sixteen  prizes  totaling  $75  were 
awarded  to  persons  correctly  naming 
the  makes  of  cars.  Entry  blanks  were 
obtained  from  the  50  used  car  dealers 
who  participated  in  the  contest  and 
entries  were  mailed  to  the  Pittsburgh 
Press,  which  had  a  board  of  judges 
make  the  winning  selections. 

The  contest  page  was  followed  by 
seven  pages  of  used  car  advertising 
and  news  of  interest  to  vised  car  buy¬ 
ers.  Immediately  after  the  automobile 
section  came  the  regular  Sunday 
classifications. 

Front  page  boxes  and  run  of  paper 
promotion  preceded  the  issue  a  week 
in  advance.  Entry  blanks  were  printed 
and  distributed  to  the  dealers.  Read¬ 
ers  were  urged  to  call  at  the  show 
rooms  to  obtain  them.  This  brou^t 
home  to  the  used  car  man  the  interest 
created  by  the  contest. 

The  problem  cars  were  difficult  to 
name  and  but  few  of  the  entrants 
were  expected  to  name  all  correctly. 

Later  developments  proved  that  Pitts¬ 
burgh  knew  its  automobiles  far  better 
than  had  been  imagined.  As  replies 
began  to  stream  in,  many  correct  solu¬ 
tions  were  received.  When  the  con-  -  .  ,  -l-  i  i  i-i  nn 

test  was  over,  not  three  or  four  as  ^  ^ 

S  been  exjiected,  but  39  of  the  but  it  is  not;  for  if  they 

entries  were  exactly  right  and  several 
himdred  within  one  or  two  ef  being 
perfect 

“From  every  point  of  view,  the  con¬ 
test  was  a  success,"  said  James  Mc¬ 
Govern,  classified  advertising  man¬ 
ager.  “Hard  work  on  the  part  of  the 
sales  staff  brought  in  a  real  volume 
of  business.  Hie  edition  that  day 
netted  us  better  than  12,000  lines  of 
automobile  copy.  Good  promotion 
captured  the  attention  of  readers.  The 
dealers  sold  more  cars  .  .  .  the  Pitts¬ 
burgh  Press  used  car  linage  gained 
79A  3  per  cent  over  last  year  .  .  .  and 
Pittsburgh  enjoyed  an  unusual  and 
instructive  ca^  competition. 

“We  really  want  to  give  credit 
where  credit  is  due,”  continued  Mr. 

McGovern,  “and  say  that  the  idea 
originated  with  E.  O.  Syman,  classified 
manager  of  the  Cleveland  Press.” 

«  •  • 

The  Pontiac  Motor  Company’s  na¬ 
tionwide  used  car  campaign  now 
being  scheduled  by  Pontiac  and  its 


N.  Y.  Time*  Introduce*  Special 
Cla**ification  for  London  Hotel* 
Because  of  the  increased  number  of 
classified  advertisements  arriving  at 
the  New  York  Times  from  London 
hotels  and  resorts,  a  special  classifi¬ 
cation  called  “The  Coronation”  has 
been  introduced  and  will  appear  each 
week  in  the  Svmday  editions  until  the 
end  of  April.  It  first  appeared  in  the 
regular  travel  section  March  28  vm- 
der  a  two  column  head  and  listed 
more  than  25  individual  ads  totalling 
about  a  column.  The  usual  rate  of 
95  cents  a  line  is  being  charged. 

The  advertisements  are  for  hotel 


day  was  appoint- 
hI  managing  edi¬ 
tor  of  the  Ro¬ 
chester  Democrat 
and  Chronicle, 
changing  posts 
with  Charles  A. 

S.  Freeman. 

Mr.  Haggard  is 
38.  He  began  his 
newspaper  career 
as  reporter  on  the 
Birmingham 
(Ala.)  Age-Her-  William  Hagcau 
aid  in  1918  and 
served  on  other  southern  papers. 

He  is  a  former  news  editor  of  ^ 
old  New  York  World  and  the  Ints- 
national  News  Service,  and  fonna 
managing  editor  of  the  Washingto* 
Post. 


The  Pacific  Coast  Classified  Adver¬ 
tising  Managers  will  meet  in  Salt 
Lake  City  June  10,  11,  12.  Kenneth 
Flood,  classified  manager,  San  Diego 
(Cal.)  Tribune,  president  of  the  group, 
is  in  charge  of  the  convention. 

•  •  • 

The  Columbus  (O.)  Citizen  has 
just  finished  nmning  a  new  kind 
of  used  car  sale.  On  March  24  and  25 
it  ran  two  pages  of  used  cars,  carry¬ 
ing  950  incfividual  used  cars  in  4,500 
lines.  On  April  1  the  same  pages 
were  repeated  with  a  red  cross  mark 
over  the  cars  that  had  been  sold  dur¬ 
ing  the  week. 

George  Cobak,  classified  manager, 
says:  “With  this  idea  we  were  able 
to  beat  the  leading  paper  and  the 
morning  paper  combined,  in  total  ads.” 

Individual  ads  were  solicited,  rather 
than  group  display  ads,  so  that  heads 
for  every  make  and  model  car  could 
be  used.  The  advertising  was  sold 
on  the  basis  of  three  insertions  for 
the  price  of  two  and  one-half,  the 
paper  absorbing  the  other  half  time 
for  the  promotion  value  received  by 
showing  the  readers  how  many  cars 
had  been  sold  during  the  week.  At 


197,346 

was  die  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(Morning  and  Evening  issues) 
for  the  month  of 

February,  1937 

Tlila  represent*  *  ssin  of  12,660  over 
Febmary,  1936.  .  .  .  The  Sunday  Sna 
circulation  aToraced  21036S  per  Sun¬ 
day  for  the  month  of  February,  1937 — 
a  gain  of  9,734  over  February,  1936. 


Everything  in  Baltimore 
Revolve*  Around 


THE 

Morning 


Evening 


SUN 

Sunday 


Worcester,  Massachusetts 


TWO  MILUON 
DOLLARS  MORE 


Without  much  fuss  or  excitetnent — unthout  publicity  from 
spectacular  sittings~do7im  or  clashes  with  the  police — 

15,000  industrial  workers  of  Worcester  and  vicinity,  in 
the  three  weeks  ending  March  13,  had  their  wages  raised 
two  million  dollars  a  year.  This  is  in  addition  to  the  large 
sums  announced  last  Nov.  and  Dec.  in  wage  increases  and 
lionuses. 

Wage  increases  gained  this  quiet  way  do  not  crash  the  headlines 
of  the  nation’s  press — ^but  for  all  who  do  business  in  Worcester,  they 
are  Page  One  news  just  the  same. 

SOLIDLY  PROSPEROUS 

The  Worcester  Market,  concentrating  more  than  433,000  population 
in  the  city  and  average  18-mile  retail  trading  zone,  is  one  of  the 
most  solidly  prosperous  in  the  nation.  Employment  is  steady,  and 
increasing.  Bujnng  power  is  high,  and  expanding.  Retail  sales  are 
bound  to  follow  the  trend. 

This  rich  and  responsive  market  is  effectively  cultivated  through 
the  Telegram-Gazette  ALONE.  Average  net  paid  daily  circulation 
—over  100,(XX)  for  more  than  nine  years. 

THE  TELEGRAM-GAZETTE 

Worcester,  Massachusetts 

George  F.  Booth,  Publisher 

Paul  Block  and  Associate*,  National  Representative* 

New  York.  Chicago.  Boston.  Ootroit.  FhiladolphU.,  San  Frnnciioo,  Lot  Angolei,  Cincinnati 


Reprinted  from  the 
Buffalo  Evening  News, 
Monday,  March  22nd. 


■r  V%  Cbevto'"'-t'^t°ed  G 

m  .Y\\  J »««  r. 6«'«  °  .v,«  •“ 


This  is  news  of  the  business  growth  of  Buffalo! 
More  factories  mean  more  workers,  more  families, 
more  money  to  buy  advertised  goods.  This  new 
Chevrolet  plant  will  add  at  least  six  million  dollars 
annually  to  Buffalo's  spendable  income.  To  reach 
the  buyers  in  this  prospering  area  use  the  BUFFALO 
EVENING  NEWS — read  daily  by  more  than  eight 
out  of  ten  families. 


Buffalo  Evening  News 


EDWARD  H.  BUTLER,  Editor  and  Publisher 

Western  New  York*s  Greatest  Newspaper 


National  Representatives — XELLY-SA,AITH  CO. 

New  York— Chicago— Boston — Philadelphia — Atlanta,  Ga. 
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What  Should  Be  Done  to  Help. 

_  I^T  _  _  _  OINCE  the  largest  precentage  of  their 

'WV  ^  "WV  iB  VA  V*  linage  is  bought  for  bargain  copy 

inspiration 

_  ^  ^  0  WT  M  ^  worth  an  examination. 

1  dl  TB  CS  tfBV*  d  Buyers  are  enthusiastic  about  things 

Xmwm  w  WW  they  buy — yet  many  pick  the  wrong 

By  FRANK  E.  FEHLMAN  things  ^asionally.  Even  when  they 

have  the  wanted  items,  they  often 
beh  wMk  n  eia»iSe.tUii  wiu  b*  ...iriwi  i.  ib««  c.i.m...  needlessly  sacrifice  higher  net  profit 

Mnee  prwwiically  all  advertMng  aaallj  eanlara  mm  a  retail  eellet,  tkear  *ai.*j*  a  i  i_ 

■IxHm  sksalS  b«  •!  reaal  lnle»»»t  !•  ■allaBal  u  well  ■■  lacal  aaTertUaro.  ^  UieiT  desiTC  tO  make  a  ShOWUlg — top 

the  sales  of  last  year,  last  month  or 

— I  ■  .- . — .  ■  i.i, ..  week. 

The  copy-writer,  the  artist — follow 
!VOe  I2e  IK^partmi^nt  Mors^d  the  buyers’  directions  and  out  comes 

an  ad — but  at  the  end  of  the  year,  the 

Statistira  like  prints.  Tney  re  marvelous-  Reg-  management  know  something  is  faulty 

IN  many  cities,  department  store  ad-  value.  Special  57c.”  The  because  net  earnings  are  low,  or  they 

vertising  accounts  for  from  40%  to  P*'osPf®f  ^ho  is  mterested  now  ap-  have  declined  while  gross  sales  have 

as  high  as  57%  of  all  retad  linage.  Proaches  the  piece  goo<^  counter  ex-  been  increased. 

ExamSes-Northem  city  57%.  East- 

em  Seaboard  city  52%.  North  Central  ^  A  tew  Suggesiiont. 

city  48%.  Eastern  South  44%.  Middle  per  ywd  that  wm  advert!^.  Is  she  ^i^ihE  publisher  who  decides  to 

West  56%.  Coast  city  45%.  Deep  judge— would  she  ^y  [  department  store  linage 

South  43%.  Sl.Mayardif  the  pattern  were  to  h«  might  do  these  3 ^gs  first 


addle  publisher  who  decides  to 

Deep  judge-would  she  ^y  [  department  store  linage 

Sl.M  a  yard  if  the  pattern  were  to  h«  ht  do  these  3^gs  first 


Net  to  Papers 

TN  appraising  the  value  of  depart- 


taste  or  liking?  Suppose  she  doubts  j  someone  measure  all  the  ads 
e  va  ue.  — daily  for  a  month — separate  the  sale 

To  other  stores  she  now  goes— she  or  bargain  ads  from  the  others, 
in  her  element  now — shopping —  2.  Have  a  woman  reporter  shop  the 


is  in  her  element  now — shopping — 


I  iKic  wwt,  navc  3  wouian  reporter  snop  me 

•PP'-  “Mra  de. 

3rd,  does  it  help  the  national  depart-  wrr.  *  .  p_|-„  Aiwavs  Featured?  m^agement  at  Ae  end 

ment  when  soUciting  general  advertis-  of  Ae  month  and  di^uss  franWy  Ae 

ing.  lUDGING  from  Ae  a  A  one  exam-  pr^ommance  of  their  sale  and  bar- 

ines,  you  sometimes  feel  Aat  de-  goin  copy. 

The  Net  Profit  partment  stores  are  forever  advertis- 

Ba  .  j  A  A  j  /  iog  bargains,  or  distress  merchandise,  ('onclusion 

ASED  on  Ae  card  rates,  ^uo  or  j^Qst  of  their  copy  is  keyed  into  Aese  /^NE  of  Ae  best  informed  news- 
contracts  nmnmg  from  100,000  appeals.  What  effect,  if  any,  does  papier  analysts  said  recently, 

Imes  to  a  rmmon,  the  outsider  ques-  continuous  stream  of  bargain  copy  “Judging  from  the  type  of  sales  copy 
tions  Ae  net  profit  derived  mom  de-  bave  on  net  profits — are  department  most  department  stores  run,  it  woAd 
partment  store  advertising.  One  tmng  gjQj.g5  gettmg  Aeir  money’s  worth —  seem  Aat  Ae  least  desirable  merchan- 
is  <»rtam,  most  papers  have  ^bo^  all  ^^gAd  their  copy  and  offers  be  differ-  dise  with  the  lowest  net  profit,  takes 
of  Ais  Image  Aey  care  to  run.  There  jj  20c  a  Ime  instead  of  the  major  part  of  Aeir  advertising 

are  exceptions.  jqj.  gj.  qo  g  b^e  instead  of  60c?  dollars.  Department  stores  should 

I  •  spend  most  on  seasonable  merchan- 

Innuence  on  Circulation  Some  Big  Store  Figures  dise,  Aereby  takmg  a  higher  net  profit 

Based  on  Ae  Gallup  charts,  about  TotaJ  Sales  Earned  Per  Share  operations.” 

55%  of  Ae  women  readers  of  a  i9.to . $135,856,663  $6.70  Tlieir  customers — women — probably 

newspaper  look  for  department  store  .  1a*  *^uy  90%  of  Aeir  offerings,  and  our 

ads.  At  different  times  and  m  differ-  1933!!!!'.!!  ii8',879!252  2!20  guess  is  that  more  Aan  70%  of  all 

ent  cities  and  for  various  reasons,  de-  1934 .  ii2,67i,720  2.02  their  sales  are  made  to  women  who 

partment  stores  have  discontmued  Ae  Ills  have  Aopped  from  one  to  as  high  as 

use  of  a  piqier.  A  most  instances,  Ais  '  '  ten  stores  before  making  a  purchase, 

loss  of  department  store  ads  is  re-  4  FEW  of  Ae  large  department  Big  linage  from  a  department  store, 
fleeted  m  circulation.  ’That  Aeir  ads  stores  are  listed  on  various  stock  pius  a  better-Aan-average  record  of 
are  an  asset  to  Ae  circulation  man-  exchanges,  Aerefore,  Ae  mquisitive  earnings,  makes  a  good  story  for  your 
ager,  Aere  can  be  little  doubt.  niay  examine  Aeir  published  figures  national  representatives,  but  it  is 

of  sales,  earning.^  and  net  profits.  doubtful  if  Ae  average  department 
Value  to  Natioual  Department  In  the  aggregate,  Aese  large  city  store  executive  really  knows  how  to 

Many  space  buyers  are  impressed  stores  have  found  it  mcreasingly  diffi-  }ise  newspaj^rs  for  Ae  ^e  of  regular 
by  Ae  department  store  linage  cult  to  mamtam  high  earnings,  and  m  items.  Publishers  and  Aeir  advertis- 
figures  and  not  a  few  use  this  classi-  some  instances,  lAe  Ae  example  pre-  Ag  staffs  Aould  be  able  to  help. 

fication  as  Aeir  first  measuring  stick  ceding,  eammgs  have  declined  every  - 

when  a  national  schedule  is  being  re-  year,  Ae  past  7  years.  HEADS  DETROIT  OFFICE 

leased.  A.  national  cham  of  department  Charles  G.  Burke,  for  the  past  two 


Ais  Image  mfluence  circulation;  and 
3rd,  does  it  help  Ae  national  depart¬ 
ment  when  soliciting  general  advertis¬ 
ing. 

’The  Net  Profit 


are  exceptions. 

Influence  on  Circulation 

Based  on  Ae  Gallup  charts,  about 
55%  of  Ae  women  readers  of  a 
newspaper  look  for  department  store 
ads.  At  different  times  and  m  differ¬ 
ent  cities  and  for  various  reasons,  de¬ 
partment  stores  have  discontmued  Ae 
use  of  a  piq>er.  A  most  instances,  Ais 
loss  of  department  store  ads  is  re¬ 
flected  m  circulation.  ’Iliat  Aeir  ads 


ager,  Aere  can  be  little  doubt. 
Value  to  Natioual  Department 


10c,  or  $1.00  a  line  instead  of  60c? 
Some  Big  Store  Figures 


I'.or 

Total  Safes 

Earned  Per  Share 

19.10... 

...$135,856,663 

$6.70 

1911... 

...  135,002,877 

4.81 

1932... 

...  132.729,839 

3.63 

1933... 

...  118,879,252 

2.20 

1934... 

...  112,671,720 

2.02 

1935. .  . 

...  118,211,078 

1.95 

19.16... 

...  117.841,155 

1.83 

HEADS  DETROIT  OFFICE 

Charles  G.  Burke,  for  the  past  two 


Advertising  Personnel  ^  31  $3.03,  32  $1.75,  33 

j  *  ‘34  $2.36,  ’35  $2.68,  ’36  $2.81. 

T)  Y  and  large,  department  stores  m 

13  Ae  medium  and  large  sized  cities  Department 

employ  more  advertising  people,  and  .  . 

pay  Aem  more  than  does  any  oAer  Store  .Advertising 


stores  had  Ae  following  net  earning —  years  account  executive  in  Ae  Chi- 
1930  $4.75,  ’31  $3.03,  ’32  $1.75,  ’33  77c,  cago  office  of  Free  &  Peters,  Ac.,  ra- 


Ao  representatives,  is  being  trans¬ 
ferred  to  take  charge  of  the  firm’s 
Detroit  office  in  Ae  New  Center  build¬ 
ing,  early  in  April. 


single  classification  of  local  advertis-  TlflTH  the  possible  exception  of 
Ag.  College  graduates,  sophisticated  VV  furniture  stores,  jewelry  and 
artists  and  extremely  clever  writers  used  cars,  no  one  classification  of  local 


may  be  found  m  practically  all  Aese  advertismg  nms  so  much  “bargam” 
stores — cities  of  50,000  people  havmg  copy  as  does  Ae  department  store. 


talent  Aat  is  just  as  competent  as 
many  cities  of  a  million  or  more. 

Analysis  of  Their  Copy 


The  few  exceptions  lAe  Bests  in 
New  York  who  earned  per  Aare 
$4.20  in  ’30,  $4.15  m  ’31,  $3.02  in  ’32, 
$1.05  m  ’33,  $2.33  m  ’34,  $3.14  m  ’35 


Because  of  budget  limitations  Ae  and  $3.73  A  1936,  prove  Aat  Ae  man- 
advertisAg  people  A  Aese  stores  agement  can,  by  careAl  planning  and 
draw  heavUy  on  synAcate  art  services,  smart  buymg,  draw  to  Aeir  stores 
Origmal  art  and  pAtes  bemg  Ae  ex-  Aousands  of  people  who  are  not  al- 
ception  instead  of  Ae  rule.  Checking  ways  huntAg  for  a  bargain, 
recently  Ae  copy  of  18  stores  A  8 

cities,  Aows  that  better  than  70%  of  Would  Stores  Resent  Suggestions? 
ell  copy  run  was  direct^  SEVERAL  meetmgs  wiA  department 

gam”  group,  Ae  jtwtifymg  itself  store  buyers  and  Aeir  advertismg 
on  two  counts —  (a)  c  osing  out  a  cer-  executives  has  convinced  some  pub- 


tam  stock;  (b)  a  fortunate  purchase.  Ushers  and  Ae  writer  Aat  Aese  stores 

welcome  suggestions,  criticisms  and 


The  Los  Angeles  Times 
has  always  believed  that 
value  to  readers  is  a 
necessary  prelude  to 
service  to  advertisers. 

LOS  ANGELES  TIMES 


How  Consumers  Check  Ae  Ads 


frequent  meetings. 


Here  a  a  typical  paragraph  A  a  spend  most,  does  not  prove  Aey  earn 
recent  aA  “Exciting — sudi  love-  most  The  contrary  is  true  A  most 
ly  qiMdlty— such  bright  new  spring-  cities. 
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NEA  is  ready 
to  do  another  ^ 

outstanding 
job  of  covering  baseball  for 
its  more  than  700  daily 
clients.  Sports  Editor  Har. 
ry  Grayson,  who  knows 
baseball  and  its  personali¬ 
ties,  will  follow  the  clubs 
through  the  season  with 
his  usual  high-grade  re¬ 
porting. 


Richard  M. 
Gann,  bril- 
liant  new  ad¬ 
dition  to  the  NEA  staff, 
brings  a  wholly  different 
slant  to  sports  writing. 
Baseball  is  his  specialty, 
and  his  keen  sense  of  hu¬ 
mor  gives  the  bright  touch 
that  makes  any  sports 
page  distinctive. 


And  Art  Krenz 
still  draws  the 
best  sports  ^ 

cartoons — real  life  sketches 
from  the  playing  field,  sup¬ 
plementing  NEA’s  superb 
sport  newspicture  coverage. 

NEA  provides  the  same  fiw 
coverage  in  sports  that  it  offers  i" 
every  other  feature  department 
And  editors  continue  to  "pii> 
ball"  with  NE.^.  tar  more  usint 
NEA  than  subscribe  to  any  »thcr 
daily  feature  service. 


NEA  Service,  Inc. 

NEW  YORK  CLEVELAND 
SAN  FRANCISCO 


RAVENNA  O  / 

w  ^  O 

WOOSTER  O  uvERPOodl 

'"'>;*i/^  ...  ■*' 

NEW  PHILADELPHfAO  K  -  ' 
o  COSHOCTON  ^ 

MT.  VERNON  O*  STEUBENViia 


DEFIANCE 


FOSTORIA 


FINDLAY 


Tom  Smith  sells 
a  load  of  alfalfa — 
or  Dick  Jones  gets 
paid  at  the 
Foundry — or  an 
investor  gets 
his  dividend 
check  in  any  of 
these  cities? 


MARION 


DELAWARE 


GREENVILLE 


r  CAMBRIDGE 


ZANESVILLE: 


'  ''  ^  W"  I""'  ' 

HAMILTON  AtHENS 

o. 

•>  '5  .i«T  f  CH  I CLICOTH  E 


PORTSMOUTH 


Likely  as  not  heUl  come  home,  greet  the  kids, 
kick  off  his  shoes,  and  reach  for  the  daily  home¬ 
town  paper.  His  paper,  that  tells  him  what  his 
neighbors  are  doing,  local,  state  and  national 
news,  and  what’s  at  the  local  movie  house.  Might 
take  the  family  in  to  a  show  tonight  and  while 
he’s  out  perhaps  he’ll  take  a  look  around  for  a 
radio,  or  a  refrigerator  or  the  odds  and  ends 
the  wife  has  been  wanting. 


If  you  or  your  dealer  are  there,  he’ll  read  what 
you  have  to  say  with  interest.  Be  sure  your 
product  is  stocked  and  advertised  where  it 
will  get  the  neighborly  attention  of  more  than 
half  of  Ohio’s  population.  If  you  want  sales, 
here  are  29  two-fisted  sales- 


Ashland  Times-Gaselte  (E) 

Athens  Messenger  (E  &  S) 

Bocyrus  Telegraph-Forum  (E) 
Cambridge  Jeffersonian  (E) 
Chillicothe  Scioto  Gacette  (E) 
’Coshocton  Trihune  (E  &  S) 

Defiance  Crescent-News  (E) 

’Delaware  Caaette  (E) 

’East  Liverpool  Review  (E) 

*Member$  of  Ohio  SelecI  LUt. 


•Elyria  Chronicle-Telegram  (E) 
•Findlay  Repnhlican-Courier  (M) 
•Fostoria  Times  (E) 

•Greenville  Advocate  (E) 
•Hamilton  Journal-News  (E) 
•Ironton  Tnbune  (E  &  S) 
•Lancaster  Eagle-Gazette  (E) 
Lima  News  (E  &  S) 

•Marion  Star  (E) 

•Massillon  Independent  (E) 


•Mount  Vernon  Republican  News  (E) 
•New  PhUadelphia  Times  (E) 

•Piqua  CaU  (E) 

•Portsmouth  Times  (E  &  S) 

•Ravenna  Record  &  Courier-Tribune  (E) 
•Salem  News  (E) 

SteubcnvUIe  Herald-Star  (E) 

Warren  Tribune  Chronicle  (E) 
•Wooster  Record  (E) 

•Zanesville  Times-Reeorder  ft  Signal 
(ME  ft  S) 
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Dying  Editor  Reports  Shooting  By 

Son  of  Rival  in  California  Feud 


SHOT  in  a  feud  reminiscent  of  the 
wild  and  woolly  days  of  personal 
journalism  in  the  west,  Claude  L.  Mc¬ 
Cracken,  46,  correspondent  for  two 


C.  L.  McCbacken  Feench 

news  services  and  publisher  of  the 
mimeographed  ModM  Daily  Mail  at 
Alturas,  Calif.,  dictated  wire  stories 
of  the  shooting  on  his  deathbed 
March  25  naming  the  son  of  a  rival 
editor  as  his  assailant 

His  “30”  to  the  Associated  Press 
was  the  following  bulletin: 

“Tonight  about  6J0  Harry  French 
shot  Claude  L.  McCracken,  editor  of 
the  Modoc  Mail,  with  an  automatic 
pistol.  Condition  of  McCracken  is 
serious. 

McCracken." 

To  the  United  Press  the  following 
was  sent: 

“Tonight  about  6.30  Harry  French 
shot  Claude  L.  McCracken,  editor, 
Modoc  Mail,  with  automatic  five 
times.  Condition  serious.  Signed 
McCracken  by  ConweU.” 

“Conwell”  is  Mu«  Donna  ConweU, 
27,  McCracken’s  partner  and  a  wit¬ 
ness  of  the  shooting,  which  occurred 
ac  the  two  were  dining  in  the  Mc¬ 
Cracken  home.  BSrs.  McCracken  was 
not  at  home,  having  gone  on  duty  at 
Alturas  hospital  which  later  received 
her  fataUy  wounded  husband. 

D.  H.  Whulen,  of  the  rival  paper, 
completed  McCracken’s  UP  story 
with  a  message  at  11.02  P.  M.  saying: 

“McCracken  died  from  effects  of 
shots  fired  by  French.” 

French,  30-year-old  son  of  Bard 
French,  publisher  of  the  weekly  Plain 
Dealer  and  Modoc  County  Times,  sur¬ 
rendered  after  the  shooting.  Sheriff 
John  C.  Sharp,  said  he  confessed,  but 
gave  no  motive.  A  coroner’s  jury 
named  him  as  the  slayer  and  District 
Attorney  A.  K.  Wylie  filed  a  murder 
charge.  Wylie  said  the  killing  “ap¬ 
peared  to  have  been  in  cold  blood 
with  deliberate  malice  and  pre¬ 
meditation.”  According  to  Sheriff 
Sharp,  French  had  been  drinking 
heavily. 

“The  papers  have  been  battling 
back  and  forth  on  every  issue  that 
has  come  up,”  Sheriff  Sharp  said.  “I 
think  the  shooting  was  due  to  hard 
feelings  aroused  by  this  rivalry.” 

The  feud  sometimes  reached  the 
point  of  printed  satirical  invective, 
but  McCracken  on  his  deathbed  could 
not  recaU  anything  that  might  have 
aroused  French  to  kill.  Subtle  per¬ 
sonal  jibes  that  Editor  McCracken 
had  made  frequently  in  the  columns 
of  his  Modoc  Daily  Mail  provided  a 
clew,  however,  to  why  he  may 
have  been  slain  by  a  rival  editor's 
son. 

In  McCracken’s  paper  of  March  24, 
the  day  before  he  was  killed,  were 
these  typical  articles: 

“The  last  man  hanged  for  horse 
stealing  in  Teton  County,  Montana, 
was  named  Burr  French.  Former 
Congressman  Robert  McCracken,  of 
Idaho,  observes  his  sixty-seventh 
birthday  today. 

“Dr.  Henry  McCracken,  president 
of  Vassar  College,  was  recently  the 


subject  of  an  entire  edition  of  Life, 
the  new  fiction  magazine.  .  .  .  W.  A. 
French,  of  Kansas,  expects  to  get 
out  of  the  penitentiary  soon  where  he 
is  confined  for  stealing  money.” 

McCracken,  who  formerly  worked 
on  newspapers  in  Sacramento,  Salt 
Lake  City,  Denver,  El  Paso,  St.  Louis 
and  in  Wyoming,  had  been  in  Alturas 
since  1934.  When  the  Modoc  Times 
was  purchased  by  French,  publisher 
of  the  Alturas  Plain  Dealer,  Mc¬ 
Cracken  began  publishing  the  Modoc 
Mail,  a  mimeographed  weekly  news¬ 
paper. 


FINCH  GETS  31ST  PATENT 


Inventor  Says  New  Electronic  Am¬ 
plifier  Aid*  Picture  Sending 

William  G.  H.  Finch,  president  of 
Finch  Telecommimications  Labora¬ 
tories,  Inc.,  New  York  City,  was 
granted  his  31st  patent  related  to 
picture  transmission  in  Washington 
March  30  for  an  “electronic  ampli¬ 
fier.” 

In  amplifying  the  nrinute  variations 
of  current  corresponding  to  the  vary¬ 
ing  shades  or  density  of  pictures 
transmitted,  Mr.  Finch  explained,  it 
is  vitally  important  that  they  be  faith¬ 
fully  reproduced.  His  latest  patent 
accomplishes  this,  according  to  the  in¬ 
ventor,  because  he  is  able  to  amplify 
currents  from  zero  frequency  up  to 
the  highest  frequencies  which  can 
be  used. 

Operation  of  the  invention  depends 
upon  a  novel  amplifying  circuit  which 
may  be  used  to  amplify  uni-direc¬ 
tional  currents  up  to  200,000  cycles 
with  negligible  distortion  and  phase 
shift,  it  is  stated  in  the  patent.  No. 
2.075,604.  Means  are  provided  where¬ 
in  the  circuit  may  be  modified  to 
amplify  any  desired  frequency  band 
and  reject  the  other  frequencies  in¬ 
troduce  to  the  input  of  the  amplifier. 
The  amplifier  circuit  employs  a  com¬ 
mon  battery  supply  for  all  stages 
which  are  cascade. 

HEADS  CREDIT  GROUP 

Floyd  Egner,  Cleveland  Plain  Dealer 
assistant  credit  chief,  has  been  ap¬ 
pointed  program  chairman  of  the  Ad¬ 
vertising  Media  Credit  Group  of  the 
Seventh  Credit  Congress  of  Industry 
to  meet  in  Chicago,  June  21-24.  As¬ 
sisting  Mr.  Egner  as  vice-chairmen 
are:  S.  C.  Hogarth,  Chicago  Tribune; 
Charles  A.  Colton,  Boston  Transcript; 
V.  D.  Stuart,  Oakland  (Cal.)  Tribune; 
Conway  Bolsted,  Fawcett  Publica¬ 
tions;  and  J.  F.  Whaley,  National 
Broadcasting  Company. 
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OCMA  TO  MEET  IN  DAYTON 

Diversified  Program  Arranged  for 
Spring  Convention 

A  well-balanced  and  diversified 
program  has  been  arranged  for  the 
spring  convention  of  the  Ohio  Circu¬ 
lation  Managers’  Assn.,  to  be  held 
April  7-8  at  the  Hotel  Biltmore,  Day- 
ton.  The  program  arranged  by  Harold 
Paulson,  Youngstown  Vindicator,  in¬ 
cludes  the  discussions  on  newspaper 
features  and  their  promotion,  new  de¬ 
velopments  on  the  Social  Security 
Act,  carrier  promotion  versus  solicitor 
promotion,  RFD  mail  subscriptions 
and  boy  carrier  solicitation  hours. 

A  feature  will  be  newspaper  boy 
salesmanship  demonstrations  by  sev¬ 
eral  teams  which  will  compete  to  rep¬ 
resent  the  association  in  the  Bingham 
Trolly  contest  at  the  ICMA  conven¬ 
tion  in  Milwaukee  in  June. 

Other  speakers  scheduled  in  addi¬ 
tion  to  Walter  Rauck,  president, 
ICMA,  and  Floyd  Hockenhull,  pub¬ 
lisher,  Circulation  Management,  are 
James  W.  Brown,  Jr.,  of  Editor  & 
Publisher,  and  O.  C.  Harn,  of  A.B.C. 

Among  topics  to  be  heard  during 
the  two-day  convention  at  which  Earl 
C.  Merideth,  of  the  Springfield  News 
and  Sun  will  preside,  are:  “What 
Newspaper  Features  Interest  the 
Greatest  Ntimber  of  Readers?  Best 
Methods  of  Promoting  These  Fea¬ 
tures,”  Delmas  Jenkins,  Marion  Star, 
and  E.  F,  Schumaker,  New  Philadel¬ 
phia  Times;  “What  Is  the  Best  Method 
of  Training  Newly  Appointed  Boys  to 
Become  Salesmen  Instead  of  Deliv¬ 
ery  Boys?  Is  Group  Training  Advis¬ 
able?”  H.  H.  Irish,  Dayton  Journal, 
and  Russell  Stokley,  Elyria  Chronicle 
Telegram. 

Ilie  Wednesday  afternoon  session 
will  open  with  an  address  by  Walter 
Rauck,  president  of  the  ICMA. 


NEW  REAL  ESTATE  EDITOR 


Gurdon  Simmons  Heads  New  Depart, 
ment  on  N.  Y.  Post 

Gurdon  Simmons  has  been  ap¬ 
pointed  editor  of  the  New  York  Post 
real  estate  section  which  will  make 
its  bow  soon. 

Mr.  Simmons, 
who  leaves  the 
Post  promotion 
department  to 
take  up  his  new 
work,  has  a 
widely  diversified 
background  in 
real  estate  which 
includes  writing 
on  the  New  York 
Daily  News  and 
the  old  Evening 
Graphic,  real  es¬ 
tate  advertising 
for  New  York  brokers  including  F,  D. 
Ames  &  Co.  and  Albert  M.  Greenfield, 
and  sub-division  promotion  in  the 
halcyon  days  of  1927-8-9,  as  well  as 
serving  as  director  of  publicity  for 
the  New  York  City  Housing  Author¬ 
ity  under  Langdon  W.  Post,  Tenement 
House  Commissioner  and  chairman  of 
the  Authority. 


CELEBRATES  25tk  YEAR 

Running  204  pages,  the  Shanghai 
China  Press  issued  its  Silver  Anniver¬ 
sary  Edition  marking  the  25th  anni¬ 
versary  of  the  China  Republic  and  the 
25th  year  of  publication  of  the  news¬ 
paper.  The  edition  carried  a  silver 
cover  and  throughout  the  issue  stories 
related  the  progressiveness  of  the 
New  China  Republic.  Among  the  in¬ 
teresting  stories  are  those  of  the  de¬ 
velopment  of  the  press  which  ran  25 
pages.  Thomas  F.  Millard  is  the 
foimder  and  first  editor  of  the  China 
Press. 


IfeuAiHetToatinf- 


. . .  if  you  really  want  to 
increase  your  sales  and 
decrease  sales  costs  in 
this  highly  profitable 
region  . . . 

.  .  .  then  concentrate 
your  advertising  in  the 
newspaper  that  concen¬ 
trates  its  circulation  in 
the  trade  area  that  con¬ 
centrates  its  retail  pur¬ 
chases  in  Fort  Wayne  . . . 


(Hhe  Neuia- Sentinel 

FORT  WAYNE,  IND. 


National  Representatives:  Allen-Klapp-Prazier  Co. 
New  York  Chicago  Dsfroit  St.  Louis 
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DAILY  PLANTS  MIKES  IN  GOVERNOR’S ' 
OFFICES  FOR  “INSIDE  STORY” 

Political  Furor  Follows  Discovery  of  Denver  Post  Devices 
That  Recorded  All  Conversations  for  Two 
Months — “Good  Government”  Move 

By  E.  H.  MITCHELL  { 


Discovery  of  microphones  con¬ 
nected  with  a  dictagraph  system 
in  the  private  offices  of  Gov.  Teller 
Ammons  and  the  apartment  of  Fred¬ 
erick  E.  Dickerson,  widely  known 
Denver  attorney,  recently  caused  a 
furor  unequalled  in  Colorado  political 
history. 

Consternation  reigned  on  Capitol 
hill  after  publication  in  Denver  Post 
of  what  was  termed  “the  complete  in¬ 
side  story”  of  how  the  list«iing  de¬ 
vices  were  installed  over  two  months 
ago  by  Jack  Gilmore,  a  private  in¬ 
vestigator,  with  the  aid  of  Walden  E. 
Sweet,  Post  reporter  assigned  to  cover 
the  legislature,  and  others. 

Dickerson  is  a  Democratic  leader, 
law  partner  of  United  States  District 
Attorney  Thomas  J.  Morrissey,  and 
described  as  being  “one  of  the  most 
active  legislative  lobbyists.” 

One  microphone  found  in  the  gov¬ 
ernor’s  offices  was  suspended  inside  a 
cold  air  register  across  from  the  desk 
where  he  receives  visitors  and  trans¬ 
acts  business.  The  other  was  found 
inside  a  cold  air  register  in  his  inner 
private  office.  Investigators  found 
powerful  transformers  in  the  attic, 
over  the  governor’s  office,  for  amplify¬ 
ing  sounds  picked  up  by  the  micro¬ 
phones. 

The  microphones  were  connected, 
by  means  of  an  intricate  wiring  sys¬ 
tem,  with  a  private  leased  telephone 
wire  which  Sweet  had  installed  in  the 
statehouse  pressroom.  This  telephone 
wire  ran  to  Gilmore’s  apartment,  four 
blocks  from  the  state  capitol. 

The  microphone  hidden  in  Dicker¬ 
son’s  apartment  near  the  statehouse 
was  also  connected  with  the  leased 
wire. 

In  addition  to  sound-recording  de¬ 
vices  in  his  apartment,  Gilmore  also 
employed  two  stenographers.  All  con¬ 
versations  that  took  place  in  the  gov¬ 
ernor’s  office  and  the  apartment  were 
taken  either  by  the  stenographers  or 
by  the  recording  machine  or  both. 

Back  of  the  installation  of  the  dicta¬ 
graph  system  and  the  financing  of 
the  undertaking,  which  was  launched, 
it  was  said  “in  the  interests  of  good 
government,”  was  a  group  of  promi¬ 
nent  men,  including  some  who  took  a 
leading  part  in  the  gambling  graft  in¬ 
vestigation  of  the  district  attorney’s 
office  during  the  regime  of  Earl  Wet- 
fengel  who  went  out  of  office  Jan.  1. 

This  group  of  men,  looking  forward 
to  major  political  developments  with 
the  incoming  of  a  new  administration 
and  a  new  legislature  in  January, 
“decided  it  would  be  advisable  that 
close  tab  be  kept  on  these  develop¬ 
ments,”  the  Post  said. 

Governor  Ammons  demanded  that 
information  obtained  over  the  micro¬ 
phones  planted  in  his  office  be  turned 
over  to  Attorney  General  Byron  G. 
Rogers  so  “that  any  criminal  implica¬ 
tions  may  be  properly  weighed  and 
acted  upon.” 

In  one  of  the  fiercest  sessions  in 
state  senate  history.  Governor  Am¬ 
mons  was  attacked  for  not  assuming  a 
more  definite  leadership  and  the  per¬ 
sons  responsible  for  placing  of  the 
microphones  were  termed  “gangsters.” 
Sen.  W.  H.  Twining,  Democratic  floor 
leader,  charged  the  microphones  were 
planted  with  malicious  intent,  and 
said  he  believed  persons  in  high  au¬ 
thority  had  knowledge  of  the  scheme. 

Other  legislators  demanded  the  rec¬ 
ords  be  made  public.  However,  ac¬ 


tion  was  postponed  on  a  resolution  by 
one  of  the  Republican  leaders  for  an 
investigation.  The  resolution  called 
for  a  “thorough  and  detailed  investiga¬ 
tion  to  determine  who  caused  installa¬ 
tion  of  the  microphones  to  be  made, 
the  purposes  for  which  such  installa¬ 
tion  was  made,  and  any  and  all  other 
facts  pertinent  thereto.” 

Gilmore,  explaining  his  activities 
and  the  operation  of  the  devices,  said: 

“1  was  first  approached  by  Erl  Ellis, 
chairman  of  the  Denver  Bar  Asso¬ 
ciation  grievance  committee.  He 
wanted  to  know  if  1  would  undertake 
such  an  investigation.  I  suggested 
the  use  of  a  dictagraph  system. 

“Mr.  Ellis  and  I  went  and  talked . 
with  Mr.  Sweet  of  the  Post  and  laid  i 
the  plan  before  him.  Mr.  Sweet  said  I 
he  was  interested  if  the  action  was  in ! 
the  interest  of  decent  government  and  , 
was  not  illegal.  Ellis  said  it  would  { 
not  be  illegal. 

"Mr.  Sweet  and  1  received  further 
assurances  that  there  was  no  illegal¬ 
ity,  that  the  governor’s  office  was  a  | 
public  office  and  what  happened  there  i 
was  a  perfectly  proper  matter  of  | 
public  knowledge.  With  that  assur-  i 
ance,  Mr.  Sweet  agreed  to  assist  me  j 
in  getting  a  private  wire  into  the ! 
.statehouse  from  my  apartment. 

'There  was  an  agreement  between 
Mr.  Ellis,  Mr.  Sweet  and  myself  that  i 
none  of  the  information  gathered  [ 
would  be  used  until  a  sufficient  ^ 
amount  had  been  obtained  to  prove ' 
everything  was  all  right,  or  political  | 
skullduggery  or  outright  law  viola- 1 
tion.  I 

“I  then  proceeded  to  install  the  I 
microphones  in  the  governor’s  offices.” 

Two  weeks  ago,  Gilmore  said,  some-  i 
one  suggested  to  Dickerson  that  his 
telephone  was  tapped.  He  invest!-  - 
gat^,  but  found  nothing.  A  few 
days  later  the  microphones  were  ■ 
found  in  the  governor’s  office,  and 
then  the  one  in  Dickerson’s  apart-  j 
ment  was  found.  The  setup  in  the  j 
governor's  office  was  not  disturbed 
by  him  for  several  days  while  he 
endeavored  to  trace  the  system  to  its 
source. 

District  Attorney  John  Carroll  of  | 
Denver,  a  Democrat  and  close  friend 
of  Ammons,  said  nothing  had  been  I 
presented  to  him  to  warrant  any  ac-  ' 
tion  by  his  office.  i 

While  fear-stricken  politicians  and  j 
others  on  Capitol  hill  and  in  down-  i 
town  political  circles  anxiously  await  | 
action  on  what  the  microphones . 
heard,  no  group  confers  indoors  with¬ 
out  a  careful  sectrch  for  a  “mike.” 
The  statehouse  has  been  searched 
from  cellar  to  garret. 

The  Rocky  Mountain  News,  in  a 
page  one  editorial,  called  the  micro¬ 
phone  installations  “a  despicable,  un¬ 
derhanded  and  vicious  political  trick.’ 

ROME  BARS  N.  Y.  DAILY  i 

Circulation  of  the  New  York  Herald 
Tribune  in  Italy  was  forbidden  for  an 
indefinite  period  by  the  Ministry  of 
Propaganda  on  March  27,  when  it 
asserted  that  recent  dispatches  from 
Jchn  T.  Whitaker,  the  newspaper’s 
Rome  correspondent,  were  inaccurate. 
The  Ministry  said  no  action  for  ex¬ 
pelling  or  curbing  Whitaker  was  con¬ 
templated,  and  in  New  York  Grafton 
S.  Wilcox,  managing  editor  of  the 
Herald  Tribune,  expressed  complete 
confidence  in  Whitaker,  who  has  been 
in  Rome  since  1935. 


If  we'd  never  met  in  all  the  t\\enl>-five 
>ears  you’ve  been  piloting  Editor  &  Pub¬ 
lisher,  it  would  still  Ih?  easy  to  have  a  g«Mid 
idea  of  the  sort  of  man  you  are. 


The  aceuraey  and  newsworthiner 
>our  magazine  speaks  for  itself. 


Rack  in  1912  when  you  started  out.  a  slim 
l)i»s  Moines  Register  and  Tribune  staff  de¬ 
pended  on  Edit«>r  &  Publisher  for  news  of 
fellow  scrilxN  throughout  the  nation  just 
as  .III.IIG  Iowa  familits  depended  on  us  for 
news  of  what  was  happcming  in  their  state, 
nation  and  world. 


Today  we're  still  going  t«»  Editor  &  Pub¬ 
lisher  f«»r  first  news  of  the  newspaper  world 
— just  as  2S2..')72  Iowa  families  now  go  to 
The  Des  .Moines  Register  and  Tribune  every 
day  for  their  first  accurate  and  full  news. 


During  the  t’D.MlN'fJ  twenty-five  years 
we  intend  to  supply  our  readers  with  as 
complete  and  accurate  news  of  their  inter¬ 
ests  as  you  have  supplied  your  readers 
throughout  the  P.VST  quarter  century  .  .  . 
a  service  faithfully,  honorably  and  progres¬ 
sively  performed. 


(’ongratulations,  .Mr.  Brown.  We  under¬ 
stand  the  lalM»r  and  satisfaction  of  your 
twenty-five  years. 


K  (i  i  t  n  r  &  I*  n  h  I  i  s  h  (•  r  for  April  .{ ,  19  .'i  7 
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I  HOLD  EVERY  MAN  A  DEBTOR  TO  HIS  PROFESSION-- 


T  O  BE 


HELP  AND  ORNAMENT  THERETO 


Just  as  the  Fourth  Estate  is  and 
shall  always  be  guardian  of 
our  liberties  so  also  is  EDITOR 
&  PUBLISHER  guardian  of  the 
Fourth  Estate  itself. 

•  And  so  to  you 
James  Wright  Brown,  and  to 
your  Voice  of  Journalism, 
EDITOR  &  PUBLISHER,  we 
give  you,  on  this  your  Silver 
Jubilee,  the  pledge  of  our  affection 
for  all  that  you  have  done  for  all 
of  us  and  wish  you  the  Souls  Calm 
Sunshine  and  the  Heartfelt  Joy. 


(.hii'dfEo  Newspaper  Representatives  As:>ociation 


San  Francisco  Newspaper  Representatives  Association 


New  York  Newspaper  Representatives  Association 


2(W  RETAILING 


K  d  i  t  o  r  &  I*  11  b  I  i  s  h  r  for  A  pr  i  I  ,  /V  .<  7 


WIDE  VARIETY,  GOOD  VOLUME,  MARK 
POST-EASTER  RETAIL  COPY 

Fashions  Leading  by  Big  Margin,  with  Extravagant  Head* 
lines  Featuring  Ads — Display  Done  in  Book  Review 
Manner — General  Price  Trend  to  Higher  Levels 

By  RICHARD  WEBSTER 


''I ''HE  first  nutes  of  post-Easter  re-* 
i  tail  advertisint;  are  loud  and 
clear.  Easter  Sunday  newspapers  car¬ 
ried  good  volume  and  a  wide  variety 
of  retail  promotions  with  fashions 
leading  by  a  big  margin.  Some  rather 
extravagant  headline.s  on  this  type  of 
copy: 

Saks  Fifth  Avenue,  style  page:  “Le 
Sacre  du  Printemps.”  with  six  high 
styles  illustrated,  described  (under 
names  like  Glorification  of  the  Chosen 
One.  Harbingers  of  Spring,  Evocation 
of  Ancestors)  and  priced- — from  $195 
down  to  $110.  Main  copy  on  the  Stra¬ 
vinsky  theme.  Incidental  offering  of 
Victor  recordings  of  the  music.  Sketch 
of  window  setting  inspired  by  Sacre 
du  Printemps. 

Stern  Brothers,  six  columns  of 
women’s  apparel,  headed  with  the 
two-line,  two-meaning  display 

FASHIONS  tried  and  found  wanted 
in  Stern’s  Important  Sales  of 
Best  Sellers! 

“What  the  critics  say  .  .  .  about 
Sloane's  House  of  Years’’  is  an  un¬ 
usual  head  on  an  imusual  advertise¬ 
ment:  14  quotations  from  magazine 
and  newspaper  editors  in  the  manner 
of  book  or  play  reviews.  Nothing  else 
in  this  two  columns  by  250  lines! 

But  books  are  merchandise  and  ad¬ 
vertised  merchandise  these  days.  A 
seven-column  ad  by  Bloomingdale’s  in 
Blaster  Sunday’s  Neu:  York  Times  is 
two-thirds  on  best  sellers  at  59  cents 
to  98  cents,  with  a  coupon  for  direct 


orders,  and  one-third  on  dress  goods 
at  30  to  50  per  cent  off. 

*  «  • 

1''HE  Millinery  Stabilization  Com¬ 
mission,  backed  by  the  Eastern 
Women’s  Head- Wear  Association,  Inc., 
and  the  joint  Board  of  the  Millinery 
Workers  Union,  locals  24  and  42,  has 
been  telling  the  trade  that  it  “cannot 
afford  to  follow  the  usual  Blaster  sea¬ 
son  custom  of  breaking  prices  imme¬ 
diately  after  Easter.”  But  there  was 
.some  price  breaking  before  Blaster — 
notably  by  Hearns  as  announced  un¬ 
der  these  display  heads: 

What  Happened  to  Spring? 
Hearns  Is  Tired  of  Waiting! 
Tomorrow  We  Do  the  drastic,  the 
unexpected! 

Tomorrow  .  .  .  Exactly  3  Days  Be¬ 
fore  Blaster  .  .  . 

When  Assortments  Are  Complete 
and  So  Tremendous!  .  .  . 

HEARNS  SLASHES  PRICES 
of  3,000  Misses’  and  Women’s 
NEW  EASTER  COATS,  SUITS 
Is  it  possible  that  there  will  be  less 
price  breaking  during  the  coming  sea¬ 
son  with  so  many  factors  against  it? 
This  new  expression  on  the  part  of 
unions  whose  workers  are  on  piece 
rates  may  have  some  influence.  So, 
too,  will  the  higher  wages  paid  to 
newly  unionized  industries — and  new 
and  newly  enforced  price  maintenance 
and  fair  trade  laws — and  the  general 
price  trend  toward  higher  levels.  The 
retailer’s  short  view  may  still  per¬ 
suade  him  to  unload  now  as  fast  as 


he  can,  even  though  his  farsight  gives 
him  the  assurance  that  quick  realiza¬ 
tion  now  on  that  basis  is  going  to 
make  it  doubly  hard  for  him  to  get 
the  higher  prices  that  seem  sure  to 
come  within  a  few  months  at  most. 

One  cause  for  rising  prices  is  in¬ 
creasing  profits — along  with  the  stere¬ 
otyped  explanations  that  wages  and 
taxes  and  costs  are  all  higher.  Statis¬ 
tics  for  1936  gathered  by  the  National 
City  Bank  show  1936  profits  for  lead¬ 
ers  in  certain  lines  better  than  in 
1929!  Net  profit  last  year  as  a  per¬ 
centage  of  net  worth  was  10.1  per 
cent  for  940  leaders  in  industry  and 
trade  whose  1935  ratio  was  only  6.7 
per  cent  In  the  last  year  or  so  there 
has  been  no  decline  of  industrial  capi¬ 
tal  that  will — all  by  itself — explain 
such  an  increase  in  the  i-elation  of  net 
profit  to  net  worth. 

Whether  or  not  they  have  any  bear¬ 
ing  on  the  question  of  higher  retail 
prices,  these  recent  retail  reports  on 
last  year’s  earnings  are  of  importance. 

Arnold  Constable  Corporation’s  net 
sales  increased  from  $6,834,459  in  1935 
ti>  $7,760,604  in  1936,  about  13*-^  per 
cent;  and  during  the  same  period,  net 
profit  rose  from  $221,642  to  $387,066. 
more  than  74  per  cent. 

Gimbel  Brothers  and  subsidiaries  in 
1936  had  sales  16.6  per  cent  better 
than  in  '35,  and  the  net  profit  was 
more  than  200  per  cent  better  (from 
$1,017,333  to  $3,226,132). 

Bonwit  Teller,  Inc.,  with  a  48  per 
cent  rise  in  net  sales  from  1935  to 
1936.  showed  a  net  profit  in  1936  of 
$183,727  and  in  1935  a  net  loss  of 
$108,929. 

Crowley,  Milner  &  Co.’s  profit  in 
1936  was  almost  twice  as  much  as  in 
35— $380,378  against  $193,490. 

W.  T.  Grant  Company  in  1936  beat 
all  previous  records  for  sales  and  for 
profits — sales  about  6.7  per  cent  more 
than  in  1935  and  net  earnings  almost 
38  per  cent  more  than  in  '35. 


Sears,  Roebuck  it  Co.'s  19.t6  was  • 
best  year  ever  in  sales  and  in  profit  f 
Sales  were  up  more  than  2t'i  per  ceir 
from  1935  (and  more  than  22  per  ceip 
from  the  previous  high  in  1929),  aaj 
the  net  profit  in  1936  was  more'th» 

42  per  cent  above  1935. 

Strawbridge  &  Clothier’s  net  profit 
for  the  fiscal  year  ending  Jan. 

1937,  were  almost  69  per  cent  mon 
than  in  the  preceding  yeai  ($723.9Jj 
against  $428,766). 

•  •  • 

^''HE  immediate  effect  of  pri(, 

1  maintenance  legislation,  especial¬ 
ly  in  drugs  and  toilet  goods,  is  goii^ 
to  be  either  much  greater  stress  «■ 
private  brands  or  a  reduction  in  la 
prices  of  national  brands.  A  reduc¬ 
tion  on  overpriced  items  should  Ik 
beneficial  to  all  conc'erned. 

R.  H.  Macy  &  Co.  returtied  to  tk 
publishers  35.940  c-opies  of  a  best  selle 
on  which  the  publishers  had  set  t 
price  of  $3.  The  National  Associatka 
of  Book  Publishers  has  appointed  i 
committee  to  produce  a  fair  trade 
agreement.  Twenty-nine  states  no* 
have  fair  trade  or  resale  price  main¬ 
tenance  acts. 

*  «  • 

I^'^OR  about  four  months  the  (k)D- 
solidated  Edison  Company  of  Ne«  ' 
York  has  been  distributing  through 
cooperating  dealers  two  bargain  pack¬ 
ages — one.  at  $9.  a  lamp,  a  toaster  and  i 
an  iron;  and  another,  at  $18,  with  a  | 
radio  added  to  the  other  three  items. 
The  prices  as  well  as  the  channels 
were  not  orthodox.  In  Manhattan 
and  the  Bronx  there  were  238  ap¬ 
proved  dealers,  and  for  the  first  thr^ 
months  of  the  sale,  up  to  the  end  of 
February,  profits  to  these  dealers 
amounted  to  almost  $36,000!  Of  this  | 
total  less  than  $5,000  was  on  dealers 
own  sales. 

For  April  the  Bklison  Company  will 
cooperate  with  retailers  to  sell  gas 
applianc:es  for  the  first  time. 
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SCRIPPS-HOWARD  NEWSPAPERS 

extend  sincere  congratulations  to 


JAMES  WRIGHT  BROWN 


who  as  owner  and  publisher  of 

“Editor  and  Publislrer” 

has  so  ably  served  the 
newspaper  profession 


for  Twenty-Five  Years 
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AC.  ALESWORTH.  for  many 
•  years  a  political  writer  on 
Memphis  News-Scimitar,  created  a 
character,  Bill  Griffo,  for  use  when 
politics  was  dull. 

He’d  write  interviews  with  Bill 
GriiTo,  who  would  appear  as  steam¬ 
boat  pilot,  politician,  river  gambler, 
former  preacher,  and  in  no  end  of 
other  roles.  The  thing  created  quite 
a  reputation  for  Alesworth. 

The  late  Fred  Heiskell,  then  tele¬ 
graph  editor  on  the  paper,  was  a 
prankster.  On  one  occasion  Alesworth 
was  at  home  ill.  Heiskell,  just  before 
edition  time,  wrote  and  slapped  on 
page  one  a  small  story  under  a  Gun¬ 
nison,  Miss.,  dateline.  It  said; 

"Gunnison,  Miss.,  Dec.  9 — Bill  Griffo, 
famous  steamboat  man,  preacher, 
gambler  and  politician,  was  killed  here 
today  when  a  36-inch  log  rolled  on 
him.  He  was  buried  immediately." 

When  Alesworth,  wrapped  in  a 
dressing  gown  and  bundled  in  a  con¬ 
valescent’s  chair,  got  his  home  edi¬ 
tion,  he  forgot  his  illness,  donned  his 
overcoat  and  came  to  the  editorial 
room  in  a  wild  rage. 

“Who  the  hell  killed  BiU  Griffo?” 


drawn  out  in  wild  passages  and  notes 
of  poignant  sweetness.” 

•  *  * 

THERE’S  a  suspicion  that  some  ani¬ 
mal  fanciers  are  influencing  the 
proofreading  department  of  an  Akron 
newspaper. 

A  few  days  ago  when  Raymond 
Moley  was  testifying  on  the  Supreme 
Court  revision  plan,  the  lead  in  the 
final  edition  said  that;  "Raymond 

Moley,  once  close  to  the  White 

Mouse,  told  the  senate  judiciary 

committee,  etc.  ...”  A  few  days 
later  the  court  story  said  this;  “In 
view  of  the  court  ruling,  advocates 
.  .  .  declared  their  intentions  today  of 
seeking  new  cats  (acts)  in  many 

states.  .  .  .” 

•  •  • 

An  aged  negro  brought  an  “in 
memoriam”  notice  of  consider¬ 
able  length  to  the  business  office  of 
the  Columbia  (S.  C.)  State.  He  was 
referred  to  the  advertising  depart¬ 
ment,  where  he  asked,  "Boss,  how 
much  will  it  cost  to  put  in  something 
about  a  dead  nigger?” 

Ilie  response  was;  “It  will  cost  you 
a  dollar  and  twenty-six  cents  an 
inch.” 

'iJllllllllimiiliilllllllllllllllllllllN  '1 '  nil. ,  ■  1 1' 


The  negro  studied  for  a  moment, 
and  then  said,  “Good  Lord,  white 
folks,  dat  nigger  was  more  than  six 
foot  tall.” 

•  •  • 

Bruce  Stafford,  state  editor  of 

the  Youngstown  (O.)  Vindicator, 
let  out  a  whoop  when  reading  a  let¬ 
ter  from  a  country  correspondent.  It 

read;  “Miss .  was  streetwalking 

in  Salem  Saturday  night.”  The  writer 
meant  “window-shopping”  it  was  re¬ 
vealed  in  a  telephone  checkup.  She 
was  pretty  mad  at  Stafford  too  for 
calling  her  on  a  wash  day  to  ask  such 
a  foolish  question. 

«  *  • 

Kditob  &  PuBLiSBEK  Will  pay  $2  for  each 
“Short  Take”  accepted  and  published.  Those 
not  used  will  not  be  returnetL 


“SLANGUAGE”  TO  AID  READERS 
To  help  radio  listeners  to  tmder- 
stand  the  story  of  operas  broadcast 
each  Saturday  afternoon,  Edgar  S. 
Van  Olinda,  music  editor  of  Albany 
(N.  Y.)  Times-Union,  has  reduced  the 
themes  to  everyday  language — even 
slang — in  blank  verse.  TTiey  are  pub¬ 
lished  each  Friday. 

’  "  "  . "i'll': . i,!;:!'iiii;iiiniiiiiii;rM;i:iuiiiiiiiliii;iiii:iiii:iiiiiiMiiiii 


TO  DISTRIBUTE  ALMANAC 

Chicago,  March  30— The  Chicoa 
American  and  Boston  American 
arranged  to  distribute  the  Nation^ 
Almanac  &  Yearbook  (formerly  ti» 
Chicago  Daily  News  Almanac) ,  it 
announced  here  today  by  John  H 
Pratt,  head  of  the  Yearbook  organic 
tion.  Editorial  work  has  begun,  ^ 
cording  to  Dr.  Curtis  D.  MacDougit, 
editor,  who  stated  the  almanac 
contain  approximately  750  pages  (( 
general  information  and  250  pages  ^ 
sectional  material.  Mr.  MacDougiil 
has  added  Miss  Genevieve  Rockwocf 
formerly  librarian  of  the  Evonstoi 
(Ill.)  News-Index,  and  Curtis  FuUe 
former  political  writer  for  the  News! 
Index,  to  his  staff.  Advertising  for  Hr 
almanac  is  imder  the  direction  of  VH. 
liam  L.  Murphy. 


HOLLOWAY  SUCCEEDS  JEMISON 
Warren  S.  M.  Holloway,  of  the  lool 
display  advertising  staff,  has  b<a 
named  national  advertising  manage 
of  the  Columbus  Ohio  State  Jounui 
succeeding  Dick  Jemison,  resigned 
He  has  been  with  the  Journal  foe 
10  years  and  prior  to  that  with  die 
Columbus  Citizen. 


he  asked  huskily  as  he  entered.  Heis¬ 
kell  had  gone  for  the  day.  Alesworth 
recreated  his  mythical  stooge  later, 
but  something  had  gone  out  of  him, 
he  admitted.  Bill  never  recovered  ^ 
from  the  impact  of  the  log. 

•  *  • 

Ken  smith,  staff  photographer,  j 
and  Vernon  Hagelin,  ^te  edi¬ 
tor,  of  the  Moline  (Ill.)  Dispatch,  oc¬ 
casionally  recall  with  no  small  em¬ 
barrassment  an  incident  concerning 
a  religious  program.  Back  in  cub  j 
days,  one  of  them  took  the  program  j 
by  telephone  and  the  other  hastily  ^ 
edited  it  and  sent  it  to  the  compos¬ 
ing  room.  About  every  third  entry  on 
the  program  was  “Exit  Jesus — ^Rev.  n 
So  and  So,”  or  “Ebdt  Jesus — Rev.  Such  1 
and  Such,”  but  neither  Smith  nor  ^ 

Hagelin  registered  anything  save  | 
mild  amazement  at  the  strangeness  of  j 
religious  terminology  —  imtil  there  | 
came  a  loud  howl  from  the  proof  i 
desk,  ending  in  a  query  as  to  whether  j 
the  embryo  newspapermen,  could,  by  | 
any  chance,  have  reference  to  “ex-  | 
egesis.”  1 

•  •  •  I 

The  manager  of  a  Baltimore  theatre  | 
recently  asked  the  News-Post  to  | 
run  a  pictiure  of  the  elaborate  tomb-  | 
stone  he  had  erected  for  his  mother,  | 
who  had  just  died.  With  a  view  to  ^ 
the  business  office,  the  city  desk  | 
agreed.  ^ 

Tlie  showman  supplied  his  own  cut-  | 
lines  for  the  picture  when  he  brought  y 
it  in,  to  wit;  | 

‘“niis  tombstone  was  erected  over  | 

the  grave  of  Mrs. - ,  mother  of  | 

- ,  popular  manager  of  the  | 

- Theatre,  which  this  week  is  | 

showing  "The  Great  Ziegfeld’.”  | 

*  *  *  1 

A  PLUMBERS’  convention  luncheon  | 
and  sympiiony  music  got  all  tan-  H 
gled  up  in  the  Lewiston  (Me.)  Eve-  | 
ning  Journal,  recently.  | 

A  make-up  man  dropped  in  some  | 
of  the  report  of  a  concert  by  Gieorges  | 

Barrere’s  orchestra  at  the  bottom  of  g 
a  story  about  the  state  meeting  of  the  j 
Maine  Master  Plumbers’  Association  g 
without  a  dash  to  divide  the  two  | 
stories,  with  this  result:  | 

“At  noon,  the  delegates  were  joined  | 
by  their  ladies  for  a  limch  and  social  | 
hour  in  the  Blue  Room  while  Pas-  | 

Pied  was  dainty  and  airy,  as  though  | 
played  by  fairy  instruments.  | 

“A  familiar  note  was  struck  in  the  | 
three  Hungarian  dances  by  Brahms.  | 

All  the  Gypsy  color  and  charm  was  inMUMiiuiiiiiiiiiiiiuiiiiiiiiiiiiiiiNiiiiiiiijimiiiiiiiiiiiiiiiiiiiwiiiiuiiuiiuiiiiuiiiluiiiiiiiiiiiiuittliiluiiiuiiiuiliiiiiuaiiiiiiiiaiiiiiiiiaiiiiiiiiiMiiiiiiiiiiiiiiiiiiiiiiiiiiiiiJiuiiiiiuiiiiiiiiiiiiiiiiiiiiiiiiiiiiniiiaiiiiiiiiiiiiiii^ 


The  Newspaper  Fraternity’ 
is  proud  to  have  a  medium  like 
Editor  &  Publisher. 

It  has  rendered  outstanding 
and  constructive  service  to  the 
newspapers  of  the  country  and 
has  been  of  inestimable  value 
in  keeping  newspaper  men  in¬ 
formed  on  the  problems  of 
their  profession. 
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To 

JAMES  WRIGHT  BROWN 

President  and  Editor 


and  to 


THE  EDITOR  &  PUBLISHER 


Congratulations  on  the 
completion  of  twenty- 
five  years  of  progressive 
development  of  the  “news¬ 
paper  for  newspapermen” 


THE  SUNPAPERS  of  BALTIMORE 
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The  LABOR  ASSIGNMENT 


By  HARRY  R.  CALKINS 


Meaning  of  “ExclueiTe” 

Gen.  HUGH  JOHNSON  probably 
voiced  the  thought  of  many  when 
he  wrote  that  Chrysler  resistance 
against  exclusive  bargaining  rights  for 
U.  A.  W.  A.  was  all  nonsense  since  it 
was  unthinkable  that  the  company 
would  ever  pay  one  wage  to  union 
members  and  another  wage  to  other 
employes.  But  it  doesn’t  add  up  that 
simply. 

The  great  wei^t  of  corporate  re¬ 
sponsibility — or  something — prevents 
Chrysler  and  other  large  employers 
from  being  clearly  articulate  about 
their  position  on  unionization. 

What  management  really  is  resist¬ 
ing  is  an  unconditional  surrender  that 
would  tie  it  up  completely — not  for 
the  moment  but  from  now  on — and  de¬ 
liver  its  personnel  control  into  the 
hands  of  an  unproven  and  not  very 
prepossessing  union  leadership. 

Exclusive  bargaining  means  the 
closed  shop  and  the  closed  shop  means 
that  the  employer,  himself,  must  help 
to  whip  himself — and  like  it.  Hus 
masochistic  plight  overtakes  the  closed 
shop  employer  whenever  one  or  more 
of  his  employes  remains  outside  the 
union  or,  once  in,  tries  to  leave  it  Hie 
union  then  serves  notice  that  its  mem¬ 
bers  cannot  work  with  non-unionists, 
and  it  is  up  to  management  to  fire 
him  or  them.  Hie  employer  thus  be¬ 
comes  the  unwilling  ally  of  the  union. 

Since  the  union,  itself,  is  sole  judge 
of  qualifications  for  membership  it, 
rather  than  management,  may  select 
the  plant  personnel.  It  would  be  en¬ 
abled,  through  this  monopolistic  pow¬ 
er,  to  create  an  artificial  shortage  of 
labor  whenever  it  chose — ^no  new  idea 
in  the  annals  of  imionism.  This  would 
also  be  an  available  weapon  for  dis¬ 
ciplining  employes  who  might  resist 
the  personal  control  of  leaders.  Small¬ 
er  businesses  have  survived  these 
closed  shop  practices,  but  the  great 
mass  production  industries  dread 
them. 

The  Boss  in  the  Middle 

The  big  problem  for  unions  of  \m- 
skilled  or  semi-skilled  workers  is  dues 
collection.  With  the  closed  shop  the 
union  can  collect  dues  punctually  and 
in  desired  amounts  through  the  threat 
of  suspension,  which  again  makes  a 
member  “imtouchable”  and  therefore 
subject  to  discharge.  Homer  Martin, 
U.  A.  W.  president,  even  proposes 
making  the  boss  collect  union  dues 
personally  by  means  of  the  check-off, 
under  which  dues  are  deducted  from 
pay  checks  and  remitted  to  the  imion 
— an  airtight  system. 

From  the  employer’s  viewpoint  the 
C  I.  O.  desiratum  is  abhorrent  He 
doesn’t  wish  to  whip  his  employes 
into  membership  in  any  particular 
union,  nor  does  he  wish  to  perpetuate 
the  union’s  power.  The  imion  may, 
by  its  future  behavior  offend  beyond 
endurance,  or  it  may  lose  the  confi¬ 
dence  of  its  own  members.  Yet  with 
the  closed  shop  and  its  undemocratic 
political  structure,  it  could  still  thrive. 

Again,  some  classes  of  employes  may 
later  elect  to  form  craft  unions — ^not 
a  far-fetched  thought  with  the  A.  F. 
of  L.  fighting  the  C.  I.  O.  tooth  and 
nail.  *^0  closed  shop  would  make 
the  boss  a  C.  L  O.  ally  in  this  fi^t. 

Many  employers  see  the  Lewis  group 
as  devising  for  them  the  sort  of  snare 
that  gangsters  use  to  truss  up  a  victim 
so  that  his  struggles  to  free  himself 
strangle  him.  Naturally,  the  boss 
won’t  put  his  head  in  such  a  noose 
if  he  can  help  it 

If  the  C.  I.  O.  would  go  forth  in 
honorable,  manly  fashion  to  sell  imion¬ 
ism  to  workers  on  its  merits,  organize 


in  democratic  fashion  and  collect  their 
own  dues,  there  would  be  less  em¬ 
ployer  opposition. 

Unionists  say,  of  course,  that  union¬ 
ism  is  a  beneficent  thing,  that  workers 
ought  to  have  it  whether  they  want  it 
or  not  and  that  any  means  needed  to 
bring  its  fruition  are  fair  enough. 

Tumult*  and  Innovation* 

Many  months  ago  this  writer  ob¬ 
served  that  unions  would  become 
really  formidable  whenever  some  un¬ 
employed  sales  manager  or  lodge  or¬ 
ganizer  lent  his  talents  to  the  task  and 
made  use  of  modem  methods.  For 
better  or  for  worse,  the  C.  I.  O.  is 
bearing  out  that  prophecy.  It  is  re¬ 
cruiting  members  with  the  efficiency  of 
a  high  pressure  business  group  mar¬ 
keting  a  new  gadget. 

Stuffy  methods  of  the  past  have 
been  abandoned.  In  Washington, 
Pittsburgh,  Detroit  and  other  cities, 
the  C.  I.  O.  has  opened  extensive, 
well-equipped  headquarters.  Special¬ 
ists  supervise  every  phase  of  its  work. 
Its  staff  includes  press  agents,  statis¬ 
ticians,  investigators,  organizers, 
speakers,  informed  industrialists  and 
strong  arm  men.  It  operates  schools 
for  the  training  of  organizers,  con¬ 
ducted  by  college  graduates  and  prac¬ 
tical  field  men.  It  uses,  as  a  matter 
of  course,  newspapers,  radio,  photog¬ 
raphy  and  newsreels  as  well  as  pam¬ 
phlets  to  prepare  the  way  for  its  well- 
coordinat^  drives.  When  ready  to 
strike  it  rushes  a  motor  cavalcade  to 
the  selected  scene  loaded  with  shoul¬ 
der-strikers,  trained  pickets  and  men 
skilled  in  crowd  incitement.  It  owns 
sound  trucks,  from  which  orators  pour 
forth  its  messages.  In  short,  it  uses 
every  instrument  known  to  the  sales 
campaign  plus  the  ballyhoo  technique 
perfected  by  the  late  Huey  Long. 
C.  I.  O.  funds  come  from  the  million 
members  of  its  original  union  group 
with  something  added  by  its  500,000 
new  members. 

Who  planned  all  this? 

“Not  John  Lewis,”  said  a  retired 
A.  F.  of  L.  official,  now  in  business. 
“Lewis  is  an  old  school  leader,  an 
ex-miner  from  Iowa,  and  his  idea  of 
organizing  is  to  call  a  meeting.  His 
experience  has  been  in  the  compara¬ 
tively  isolated  regions  of  the  mining 
industry.  This  is  a  big  city  job.  Hill¬ 
man  and  Dubinsky  have  contributed 
much  and  so  have  lesser  members  of 
the  C.  I.  O.  staff,  recruited  from  the 
mental  gymnasiums  of  Union  Square. 
Many  are  graduates  of  New  York  col¬ 
leges  and  all  have  been  trained  in  the 
soap-box  tradition. 

“I’m  not  hinting  at  a  deep-laid  Com¬ 


munist  plot.  Among  these  uplifters 
are  three  kinds  of  Communists,  half 
a  dozen  varieties  of  Socialists  and  lads 
whose  philosophy  is  so  scrambled  that 
they  can’t  be  placarded.  Hiey  have  in 
common  what  the  historian,  Josephus, 
described  as  a  predeliction  for  tumults 
and  innovations.  They  would  like  to 
destroy  any  and  all  existing  cultures, 
including  the  American.  They  are 
urbane,  tough,  brainy  and  industrious 
— and  dangerous. 

Road  to  Confusion 

“Hiey — not  John  Lewis,  Charlie 
Howard,  Phil  Murray  or  Homer  Mar¬ 
tin — are  writing  this  scenario.  They 
value  Lewis  as  a  leader  at  least  for  the 
moment.  His  reputation,  oratorical 
power  and  skill  at  negotiation  are  use¬ 
ful.  But  it  is  doubtful  if  Lewis  com¬ 
prehends  how  C.  I.  O.  momentum  was 
gained  or  envisages  the  future  very 
vividly.” 

This  observation  was  confirmed  by 
an  interview,  granted  by  John  Lewis 
to  a  correspondent  of  the  Parts  Soir 
and  discovered  therein  by  Dorothy 
Thompson  of  the  New  York  Herald 
Tribune.  Mr.  Lewis  described  his 
movement  as  primarily  economic  but 
likely  to  have  a  political  effect.  He 
was,  however,  vague  about  the  latter, 
which  prompted  Miss  Hiompson  to 
comment  on  the  attempted  raiding  of 
society: 

“That,  and  that  alone,  is  dangerous, 
for  it  is  a  type  of  movement  without 
discipline,  without  intellectual  integ¬ 
rity  or  political  responsibility.  Our 
menace  is  not  Communism,  but  con¬ 
fusion.” 


Record  .  .  .  • 

Circulation  now  at  a 
new  all-time  high 
weekdays  and  Sundays. 


NEW  YORK. 


Hetalb^bune 


CHILD  LABOR  ACTION  LAGS 

Hope  Abandoned  for  Enactment  ^ 
Amendment  Thi*  Year 

Washington,  D.  C.,  March  31..— Hoa] 
for  enactment  of  the  federal  clj| 
labor  amendment  this  year  has  bia 
abandoned. 

Ratification  by  36  states  is  requiid 
To  date,  28  states  have  approved,  ^ 
unless  many  legislatures  are  called  | 
special  session  it  will  be  impossih 
to  put  over  the  amendment.  Only  fo^ 
state  assemblies  are  scheduled  to  c(k 
sider  this  enactment  before  adjoua. 
ing,  these  being  Delaware,  Gewg^ 
Maryland  and  Rhode  Island.  Noil 
Carolina  has  tabled  the  matter 
this  parliamentary  move  is  not  equia. 
lent  to  rejection. 

Only  four  states.  New  Mexico,  Ka. 
sas,  Nevada  and  Kentucky,  have  rg. 
tied  this  year,  whereas  rejection  la 
been  voted  by  Connecticut,  New  Yei. 
Nebraska,  South  Dakota,  Texas  ai 
Massachusetts. 


$200,000  FIRE  DAMAGE 

Fire  caused  $200,000  damage  to  the 
Vancowver  Sun  March  22,  the  business 
office,  editorial  rooms,  mailing  room, 
and  photo  studio  being  destroyed. 


WAGE  RISE  IN  BOSTON 

In  accordance  with  an  agreeing 
signed  by  the  Publishers’  Associate 
of  Boston,  members  of  the  Bosln 
Typographical  Union,  No.  13,  wait  a 
a  five-day  week  on  April  1  with  a 
increase  in  hourly  wages  of  9 1]) 
cents.  The  agreement  also  carries  tb 
stipulation  that  time  and  one-hd 
shall  be  paid  for  overtime.  The  wad 
week  is  now  37%  hours.  A  cha^ 
in  the  new  agreement  is  that  the  pub 
lishers  now  control  the  sixth  day  a 
regard  to  situations. 

N.  Y.  C.  TO  INVITE  N.EA. 

The  New  York  convention  and 
visitors  bureau  will  invite  the  No¬ 
tional  Editorial  Association  to  hold  ill 
1940  annual  convention  in  New  Yod 
City. 


For  1,300  consecutive  weeks 
Editor  &  Publisher,  under  the 
ownership  and  management  of 
James  Wright  Brown,  has  rendered 
a  consistently  valuable  service  to 
American  newspapers. 

It  is  a  distinct  pleasure  for  us  to 
extend  to  Mr.  Brown  and  his  staff 
our  sincere  appreciation  and  hearti¬ 
est  congratulations. 

LOS  ANGELES  TIMES 

Americas  First  Streamlined  Newspaper 
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I  knew  him  when  "  " 

It  affords  me  joy  and  satisfaction  to  join  with  others  in  wishing 
Jim  Brown,  in  years  to  come,  good  health  and  prosperity  and 
abundant  vigor  to  carry  on  the  work  that  he  has  done  so  well. 
As  one  who  knew  him  when  1  see  those  yesterdays,  their  trials, 
labors  and  worries,  and  I  rejoice  that  with  us  he  has  been  able 
to  see  a  full  fruition  of  his  dreams. 

It  is  difficult  to  refrain  from  seeming  to  be  too  fulsome  when 
I  speak  of  Jim  Brown.  We  all  know  of  his  sterling  qualities, 
his  adherence  to  high  principles,  his  faithfulness  to  his  promises 
and  his  devotion  to  his  work.  He  has  been  a  great  force  in  the 
field  of  journalism  and  his  influence  has  been  more  far- 
reaching  than  he  will  ever  know.  The  publishing  world  needs 
today,  more  than  ever  before,  the  benefit  of  his  advice,  of  his 
judgment  and  experience,  and  his  sustained  efforts  for  better 
and  more  influential  newspapers. 

Here  are  my  best  wishes  for  you  Jim,  and  assurance  of  my  keen 
appreciation  of  your  great  contribution  to  oiu-  industry,  my 
deep  admiration  for  you  as  a  man  and  my  affection  for  you 
as  a  faithful,  appreciated  friend. 


LEASES  BROOKLYN  PLANT 

Oailjr  Mirror  Also  Bays  ProM,  Storeo* 

typo  Eqaipmemt  of  Times-Union 

Hie  New  York  Daily  Mirror  last 
week  leased  the  five-story  building 
and  purchased  the  printing  press  and 
stereotyping  equipment  whidi  housed 
and  printed  the  Brooklyn  Times- 
Union  at  540  Atlantic  Avenue,  prior  to 
its  acquisition  by  the  Brooklyn  Eagle 
last  Dec. 

The  transaction  was  completed  pri¬ 
marily  to  gain  the  printing  equipment, 
according  to  Charles  B.  McCabe,  pub¬ 
lisher  of  the  Mirror.  “We  needed 
press  equii»nent  very  badly,  because 
we  are  up  to  the  liinit  of  our  equip¬ 
ment  here,”  he  said.  “And  the  Times- 
Union  plant  is  located  in  an  area  con¬ 
venient  to  a  large  percentage  of  our 
circulation." 

The  plan  is  to  send  the  page  mats 
from  the  Mirror  plant  on  45th  Street 
by  subway  or  motorcycle  to  Brooklyn 
as  they  are  made  up.  Both  presses 
would  then  be  started  at  the  same 
time  eliminating  the  delay  the  paper 
now  suffers  in  sending  pap«s  to 
Brooklyn,  Mr.  McCabe  sta^.  How¬ 
ever,  in  the  event  of  a  “big  story”  the 
New  Yoric  presses  would  not  be  re¬ 
quired  to  wait  It  may  develop  that 
plates  will  be  sent  instead  of  mats. 

The  Brooklyn  Times-Union  om- 
crete-and-brick  building  was  erected 
in  1925. 

The  composing  room  equipment  and 
other  miscellaneous  items  will  be  dis¬ 
posed  of  at  an  auction  to  be  hdd 
April  6  by  Samuel  T.  Freeman  &  Co., 
auctioneers. 


E.  D.  FULTON  GOES  TO  N.  Y. 

E.  D.  Fulton,  business  manager  of 
the  Chicago  Herald  &  Examiner,  has 
been  appointed  to  the  general  man¬ 
agement  of  the  Hearst  Newspapers  in 
New  York.  He  is  to  be  in  charge  of 
all  the  Hearst  business  managers  in 
the  East  Mr.  Fulton  has  been  suc¬ 
ceeded  in  Chicago  by  McHenry 
Browne,  business  manager  of  the 
Pittsburgh  Sun  Telegraph.  K  D. 
Becker,  business  manager  of  the  Bal¬ 
timore  News-Post,  has  succeeded 
Browne  in  Pittsburgh  and  N.  J. 
Quimper,  assistant  to  Mr.  Fulton  in 
Chicago,  has  returned  to  Baltimore  as 
business  manager. 

HISTORIC! 

Two  Louisville  Depart¬ 
ment  Stores  recently 
shattered  all  previous 
single  day's  sales  records 
and  one  estimates,  on  the 
basis  of  sales  figures,  that 
March  Business  will  in¬ 
crease  60%  over  1936  .  .  . 
Take  advantage  of  the 
opportunities  offered  in 
tUs  exceptional  PROFIT 
market  today! 

THE  COURIER-JOURNAL 
THE  LOUISVILLE  TIMES 

WHAS 


JAMES  WRIGHT  BROWN 


on  the  occasion  of 
his  25th  anniversaty 
as  publisher  of 
Editor  &  Publisher 


salutes 


“A  Connecticut  Institution* 


Largast  Morning  and  Sunday  in  the  State 


In  the  United  States 


Unusual  Technique  In  Hecht  Series 

Unusual  advertising  technique  In  another  unconventional  adver- 
was  used  by  the  Hecht  Com-  tising  stroke,  the  Hecht  Company  de- 
pany,  Washington,  D.  C.,  department  voted  a  full-page  in  the  Washington 
store,  to  drama-  _ 


tize  a  spring 

fashion  cam-  ~ 

paign  which  ran  I 

for  28  consecu-  /  /  jj  jK 

tive  days  in 

March  on  the  _ , ,  ,  ... 

back  page  of  the 
Washington  Post.  •„ 

The  series,  ac- 
cording  to  Bert 
M.  Sarazan,  the  Smart  Lingerie 

Hecht  pubUcity 

director,  consti-  7.9**  («•  »{•  .10 

tuted  probably 

the  most  com-  S 

prehensive  cam-  ^ 

paign  of  its  kind  f  r  'ljft 

ever  launched  fcayH 

by  any  retail  »  \  , 

store.  He  de-  -  J 

scribed  it  thus:  ,  I 

“The  inspira-  !  . 

tion  for  text  and  ' 

copy  was  sug- 
gested  by  Amos 

Parrish  &  Co,  . 

fashion  forecasts,  ^••tsrt»s 

and  developed  ,1kr 

through  the  use  p/r 

of  three  ele-  / 

ments  of  repro-  m  ^  T 

duction;  namely,  Ln 

velox  all  -  over 
background,  plus 

photographic  strip  in,  plus  trans 


Mmtl  KMti-rtumth  it  mil.  ir—r  Umtfrrir  tmtm 

mmm:PL 

Smart  Lingerie  | 


Times  to  sale  of  a  10-oent  book,  “The 


parent  wash,  with  the  high-lights  Story  of  the  Constitution,”  without 
hand-tooled.  All  art  work,  photog-  profit  to  the  store.  The  book  of  192 
raphy  conception  and  copy  was  pre-  pages,  which  includes  a  variety  of 


pared  completely  by  the  publicity  di¬ 
vision  of  the  Hecht  Company. 


“Merchandise 


historical  documents  relating  to  the 
adoption,  amendment,  and  operation 


included  of  the  constitution,  has  just  been  pub- 


coats,  suits,  dresses,  sports  wear,  mil-  lished  by  the  United  States  Constitu- 
linery,  shoes,  blouses,  gloves,  bags,  tion  Sesquicentennial  Commission,  of 
and  accessories,  as  well  as  apparel  for  which  Sol  Bloom  is  director  gen- 
children  and  youths.  Our  motive  was  eral. 

to  develop  the  theme  of  youth  for  all  Hie  Hecht  Company  annoimced  that 
ages  of  women  as  the  dominant  sell-  by  special  arrangement,  it  was  the 
ing  theme  for  spring.”  fimt  to  offer  the  volume. 


CIRCUS  PRESS  MEN 
SPRING  HARBINGERS 

Roland  Butler  Heads  Advance  Guard 
of  Big  Show — Approximately 
$260,000  for  Newspaper 
Advertising  This  Year 

Spring  is  here  and  the  circus  is  com¬ 
ing  to  town! 

Roland  Butler,  in  charge  of  the  cir¬ 
cus  press  department,  and  his  advance 
guard  of  contact,  advertising  and  story 
men  have  been  in  New  York  for  some 
time  arranging  advertising  schedules 
and  details  for  the  opening  of  the 
“greatest  show  on  earA”  April  8. 

Butler  has  been  in  charge  of  the 
press  department  since  1929  and  has 
been  with  Ringling  Brothers  circus 
since  1922.  Previously  he  was  in 
newspaper  work  for  15  years  starting 
on  the  New  Bedford  (Mass.)  Standard 
and  going  to  the  Boston  Globe,  Boston 
Post,  Boston  American,  where  he  was 
in  charge  of  the  advertising  art  de¬ 
partment,  and  the  Boston  Herald- 
Traveler  heading  the  amusement  de¬ 
partment. 

Associated  with  him  on  the  circus 
staff  are  Frank  Braden,  who  has  been 
with  the  department  10  years;  Dexter 
Fellows,  known  to  newspapermen  the 
coimtry  over  as  the  “circus  press 
agent”  who  traveled  with  Pawnee  Bill 
and  Buffalo  Bill,  and  Samuel  Strat¬ 
ton.  The  latter  is  a  new  member  of 
the  force  having  traveled  with  the 
Hagenbeck  circus  in  the  West  for  two 
years.  These  three  are  “story  men,” 
in  circus  parlance.  Edward  Johnson, 
another  member,  is  the  contracting 
press  agent,  traveling  ahead  of  the 
circus  to  arrange  ad  schedules. 

According  to  Butler,  the  Ringling 
Brothers  and  Bamum  &  Bailey  Com¬ 


bined  Circus  will  spend  approxiitiaw  I 
$260,000  in  newspaper  advertising 

year.  About  $^,000  of  this  will  I. ) 
in  New  York  City  which  will  recend 
about  six  weeks  sustained  advertisati  I 
Asked  what  size  the  ads  wiil^ I 
Mr.  Butler  displayed  a  large  tvo.! 
column  layout  and  said  the  adverts- 1 
ing  “is  not  going  to  be  picayuis'f 
Boston  will  receive  about  $3,800  of  ^ 
appropriation.  New  York  insertions 
are  handled  through  the  Caples  Con. 
pany  and  all  layouts  are  prepared  bj 
the  circus  agents  themselves.  Butki 
emphasized  that  Ringling’s  is  not  | 
cut-rate  account. 

Show  business  has  been  on  the  up. 
grade  for  the  last  two  years  with  isx 
coming  close  to  hitting  the  peak  of 
Butler  said.  “The  show  is  considend 
by  many  business  men  as  a  baron, 
eter,”  he  continued.  “The  show  h  i 
good  indication  of  how  business  s 
locally  because  it  purposely  pj^ 
‘good  stands’  and  any  town  can  cob. 
sider  itself  better  than  the  average  jf 
the  circus  plays  there.” 

“Hie  show  doesn’t  shoot  wild  oe 
routing.”  he  said,  telling  of  the  two 
“scouts”  that  start  out  every  Februay 
to  investigate  local  conditions  of  every 
town  on  the  schedule.  The  circus 
plays  to  approximately  5,000,000  pet. 
sons  during  the  course  of  a  good  yen. 
It  travels  about  16,000  miles  withi 
company  of  1,600  people  in  four  trains, 
has  200  show  days  and  makes  150  dif. 
ferent  stands.  Butler  figured  that  die 
show  must  play  to  at  least  20)1(10 
people  to  consider  it  a  prosperous  dqr.  i 

ILLINOIS  PRESS  TO  MEET 

The  spring  meeting  of  ItiiiviH  I 
Press  Association  will  be  held  it  I 
Hotel  Sherman,  Chicago,  May  13  to  I 
15,  President  Donald  T.  Forsythe  d  | 
the  Hancock  County  Journal,  Caitfa-  I 
age,  ni.,  annoimced  this  week 
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K.  OLSON  NAMED  HEAD 
OF  MEDILL  SCHOOL 


Unusual  Make-up  on  Easter  Pages 


Chairman  of  Rutgers  U.  Journalism 
Department  Succeeds  the  Late  H. 

F.  Harrington — Takes  North¬ 
western  Post  in  Fall 


j  Ki  ass  II !  {»•?”;! 

ImI 


ST  PAUL'S  -liubh 
church  la 


interested  in  any  way  in  the 
and  that  they  intended  to  keep  og 
of  it  if  it  necessitated  the  temporan 
abandonment  of  street  sales. 


Kenneth  E.  Olson,  chairman  of  the^ 
department  of  journalism  at  Rutgerd 
University,  has  been  appointed  direc¬ 
tor  of  the  MedilL 


Post-Intelligencer  deliveries  weg 
made  as  usual  last  night,  but  tonidu 


mi  LJ 

IT  rerun  ei£3«.omo<  I 


were  delivered  only  to  Turco  factii* 
newsstands  by  teamster  union  true! 


CHRIST  EPISCOPAL 


School  of  Jour- 
nalism  at  North-  ---?v 
western  Uni-  ^ 
versity  it  was  ^ 
announced  this  ^ 
week  by  Presi-  "j 
dent  Walter  Dill  -J 
Scott  Mr.  Olson  'f. 
wHl  fill  die  va-  "" 
cancy  caused  by 
the  death  in 
October,  1935,  of 
Harry  Franklin 
Ksnneth  E.  Olsok  Harrington,  d  i  -  . 

a.  1 _ AB 


0^1^ iw 


*y  LSI..  I  TO  -c-,-  I  vs:  I 

alter  Dill  — *  *^. 

^  va- 

aused  by  ^ 

,  1935,  of  |K?e|  Jit  ^  ■ 

Franklin  iS— 5|‘ 1^^ 


NEW  ABC  MEMBERS 

Directors  of  the  Audit  Bureau  o| 
Circulations,  meeting  March  20  n 
Hot  Springs,  Va.,  elected  the  foUowiif 
new  members  of  ABC: 


OW  Si  Jclai'i 


National  Advertisers:  Climalenc  Co.,  Ca. 
ton,  O.;  Drackett  Co.,  Cincinnati;  Grm 
Watch  Co.,  Cincinnati;  Missouri  Pacihe  Lino, 
St.  Louis;  National  Distillers  Products  Cot) 
New  York  City;  Pullman  Co.,  Cbicafo;  Kah 
ton  Purina,  Co.,  St.  Louis. 


Local  Advertisers;  Bell  Telephone  Co.  a 
Penn.,  Philadelphia;  The  Fair,  Chicafo;  Xk 
Hub — Henry  C.  Lytton  &  Sons,  Chiesii 
O’Connor  &  Goldberg,  Chicago. 


Advertising  Agency:  D.  P.  Brother  &  Ca, 
Inc.,  Detroit. 


- - -  - .  ^  eight-page  section  featuring  Easter  religious  activities,  the  Oaklmid 

.  ,  ,  rector  ot  the  (cJuf.)  Tribune  on  March  27  presented  two  pages  conuining  advertising  ar- 

rv  *  ru  xj  ranged  in  the  form  of  fuU-page  crosses.  Every  faith  and  creed  was  represented  in 


Miscellaneous  Membership:  A.  C.  Niehn 
Co.,  Chicago. 

Business  Papers;  Brewers  Journal,  Chicagi; 


Dilwtor  _OlM_n  is  41  yeare  ^d.  He!  ,he%«e„give  advertising  re«iuiring  approximately  half  of  the  complete  news  ^Z7kerf  J^G^your^J^eJ^ZJ.'^' 


was  bom  in  Sioux  Falls,  S.  D.,  andl  *“  . . .  "  g^Sion.  "  ^  ‘ 

_ ,  .  j  .L  IT  •  ^  i  iiT  I  oecaiou.  fonts'  &  Childrens  Review,  New  York:  Tk 

grad^^  from  the  University  of  WlS-1  -  -  ■  National  Exhibitor,  Philadelphia;  S#Usi 

consin  in  1922.  Following  his  gradua-j  MI  TPT  IN  <5FATT1  F  union  president,  and  Martin  Hansen,  Dealer,  St.  Louis. 

Uon  he  did  newspaper  work  at  Ash-  IZ  tlUKl  11^  OC.A  I  ll-E.  organizer  ^  Terre 

lanA  Wis.,  later  joining  the  editorial  MCAX/QRrtV  QTRIFF  -nu _ u  _ .u _ _ Q"- 


staff  of  the  Milwaukee  Journal.  From 


NEWSBOY  STRIFE 


umon  organizer. 

The  rank  and  file  newsboys  declare 


Farm  Paper;  La  Terre  de  Chex  Nous,  Moo 
treal,  Que. 

Magaxines:  The  Bulletin  Index,  Pittsbnrii, 


the  Journal  he  went  to  the  Capital  -  *  S.u.nion  Beaten _ Ten  u  ®  Pa.;  Tip  Top  Comics,  New  York. 

Ti— .  o*  mroii:.....,  w;,.  _ _ Two  Street  Salesmen  tteaten  ten  chance  to  make  any  money.  Turco  m u. n„„ij  i 


Times  at  Madison,  Wis.,  as  managing 
editor.  He  left  the  Capital  Times  to 
form  an  advertising  agency  in  Madi¬ 
son  after  which  he  joined  the  faculty 
of  the  University  of  Wisconsin  school 
of  journalism.  From  Wisconsin  he 
joined  the  faculty  of  the  University 


Injured  in  Labor  Council  Row 
Over  Split — Reinstatement 
of  Lynch  Asked 


Newspapers:-  Herald  Journal,  Logan,  L'.; 


on  the  other  hand,  claims  it  is  for  Coos  Bay  Times,  Marshfield,  Ore.;  Pkiladb 
their  best  interests.  When  they  re-  phia  Daily  News,  Philadelphia,  Penn.;  Colun 


(By  telegraph  to  Editor  &  Publisher) 

Seattle,  Wash.,  March  31 — Intra- 


fused  to  agree,  they  were  expelled  Vancouver,  Wash. 

from  the  union.  - 

The  Seattle  Times  and  the  Star  EDICK  BUYS  2  WEEKLIES 
were  thrown  into  the  controversy  George  Edick  of  the  Frankel-Edick 


of  Minnesota  as  professor  of  journal-  union  friction  of  several  months  when  rank  and  file  newsboys  were  advertising  agency,  Indianapolis,  hu 

jam  'Diree  years  ago  he  was  ap-  standing  flared  into  the  open  in  the  assertedly  refused  papers  and  paper  purchased  the  Plainfield  (Ind.)  Met- 

pointed  chairman  of  the  department  Seattle  newsboys’  union  here  last  deliveries.  The  management  of  both  senger  and  the  Clayton  (Ind.)  Com- 
of  journalism  at  Rutgers.  night  and  two  street  sellers  were  papers  denied  that  any  refusals  had  mercial,  weekly  newspapers,  from  C 

During  the  past  two  years  Prof.  Ol-  badly  beaten  up.  The  possibility  also  been  made,  adding  that  they  were  not  E  and  B.  P.  Mayhall  of  Plainfield, 

son  has  served  as  field  manager  of  looms  that  one  or  two  Seattle  news-  . 


the  New  Jersey  Press  Association  in  papers  will  be  picketed  and  that  the 
which  capacity  he  was  instrumental  national  AFXi  and  CIO  dispute  will 
in  obtaining  a  revision  of  the  proposed  be  injected. 

social  security  bill  before  the  state  At  a  stormy  session  of  the  Central 
legislature.  Director  Olson  is  past  Labor  Council  tonight  the  AFL  fac- 
president  of  the  American  Association  lion  went  on  rword  favoring  the 
of  Teachers  of  Journalism  and  has  Turco- Dahlbeck  division  of  the  news- 
conducted  research  projects  for  the  boys’  union  and  the  Maritime  Federa- 
Inland  Daily  Press  Association  and  tion  representatives  heatedly  sup- 
the  Northwestern  Daily  Press  Associa-  ported  the  rebelling  faction, 
tion.  He  will  assume  his  new  posi-  Ten  men  were  injured  and  others 
tion  at  Northwestern  before  the  open-  battered  up  in  a  free  for  aU  within 
ing  of  the  next  school  term  in  Septem-  the  Labor  Temple  when  rival  CIO 
ber.  and  AFL  factions  staged  a  battle 

rPnRrP  p  stfri  f  outside  the  Central  Labor 

GEORGE  F.  STEELE  Council  chambers.  At  11  p.m.  the 

George  F.  Steele,  78,  former  general  coimcil  was  cleared  of  all  except  ex¬ 
manager  of  the  Canadian  Export  Pa-  ecutive  delegates  and  an  executive 
per  Con^Muiy  of  Montreal,  and  promi-  session  was  continued  far  into  the 
nent  figure  in  the  newsprint  industry  night 

in  this  TOuntry,  died  March  31  in  Nw  PossibUity  of  continued  warfare 
Yoric  after  a  long  illness.  Brfore  more  pronounced  tonight  after 

Steele  became  a  member  of  the  board  nja^itime  leaders  reaffirmed  their 
of  the  Canadian  Export  Paper  Cran-  of  rebelling  newsboys  and 

pany,  he  had  operated  Im  own  ccro-  ^  councU  affirmed  its  backing 

pany  in  New  York,  which  represented  teamst«:s.  Open  threats  made 

several  large  paper  nulls.  He  was  longshoremen  at  the  Labor  Tem- 
man^er  of  iiw  Chadian  compa^  pj^  meeting  were  directed  at  all  three 
for  five  years  from  1917.  He  enters  Seattle  newspapers,  particularly  the 
the  paper  indus^  ^  a  bool^e^r  m  post-Intelligencer,  if  Frank  Lynch  is 
the  Van  Nortwek  P^r  Mffi  m  Ap-  reinstated  immediately,  as  de- 

pleton,  Wis.  In  18M  he  helpro  to  ^y  the  Seattle  Newspaper 

form  the  Centralia  Pulp  and  Paper 

Company  and  later  became  its  man-  Payment  of  back  salary  assertedly 
ager.  He  was  general  manager  o  Everhardt  Armstrong  to  his 

manufacturii^  of  IntemaUon^  in  the  guild 

vester  Co.  whm  he  resigned,  in  9w,  resolution.  Armstrong  died  two 
to  return  to  the  newsprmt  mdustry.  ago. 

CONDUCTING  READER  SURVEY  Trouble  started  when  about  320 
The  Los  Angeles  Times  has  launched  members  of  the  newsboys  union  pro- 
an  extaisive  reader-survey  of  the  tested  tem^  of  a  con^art  with 
contents  of  its  paper,  with  each  regu-  three  Seattle  papers,  the  Times,  St^r 
lar  subscriber  receiving  a  ballot  cov-  Post-Intelligencer,  drawn  up  by 

ering  every  feature  and  department  Frank  Turco,  veter^  nevrapap^  cor- 
in  the  paper.  To  promote  interest,  no-  salesman,  and  C.  Gust  Dahlbeck, 
the  paper  is  awarding  a  12-cylinder  umon  busine«  agent,  md  a  group  of 


MORE  CIRCULATION  THAN  ANY  OTHER  VIRGINIA  PAPER 


THE  NEWS  LEADER 


RICHMOND,  VA. 


"Believing  that  newspapers  have  been 
greatly  aided  by  the  mutual  exchange  of 
information  made  possible  through  the 
columns  of  Editor  &  Publisher,  the 
Richmond  News  Leader  heartily  con¬ 
gratulates  James  Wright  Brown  in  the 
celebration  of  his  twenty-fifth  anniversary 
as  owner  and  publisher  of  Editor  & 
Publisher." 


automoWe  and  37  cash  prizes  for  the  wholesalers.  Ti^  is  chairman  ^  tl» 
best  criticisms  or  suggestions  for  im-  executive  board  of  ffie  imion.  He  is 


provement. 


however,  opposed  by  J.  F.  Boan, 


I 


Editor  &  Publisher  for  April  3,  19  3  T 


Congratulations , 


JIM  BROWN! 

We  know  the  joy  of  coming  of  age  ourselves, 
for  our  own  life  has  already  spanned  but  five 
years  short  of  a  century. 

There  is  a  vigor  and  a  breadth  to  age.  It 
enlarges,  enriches  the  store  of  experience,  and 
so  expands  the  power  of  accomplishment. 

What  could  reflect  that  truth  more  vividly  than 
the  constantly  growing  value  and  service  of 
Editor  and  Publisher  to  the  newspapers  of  the 
nation,  as  each  of  the  twenty-five  years  of  your 
stewardship  has  rolled  by? 

There’s  no  need  to  praise  that  service.  Great 
works  demand  least  praise.  They  write  their 
own  eulogy*. 

You’re  of  age  now — and  we  shall  enjoy  the 
march  together  through  the  later  and  more 
fruitful  years. 

THE  PLAIN  DEALER 

Cleveland's  HOME  Newspaper 


3(>^  SYNDICATES 


To  Seek  Reinstalemeiit  Australian  ad  chief  here 

X  \I  V  WII  K.  S.  Maynard,  of  Sydney.  Australii, 

Oj  iy.  T.  .flllK  Ails  >>eneral  president  of  the  Advertisinj 
When  the  New  York  legislature  re-  Association  of  Australia,  was  in  Net 
convenes  next  Monday  night  after  an  York  this  week,  having  arrived  from 
Blaster  recess,  a  determined  fight  will  the  West  Coast  March  27.  He  wit 
be  waged  to  reinstate  a  “Drink  More  isail  next  week  for  England  and  whiU 
Milk’’  advertising  campaign.  there  will  participate  in  the  annua 

In  the  face  of  a  recommendation  by  convention  of  the  Advertising  Asso- 
a  special  committee  that  the  milk  pub-  elation  of  Great  Britain  in  Brighton 
licity  program  adopted  three  years  ago  England.  June  12-16.  Mr.  -Maynard 
be  abandoned,  two  bills  calling  for  head  of  the  R.  S.  Maynard  Advertis- 
S250.000  and  $400,000  respectively  will  ing  Agency,  has  been  president  of  tht 
be  pres.sed  for  enactment  by  friends  Australian  As.sociation  for  the  pay 
of  the  state-sponsored  advertising  eleven  years. 

that  is  credited  with  increasing  the  .  _ _ _  _ 

consumption  of  milk  in  New  York  MEMPHIS  BUREAU 

while  it  slumped  or  merely  held  level  Coincident  with  installation  of  i 
in  other  comparable  markets.  The  Telephoto  machine  in  Memphis,  Acna 
milk  advertising  campaign,  which  was  Newspictures.  Inc.,  has  opened  a  bu- 
placed  chiefly  in  newspapers,  died  reau  there  in  the  Press- ScimiUi' 
with  state  milk  control  legislation  at  Building.  Burt  Phillips,  formerh 
midnight  Wednesday.  with  the  Press-Scimitar  and  severa 

With  the  support  of  Governor  Leh-  New  York  papers,  has  been  placed  k 
man,  however,  it  is  likely  the  legis-  charge.  He  will  be  assisted  by  Carl 
lature  will  adopt  one  of  the  publicity  Cotterman.  tormerly  a  photographer 
appropriation  measures.  The  funds  lor  the  Toledo  News-Bee  and  Indi- 
are  raised  by  a  tax  on  distributors,  nnapolis  Times. 


NATURE  FEATURE  IN  PANEL  FORM 
FACTS  VERIFIED  BY  MUSEUM 


Mel  Cummin,  Editorial  Cartoonist  for  the  Late  Arthur  Bris' 
bane  an  Artist-Naturalist,  Is  Creator — Los  Angeles 
News  Syndicate  Formed 


By  ROBERT  U.  BROWN 

VNEW  nature  feature  with  facts  personalities.  The  New  York  Mirror 
authenticated  by  the  American  has  purchased  the  New  York  rights 
Museum  of  Natural  History  is  being  to  "Hollywood  Diary, 
prepared  by  Mel  Cummin,  an  artist- 
naturalist  who  has  been  unofficially 
connected  with  the  museum  for  sev¬ 
eral  years.  He  was  ap  editorial  car¬ 
toonist  for  the  late  Arthur  Brisbane 
from  1924  until  his  death. 

The  feature  is  to  be  in  panel  form 
to  run  daily  and  is  called  “Back  to 
Nature."  Mr.  Cummin  is  at  present 
dealing  with  .several  syndicates  that 
are  interested  in  the  feature. 

The  panel  is  to  deal  with  nature 
subjects  in  21  different  fields.  It  is  to 
contain  information  on  animal  and 
plant  life  including  those  familiar  to 
the  layman  and  also  nature  rarities. 

Mr.  Cummin  .says  that  his  feature 
could  run  indefinitely.  "There  is 
enough  material  available  about  any 
one  of  the  21  fields  so  that  each  one 
could  run  a  lifetime,”  he  said.  He 
now  has  a  staff  of  five  working  for 
him  and  his  intention  is  to  increase 
this  and  run  a  continuous  field  trip, 
not  only  to  gather  information  but  to 
distribute  it  through  a  small  traveling 

menagerie  and  lectures  with  lantern  economics  writers;  and  Rodney  Dutch- 
slides  and  moving  pictures.  NEA’s  Washington  chief. 

Mr.  Cummin  has  been  working  on  Daniels’  article  recounts  ex- 

this  idea  for  three  and  a  half  years,  p^riences  of  the  day  this  country  en- 
As  he  explams  it.  it  is  the  outgrowth  (pj-pd  jjjp  ^^ar  and  reveals  little  known 
ol  what  originally  was  a  hobby.  incidents  of  those  hectic  hours. 

The  artist  has  been  art  director  of  yiynn  s  stories,  running  under  the 
the  American  Kennel  Club  for  the  last  general  heading:  “Is  Pre-War  His- 
.seven  years,  doing  •^^ny  dog  por-  Repeating  Itself?”  draw  parallels 

traits  for  the  dub  While  he  was  as-  between  1917  and  1937.  Three  stories 
sociated  with  Brisbane.  Cummin  took  by  Dutcher  outline  war  influences  in 
Winsor  McCay  s  position  for  three  Washington 

years  during  the  time  that  cartoonist  NEIA  is  issuing  seven  stories  by  Miss 
was  out  of  the  Hearst  organi^tion.  Yvonne  Leroux,  nurse  to  the  Dionne 
drew  the  strip,  quintuplets  since  shortly  after  their 
Good  Tune  Guy.  for  Metropolitan  birth.  Five  stories  are  being  offered 
Newspaper  Service  before  it  was  taken  through  “Every  Week”  the  NEA  mag- 
over  by  United  Feature  Syndicate,  ^^ine  service,  and  two  articles  are  in- 
Recently  he  has  lectured  on  nature  duded  in  the  NEA  daily  service.  All 
subjects  illi^trating  his  talks  with  the  stories  are  based  on  Miss 
still  or  moving  pictures.  He  was  as-  Lieroux's  diary,  a  complete  daily  rec- 
sistant  leader  of  a  recent  expedition  to  qj.jJ  the  quins 
Santo  Domingo  and  Haiti,  known  as 
the  “Hispaniola  Expedition,”  under  the 

.s^n^rship  of  the  American  Museum  }f„rderefi  Artist  Model 
the  Zoological  Society,  the  Botanical 

Gardens  and  other  organizations.  CrPtS  Biff  Picture  Play 


RNEST  HEMINGWAY,  famous 
short  story  author  and  novelist, 
is  now  in  Spain,  writing  a  series  of 
articles  for  North  American  Newspa¬ 
per  Alliance.  His  stories  started  last 
week  and  about  four  have  already  ap¬ 
peared. 

Mr.  Hemingway  is  expected  to  be  in 
Spain  about  three  months.  He  has  no 
definite  instructions  or  limitations  on 
the  number  of  articles  he  is  to  write 
or  what  his  subjects  will  be.  He  had 
planned  to  make  a  trip  to  Spain  and 
because  of  his  familiarity  with  the 
country  was  given  the  assignment  by 
NANA.  Without  the  credentials  of 
this  organization  he  would  not  have 
been  able  to  get  into  the  war-torn 
country. 


Aililitions  to  Color  Comic  List 

The  following  color  comics  should  be  added  to  the  list  printed  in  Iasi 
week  s  issue: 

PUBLISHERS  SYNDICATE,  CHICAGO.  ILL. 

Numlitr 

Sun  Available  of  eolen 


Artitt 

Soniiaii  .\tar>li 
Martha  l>rr 
UnuT  Wowt'iii 


For  Standard  Pagea 

Full  and  '  j . 

Full  and  ’  2 
Full  and  '  i 


For  Tabloid  Payee  biaek) 

T aUuid  (full  iw.  unly)  1 .  2,  },  4 
Tahloiil  (full  |ie.  unlv)  I,  2,  3, 1 
I.  2. 1  1 


FRED  HARMAN  FEATURES,  HOLLYWOOD,  CAL. 


find  one  that  oatohee  thejeye  above  all 

s'* 

othere.  Se  it  ie  with  neivepapers.  Every 
^n»rketi|^|^Mrea  haeitsjdandout  and  i|L- 


it  is  the^  Oklahoman 


ire  thaWMJN  oilrculation 


TIHES 

tMr ft o. 


RtgrittalaR^i 


'■t 


K  d  i  t  o  r  &  P  It  h  I  i  s  h  r 


April  3 , 


TfiE  folloiving  daily  newspapers,  memhers  of  the  Southern 
Newspaper  Publishers’  Association,  extend  their  greetings 
and  best  wishes  to  James  Wright  Brown,  their  friend,  in  celebration 
of  the  25th  Anniversary  of  his  ownership  of  Editor  &  Publisher. 


\I.\B\M\ 

Viinixtuii  SiHr 
Bimiinghain  Agc-I 
Birmiiiftkani  Nc«'« 

Decatur  Daily 
Dnlhan  Eagle 
(^tclsden  Tinier 
Huntsville  1  iiiie. 

Mobile  Press 
Mobile  Regisl<-r 
^lobile  Tinie« 

Montgomery  .\dv«Ttiser 
Montgomery  Journal  .vml  l  imes 
Selma  Times- loiirnal 

liiMaliHisa  \ew's 


VKK.WSA'' 

Tort  Smitb  SoutbuesI  Amerk.iii 
I  ort  Smitb  Tiiiies-Recorcl 
i  lot  Springs  New-F  lra 
I  lot  Springs  Senliiiel-Rci  orri 
I  Jllb*  Rock  I  )em<KTal 
I  .illlc  RfM  k  f  l.l/l•He 

I  l.()RII>\ 

Bratleiiloii  Heralil 
I  ).iytonii  Beadi  News-Journal 
I  ort  Liudcrdale  News 
I  ort  Pierre  .NewsTribiinr 
( •ainesville  Sun 
larksonville  Journal 
lar  ksunville  Florida  I  imes-l  'nioo 
I  .akeland  Lr-dger  and  Star 
I  rirgram 
'liami  Herald 
^liami  News 
<  Jrlando  N*nlini-I 
J  Jrlando  Re[x>rter  Star 
I 'aim  Beac'b  News 
I’ensacola  News 
Pensacola  Journal 
St.  .\ugustinr  Re.ord 
St.  F’etersburg  liidepriidi-nt 
St.  Petersburg  I  iines 
Sarasota  Tribum' 

1  allabassee  I  )em<H  rat 
I  anipa  Times 
lampa  Trilriiiie 
West  I’alni  Beadi  Post 
\\  est  Palm  Bearb  Time.s 


('.I.ORC'd  A 

.\lbany  Herald 
.\tlanta  Conslituti«ii 
Atlanta  Journal 
-Atlanta  Georgian 
Augusta  Cbronidr 
.\ugusta  Herald 
Columbus  L.<-dger 
Columbus  Enc|uirer-Sun 
Macon  1  elegrapb 
Macon  News 
Rome  News-Triliiinc 


Sasaniiali  Morning  New. 
Savannah  F^ress 
X’aldosla  Times 

KIXI IICKY 

Ashland  lnde|M'iideiil 
F'rankFort  Stale  Journal 
I  x'xington  Herald 
I  s-xington  I  .eader 
l.oiiisville  Courier- loiirnal 
l.oiiisville  Times 
<  twensFioro  Inquirer 
t  JwerisiMiro  NFi-ssi-nger 

I.Ol  IISIANA 

Mexandrii  1  1  ow  n  I  alk 
Baton  Rouge  .\dvocale 
Baton  Rouge  Stale  Times 
Ijifayetle  .Advertiser 
l.ake  Charles  Aiiieriran  Pre.s 
Monrm'  Morning  World 
Monro*"  News- Star 
New  Orleans  hem 
Nisw  (Orleans  Stales 
.New  Orleans  Times-Pii a\iine 
■New  Orleans  Tribiiin- 
Shreveport  Journal 
Shreveport  1  iiiies 

NIISSISSIPPI 

Biloxi-Gullport  I  lerald 
('olumbus  Commercial-Dis|>ali  li 
('•reenwood  Comiiinnwealtb 
Greenville  Democrat-Times 
lackson  Clarion-I  .i-dger 
lackson  News 
l.aurcl  Ix-ader  (  all 
Meridian  Star 
Natdiez  Democrat 
N’icksburg  Herald 
N’icksburg  F’osI 

NOR  III  C.AROIJNA 

Asheville  Citizen 
\sbeville  1  iines 
('barlotle  News 
Charlotte  Observer 
Concord  Tribune 
Durham  Herabl 
Durham  Sun 
E'Jizabetb  City  .Advanie 
Fayetteville  Observer 
Gastonia  Gazette 
Goldsboro  News-.Argus 
Greensboro  News 
Grirensboro  Rei  ord 
Henderson  Dispatch 
Hendersonville  Times-.News 
Hickory  Record 
High  F^oinl  F-nlerprise 
Kinston  Free  Press 
New  Fiem  Sun-Journal 
■New  Bern  Sun-Journal 
Raleigh  News  ami  Observer 
Raleigh  Times 


Rocky  Mount  I  i-li-grain 
Salisbury  F^ost 
W’ilriiinglon  New  s 
Wilmington  Star 
W'ilson  T  iines 
Winston-Salem  loiirnal 
W’inston-Snieni  S<’ntinel 

<  JKLAHOMA 

\rdmore  Ardnioreite 
Bartlesville  F.xaminer 
Blackwell  Tribune 
Chickasha  Express 
Oklahoma  City  Oklalioinaii 
( Jklahonia  City  1  iines 
(dkniulge-e  1  imes 
Ponca  City  News 
I  iilsa  W’orld 

SOirHF  C.kROl.I.NA 

Amierson  Mail 
Anderson  Independent 
Charleston  News  ainl  (  oiirier 
(  liarleston  Post 
t  'ohiiiibin  Record 
(  oluiiibia  State 
Fhirence  Momiiig  News 
( iri’envilh  •  News 
( irernvi  lie  Piedii  lont 
(  ireenwocxl  Index-  loiirnal 
Rock  I  lill  Herald 
SiNirtanburg  I  lerald 
SpartanFiurg  Joiirnnl 
I  nion  Times 

IFlNNESStl. 

Chattanooga  News 
Chattanooga  Times 
C  larksville  l.eaF-C''hronide 
Columbia  Herald 
lackson  Sun 
Knoxville  louriial 
Knoxville  News-Sentinel 
Memphis  Commercial  .Ap|H'al 
.'^lemphis  F^ress- Scimitar 
Nashville  Banin'r 

IFNAS 

.Kbilene  Report*"r 
.Abilene  News 
.\marillo  Glolx" 

.Amarillo  News 
•Austin  American 
.Austin  Statesinan 
Beaumont  Ejrlerpris*- 
Beaumont  Journal 
Brovvnsville  H  ("raid 
Corpus  Christi  toller 
Corpus  CFuisti  Times 
Dallas  Dispatch 
Dallas  News 
Dallas  Journal 
Dallas  Times-1  h-rald 
Denison  Heral*l 


I  ort  Worth  Star-1  elegrain 
Fort  Worth  Star-Telegram 
Fort  Worth  F’ress 
Ciainesville  Regi-ster 
C  lalveston  News 
(  '■alveston  Tribune 
Cmose  Creek  Sun 
Henderson  News 
Houston  Chroni(h" 

I  louston  Post 
I  .ongview  News 
I  .ongview  Journal 
Marshall  Messeng*"r 
Marshall  News 
F’ampa  News 
Paris  News 
F^ort  .Arthur  News 
San  .Angelo  Slaiulard 
San  .Angelo  1  imes 
San  .Antonio  Express 
San  .\ntoniu  News 
San  Antonio  Fight 
I  etiiple  Telegram 
I  exarkana  Gazette 
I  exarkana  News 
Tyler  Courier-Time^ 

I  yier  Telegraph 
Waco  News- 1  rihune 
v\  aro  Tiines-I  Irnild 
Wichita  Falls  Record- Ww< 
W’icliitii  Falls  7  lines 

\IRCd\IA 

•  Mexandria  (lazette 
(Tlifton  Force  Review 
[Danville  Be<‘ 

1  )anville  ReCister 
Frcdrickshurg  Free  I  e-Slar 
I  .ynchhurc  Advance 
Lynchhurc  News 
Niartinsville  Bulletin 
Martinsville  IVst 
Newport  News  JVess 
New|K)rt  New  s  1  imes-Herald 
Norlolk  I  .edgcr-Dispatch 
NorFolk  \'irginian-Pilot 
IVtersburg  F*rogress-lnde\ 

Ri<  hiiiond  .News-1  .eader 
Roanoke  I  imes 
Roanoke  World-News 
Winchester  Star 

\  iRGiNi.A  i  i:nni:ssf.f 

Bristol  Herald-Courier 
Bristol  New  s-Bulh"tiii 

WFS  r  \  IRGlNI.k 

Bluefiehl  Sunset  News 
BhieField  1  clegraph 
Charleston  Gazette 
('larksburg  Exponent 
Clarksburg  Telegram 
Huntington  .Advertis«"r 
I  luntington  Herald-Dispatch 
Morgantown  Dominion-News 
hirgantown  Post 
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Editor  &  Publisher  for  A  pril  3,  1937 


Easter  Edition 

IX  ^HEN  the  Des  Moines  Register 
VV  promotes  an  important  special 
edition  it  does  it  in  a  big  way,  leav¬ 
ing  very  few  stones  unturned  in  its 

r  -■  I 

jj  Till  L,\M  D\t  \  OI  ChkIST  !  j 


the  first  issue,  a  good  job  and  a  good 
idea. 

“Classified  Ad-vantages”  is  a  four- 
page  affair  of  letter-head  size, 
printed  in  one  color  on  coated 
stock,  expertly  arranged,  well-writ¬ 
ten.  interesting  and  full  of  helpful 
suggestions  for  classified  advertisers. 
According  to  a  line  across  the  top,  it 
is  intended  for  “realtors,  builders, 
contractors,  architects”  .  .  .  and  is 
apparently,  mailed  to  them  once  a 
month.  The  first  page  is  bound  to  get 
a  reading  from  real  estaters.  because 
it  is  devoted  to  biographical  sketches 
and  photographs  of  four  prominent 
real  estate  men  in  Rochester.  The 
second  page  “Ad  tips”  on  how  to 
make  classified  advertising  more  ef¬ 
fective.  "Purely  Personal”  notes  about 
people  in  real  estate  offices,  and  "Jot¬ 
tings  from  a  classified  salesman’s 
notebook.”  Page  3  reprints  an  ar¬ 
ticle  from  Tide  magazine  about  the 
building  industry.  The  fourth  page 
contains  overflow  stuff  from  the  other 
pages  and  an  office  ad  which  isn’t 


Newark’s  Linage  The  wide  black  border  around  tltt 

Newark  News’  recent  trade  table  and  the  fact  that  you  have  to 
i  paper  ad  does  a  nice  selling  job.  fhe  page  around  to  read  the  fi|. 

All  it  is,  is  a  tabulation  of  the  six-  gives  the  ad  attention  value  at 

well  as  selling  value. 

Allen  F'rench. 


efforts  to  step  up  its  circulation.  Take, 
for  instance,  the  way  it  promoted  its 
recent  Easter  Eldition,  which  contained 
two  special  pages  of  photogravure  pic¬ 
tures  portraying  the  Last  Days  of 
Christ.  The  pictures  were  taken  from 
a  French  religious  motion  picture 
called  “Golgotha”  recently  translated 
into  English  and  released  in  this  coun¬ 
try. 

Let  Frank  Jaffe  of  the  Register's 
promotion  department  tell  you  how 
these  pictimes  were  promoted: 

3.900  letters  and  pamphlets  went  to 
all  ministers  and  priests  in  the  state 
of  Iowa,  and  to  all  principals  and 
school  superintendents. 

3.250  posters  went  to  dealers  for  win¬ 
dows  and  inside  displays. 

1.500  covmter  displays  went  to  dealers. 
Full  page  space  used  in  our  dailies  to 
promote  the  Sunday  feature. 

Smaller  space  used  during  the  week 
in  our  own  papers  and  in  Catholic 
newspapers  in  the  state. 

Radio  half  hour  the  preceding  Sun¬ 
day  on  three  Iowa  stations;  quarter 
hours  daily  on  one  station  during 
preceding  week. 

8,300  order  blanks  for  carrier  sales¬ 
men. 

The  full  page  ad  that  Mr.  Jaffe 
lefers  to  was  a  neat  job.  The  unusual 
copy  began  with  several  paragraphs 
that  referred  plainly  and  religiously 
to  Jesus  and  the  meaning  of  Blaster. 
(“But  there  was  something  different 
about  this  Jesus.  He  would  not  die. 
Triumphant,  his  teachings  swept  the 
world.  To^y  682,400.000  men  and 
women  claim  allegiance  to  him.”) 
Included  in  the  copy  were  comments 
from  Des  Moines  ministers  who  had 
seen  advance  copies  of  the  two  pages 
of  pictures.  Included  also  were  the 
titles  of  the  15  pictures. 

We’d  like  to  know  what  results  this 
well-rounded  promotion  brought  the 
Register.  Perhaps  Mr.  Jaffe  will  tell 
us. 

•  •  • 

Ad*  Vantages 

JOHN  C.  CAkDLE  of  the  Rochester 
Journal -American’s  classified  pro¬ 
motion  department  may  be  right  As 
far  as  we  know  Classified  Ad-van- 
tages  is  the  first  house  organ  devoted 
solely  to  the  interests  of  classified  ad¬ 
vertisers  and  published  by  a  newspa- 
paper  of  the  size  of  the  Joumal- 
American.  Whether  it  is  a  “first 
time”  job  or  not,  it  is,  judging  from 


HCALTOKS  -  BUILDCKS  -  CONTRACTORB  >  ARCMITCCTB 
}  tmm  the  /rnmnimi- 4meeirmm  t  tmsMprsI  Idrertssimf  IhfU-  I 


Turn  it  Around 


day  News'  total  linage  for  each  of  the 
last  16  years  compared  with  the  week¬ 
day  linage  of  such  mighty  linage- 
carriers  as  the  New  York  Times,  Her¬ 
ald  Tribune,  News,  Sun,  Journal. 
World-Telegram.  And  the  Newark 
News  leads  them  all  every  year.  The 
table  is  set  in  type  that  is  big  enough 
to  be  read  without  taxing  the  eye 


Utility  Advertises 

Safety  and  Kites 

Dallas  Power  &  Light  Co.  recently 
ran  an  ad  in  the  Dallas  Times  Her. 
aid,  headed:  “Here  You  Are  lUiU 
Yotir  Kite  Saved  for  You!”  The  un¬ 
usual  ad  included  the  telephone  num¬ 
ber  for  kite  flyers  to  call  in  cam 
their  kites  become  entangled  in  power 
lines.  The  copy,  stated,  in  part: 

“Don’t  ever  climb  a  light  and  power 
pole — or  telephone  pole — to  untan^  i 
kite.  You  might  get  badly  hurt.  L*« 
the  expert  linemen  do  that  for  yog 
free  of  charge,  if  it  has  to  be  deme. 
Better  still — don’t  fly  kites  where  they 
will  get  caught  on  electric  wires.  .  . . 
And  never  Use  Wire  for  a  kite’s  string 
or  tail — electricity  might  follow  thi 
wire  down  to  your  hand  and  bum  or 
shock  you.” 

HADEN  SUCCEEDS  EMERSON 

W.  Tommie  Haden  has  been  named 
classified  manager  of  Macon  (Ga.) 
Telegraph  and  Evening  News,  suc- 
c-eeding  J.  Fred  Emerson,  vdu 
joined  G.  Rhodes  and  Sons,  a  local 
furniture  company  April  1.  Haden 
has  been  with  the  Macon  Newspaper! 
for  the  last  18  years.  Ben  L.  Willing¬ 
ham.  Jr.,  has  joined  the  local  staff. 


Got  a 


MOUNTAIN 

you  wont  climbed 

this  summer? 


nearly  as  good  as  the  rest  of  the 
material.  You  boys  who  play  with 
classified  promotion  ought  to  get  u 
copy  of  John  Cadle’s  “Classified  Ad¬ 
vantages.” 

•  •  * 

Toronto 

1''HE  most  interesting  and  probably 
the  most  valuable  table  in  the 
Toronto  Star's  new  “Distribution  of 
Circulation”  book  is  the  table  that 
begins  on  page  five,  continues  to  page 
nine  and  shows  where  every  single 
copy  of  the  Star  goes  in  Ontario. 
The  towns  are  arranged  alphabetically 
and  even  the  towns  that  get  only  one 
copy  of  the  Star  are  included  in  the 
list. 

The  attractive  cover  is  done  in  red 
and  gold.  The  pages  (twenty  in  all) 
are  well  arranged.  At  the  beginning 
there  is  a  reproduction  of  the  Star’s 
A.B.C.  report  and  a  chart  that  shows 
the  circulation  trend  of  the  various 
Toronto  papers  from  1923  to  1936.  In 
the  middle  of  the  book  are  four  pages 
describing  the  Toronto  market  with 
maps  and  figiu^s  and  short  copy. 
'Dien  the  book  skips  back  to  some 
more  circulation  tables.  The  last 
page  is  devoted  to  a  listing  of  the 
total  daily  display  linage  in  each 
Toronto  paper  for  each  of  the  last  33 
years.  How  important  one  advertiser 
can  be  in  a  newspaper’s  linage  lead¬ 
ership  is  indicated  by  this  line  at  the 
bottom  of  the  page:  “For  the  last 
thirty-three  years — with  the  excep¬ 
tion  of  two  years  when  one  large  re¬ 
tail  advertiser  was  not  in  the  paper 
—the  Daily  Star  has  carried  more 
Display  linage  than  any  other  Toronto 
newspaper.” 


maybe  a  lake  you  want 
fished  ...  or  a  golf  course 
you  w-jnt  played — all  with  com¬ 
fortable  hotel  accommodations 
on  the  si  le? 

Or  maybe  your  life  is  all 
wrapped  up  in  selling  steamship 
trips  ...  or  railroad  tickets?  If 
so,  then  we\e  got  the  very  thing 
you've  been  thinking  of  these 
pre-season  days.  .  .  . 

Customers!  You  know — vaca¬ 
tionists,  resorters,  travelers  .  .  . 
«>ne  of  Rhode  Island’s  special 
buying  groups  .  .  .  the  go-placers, 
the  do-thingers. 

Names?  Subscriber  lists  of 
the  Providence  Sunday  Journal 
. .  .  104,000  families  every  week! 
.Yddresses?  Care  of  the  Sunday 
Journal  Resort  and  Travel  Pages! 


.4nd  remember:  Rhode  Islan¬ 
ders  will  be  early  and  eager  va¬ 
cationists  this  year,  gentlemen. 
You  see,  a  mild  winter  has  al¬ 
ready  given  them  the  itch  to  be 
off  .  .  .  and  R.  I.  industry's 
17.5%  greater  payroll  gives  them 
the  money  to  l>e  off  with. 

What  mountain  do  you  want 
climbed  this  summer? 


304  Advertisers 
Used  603  Columns 
of  Journal  Resort  and 
Travel  Advertising 
in  1936 

Annual  Summer 

vacation  number 

June  20,  1937 


PROVIDENCE  SUNDAY  JOURNAL 

Selects  Over  100,000  Better  Buyers  W'eekly 

Refresentativrs:  Ch«».  H.  Eddy  Co.,  Inc.,  New  York,  Chicnicu.  BoKtoii,  Atlanta. 
R.  J.  Bidwell  Co..  San  Francisco,  Los  Antteles. 
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To  ''JIM"  BROWN,  Our  Neighbor: 


Many  kind  things  will  be  said  to  you  on  this 
occasion — the  25th  Anniversary  of  your  owner¬ 
ship  of  Editor  and  Publisher. 


None  will  be  more  sincere  than  this  greeting 
from  your  old  neighbors  in  Yonkers. 


As  a  publisher  and  a  citizen  of  our  city,  *  Jim, 
we're  proud  of  you.  You  have  made  "Editor  ond 
Publisher"  the  Bible  of  the  newspaper  profession 
in  America. 


I^ESTCHESTER 


MACY 


tr: 


LARKIN  PUZA 


YONKERS,  N.  Y 
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Some  answers  to  the  questions  in  last  week's  Editor  &  Publisher  concerning  AP  pi 
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THE  ASSOCIATED  PRES 


)vera^e  on  the  Texas  school  disaster: 


WIREPHOTO 


in  swift,  complete 
coverage  of  the 
Texas  school  disaster 

made  more  newspaper 
history 


o< 
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The  flash  came  late  the  afternoon  of 
Thursdays  March  18.  Wirephoto  pro¬ 
vided  this  service: 


For  Friday  AMs  — 15  spot  pictures 
For  Friday  PMs  — 15  new  pictures 
For  Saturday  AMs— 18  new  pictures 
For  Saturday  PMs— 12  new  pictures 
For  Sunday  editions  — 12  new  pictures 

Total  through  Saturday — 72  spot  pictures 


NEWS  PHOTO  SERVICE 
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Editor  &  Publisher  for 
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E  D  I 


NEW  CHILD  LABOR  BILL 

Every  logical  objection  that  has  been  raised 
against  the  pending  Child  Labor  Amend¬ 
ment  seems  to  be  answered  bv  the  substi- 


»  A  ment  seems  to  be  answered  by  the  substi¬ 
tute  amendments  now  before  Congress.  This  pa¬ 
per,  with  many  other  newspapers  and  citizens,  has 
given  its  support  to  the  admendment  proposed  13 
years  ago,  because,  no  matter  how  much  we  dis¬ 
liked  the  wording,  we  approved  the  object  and 
relied  upon  Congress  for  a  discreet  exercise  of  the 
broad  powers  the  amendment  gave  it. 

Others,  including  numerous  Catholic  clergymen 
whose  sympathy  with  the  amendment’s  real  object 
caimot  be  doubted,  opposed  it  and  their  success  in 
blocking  ratification  in  New  York  may  be  enough 
to  kill  it  in  other  States.  The  18-year  age  limit 
and  the  unlimited  power  of  regulation  are  cut 
down  to  reasonable  size  in  Senator  Vandenburg’s 
proposal,  but  everything  that  any  foe  of  child 
labor  could  want  in  the  amendment  is  retained. 

Fears  of  the  Catholic  hierarchy  and  others  that 
Congress  might  misuse  the  broad  grant  of  power 
to  regulate  religious  education  may  have  been  far¬ 
fetched — one  man  or  one  priest’s  opinion  seems  as 
good  as  another’s  in  the  absence  of  any  data.  K 
that  difference  of  view  is  all  that  stan^  between 
ratification  and  rejection  of  a  measure  the  need  of 
which  is  generally  recognized,  there  is  no  reason 
why  the  new  proposal  should  not  be  sent  on  its 
road  and  made  quickly  effective. 


NO  CENSORSHIP? 

JAPAN’S  spokesmen  in  this  country  have 
usually  been  emphatic  in  denying  that 
Domei,  the  official  and  only  news  service 
available  to  the  nation’s  press,  exercised  any  cen¬ 
sorship.  Admittedly,  its  object  was  to  eliminate 
irresponsible  news — but  censorship — never! 

To  hand,  however,  is  the  Japan  Advertiser,  of 
Tokyo,  for  March  11.  It  carries  a  story  of  11 
questions  submitted  to  the  Government  by  Yukio 
Ozaki,  independent  member  of  the  Diet,  whose 
interpellation  of  the  new  Government  on  Febru¬ 
ary  27  made  world-wide  cable  and  radio  news. 
The  questions  are  concerned  with  finance,  econ¬ 
omy,  national  defense,  and  diplomacy,  according 
to  Domei,  but  only  six  of  the  questions  are  made 
available  for  newspaper  publication.  The  remain¬ 
ing  five  carry  the  significant  notation — Omitted 
by  Domei. 

The  questions  published  are  of  a  sort  to  em¬ 
barrass  any  government.  Those  omitted  must  have 
been  peculiarly  applicable  to  Japan’s  peculiar 
position  in  world  affairs,  therefore  of  undoubted 
interest  to  the  taxpayers  and  the  poor  peasants 
who  will  bear  arms  to  their  death  if  the  military 
antagonists  of  Mr.  Ozaki  have  their  way.  Is  this 
censorship? 


THE  1936  PROMOTION  AWARDS 

YEIARS  of  consistently  excellent  promotion 
work  have  received  a  just  reward  in  the 
decision  this  week  that  the  New  York  Sun 
had  done  the  best  all-around  newspaper  promo¬ 
tion  during  1936.  Since  Editor  &  Publisher  estab¬ 
lished  these  annual  awards  six  years  ago,  the 
Sun  has  always  been  in  the  money,  with  a  job 
that  reflected  high  skill  in  every  branch  of 
newspaper  promotion.  Its  promotion  was  in  key 
with  the  character  of  the  newspaper — conservative, 
forthri^t,  tasteful. 

The  Sun’s  display  for  1936  is  similar  to  that 
for  previous  years,  a  thoughtful,  careful,  and  com¬ 
plete  exposition  of  the  paper’s  contents.  So  also 
was  the  exhibit  of  the  Des  Moines  Register  & 
Tribune,  1935  winner,  and  a  close  runner-up  in 
the  present  competition.  The  Register  &  Tribune’s 
material  was,  if  anything,  superior  to  its  vic¬ 
torious  entry  of  1935,  but  the  pace  of  newspaper 
promotion  has  become  steadily  faster  in  the  past 
live  years.  It  may  be  estimated  that  the  quality 
has  increased  by  not  less  than  50  per  cent  in 
that  period,  and  the  quantity  has  multiplied  tre¬ 
mendously.  The  gap  that  separated  the  first  four 
papers  in  the  jury’s  mind  was  narrow  indeed,  and 
the  decision  turned  on  relatively  minor  details. 

So  to  the  Sim,  our  congratulations  for  its  vic¬ 
tory  in  the  closest  and  hardest  of  any  of  the  six 
competitions  since  1931. 


R  I  ^  E 


I 


IN  THE  RIGHT  DIRECTION 


Wisdom  is  better  than  rubies. — Proverbs, 
VIII;  21. 


NO  RUNAWAY  MARKET! 

Nobody  who  had  to  buy  newsprint  be¬ 
tween  the  years  1916  and  1921  is  anxious 
to  repeat  the  experience.  The  scaling-lad¬ 
der  advance  of  paper  prices  from  $40  to  $130  a 
ton  on  contract  and  up  to  $300  on  the  spot  market 
put  hundreds  of  newspapers  out  of  business,  crip¬ 
pled  scores,  ruined  their  appearance  for  a  decade, 
and  in  the  end  plunged  the  newsprint  industry 
into  its  own  boiling  brew.  The  cycle  is  too  recent 
for  enjoyable  repetition,  but  unless  both  news¬ 
paper  publishers  and  newsprint  mills  show  a 
higher  grade  of  statesmanship  than  they  ever  have, 
signs  are  not  wanting  that  a  new  upward  spiral 
is  starting.  For  the  welfare  of  all  concerned,  it 
.should  be  held  within  reasonable  bounds. 

Several  companies  have  followed  the  lead  of 
International  Paper  Company  in  announcing  a  $50 
price  for  the  first  six  months  of  1938.  Others  have 
not  yet  fixed  their  1938  price,  and  the  recent  cus¬ 
tom  of  the  trade  has  been  to  determine  it  about 
30  days  before  the  current  year’s  end.  More  than 
meets  the  eye  lies  behind  the  early  price  stories, 
and  the  key  may  be  turned  up  in  the  SEC  hear¬ 
ings  on  International’s  plan  to  reform  its  capital 
.structure.  The  prospects  of  healthy  dividends 
after  many  years  of  no  return  may  be  a  major 
factor  in  winning  IP  shareholders’  approval  of  a 
drastic  reduction  in  the  value  of  their  holdings 
and  the  waiver  of  their  dividend  arrearage — but 
it  is  not  a  factor  which  should  determine  the  price 
newspapers  must  pay  for  their  principal  raw 
material. 

Elconomy  of  newsprint  to  the  extent  of  avoiding 
waste  is  an  elementary  measure  for  newspapers, 
but  publishers  today  cannot  and  should  not  em¬ 
bark  on  wartime  economy  expedients.  The  public 
has  been  educated  beyond  pages  of  solid  agate. 
12-point  heads,  unleaded  stories,  and  infinitesimal 
margins — the  obvious  points  of  economy  in  vogue 
20  years  ago.  Space  can  be  saved  by  careful  edit¬ 
ing,  rewriting  to  eliminate  duplication  of  state¬ 
ment,  terse  summaries  of  long-winded  documents, 
and  newspapers  would  be  improved  by  this  tech¬ 
nique.  whatever  the  occasion.  But  to  arrest  the 
trend  toward  larger  type-faces,  more  graceful 
dress  and  decoration  of  newspaper  pages  would 
be  a  mistake. 

Much  more  to  the  point  is  the  A.N.P.A.  advice 
of  several  months  ago  that  newspapers  carefully 
apportion  their  mill  orders  throughout  the  year, 
avoiding  the  congestion  that  was  marked  in  the 
autumn  of  1935  and  1936.  If  that  is  repeated  next 
fall,  the  job  of  the  manufacturers  in  establishing 
their  1714  per  cent  price  raise  for  1938  will  be 
materially  easier.  The  present  prospect  is  that 
1937  consumption  will  exceed  that  of  1938  by  pos¬ 
sibly  100,000  to  200,000  tons — which  is  well  within 
present  capacity  of  the  industry.  If  a  shortage 
scare  develops  this  fall,  the  blame  can  be  laid  at 
the  door  of  publishers  who  did  not  heed  ample 
early  warnings. 

The  problem  looms  far  ahead  of  1938.  however. 
It  is  fundamental  for  both  publishing  and  paper 
industries.  If  newsprint  prices  are  too  low,  now, 
as  they  are,  it  should  be  the  equal  concern  of 
both  buyer  and  seller  that  they  be  raised  enough 
and  no  more  to  permit  the  prosperity  of  both. 
The  remedy  is  not  a  series  of  drastic  price  ad¬ 
vances,  beginning  with  one  of  17*4  p»er  cent,  to 
end  God  knows  where.  If  20  years  ago  proved 
anything,  it  should  have  made  that  fact  plain  as 
a  Broadway  sign  to  the  financiers  who  promoted 
new  mills  with  investors’  money  and  have  spent 
the  last  eight  years  explaining  where  the  funds 
went.  We  still  don’t  know  that  whole  story. 


Department  store  men  and  i-'wspaper 
advertising  folk  will  find  real  m.  at  in  th« 
system  devised  by  W.  K.  Bowd<  n  of  th« 
Los  Angeles  Times  for  determining  a  store’s  ber 
“balanced  ration”  of  newspaper  space.  The  sys. 
tern,  described  in  this  issue  by  our  Lo^  Angdet 
correspondent,  is  naturally  not  perfect;  a  news¬ 
paper’s  poor  showing  might  be  caused  by  tfat 
store’s  own  failure  to  use  it  correctly;  the  natuis 
of  the  copy  and  the  goods  offered  would  have 
to  be  considered,  to  say  nothing  of  weather,  dis¬ 
plays,  salespersons,  and  all  the  other  things  that 
affect  the  ^ectiveness  of  advertising.  Too,  com¬ 
peting  stores  cannot  be  expected  to  stand  stil! 
during  the  tests. 

But  granting  all  that,  the  system  still  repre¬ 
sents  a  big  advance  over  some  of  the  crude  at¬ 
tempts  that  have  been  made  again  and  again 
compare  the  results  of  one  paper  with  those  pro¬ 
duced  by  another.  Here  is  no  attempt  to  prow 
at  all  costs  that  one  newspaper  can  do  the  whole 
job  in  a  big  competitive  market,  but  rather  i 
painstaking  method  of  writing  a  space  prescription 
which  might  be  different  from  that  for  any  othe 
store.  If  any  newspaper  is  slighted  in  the  result 
at  least  the  machinery  is  set  up  for  a  new  tes 
at  any  time — and  the  longer  the  records  are  kept 
the  plainer  should  be  the  conclusion. 

And  newspapermen  should  welcome  any  scien¬ 
tific  method  that  promises  more  exact  knowledge 
of  advertising  results— for  it  is  only  results  thsi 
make  space  worth  money.  With  better  use  of 
space  and  less  waste  in  the  department  store  field, 
it  may  be  possible  to  bring  rates  in  that  classifica¬ 
tion  closer  to  other  newspaper  rates. 


GREEN  FIELDS 

Daniel,  New  York  World-Telegram  base¬ 
ball  writer,  has  been  riding  Pullmans  fot 
more  years  than  he  freely  confesses  and 
has  chased  the  big  league  squads  all  over  Texas 
Florida,  the  Gulf  Coast  States,  and  chanced  pneu¬ 
monia  on  opening  day  in  many  a  ball  park.  About 
April  1,  annually,  after  six  weeks  of  assorted  cook¬ 
ing  and  hotel  bedrooms,  his  eyes  may  be  on  the 
ball-game  but  his  mind  has  visions  of  a  steak  with 
onions  served  by  his  own  New  York  waiter.  Most 
of  the  bushers  he  has  eyed  critically  in  practice 
are  set  for  their  futures — on  their  way  up  via  i 
year  at  Jersey  City  or  on  their  way  back  to  Keo- 
sauqua.  ITiere’s  not  much  romance  left  for  hint 
by  April  1. 

So  just  before  that  notable  date.  Daniel  re¬ 
ceived  31  letters  from  kids  all  over  the  countrj. 
They  want  advice  on  their  careers — either  as  bg 
league  ball-players,  big  league  sports  writers,  or 
both,  and  they  reflect  double  all  the  glamour  that 
the  sport  pages  have  given  the  training  trips.  Thr 
experience  gave  the  New  York  veteran  a  new 
slant  on  his  job  —  but  his  advice  was  sounds 
prosaic. 

If  you  want  to  be  a  ball-player,  he  said,  keep 
on  playing  ball.  If  you  have  the  stuff  for  the  top. 
you’ll  be  found,  no  matter  how  far  you  live  from 
a  railroad.  But,  by  all  means,  continue  your  stud¬ 
ies  and  if  possible,  go  to  college.  Sixty  per  cent 
of  the  players  now  wearing  major  league  unifonm 
are  college  men.  making  a  cultural  background 
a  necessity  for  those  who  would  write  of  thr 
game.  The  tragedies  of  both  baseball  and  news¬ 
paper  work  strike  hardest  those  who  have  not  thr 
armor  of  knowledge  against  adversity. 


AN  EARLY  FEMINIST 

And,  without  partiality,  a  woman  of  sense 
and  manners  is  the  finest  and  most  deli¬ 
cate  part  of  GOD’S  Creation,  the  glory 
of  Her  Maker,  and  the  great  instance  of  His  singu¬ 
lar  regard  to  man.  His  darling  creature:  to  whom 
He  gave  the  best  gift  either  GOD  could  bestow 
or  man  receive.  And  ’tis  the  sordidest  piece  of 
folly  and  ingratitude  in  the  world,  to  withhold 
from  the  sex  the  due  lustre  which  the  advantages 
of  education  gives  to  the  natural  beauty  of  theii 
minds. 

— Daniel  Dejoe,  in 

“The  Education  of  Women.” 
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Per»onul» 

Paul  block,  president,  Paul 
Block  Newspapers,  is  chairman  of 
t])e  Publishers  Division  of  the  Com¬ 
merce  and  Industry  Committee  which  ^ 
will  solicit  contributions  in  industry 
in  New  York  City  for  the  Salvation 
Army  drive  during  April.  * 

John  Charles  Shaffer,  publisher,  In- 
dieMpolut  Star  and  the  Afuncie  (Ind.) 
5tsr,  has  purchased  a  40- acre  estate 
at  Montecito.  Cal.,  near  Santa  Barbara. 

George  Fort  Milton,  president  and 
editor,  the  Chattanooga  (Tenn.)  News, 
will  speak  on  the  recent  inter-Ameri¬ 
can  peace  conference  at  Buenos  Aires 
at  Ftye  Institute,  Chattanooga,  April 
fi  Mr.  Milton  addressed  the  regional 
conference  of  the  American  Bankers’ 
.Association  at  Atlanta.  March  26. 

Fred  Fuller  Shedd.  editor,  Philadel¬ 
phia  Bulletin,  after  spending  a  short 
time  with  his  son,  Dr.  Karl  Shedd,  in 
Staunton,  Va.,  is  now  in  Pinehurst,  | 
K  C.  Mr.  Shedd  said  he  is  taking  a  i 
much  needed  rest.  ( 

Ralph  B.  Strassburger,  publisher, 
Sorristown  (Pa.)  Titnes-Herald,  has 
returned  from  Palm  Beach.  While 
there  he  purchased  the  beach  front 
property  of  Franklyn  L.  Hutton,  and 
is  erecting  a  beach  house. 

A  L  Miller,  publisher.  Battle  Creek 
(Mich.)  Enquirer-News,  has  resigned 
from  the  city  zoning  board. 

Herbert  D.  Brauff,  publisher,  Van- 
dergrift  (Pa.)  News,  took  time  off  re¬ 
cently  from  writing  editorials  against 
slot  machines  and  seeking  the  town’s 
table  tennis  championship,  to  play 
eolf  in  Florida. 

Frank  Schroth,  publisher,  Scranton 
(Pa.)  Tribune,  was  recently  elected 
to  the  Scranton  Chamber  of  Com¬ 
merce  board  of  directors. 

James  F.  Holt,  editor,  Grafton  (W. 
Va.)  Sentinel,  and  Mrs.  Holt,  are  the 
parents  of  a  daughter  born  March  22. 

Victor  I.  Minahan,  editor.  Green  Bay 
(Wis.)  Press  Gazette  and  Appleton 
(Wis.)  Post-Crescent,  has  left  for  New 
York  with  Mrs.  Minahan  to  sail  for 
a  three-week  trip  to  southern  France. 

G.  B.  Heal,  editor.  Salt  Lake  Trib¬ 
une;  Will  W.  Bowman,  managing  edi- 
ior.  Salt  Lake  Telegram;  Thomas  J. 
.Mullin.  business  manager.  Salt  Lake 
Tribune  and  Telegram;  Samuel  O. 
Bennion.  general  manager,  and  Mark 
Peterson,  managing  editor.  Salt  Lake 
City  Deseret  News,  were  honor  guests 
last  week  at  a  luncheon-meeting  of 
the  new  Salt  Lake  City  Rotary  Club. 

Joseph  M.  Page,  publisher,  Jersey- 
rille  (Ill.)  Democrat,  and  Mrs.  Page, 
observed  their  66th  wedding  anniver- 
saiy  March  29. 

In  the  Businegg  Office 

^EORGE  FRIES,  business  manager, 
^  Cincinnati  Times-Star  and  presi- 
tlent  of  the  Courier  Press  Club  for 
several  years,  is  candidate  for  trustee 
of  that  club  of  active  Cincinnati  news¬ 
papermen.  John  Wellington  LaRue, 
[ttanaging  editor.  Cincinnati  Enquirer, 

IS  candidate  for  the  other  active  news- 
P®per  trusteeship. 

Harry  Browm  has  been  named  local 
advertising  manager.  New  York 
herald  Tribune,  succeeding  Porter 
Canithers.  who  resigned  April  1  to 
open  his  own  advertising  and  promo- 
Uon  oflSce.  Brown  joined  the  Herald 
Tribune  four  years  ago  and  for  10 
.vears  previous  had  been  advertising 
™^ger  of  New  York  Post.  He  is  a 
™*ctor  of  the  Advertising  Club  of 
•*few  York. 

f^rge  T.  Atkins,  local  advertising 
^tonager,  Austin  (Tex.)  American  and 
ototesman.  has  been  named  na- 
H*®*1  advertising  manager  succeeding 
^■■ge  A.  Rowley,  national  advertis- 


A.  V.  Burrowes  and  Two  Brothers^ 
Sister,  Nephew  in  Newspaper  Work 


^■'HE  elevation  of  Arthur  V.  Bur- 
1  rowes  to  managing  editor  of  the 
St.  Joseph  (Mo.)  News-Press,  re¬ 
corded  in  Janu¬ 
ary  reveals  an¬ 
other  newspaper 
family.  Mr.  Bur¬ 
rowes  has  two 
brothers,  a  sister 
and  a  nephew  in 
newspaper  work. 

Managing  Edi¬ 
tor  Burrowes  has 
been  on  the 
News  -  Press  24 
years,  going 
there  at  the  age 

Aktiicr  KciRowrs 

police  reporter, 
political  writer,  assistant  city  editor, 
news  editor  and  assistant  managing 
editor  in  succession. 

One  brother,  Lon  M.  Burrowes.  has 
been  chief  assistant  to  J.  J.  McAuliffe, 
managing  editor  of  the  St.  Louis 
Globe- Democrat  for  nearly  a  quarter 
of  a  century,  he  and  McAuliffe  having 
left  the  staff  of  the  St.  Louis  Post- 
Dispatch  to  join  the  Globe-Democrat 
in  October,  1913. 

Another  brother,  Mark  W.  Bur¬ 
rowes,  is  mail  edition  editor  of  the 
Fort  Worth  Star-Telegram.  Like  his 


brothers,  Mark  started  newspaper 
work  in  Sedalia,  Mo.,  where  all  of  ^ 
them  were  born.  In  1916  he  went  to 
Evansville,  Ind.,  as  police  reporter  for 
the  Journal-News,  returned  to  Sedalia  | 
as  news  editor  of  the  Capital  several 
years  later,  then  went  to  the  Fort 
Worth  Record.  When  the  Star-Tele¬ 
gram  purchased  the  Record  in  1925  ; 
he  went  with  the  paper. 

A  sister.  Miss  Rosemary  Burrowes, 
remained  in  Sedalia  where  she  does 
general  reporting  on  the  Democrat  i 
and  Capital. 

A  nephew,  William  A.  Reeder,  is  | 
associated  with  Will  Rogers.  Jr.,  in  his  ■ 
newspaper  properties  in  southern  ■ 
California. 

The  Burrowes’  father,  Ed  Burrowes,  , 
began  newspaper  work  in  Sedalia  in  : 
1868,  stayed  in  harness  until  his  death  . 
in  1929.  Their  mother  was  Teresa 
Moore  Burrowes,  who  was  employed  I 
on  the  Sedalia  Bazoo  under  J.  Wes  ; 
Goodwin  55  years  ago.  She  died  in  , 
1930.  Mrs.  Btirrowes’  brother,  the  late  | 
Frank  B.  Moore,  was  a  Sedalia,  St.  i 
Joseph,  Mo.,  and  Helena,  Mont.,  news-  | 
paper  man  before  going  to  the  old 
New  York  Commercial  as  managing 
editor.  Mr.  Moore  died  in  1912  while  | 
on  a  leave  of  absence  from  the  Com- 
mercial.  I 


TftS 


ing  manager,  who  joined  the  Lightsey- 
Carroll  Co.,  Austin,  wholesale  wine, 
beer  and  liquor  dealers.  Atkins  will 
retain  his  present  duties.  Other  addi¬ 
tions  to  the  American-Statesman  staff 
effective  April  5  are:  M.  R.  Wells,  Jr., 
formerly  of  Wichita  Falls  (Tex.)  Post, 
as  copy-layout  man,  and  Wood  Hall, 
new  advertising  salesman. 

M.  Alvah  Blanchard,  national  ad¬ 
vertising  manager  of  Christian  Science 
Monitor,  is  away  from  Boston  head¬ 
quarters  for  three  weeks,  visiting  the 
blanch  offices  in  Detroit.  Chicago.  St. 
Louis  and  Kansas  City. 

Basil  Lehigh,  former  circulation 
manager,  Uniontown  (Pa.)  News- 
Standard.  recently  joined  the  Lexing¬ 
ton  (Ky.)  Herald  as  state  circulation 
manager. 

Ernest  G.  Smith,  general  manager, 
Wilkes-Barre  Times-Leader,  is  mak¬ 
ing  a  tour  of  South  American  cities. 

Herbert  L.  Krueger,  formerly  of 
Joliet  (Ill.)  Herald-News,  is  now  as¬ 
sistant  business  manager  of  Worcester 
(Mass.)  Telegram  and  Gazette. 

C.  Paul  Woehlke,  assistant  adver¬ 
tising  manager,  Schenectady  (N.  Y.) 


Gazette,  has  resigned  to  join  the  Al¬ 
bany  (N.  Y.)  Evening  News  display 
advertising  staff. 

Earl  J.  Avers,  formerly  owner  and 
publisher.  Marine  City  (Mich.)  Inde- 
pendent  and  Chesaning  (Mich.)  Moni¬ 
tor,  has  joined  the  Mt.  Clemens 
(Mich.)  Daily  Leader  advertising  staff. 

Bill  Regar,  formerly  of  New  York 
World-Telegram  classified  staff,  has 
resigned  to  join  the  Yorkville  Advance 
as  classified  manager. 

Edward  J.  De  Velin  has  joined  the 
retail  advertising  staff  of  Ce^r  Rapids 
(la.)  Gazette,  coming  from  the  Rock¬ 
ford  Newspapers,  Inc.,  where  he  spent 
the  last  10  years  in  the  retail  advertis¬ 
ing  held.  Edward  Chapman,  for  nine 
years  on  the  Evansville  (Ind.)  Cou¬ 
rier  advertising  staff,  has  joined  the 
Gazette  retail  staff.  Glenn  Martin, 
former  advertising  manager  of  the 
Home  Furniture  Co.  of  Toledo,  O., 
is  now  in  charge  of  the  Gazette  copy 
and  layout  department. 

Jack  Selig,  Jr.,  general  manager  and 
treasurer  of  Piser  Furniture  Co.  in  the 
Bronx  for  the  past  four  years,  has 
(Continued  on  next  page) 


What  Are  You  Most  InterestcNl  In? 

Your  H«*al<h  —  Ri|ghi! 

Yuur  readers  are  the  same  way. 

.\HTIK 

writes  daily 

Keeping  Fit 

(not  a  medical  feature) 

McGovern,  world’s  greatest  trainer,  tells  readers  how  to  keep  well 
SENSIBLY,  by  exercise  and  sane  living. 

New  York  Evening  Journal,  Buffalo  Evening  News,  Indianapolis 
Star,  Los  Angeles  'Times,  Philadelphia  Inquirer,  San  Francisco 
Chronicle,  Ft.  Worth  Star-Telegram,  Salt  Lake  City  Tribune — 
these  are  some  of  the  fifty  papers  using  McGovern. 

• 

MeNaught  Syndicate.  Ine. 

Greenwich,  Conn. 
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Abner 

walked  away  with  a  field  of 
'  16  comics  in  a  survey  we 
have  just  completed,** 
writes  Warren  H.  Pierce, 
promotion  editor  of  The 
Columbus  Citizen. 

^‘Li*l  Abner  ^ot  435  votes. 
The  second  got  275,  which 
was  twice  as  many  as  the 
third  place  comic  got.*' 

For  samples  and  terms  of 
this  prize  •  winning  daily 
strip  and  Sunday  color  page 
by  A I  Capp,  write  today  to — 

FEATURE 

SYNDICATE 

220  EAST  42nd  STREET 
I  NEW  YORK  CITY 
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PERSONAL 

I  (Continued  front  page  37) 

joined  the  New  York  Mirror  local  ad 
v’erlisinR  department. 


William  H.  Hessler,  chief  editorial  Folks  W orth  Knowing 

writer  and  cable  editor,  Cincinnati  -  ° - 

Enquirer,  recently  published  a  book,  T  OYAL  PHILLIPS,  classified  ad- 
"Our  Ineffective  State."  He  is  presi-  1  -d  vertising  manager  of  the  Wa.th- 
dent  of  the  Foreign  Policy  Assn,  of  ington  Daily  News,  was  recently  ap- 
Cincinnati.  pointed  assistant 

advertising  man¬ 
ager  of  that  pa¬ 
per,  and  is  now 
supervising  both 
the  classified  de¬ 
partment  and  the 
new  business 
division  of  the , 
display  depart¬ 
ment. 

Phillips  is  a  | 
former  vice-j 

,  ,  .  president  of  the  i 

and  eastern  newspapers,  has  been  ap-  National  Asso- 

pointed  city  editor  of  Rhode  Inland  ciation  of  Classi- 

Stnr  at  Pawtucket,  R.  I.  Advertising  ManaTe^.  andis^w  '■ 

James  T.  Sullivan,  automotive  editor,  serving  as  a  district  chairman. 

Boatoti  Globe,  was  elected  vice-presi-  Thirty  years  old.  Phillips  was  born  i 


j  Neilsen  B.  O’Rear,  state  news  editor. 

Bill  Colvert,  part  owner,  Narog-  Montgomery  (Ala.)  Advertiser  on 
idles  (Tex.)  Sentivel,  has  .sold  his  April  1  became  editor  of  publications 
terest  to  join  the  Tulsa  (Okla.)  f^j.  Alabama  Department  of  Con- 


doches  (Tex.)  Sentinel,  has  .sold  his 
interest  to  join  the  Tulsa  (Okla.) 
Tribune  advertising  promotion  depart¬ 
ment. 

Mrs.  Reba  Hoskins  has  recently  lieen 


servation,  .succwding  the  late  K.  A. 
Miller. 

Herbert  H.  Krauch,  news  editor.  Los 


named  classified  advertising  manager  Angeles  Evening  Herald  &  Express, 
of  the  Phoenixville  (Pa.)  Republican,  Mrs.  Krauch  are  the  parents  of 

R.  E.  Blanks,  Jr.,  formerly  of  the  a  pound  daughter  born  March  24. 

Ada  (Okla.)  Evening  News  adyer-  William  J.  Welpley,  formerly  with 
tising  staff  has  joined  the  Ada  Bu  letin  providence  and  other  New  England 

**i.  *u'u*^u*"^  manager.  A  column  pastern  newspapers,  has  been  ap-  National  Asso 

which  he  ^an  five  years  ago  under  pit  pdit„r  of  Rhode  Island  I^vm.  P.,.u..r.  Natmna  1^ 

the  title  Th  Pessimist,  will  appear  R  T  ciation  of  Classi- 

daily  in  the  Bulletin.  t'awiuc  e  ,  «.  .  Advertising  Managers,  and  is  now 

James  T.  Sullivan,  automotive  editor,  serving  as  a  district  chairman. 

■  Ft"  the  KtOltOFinM  s\04nns  Boston  Globe,  was  elected  vice-presi-  Thirty  years  old,  Phillips  was  born 

CADI  »»  o AiTATT^r-Tjo  Charitable  Iri.sh  Society  of  in  a  log  cabin  in  Northern  Alabama, 

,.  Boston  St.  Patrick’s  Day,  when  the  four  miles  from  the  nearest  school  or 

editor,  Jackson  (Mich.)  Citizen-  organization,  oldest  Irish  .society  in  post  office 

Patriot,  has  been  named  to  .serve  on  t^p  United  State.s.  celebrated  its  200th  „  r 

the  advisory'  board  of  the  county  anniversarv  Howard  College  in 

-  •  .1  .  1  •  "  *  rsary.  Rirminatlam  Ala  anrt  “mairiraH  in 


organization  ii 
against  cancer. 


the  current 


Charles  H.  Armitage,  veteran  polit- 


He  attended  Howard  College  in  i 
Birmingham,  Ala.,  and  "majored”  in  i 
English  combined  with  journali.sm.  I 


EDITOR  &  PUBLISHER 

Including 

The  Jeumahut,  merged  1907;  N ewspeperdom, 
oterged  1925;  The  Fourth  Estate,  mei^rd  1927. 


_ ical  writer.  Buffalo  (N.  Y.)  Evening  President  of  the  class  of  28,  he  was 

_  News,  who  was  seriously  injured  in  a  ^isp  president  of  his  fraternity.  Theta  1 
tK  fall  several  weeks  ago,  ha.s  returned  Kappa  Nu,  and  manager  of  the  How¬ 


to  work  after  recuperating  in  Florida. 
John  L.  Bowen,  former  copyreader 


ard  Crimson,  the  college  paper. 

His  past  newspaper  experience  in- 


THE  EDITOR  A  PUBUBHER  COMPANY,  INC. 
lama  Wrkht  Brown,  ProMent  and  Editor. 

Jama  Wriiht  Brown,  Jr.,  Saoretary 
CWlaB.  Qroomaa,  Tnniiirw 
Arthur  T.  Robb,  Director 
Chaa.  T.  Stuart.  Direetor 

OeBacal  OIBea; 

SetoBtoaotb  Floor  Old  Tlina  BalMlnR 
4Snd  Stfoet  and  Broadway,  New  York  City,  N.  Y. 

BRyant  9.2062.  30a7'3()5«.  3055  and  3056 
The  Oldeat  PublUien'  and  AdrertlMn’  Journal 
in  Amelia 

Emt  Saturdat  Siuee  iSSe 

Artbur  T.  Robb,  EzeeuHm  Editor;  Warren  L.  Barnett, 
Uauagiuo  Editor;  Robert  8.  Mann,  AttoeiMlo  Editor; 

Robert  U.  Brown,  John  J.  Clougha. _ 

Charla  B.  Grooma  (General  Uanagtr-  Jama  Wright 
Brown,  Jr^  Bueinra  ilanagtr;  Charla  T.  Stuart,  Adetr- 
iieiuQ  Uasaget;  George  H.  Strata,  Ciretiiatiea  Manager; 


on  New  York  World-Telegram  and  eludes  reporting,  promotion  work  and 


New  York  Post,  has  joined  Chicago  classified  work  in  Birmingham,  Nash-  ; 
Herald- Examiner  copy  desk.  ville.  Omaha  and  Syracu.se,  N.  Y. 

Leo  Macdonell.  of  Detroit  Times  _  _  .  _  _ ! 

sports  .staff,  is  conducting  a  new  base-  "  i 

ball  feature  called  "Olaf’s  Letters  to  nue,  has  joined  the  Dallas  (Tex.)  News  , 


His  Brother  Sven." 

Joseph  Doran,  reporter,  Cincinnati 


io  a  similar  position. 

Miss  Bklith  Knox,  assistant  .society  i 


Po.st.  who  was  injured  last  October  editor  of  Cedar  Rapids  (la.)  Gazette, \ 
in  an  automobile  accident,  returned  ^i^s  become  society  editor,  succeeding  j 
to  duty  on  crutches  this  week  and  Frances  Westerfield.  who  was  married 


took  a  job  on  the  copy  desk. 

Donald  McGowan,  state  capitol  re- 


recently  to  Tom  Moore,  now  on  the 
sports  copy  desk  of  Chicago  Tribune. 


^Ibm  M.  WIIku,  Manager  Pemaiife  Ei^ange  and  siimers  Power  Co.,  Jackson,  Mich., 
daetified  Admtieing.  ,  j  4  j-  ■  r 


porter,  Detroit  (Mich.)  News,  who  Mis-s  Harriet  Swaine,  formerly  with 
recently  resigned  to  become  publicity  <1"^.)  Pres.s,  has  joined  , 

and  advertising  manager  of  the  Con-  ‘^e  Gazett^e  staff  as  womens  feature  1 

MioN  'Klitor.  Carl  Ducser,  formerly  of 


Wahlngton,  D.  C.  Ciirrapimlaa: Generul  Prea  Aooe.,  ...  ,  u  on  i.  r  11  !•  »'  joined  the  reportorial  staff 

Jama  T  Butler  and  Georee  H.  M«nntor  j,..  1223  Mlch..  March  30  by  fellow  journalists  ^  rnuiiai 

National  Preei  Club  Bldg.,  Phone  Metropolitan  1080.  and  leeislators  "  <  • 

GhIeacD  Correepondent:  Geome  A.  Brandenburg.  921  ,7 

London  Guarantee  and  Aetidenl  Building,  360  North  L.  Eldon  Thompson,  reporter,  Buj- 
Mukigan  An.,  Telephone  Dearborn  6771. _ (N.  Y.)  Times,  and  Mrs.  Thomp- 

parents  of  a  daughter 

wall  SS57;  Ken  Taylor,  121S  North  Hobart  BouL,  Lae  born  recently. 


was  honored  at  a  dinner  in  Lansing!  tJavenport  (la.)  Tri-City  Star,  has 


and  legislators. 

L.  Eldon  Thompson,  reporter,  Bitf- 


hBgeka,  Telephone,  Hempatead  5722.  AdNrKiiao:  .  -  ^  o  ur  n-  r  .1.  tt  j 

Fenger-Hall  Co..  Ltd.  San  Frandaoo,  235  Montgomery  LevingS  S.  WllllS,  of  the  United 

StreA  Telephone  Gar6eld  6740,  lx*  Angelea,  1151  S.  Press  bureau,  Philadelphia,  resigned 

iriTi.-'te.ras.S'’  i-"'  phuMvht^ 

London  oisaa'  'Th*  CATtmi  MApaaiwA  GrAnH  RhIIiI.  Evcniiig  Ledger  re-write  staff. 

log.  Tralalgar  W.  G.  2.  Allan  Delafona,  Manager:  Edward  Dillon  formerlv  of  Cohoes 

Parle.  France  Offioe:  76  rue  da  Pe««eC*uaipe.  Manager.  «-awaia  union.  lormeriy  oi  L,oriOCS 

Sydney  R.  Clarke;  Correepondent:  G.  1  engelten.  114 


Sydney  R.  Clarke:  Correepondent:  G.  I.angelaan,  114  (N.  Y.)  American,  has  joined  the 
Atenue  da  Champe-Elyem.  Jam  Corroaro^ent:  Albany  (N.  Y.)  Evening  New.s’  Troy 
Ham  R.  Johanaen,  0/0  The  Japan  Review,  Yokohama;  ,  ''  .  ■  1  .  /x  ”  '' 

China  Repreantatlve,  Jama  mn,  the  Centre  Newe  bureau  reportorial  staff. 

Agency,  Hung  Vt^ Road,  Nanl^  Chl^ _  Charles  A.  Marentette,  reporter, 

Clemens  (Mich.)  Daily  Leader. 


Choose 

COMICS 

that  are  used  in  the 
Iiij5liest-|»riee«l  white 
spare  in  tin*  eoiintrv 


Donald  F.  Dearne.ss.  copyreader.  has  i 
been  appointed  state  editor,  Cincin- 


falo  (N.  Y.)  Times,  and  Mrs.  Thomp-  Vf '  inquirer,  succ^ding  Eugene  B. 
son  are  the  parents  of  a  daughter  became  new.s 

Worn  iwpntlv  editor  of  Dai/tou  (O.)  Jonrriol.  Charles  | 


^  ‘  ,  ,  T,  •  1  Sampson,  of  Baltimore  Sun  copy  desk, 

Levings  S.  Willis  of  the  United  j^e  Enquirer  news  desk 


Agata  Time  TImee  Timm  Tlmah'ImM  daughter  bom  March  24. 


and  Mrs.  Marentette  are  parents  of  a  in  New  York. 


672  $250  S225  $200  3190  $168 


The  ringlc  oolnmn  forty-two  line  rata  maker  enrd  at  n  omt 


eulintrv 


Wedfiing  Bells 

VLFRED  G.  BERTHOLD,  of  New 
York  City,  foreign  correspondent, , 
New  York  Daily  News,  to  Miss  Eliza¬ 
beth  Ramsaur  English,  of  Brevard. 
N  C.,  and  New  York  City,  March  16 


Maurine  Elastus,  of  Abilene  (Tex.) 


Hugh  Hadley,  formerly  of  Caldwell  Reporter  editorial  staff,  to  J.  Ray  Roe  i 
(Kan.)  Messenger  and  Topeka  (Kans.)  at  Abilene,  March  20. 


State  Journal,  has  joined  Great  Bend  Weldon  T.  Roach,  of  the  Greensboro  .  are  tml 
(Kan.)  Tribune.  q  ^  Daily  NcioSg  to  Miss  Clara  ihe  wr 

D.  John  Rickarde  city  hall  reporter.  Hill,  of  Yadkinville,  N.  C.,  March  28. 

Jersey  City  (N.  J.)  Jersey  Journal  a.  Stewart  Wallace,  city  hall  re-,  uin 

was  honor  guest  at  a  banquet  April  porter,  Lorain  (O.)  Journal,  to  Flora!  , 

1  at  Hotel  Plaza,  Jersey  City,  celebrat-  Mensfee  Pittman  of  Union  Springs. ! 
ing  his  completion  of  25  years  in  the  ^.la.,  at  Union  Springs,  March  28, 
newspaper  business^ 

William  H.  Zerbe,  photographer.  C.)  Telegram,  to  Miss  Garnett ' 


of  $16  p«  week  arm  m  low  s  ruta oa  >  52  Uum  bale  m  torseu  Citu  tN  J  \  Jerseu  Journal 
uyotlMrieb«lol,.iiuDdy.  $168  pwpw.  $95  half  page:  '  Jersey  Journal 

$56  ouartor  paga.  was  honor  guest  at  a  banquet  April 

Ctaaiificd*  ta:  76e  per  agata  line  one  time;  60o  pa  agata  1  at  Hotel  Plaza.  Jer.sev  Citv.  celebrat - 


Clioified'  ta:  76e  pa  agata  line  one  time;  60o  pa  agata 
llna  four  tlma 

Shuatlem  wanted:  50o.  pa  agata  Um  one  time;  40c.  pa  _ , _ _  _ _ 

agata  line  tbrm  tlma  (eount  eU  wordn  to  the  Una).  newspaper  business.  t-  ”  r  r,  i  .. 

Subaerlptlon  raUK  By  mall  payaUe  la  advanee  United  ..  ..  i  ,  ,  Warren  F.  Oldham,  of  Rocky  Mount  I 

and laland Pcmimlom. $4 pa yor; Canada, $4J0;  William  H.  Zerbe,  photographer.  C.)  Telegram,  to  Miss  Garnett' 

CTubrotafThrmeubeerlptlomtoaeparataaddramafa  Herald  Tnbune,  opened  a  Fountain,  of  Rocky  Mount,  March  14., 

one  yea  eaeh  or  one  aubaed|itlon  fa  thrm  yearn,  $10;  one-man  show  of  Mexican  photog-  j..  p^in?  nhotovranhpr  Philnrlel  ’ 
STeaubeeri^neto  cIlff^addreaafaonayaraefa  raphy  March  31  at  Camera  Club,  121  Photographer,  Phitadel- . 

f«^y*il‘Ti5^S^  W.  68th  Street,  to  continue  through  to  M,s,s  Beyrl  Ryost J 

Amodu^^ulM  ^peta  ^  April  instructor  in  the  Pierre  S.  du  Pont  art : 

CImrtar  Mamba  of  thuAudh  Bureau  of  Clreulatlom  „  '  .  „  ,  „  school,  Wilmington,  Del.,  recently.  1 

wHh  an  avoage  eartlfied  net  paid  “A3.C.’' m  foUowi-  Bruno  Lafleur,  former  Parliamen-  „  j -o,  ■  4  no 

wno  ^.,3.^4.  emiauowm.  .  .  ,  Bernard  FleminE.  reoorter.  McKee.s- I 

_  Si  ISlSr  Qu^eb^c  -»'•  >  >»  B'OW".  i 

_  _ _ .  recently,  i 

Dee.  31,  1936 .  10.856  12,064  Cecil  Homady,  formerly  of  Talla-  - - — 

•  J9*4 .  dega  (Ala.)  Home,  and  Bernard  Street. 

•  193$!!'..!!..!!!'.'..  siw  'miS  formerly  with  Gadsden  (Ala.^  Times,  IOWA  PAPER  IS  58 

•  1922 .  9487  ia488  have  joined  Birmingham  Post  as  re-  The  Creston  (la.)  News  Advertiser 

-  Ima .  IftiM  ii’li?  porters.  this  week  began  its  58th  year  of  pub- 


TOPS  .4(;A1N  fur  Ch  ii'apo  I 
Trihune-New  York  News  Syn- 
ilieate  comic  strifis  and  pagiH. 
Tlicrc's  a  reason 

OUR  COMICS  are  originaleti 
for  the  readers  of  the  ('liicago 
Trihune  and  New  York  Npw>. 
And  they  are  hiiill  io  eonfomi 
with  the  very  highest  stalIdard^ 
of  the  liHsiness-  -beeause  thei 
are  used  first  in  the  HIGHEST 
PRICEjD  while  s|»ae«“  in  the 
eon  n  try. 

OTHFIK  ('OMK^S  are  often 
|H>or  imitations  of  oiir  original 
creations  or  liaslily-conceived 
[iroduets  made  to  he  sold  a> 
quickly  as  possihlc  to  the  hijih- 
cs|  bidder. 

OUK  (U)MICS  have  the  tre 
niendous  advantage  of  liein; 
under  constant  editorial  super¬ 
vision  that  has  proven  itself  the 
best  in  \iiieriea.  For  many,  inanv 
ye;irs  ihe  f^hieago  Trihune  and 
New  York  News  have  led  in  the 
biggest  markets  in  the  country 
against  the  fii-rccsl  conipetition. 
It  stands  to  reason  that  featuri- 
pno’cn  in  this  cnicihle — are 
superior  in  eviTV  way  to  fea¬ 
tures  made  for  profit  only. 

\i,i,  nk\vsp\pe:rs  luv 

the  same  ohjeetives — circulation 
and  advertising  sucee.ss.  And 
prestige,  which  usually  follows. 
Kut  no  paper  can  attain  these 
goals  with  "spi'i'"  features, 
profit-only  features,  iinilatiom 
or  out-and-out  phoneys.  There 
are  only  two  kinds  of  comics  in 
the  world.  (Choose  the  kind 
with  no  regrefs.  Phone,  write 
I  or  wire  for  oiir  complete  193i 
'  list. 


SbMoBtla 

Eadud 

Net 

Paid 

IWlDb- 

tributlon 
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1936 . 

10,866 

12,064 

• 

1936 . 

10,178 

11,206 

• 

1934 . 

9,661 

10,607 

• 

1933 . 

8,826 

9419 

• 

1932 . 

9487 

ia488 

•• 

1911 . 

lOkiie 

11,120 

•• 

1910 . 

lg40$ 

11,417 

** 

1929 . 

10,180 

11464 

*• 

1928 . 

8,967 

10,019 

instructor  in  the  Pierre  S.  du  Pont  art ; 
school,  Wilmington,  Del.,  recently,  j 
Bernard  Fleming,  reporter,  McKees-  I 
port  (Pa.)  Daily  News,  to  Jean  Brown,  j 
recently.  1 


IOWA  PAPER  IS  58 

The  Crestou  (la.)  News  Advertiser  \ 
this  week  began  its  58th  year  of  pub-  1 


Joseph  Barber,  formerly  picture  lication.  It  is  owned  by  Mr.  and  Mrs 
editor,  Des  Moines  Register  and  Trtb-  W.  E.  Day. 


CHICAGO  TRIBUNE- 
NEW  YORK  NEWS 
SYNDICATE,  INC. 

ARTHUR  W.  CRAWFORD 

General  Monoger 

News  Bldg.,  220  Eost  42nd  S* 
NEW  YORK 
MUrroy  Hill  2  1234 


We  salute  James  Wright  Brown  on  his 
twenty-fifth  anniversary  as  owner-publisher 
of  “Editor  and  Publisher.”  And  we  congratu¬ 
late  him  on  having  so  distinguished  himself 
as  to  rate  this  testimonial  edition  from  the 
newspaper  fraternity  he  loves  so  well. 

Which  reminds  us  that  we’re  just  a  bit  proud 
of  our  own  55-year  record  of  publishing 
achievement  .  .  .  and,  particularly,  of  the 
daily  citation  we  receive  from  readers  and 
business  in  recognition  of  our  editorial  and 
sales  excellence. 

With  a  daily  circulation  in  excess  of  200,000 
.  .  .  with  Sunday  sales  skyrocketihg  beyond 
the  240,000  mark  .  .  .  with  a  1936  world’s  rec¬ 
ord  advertising  gain  of  2,797,479  lines  to  our 
credit,  there  seems  to  be  universal  acceptance 
now,  more  than  ever  before,  of  The  Milwau¬ 
kee  Journal  as  Wisconsin’s  truly  outstanding 
newspaper. 


ames  Wright  Brown 


THE  MILWAUKEE  JOURNAL 
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40  Editor  Si  Publisher 

Jacob  B,  Shale,  Newspaper  Broker 

and  E.  &  P.  Founder,  Dies  at  81 


JACOB  BEST  SHALE,  founder  of 
Editor  &  Publisher,  died  March  30 
at  the  Methodist  Episcopal  Hospital, 
Brooklyn,  N.  Y.,  of  cerebral  hemor¬ 
rhage  after  a  brief  illness.  He  was  81 
years  old. 

Except  for  an  early  position  with  a 
mercantile  business  in  McKeesport, 


Jacob  B.  Shale 


Pa.,  and  a  five-year  postmastership 
there,  he  devoted  most  of  his  life  to 
newspaper  work.  For  the  past  20 
years,  up  until  the  time  of  his  death 
Tuesday,  he  had  conducted  a  news¬ 
paper  brokerage  office  in  the  Times 
Building  in  New  York  City. 

In  18^  he  entered  the  newspaper 
business  as  the  owner  and  publisher 
of  the  McKeesport  Daily  News.  Four 
years  after  he  purchased  the  paper  he 
made  himself  its  editor  and  strove  to 
build  it  up.  The  success  of  his  efforts 
became  evident  when  he  sold  the  pa¬ 
per  for  $125,000  in  1907,  with  its  cir¬ 
culation  increased  from  1,400  to  over 
7,000. 

At  a  time  when  it  looked  certain 
that  the  McKeesport  Daily  News  was 
sure  to  climb,  be  bought  entire  and 
part  interests  in  other  papers.  Most 
of  these  purchasers  were  of  small  town 
weeklies.  He  did,  however,  have  a 
half-interest  in  the  Trenton  (N.  J.) 
Daily  Times  but  he  sold  this  holding 
in  1905. 

In  1897  he  was  one  of  the  founders 
and  president  of  the  Publishers’  Press, 
a  news  service  established  at  the  dis¬ 
solution  of  the  old  United  Press.  He 
continued  as  president  and  general 
manager  of  the  service  until  1907  when 
he  sold  his  interest  to  E.  W.  Scripps. 
At  the  time  of  the  sale,  the  service 
was  furnishing  news  to  more  than  521 
newspapers.  It  was  serving  50  pa¬ 
pers  when  Mr.  Shale  became  its  presi¬ 
dent 

In  1901  Mr.  Shale  founded  Editor  & 
Publisher  as  a  weekly  magazine  for 
newspapermen.  During  the  11  years 
that  he  owned  the  magazine  he  was  its 
publisher.  He  bought  out  the  Jour¬ 
nalist  in  1907  and  combined  it  with 
the  magazine.  In  1912,  however,  he 
sold  the  combined  publication  to 
James  iVright  Brown,  its  present 
owner  and  editor. 

Before  he  sold  Editor  &  Publisher, 
however,  he  had  turned  his  attention 
to  the  organization  of  the  Central 
News  of  America  which  he  com¬ 
pleted  in  1907.  This  service,  which 
controlled  the  Central  News  of  Lon¬ 
don,  supplied  news  tickers  with  com¬ 
mercial,  domestic  and  foreign  news 
dispatches  in  conjunction  with  the 
Stock  Quotation  Telegraph  Service. 
Under  his  supervision,  the  service  de¬ 
veloped  into  an  enterprise  furnishing 


news  bulletins  to  3,000  news  tickers 
in  banking  and  brokerage  houses 
throughout  the  United  States.  He 
disposed  of  his  interest  in  1917. 

Since  that  time  he  has  devoted  his 
full  attention  to  buying  and  selling,  as 
well  as  appraising  and  consolidating, 
newspapers  and  magazines.  He  has 
been  the  broker  in  the  transfer  of 
ownership  of  more  than  200  newspa¬ 
pers.  Among  the  deals  which  Mr. 
Shale  transacted  were  the  sale  of  the 
Camden  (N.  J.)  Courier  to  J.  David 
Stem,  later  owner  of  the  Philadelphia 
Record  and  the  New  York  Post,  for 
$150,000;  the  Scranton  (Pa.)  Repub¬ 
lican  for  $75,000,  the  Easton  (Pa.) 
Free  Press  for  $300,000,  the  Troy 
(N.  Y.)  Times  for  $^0,000  and  the 
Morgantown  (W.  Va.)  New  Dominion 
for  $150,000. 

While  he  was  the  postmaster  in  Mc¬ 
Keesport,  he  show^  the  ability  for 
improving  business  which  later  was  to 
mark  him  as  an  outstanding  newspa¬ 
perman.  Because  the  post  office  was 
nearly  defunct  when  he  took  office  he 
immediately  urged  the  merchants  of 
the  town  to  buy  more  stamps.  He 
won  their  cooperation  and  when  he 
retired  from  the  postmastership,  he 
had  built  up  the  McKeesport  post 
office  to  the  point  where  it  could  es¬ 
tablish  free  mail  delivery  service, 
with  more  than  $10,000  per  year  rev¬ 
enue. 

Mr.  Shale  was  regarded  as  one  of 
the  country’s  leading  experts  on  news¬ 
paper  valuations  and  was  called  upon 
to  testify  in  many  income  tax  cases 
involved  in  newspaper  properties. 

He  was  a  32nd  degree  Mason  and 
active  in  the  affairs  of  Grace  Metho¬ 
dist  Episcopal  Church,  131  West  104th 
Street,  New  York  City,  being  presi¬ 
dent  of  the  board  of  trustees  and  at 
one  time  superintendent  of  its  Sunday 
School  and  church  choir  leader.  He 
was  a  writer  of  poetry  and  was  fond 
of  music. 

Mr.  Shale  was  married  in  McKees¬ 
port,  Pa.,  in  1880  to  Sarah  Matilda 
Post.  They  had  four  children.  Birdie 
Bell,  Dorothy  Hunter,  Frances  Mills 
and  Olive  Blanche  Shale.  He  is 
survived  by  Dorothy  Hunter  Davidson, 
now  wife  of  Lawrence  Davidson,  and 
Frances  Mills  Shale. 

The  funeral  was  held  April  1  at 
8;  .30  p.m.,  at  Grace  M.  E.  Church. 

HOPE  SUCCEEDS  COE 

William  H.  Coe,  managing  editor, 
Sarasota  (Fla.)  Herald,  has  joined  the 
Associated  Press  as  night  state  filing 
editor  with  the  Jacksonville  bureau. 
John  E.  Hope,  of  the  Miami  Tribune, 
succeeds  Coe  as  managing  editor. 


WOOD  NEWSPAPER 
MACHINERY  CORPORATION 
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SCOTT  HEADS  PRICE  BROS. 

Trustee  Chosen  by  Directors  After 
Bankruptcy  Release 

Election  of  Hon.  Gordon  Scott  to 
the  presidency  of  Price  Brothers  & 
Co.  was  announced  in  Quebec  re¬ 
cently  following  the  first  meeting  of 
directors  of  the  newsprint  firm  since 
ii  was  declared  out  of  bankruptcy. 
He  has  been  official  trustee  of  the 
company  since  it  was  declared  bank¬ 
rupt  four  years  ago. 

A  petition  to  release  the  oldest 
Canadian  newsprint  firm  from  trus¬ 
teeship  and  bankruptcy  was  made  in 
courts  there  recently  and  immedi¬ 
ately  agreed  upon  when  it  was  shown 
that  the  company  was  now  in  a  posi¬ 
tion  to  be  able  to  carry  on  under  its 
own  efforts,  and  that  its  bondholders, 
etc.,  were  being  paid  amounts  due 
them. 

The  directors  also  decided  that 
Price  Bros.  &  Co.  would  fall  into  line 
with  other  newsprint  firms  and  ask 
for  $50  per  ton  during  1938. 

IOWA  DAILY  SUSPENDS 

The  Tri-City  Star,  morning  news¬ 
paper  in  Davenport,  la.,  suspended 
publication  March  23.  It  was  estab¬ 
lished  as  a  daily  June  4,  1935,  and 
published  by  the  Beacon  Publishing 
Co.  with  Charles  Hinkle  of  Winfield, 
la.,  as  publisher  and  J.  E.  Shea,  gen¬ 
eral  manager.  The  paper  had  been  in 
financial  difficulties  for  some  time. 
Under  date  of  February  18  a  state¬ 
ment  was  mailed  to  creditors  of  the 
concern  giving  the  total  indebtedness 
of  the  company  as  $265,607.91. 

AD  MANAGERS  TO  MEET 

Interstate  Advertising  Managers 
Association  will  hold  its  annued 
spring  session  in  Scranton,  April  30 
and  May  1. 


FTC  Measure  Outlaws  Deceptivt 
Acts  and  Practices 


Washington,  D.  C.,  March  30.— The 
Senate  today  passed  the  Wheeler  bill 
to  empower  the  Federal  Trade  Com¬ 
mission  to  outlaw  deceptive  acts  and 
practices  in  interstate  commerce 
without  the  necessity  of  showing  in. 
jury  to  a  competitor. 

Need  for  the  broadening  amend¬ 
ment  was  placed  squarely  upon  the 
Supreme  Court’s  ruling  in  the  Mar- 
mola  case.  The  repmrt  stated; 

"The  necessity  for  this  amendment 
is  made  apparent  by  the  decision  ol 
the  Supreme  Court  in  a  case  involv¬ 
ing  deceptive  advertising  in  whid 
the  commission  had  issued  its  order 
to  cease  and  desist.  In  spite  of  the 
finding  of  the  Supreme  Court  that  the 
advertising  in  question  was  misleading 
and  dangerous  to  the  public,  it  held 
that  the  commission  had  no  jurisdic¬ 
tion  to  order  the  respondent  to  cease 
and  desist  because  it  had  not  been 
.shown  that  the  respondent  had  com¬ 
petitors  who  were  injured.” 

MERCHANDISING  AID  PLANNED 

The  second  of  four  divisional  meet¬ 
ings  of  the  Illinois  Markets,  a  divi¬ 
sion  of  the  Daily  Newspaper  League 
of  Illinois,  was  held  at  the  Decatur 
Club,  March  27,  with  14  newspapers 
represented.  Plans  for  merchandising 
assistance  to  the  manufacturer,  state 
manager  and  dealers  were  discussed 
A  third  meeting  was  scheduled  for 
Peoria,  April  3,  with  the  final  one  at 
Rockford.  April  10. 

OREGONIAN  SHORTENS  TITLE 

The  Portland  Oregonian  is  no* 
the  Oregonian  instead  of  the  Morn¬ 
ing  Oregonian,  as  it  was  known  for 
70  years  or  more. 


GILMAN,  NICOI.L  &  RUTHMAN, 


Publishers'  Representatives 
Announce 


DANIEL  .1.  DOODY 


lia.s  joined  our  organization  and  will  he  assot  iated 
with  the  western  division. 


NIr.  Ooody  brings  with  him  a  full  measure  ol 
e.xjterience  and  success  in  selling  new'spapers  and 
markets.  His  long  and  friendly  association  with 
advertisers  and  advertising  agencies  in  the  middle 
west  constitutes  a  notable  addition  to  our  service 
for  newspagier  publishers. 


Ww  ^ork  Chicago  Ikosloii  F^hila. 

10  \\  .  44  St.  100  N.  Muhisaii  Av.  18  Tremonl  St.  1016  N.  64  St 

FJelroit  San  Francisco  Seattle 

Nc\4  Center  BWc.  525  Market  St.  1326  Fifth  .\v. 
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Editor  &  Publisher  for  April  3,  1937 


We  Stop  the  Show  for  an  Interlude 

and  step  out  of  character  as  one  of  the  many  actors  in  the 
Editor  &  Publisher  cast . . .  with  a  little  curtain  speech  intended 
as  a  surprise  and  a  personal  tribute  to  Editor  &  Publisher’s  chief 


We  wish  to  celebrate  with  you,  Jim  Brown, 
the  twenty-fifth  anniversary  of  your  ser¬ 
vice  to  newspaperdom  with  Editor  & 
Publisher. 

We  like  your  aggressiveness,  your  stout 
championing  of  press  freedom  as  well  as 
your  insistence  on  press  responsibility; 
your  advocacy  of  newspaper  advertising’s 
place  in  the  sun. 


Keep  Your  Eyes 
on  Texas! 


With  the  completion  some  months  ago  of  the  Mexican 
units,  the  Pan-American  Highway  is  now  continnons 
from  the  Canadian  border  to  Mexico  City.  At  Dallas, 
on  this  Highway,  wiU  be  held  this  summer  a  great 
exposition  expressing  the  friendship  and  closer  trade 
relations  of  the  Americas. 

People  from  all  over  the  United  States  who  attended 
the  Texas  Centennial  EIxposition  and  Celebrations  will 


The  progress  of  Texas  has  ever  had  a  gen¬ 
erous  share  of  attention  in  the  publication 
which  you  direct.  Your  personal  interest 
in  our  great  State  was  proven  by  your 
visit  to  our  Centennial  Exposition  last 
year.  Come  and  see  our  big  Pan-American 
show  this  summer.  We  shall  expect  you. 

Our  heartiest  congratulations  and  kindliest 
wishes! 


G.  B.  DEALEY 


wish  to  come  again.  Thousands  more  will  have  their 
first  sight  of  Texas  progress  .  .  .  will  travel  on  Texas’ 
new  era  highways  .  .  .  see  her  flourishing  cities,  farms, 
ranches,  oil  fields,  manufacturing  industries  and  dis¬ 
tribution  centers. 

Texas’  Oldest  Business  Institution,  95  years  old,  extends 
to  all  a  hearty  invitation. 


The  Dallas  Morning  News  The  Dallas  <Eveningl  Journal 

National  Representatives:  JOHN  B.  WOODWARD,  Inc. 

Associates:  The  Semi-Weekly  Farm  News,  The  Texas  Almanac  and  State  Industrial  Guide, 

Radio  Station  WFAA  (50,000  Watts) 

■  The  GREATER  TEXAS  and  PAN-AMERICAN  EXPOSITION  in  DALLAS.  Juno  12-Octobor  31 
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PROMOTED  CITY-WIDE 
LENT  OBSERVANCE 

Rockford,  III.,  Newspapers  Aided  in 
Getting  City  to  Pause  for  Three 
Hours  on  Good  Friday; 
Other  Circulation  News 


By  George  A.  Brandenburg 
TITHEN  a  community  of  100,000 
VV  pauses  in  its  day’s  occupation 
to  publicly  commemorate  Good  Fri¬ 
day  in  a  citywide  observance,  inter¬ 
est  in  which  has  been  created  through 
the  news  and  editorial  col’.imns  of  a 
newspaper,  it  is  news  of  great  sig¬ 
nificance  in  the  field  of  good-will  pro¬ 
motion.  Such  was  the  experience  last 
week  of  the  Rockford  (IlL)  Morning 
Star  and  Register-Republic. 

Practically  every  retail  establish¬ 
ment,  hundreds  of  offices,  taverns  and 
restaurants,  and  even  a  number  of 
factories,  cooperated.  Commenting  on 
this  imusual  community  event,  Bar¬ 
ney  Thompson,  editor-in-chief  of  both 
newspapers,  in  his  "Column  Left’’ 
stated: 

“It  is  difficult  to  find  words  fittingly 
to  give  value  to  this  Good  Friday’s 
program  of  cooperation.  Ihere  are  no 
quarrels  about  theologies,  there  is  no 
spirit  of  carping  criticism,  only  a  sin¬ 
cere  sense  that  down  underneath  the 
surface  of  things  we  will  come  to¬ 
gether  in  those  aspirations  of  the 
human  spirit  that  in  great  moments 
make  us  one.” 

On  Good  Friday  afternoon,  from 
noon  un^  3  o’dodr,  there  were 
church  services  throughout  Rockford. 
Jewish,  Protestant  and  Roman  Cath¬ 
olic  folk  joined  in  an  outpouring  of 
numbers.  The  local  papers  created 
interest  by  printing  a  placard,  in 
which  the  Cross,  symbol  of  the  Chris¬ 
tian  faith,  was  displayed.  ’Die  words: 
“Cut  this  out  and  place  it  in  a  win¬ 
dow  of  your  home”  preceded  the  plac¬ 
ard,  in  such  display  form  as  to  make 
it  easy  for  persons  to  cut  it  out  and 
to  hang  it  in  a  window  of  their  home 
to  signify  they  would  join  their  neigh¬ 
bors  throughout  the  city  in  observ¬ 
ance  of  Go^  Friday. 

John  C.  STArroRO,  promotion  man¬ 
ager,  arranged  for  more  than  2,000 
posters  to  be  distributed  to  stores, 
calling  attention  to  the  city-wide  ob¬ 
servance.  His  comments  follow: 

“Hie  newspaper  in  itself  is  not 
originally  responsible  for  this  event, 
which  was  begun  last  year.  However, 
both  newspapers  gave  it  plenty  of  edi¬ 
torial  space  and  it  can  be  definitely 
classed  as  a  newspaper  promotion 
this  year.  More  than  90  per  cent  of 
the  shops,  offices  and  factories  closed 
from  noon  until  3  o’clock  last  year. 
Nearly  100  per  cent  of  the  places 
closed  this  year.” 
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Planning  Trip  to  Niagara 
^pHE  life  of  a  Hartford  (Conn.) 

1  Courant  carrier  is  just  one  trip 
after  another.  Having  previously 
staged  trips  to  West  Point,  Howe  Cav¬ 
erns,  Boston,  New  York  and  Wash¬ 
ington,  D.  C.,  the  Courant  is  now 
planning  a  trip  for  carriers  to  Niagara 
Falls  in  June,  according  to  P.  F.  Viets, 
circulation  manager. 

Mayor  Spellacy  of  Hartford  re¬ 
cently  presented  the  Courant  circula¬ 
tion  department  with  a  gift  of  $1,000, 
income  of  which  will  be  awarded 
yearly  to  the  outstanding  Courant 
carrier.  The  mayor,  in  making  the 
gift,  explained  that  he  believed  he 
owed  his  life  to  the  Courant  carrier 
who  awakened  his  household  when 
an  early  morning  fire  started.  In  ac¬ 
cepting  the  gift,  the  Courant  manage¬ 
ment  set  up  the  following  three  con¬ 
ditions  governing  terms  on  which  the 
award  will  be  made  each  year:  (1) 
Scholastic  achievement  as  shown  by 
school  progress;  (2)  Business  ability 
as  shown  by  the  Newspaper  Boys  of 
America  chart  record;  (3)  Character 
development  as  shown  by  the  resvdts 
of  an  investigation  of  the  boy’s  stand¬ 
ing  in  the  other  two  classifications. 

•  •  • 

Carriers  on  Radio 

The  second  annual  series  of  radio 
broadcasts  for  Milwaukee  Jour¬ 
nal  carrier  salesmen  recently  pro¬ 
duced  a  record  response  from  thou¬ 
sands  of  listeners.  More  than  17,000 
separate  pieces  of  fan  mail  were  re¬ 
ceived  on  the  strength  of  the  eight- 
week  carrier  radio  broadcasts  from 
WTMJ  every  Simday  afternoon  in  the 
form  of  amateur  hoiu:  shows.  ’The 
boys  presented  nearly  100  individual 
acts.  Hie  program  sauted  a  different 
city  each  week,  a  short  talk  being 
given  by  the  Journal’s  branch  man¬ 
ager  for  the  area.  Weekly  wirmers  of 
first  and  second  places  received  prizes 
of  $10  and  $5,  plus  the  opportunity  to 
compete  diuing  the  final  program  for 
a  grand  prize  of  a  trip  to  Chicago. 
The  programs  increased  Journal  sales 
through  their  appeal  and  also  brought 
added  sales  efforts  on  the  part  of  the 
boys. 

*  •  • 


10,500  Women  Bowlers 

JUDGING  from  the  mass  of  entries 
received,  the  Chicago  American’s 
women’s  bowling  tournament  prom¬ 
ises  to  be  one  of  the  biggest  non-profit 
sports  promotion  staged  in  the  coim- 
t^.  An  entry  list  of  10,500  was  re¬ 
ceived  by  March  27,  when  the  tour¬ 
nament  started,  according  to  Edward 
Geiger,  sports  promotion  director.  Hiis 
is  an  increase  of  3,000  over  1936.  Hie 
meet  covers  the  period  from  March  27 
to  April  18.  Hie  event  has  attracted 
bowlers  frcnn  Michigan,  Iowa,  Mis¬ 
souri,  Minnesota,  Illinois,  Indiana, 


LUDLOW 
Typefaces 
pi  ease  the 
advertisers 
.  .  .  Ludlow 
costs  please 
the  office . . 

LUDLOW 

Typograph  Company 

2032  Clybourn  Avc., Chicago 


Ohio,  Kentucky,  Wisconsin,  Nebraska 
and  Kansas.  Cash  and  merchandise 
prizes,  totaling  $8,000,  will  be  awarded 
the  winners  in  various  classes. 

•  •  • 

ICMA  Membership  Drive 

N  addition  to  the  battle  cry  of  “on 
to  Milwaukee,”  the  International 
Circulation  Managers  Association  is 
conducting  an  intensive  membership 
drive,  under  the  direction  of  Shiel 
Dunsker,  Cincinnati  Post,  chairman  of 
the  membership  committee.  In  order 
to  enhance  the  drive,  the  committee 
is  offering  17-jewel  watches  to  the 
two  persons  securing  the  largest  num¬ 
ber  of  new  ICMA  members.  The  re¬ 
gional  organization  from  which  the 
largest  number  of  new  members 
are  obtained,  will  receive  a  silver 
trophy. 

•  •  • 

Beware  of  Mental-itis 

O  those  circulators  who  did  not 
have  the  opportunity  of  seeing 
“Doc”  R.  M.  McIntire’s  sound  picture, 
“Mental-itis,”  shown  for  the  fiist  time 
at  the  recent  Central  States  meeting, 
we  recommend  they  contact  the  doc¬ 
tor  at  the  Des  Moines  Register  &  Trib¬ 
une  for  complete  details  concerning 
this  “get  results”  tonic. 

DEBUTANTE  PHOTOS  IN  COLOR 
The  cover  page  of  the  Cincinnati 
Sunday  Enquirer  rotogravure  section 
March  21  carried  coloi^  photographs 
of  Cincinnati  debutantes. 


PLANS  CORONATION  ISSUE 

The  New  York  Sun  on  April  10  will 
publish  a  “Coronation  Issue,”  which 
will  contain  the  life  story  of  George 
VI,  and  also  a  personal  story  about 
him  by  Sir  Philip  Gibbs.  The  edition 
will  also  carry  detailed  plans  of  the 
coronation  route  and  festivities.  Pro- 
motion  for  the  issue  opens  with  a 
spread  in  the  national  edition  of  the 
New  Yorker  of  April  3.  Full  page 
advertisements  will  appear  in  news¬ 
papers  in  New  York  and  10  other 
eastern  cities. 


4,000  AT  EASTER  EGG  PARTY 

Something  new  in  the  way  of  an 
Easter  egg  party  was  staged  by  the 
Columbus  (O.)  Dispatch  March  27 
when  4,000  children  brought  as  many 
colored  eggs  as  their  admission  tickets 
to  a  benefit  movie  and  stage  show  at 
the  R.  K.  O.  Palace  theater.  The  eggs 
were  sent  to  the  Children’s  hospital 
for  distribution. 


INCREASES  COMIC  PAGES 

The  Wichita  Beacon,  March  28, 
added  four  pages  to  its  Sunday  color 
comic  section,  raising  the  color  comic 
total  to  12  pages. 


CO-ED  PICTURE  PAGE 

The  Los  Angeles  Examiner  has  in¬ 
augurated  a  weekly  pictiure  page  de¬ 
voted  to  college  girls  and  their  ac¬ 
tivities,  featuring  each  college  or  uni¬ 
versity  in  turn. 


FOR  THE  READERS  OF 
YOUR  NEWSPAPER 

Almost  as  a  Gift 

The  Complete  Works  of 

CHARLES 
ICKENS 

in  20  Superb  Volumes 

This  long  term,  dignified  promotion — one  of 
a  series  of  master-fashioned  book  promotion 
plans  owned  and  operated  by  Publishers  Ser¬ 
vice  Company  —  has  repeatedly  proved  its 
merit  in  building  circulation  and  increasing 
reader  good  will.  Nothing  you  might  offer  to 
your  readers — practically  as  a  gfift — could  be 
more  acceptable.  Consult  America's  foremost 
newspaper  promotion  organization  for  com¬ 
plete  details  of  the  Charles  Dickens  Library 
Presentation  and  other  successful  promotions. 

Publishers  Service 
Company 

75  West  StTMt  New  York.  N.  Y. 
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features  syndicate,  Inc. 

1 1  ^1  235  East  45th  Street,  New  York  City  e  The  Greatest  Circulation  Combination  On  Earth 


PRINCE  VALIANT  packs  an  ap¬ 
peal  far  wider  than  that  of  the  comic 
pages.  Eklucators,  lovers  of  history, 
students  of  art  hail  the  reality  of  this 
feature  gained  through  amazing  ac¬ 
curacy  of  every  detail. 


PRINCE  VALIANT  is  a  full  page, 
either  standard  or  tabloid,  in  full 
color  or  black  and  white.  Write,  wire, 
or  telephone  for  territory  and  terms. 


Harold  Foster,  famous  for  his  draw¬ 
ing  of  the  Tarzan  Sunday  page, 
brings  his  years  of  research  to  the 
drawing  board  to  create  this  vividly 
colorful  and  refreshingly  new  weekly 
page. 


Against  this  rich  tapestry  of  early 
England  is  played  the  dramatic  story 
of  PRINCE  VALIANT-mtA  with 
adventme,  action,  romance. 


TRUE  —as  the  ring  of  steel  on  steel . . . 
FASCINATING  —as  the  golden  agelof  knighthood 


IN  THE  DAYS  OF 

KING  ARTHUR 

By 

ttAf^oLoRfosjER, 


THE  NEW  WEEKLY  ADVENTURE  PAGE 


ROYAL 

ARRAY 


PRINCE  VALIANT  brings  back 
the  glory  of  the  round  table— its  chiv¬ 
alry,  its  virile  activity,  its  royal  ro¬ 
mance— and  infuses  it  with  the  en¬ 


thusiasm  of  an  artist  who  knows  this 


great  chapter  of  ancient  England 


\ 
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P  FIFTY  YEARS  OF  CO 


Small  and  Large  Newspapers  Share  Bene¬ 
fits  of  Cooperation  for  Common  Qood 

For  fifty  years  the  American  Newspaper 
Publishers  Association  has  deyoted  its  energies 
and  initiative  to  promoting  the  best  interests  of 
the  daily  newspapers.  The  annals  of  its  history 
reveal  that  it  has  unfailingly  maintained  a  watch¬ 
ful  and  alert  attitude  to  protect  and  advance  the 
press  in  the  many  departments  of  newspaper 
making. 

It  has  fearlessly  met  the  many  problems 
common  to  the  business.  In  this  it  has  served 
not  only  its  membership,  but  all  publishers. 

It  has  pioneered  in  providing  a  forum  for 
interchange  of  views,  stressing  the  importance 
of  mutual  cooperation  in  dealing  with  newspaper 
business  affairs. 

The  benefits  to  newspapers  derived  from 
the  Association’s  work  have  been  clearly 
demonstrated. 

Today  more  than  ever  before,  this  national 
organization  retains  its  commanding  place  as  an 
indispensable  factor  in  newspaper  publishing. 


I  AMERICAN  NEWSPAPER 
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TRUCTIVE  SERVICE  < 


Past  Achievements  Presage  Future 
Continued  Advantages  to  Newspapers 

The  scope  of  the  Association's  numerous 
services  embraces  all  phases  of  newspaper 
business  management,  and  members  look  to  it 
for  counsel  and  guidance  in  their  problems. 

It  has  successfully  promoted  sound  business 
principles  in  publishing.  It  has  fought  with 
vigor  and  success  to  preserve  that  invaluable 
right  of  the  people — a  free  and  unfettered  press. 

It  has  turned  the  light  upon  unfair  and  inimical 
legislation.  It  has  aided  in  finding  solutions  to 
labor,  traffic  and  mechanical  problems.  It  has 
protected  its  membership  by  supplying  them 
with  essential  credit  information. 

However,  the  Association  will  not  rest 
on  the  laurels  of  past  accomplishments.  The 
growing  complications  of  newspaper  publishing 
demand  its  continued  leadership  in  a  field 
where  individualism  is  the  rule  and  a  common 
point  of  view  the  exception. 

To  this  task  of  cooperative  service  the 
A.  N.  P.  A.  dedicates  itself  for  as  long  as  the  press 
remains  the  trusted  servant  of  the  people. 
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RADIO  AND  THE  NEWSPAPERS 


By  FRANK  A.  ARNOLD 


Combining  Newspaper  and  Radio  Advertising 


1'HIS  article  is  directed  primarily  to 
two  groups:  First,  the  nearly  200 
newspapers  that  either  own  or  are 
affiliated  with  radio  broadcasting  sta¬ 
tions.  Second,  the  considerably  larger 
group  of  newspapers,  both  large  and 
small,  which  either  from  choice  or 
necessity  have  no  affiliation  whatso¬ 
ever  through  ownership,  with  radio 
broadcasting. 

Much  has  been  said  and  written  in 
an  effort  to  prove  that  radio  has 
milked  advertising  revenues  from 
newspapers  and  magazines  into  its  own 
coffers  and  given  nothing  in  return. 

It  has  been  pretty  generally  over¬ 
looked  that  the  advent  of  broadcast 
advertising  has  served  in  many  in¬ 
stances  to  increase  the  total  advertis¬ 
ing  budget,  as  well  as  greatly  widen 
the  opportunities  for  successful  adver¬ 
tising  campaigns.  Originally,  broad¬ 
casting  was  not  considered  a  primary 
medium,  and  you  will  remember  that 
for  a  number  of  years  no  direct  adver¬ 
tising  was  permitted  on  the  air  and  no 
offering  of  premiums  or  gratuitous  dis¬ 
tributions  of  any  kind  allowed.  The 
increasing  demand  for  radio  as  a  pri¬ 
mary  m^um  resulted  in  a  series  of 
experiments  which  have  finally  re¬ 
sulted  in  radio  as  we  have  it  today. 

The  year  1936  marked  the  largest 
advertising  volume  in  the  history  of 
radio— something  over  one  himdred 
million  dollars,  but  there  is  still  lack¬ 
ing  real  knowledge  of  what  propor¬ 
tion  this  amoimt  is  of  the  total  annual 
expenditure  for  advertising  purposes. 

It  has  been  estimated  that  one  billion 
dollars  was  spent  for  all  forms  of  ad¬ 
vertising  in  1936.  We  then  have  as  a 
basis  of  comparison  only  10%  charge¬ 
able  directly  to  radio  broadcasting.  It 
is  surprising  with  what  accuracy  this 
percentage  nms  through  the  budgets 
of  our  large  national  advertisers.  Let 
me  give  you  a  few  case  examples, 
which  I  hope  will  accomplish  two  re¬ 
sults:  First,  that  of  showing  the  pro¬ 
portion  of  ffie  total  budget  devoted  to  I  M  YORTT  TRTPl 

radio;  and  second,  that  of  the  program  !  »»  X  vy  *1.  x  xx  x  . 

suggestions  which  may  be  helpful  to  I 
our  newspaper  friends  who  are  every  |  • 

day  struggling  with  this  problem. 


along  with  their  orchestras.  One  de¬ 
partment  store  in  each  city  sponsored 
the  program — and,  I  do  not  need  to 
tell  any  one  that  department  stores  are 
the  largest  and  most  consistent  users 
of  local  newspaper  space.  Newspapers 
used  daily  in  cooperation  with  the  pro¬ 
gram.  Ibe  commercials  were  inserted 
locally  in  the  continuity,  even  though 
it  was  a  network  show,  with  the  re¬ 
sult  that  the  R.  H.  Macy  commercials 
were  delivered  over  WOR  in  New 
York;  while  Jordan-Marsh  used  Mu¬ 
tual’s  Boston  outlet.  Week  after  week 
the  program  was  brought  to  the  atten¬ 
tion  of  the  radio  audience  through 
newspaper  space  affording  the  most 
complete  tie-in  for  reaching  the  home. 
It  is  often  difficult  to  obtain  a  com¬ 
plete  alignment  between  a  local  radio 
program  and  the  newspaper.  This  is 
especially  true  where  networks  are 
employed.  Ibis  program  is  probably 
one  of  the  most  outstanding  examples 
of  the  complete  unison  of  two  major 
mediums  working  together  for  a  com¬ 
mon  purpose.  Each  local  sponsor  paid 
his  proportionate  part  of  the  total  net¬ 
work  charges. 

I  only  need  to  mention  A  &  P  to 
bring  to  mind  that  this  tremendously 
big  company  has  been  on  the  air  con¬ 
tinuously  since  1927,  commencing  with 
the  A  &  P  Gypsies’  program,  with  re¬ 
finements  and  modifications  from  year 
to  year,  changing  its  program  in  1935 
wiA  Kate  Smith  in  charge  and  devel¬ 
oping  a  local,  as  well  as  national,  in¬ 
terest  probably  not  paralleled  by  any 
similar  program  in  the  country.  Their 


expenditure  in  1936  for  radio  alone 
was  $721,748.  Unfortunately,  there 
are  no  records  available  giving  the 
exact  amoimt  of  newspaper  space 
used  by  A  &  P  during  that  year,  but 
we  all  know  that  it  was  used  freely 
for  local  coverage  and  was  tied  in 
various  ways  with  the  radio  program. 

The  record  of  this  pioneer  broad¬ 
caster  over  the  last  ten  years  affords 
a  most  interesting  and  profitable  story 
of  the  cooperative  use  of  radio  and 
the  local  newspapers. 

•  •  • 

I  AM  not  so  much  concerned  in  this 
article  with  the  results  obtained  by 
various  advertisers  who  have  used 
radio,  as  I  am  in  showing  the  extent 
to  which  newspapers  have  also  been 
used  as  a  necessary  part  of  the  cam¬ 
paign.  Take  General  Motors  which, 
last  year,  topped  the  list  of  national 
advertisers.  From  their  total  budget 
we  learn  that  $7,750,000  was  spent  in 
magazines  and  farm  papers;  $1,250,000 
in  radio;  while  newspapers  were  em¬ 
ployed  to  the  tune  of  23,750,000  lines 
throughout  the  country.  I  have  at 
times  heard  General  Motors  criticized 
for  spending  so  much  money  in  radio. 
These  figmes  will  serve  to  show  the 
present  large  use  of  newspapers. 


LESS 

MORE 


EXPENSE 

PLEASURE 

ON  YOUR 


The  Mutual  network  has  a  program 
which  has  been  appearing  on  25  sta¬ 
tions  and  which  is  right  down  the 
newspaper  alley.  I  refer  to  the  co¬ 
operative  department  stores’  “morn¬ 
ing  matinee.’’  From  9  to  9:45  each 
morning  the  program  presented  the 
biggest  names  in  the  or^estral  world 


Stay  at  the  Montclair. 

It's  Modern  and  Moderate. 

ONLY  30  SECONDS  AWAY 
FROM  THE  CONVENTION! 

The  Hotel  Montclair  is 


Another  advertiser  pioneering 
field  for  its  particular  product  is  Lucky 
Strike  which  in  1936  employed  nearly 
12,000,000  lines  in  newspaper  space 
spending  only  $1,500,000  for  radio 
while  practically  the  same  amnimj 
was  spent  in  the  magazine  and  farm 
fields. 

Who  does  not  remember  the  Holly, 
wood  Hotel?  And  who,  in  recent 
months,  has  missed  Bums  and  Allen, 
unless  from  sheer  necessity?  Tbii 
probably  is  accoimted  for  by  the  fact 
that  Campbell’s  Soup  is  spending 
$1,250,000  on  radio  and,  at  the 
time,  is  sending  out  magazine  orden 
to  the  tune  of  $1,500,000.  Of  course, 
this  has  never  been  a  newspaper  ac¬ 
count,  but  nearly  500,000  Iffies  were 
used  in  miscellaneous  newspaper  cov- 
erage  last  year. 

*  •  • 

It  took  Henry  Ford  a  long  time  to 
get  around  to  using  radio  for  the 
Ford  car,  but  when  he  did,  he  did  not 
drop  his  newspaper  advertising  nor 
forget  the  magazines.  He  did  the  wise 
and  profitable  thing,  that  of  combining 
all  tiuree.  So  that  last  year  we  ^ 
his  radio  appropriation  was  a  little 
over  $2,000,000;  with  practically  the 
(Continued  on  page  48) 


located  in  the  Grand  Cen¬ 
tral  District,  adjacent  to 
Radio  City,  the  leading 
theatres,  and  smarter  shops. 
All  800  rooms  feature  out¬ 
side  exposure,  hath,  shower, 
radio.  Single  $3,  double 
$4,  twin-bedded  $4.50. 

DINE  AND  DANCE  AT 
FAMOUS  CASINO  MONTCLAIR 


CLINE  ELEC.  MFC.  CO. 

Chicago  211  West  Wockor  Drive 
New  York  220  East  42nd  Street 
Son  Francisco  1st  Not  I  Bank  Bldg 


HOTEL 

MOSTCLAIR 

Lexington  Ave.  at  49tli  St,  N.  Y.  C. 


A  BRAND-NEW  CUSTOMER  USed  the 
telephone  this  morning.  Betty 
Sue  called  up  that  nice  little  girl 
around  the  corner. 

Every  day,  hundreds  of  Betty 
Sues  speak  their  first  sentences 
into  the  telephone.  Just  little 
folks,  with  casual,  friendly  greet¬ 
ings  to  each  other.  Yet  their  calls 
are  handled  as  quickly  as  if  they 
concerned  the  most  important 
affairs  of  Mother  and  Daddy. 

For  there  is  no  distinction  in 
telephone  service.  Its  benefits  are 


available  to  all — old  and  young, 
rich  and  poor  alike. 

To  Betty  Sue,  the  telephone 
may  some  day  become  common¬ 
place.  But  it  is  never  that  to  the 
workers  in  the  Bell  System. 

There  is  constant,  never-ending 
search  for  ways  to  improve  the 
speed,  clarity  and  efficiency  of 
your  telephone  calls  ...  to  pro¬ 
vide  the  most  tele¬ 
phone  service,  and  the 
best,  at  the  lowest 
possible  cost. 


BELL  TELEPHONE  SYSTEM 
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FAIR  TRADE  ACTS  SIGNED  CLASH  ON  AIR  CENSORSHIP 


Utah  Commisaioii  to  Have  Powers  ^ 
Similar  to  FTC 

Governor  Henry  H.  Blood  of  Utah 
recently  signed  Ae  three  fair  trade  i 
companion  bills  passed  by  the  state  I 
legislature.  They  will  become  effec-  | 
live  just  as  soon  as  the  necessary  ad-  i 
mini^ative  machinery  can  be  set  up,  : 
for  they  have  clauses  making  them  ( 
operative  at  once.  1 

H.B.  4  is  a  fair  trade  act,  patterned 
after  California  and  Illinois  laws;  < 
H.B.  7  is  an  imfair  practices  act,  pat-  < 
temed  after  the  Robinson-Patman  law  < 
and  the  California  unfair  practices  act,  < 
and  H.B.  8  is  for  the  purpose  of  ere-  ] 
ating  a  Trade  Conunission  of  Utah.  i 
The  conunission  will  have  powers  in  < 
intrastate  commerce  very  similar  to  ] 
those  of  the  Federal  Trade  Commis-  . 
sion  in  interstate  commerce.  j 

The  fair  trade  measure  will  permit  ] 
manufacturers  to  fix  retail  selling  ' 
prices  to  be  charged  by  the  merchant  ] 
on  trade-marked  goods.  'Hie  imfair  j 
practices  law  defines  “cost”  as  “in-  j 
voice  or  replacement  cost,  whichever  ] 
is  lower.”  Trading  stamps  and  cou-  . 
pons  may  not  be  given  away  when  | 
the  merchant  sells  at  cost,  as  below- 
cost  selling  is  to  be  unlawful,  as  is  . 
unearned,  unwarranted,  unreasonable 
and  secret  rebates,  commissions  or  al- 
lowances,  and  price  discriminations,  ; 
between  individuals  or  cities  or  trade  , 
areas  in  the  state. 

DAILIES  SEEK  STATION 
The  Hampden-Hampshire  Corpora¬ 
tion  has  filed  with  the  Federal  Com¬ 
munications  Commission  in  Washing¬ 
ton  an  application  for  a  permit  to 
construct  and  operate  a  1,000  watt 
radio  station  that  will  cover  the  Holy¬ 
oke  and  Northampton,  Mass.,  areas. 
The  frequency  asked  for  is  1,240  kc. 
The  dire^rs  of  the  Hampden-Hamp¬ 
shire  Corporation  are  Minnie  R. 
Dwif^t  and  William  Dwight  and  Ar¬ 
thur  Ryan  of  the  Holyoke  Transcript- 
Telegram  and  Charles  N.  DeRose  of 
Northampton  Daily  Hampshire  Ga¬ 
zette.  The  station  is  plaimed  to  sup¬ 
plement  the  service  of  the  two  news¬ 
papers. 

SOWERS  HEADS  VBS 

Earl  Sowers,  promotion  director  of 
the  Richmond  News  Leader  and  man¬ 
aging  director  of  WPHR,  Petersburg, 
was  elected  president  of  the  Virginia 
Broadcasting  System  at  the  recent  an¬ 
nual  meeting.  He  also  becomes  gen¬ 
eral  manager,  a  newly-created  posi¬ 
tion.  He  succeeds  Hugh  M.  Cuxtler, 
of  WCHV,  Charlottesville.  Station 
WPHR  moves  to  Richmond  in  the  late 
summer  and  becomes  WRNL,  and  as 
such  will  be  the  key  station  of  VBS. 
Edward  Bishop,  of  WGH,  was  re¬ 
elected  vice-president,  as  was  the  sec¬ 
retary-treasurer,  S.  C.  Ondarcho,  of 
WBTM. 

GETS  UFE  IMPRISONMENT 

Dr.  J.  W.  Eisiminger,  Oklahoma 
City  osteopath,  who  was  being  held 
a  Federal  prisoner  in  Houston  on  a 
perjury  charge  growing  out  of  testi¬ 
mony  by  himself  and  three  others  in 
his  unsuccessful  $150,000  libel  suit 
against  the  Houston  Chronicle,  pleaded 
guilty,  March  29,  to  the  1932  abortion 
death  of  Virginia  Lee  Wyckoff,  for¬ 
mer  University  of  Oklahoma  co-ed 
and  was  sentenced  to  life  imprison¬ 
ment  by  District  Judge  Ben  Arnold 
in  Oklahoma  City. 

MOORE  SUCCEEDS  HARLEY 

Eugene  B.  Moore,  formerly  state 
editor  of  the  Cincinnati  Enquirer  has 
been  named  news  editor  of  the  Day- 
ton  (O.)  Journal.  He  succeeded  Wil¬ 
liam  R.  Harley  who  became  Journal 
editorial  writer. 


A.  &  P.  Ad  Says  WCAU  Barred 
Anti-Tax  Speeches 

Philadelphia,  March  29 — The  Great 
Atlantic  &  Pacific  Tea  Co.,  which  has 
been  waging  a  campaign  against  a 
proposed  Pennsylvania  chain  store 
tax,  clashed  with  radio  station  WCAU 
and  the  Columbia  Broadcasting  Co. 
over  its  “Bandwagon”  radio  program 
here  last  week. 

The  company  had  planned  to  pre¬ 
sent  on  its  program  Thursday  two 
speakers  who  were  to  talk  against  the 
chain  store  tax  bill  now  being  con¬ 
sidered  by  the  Pennsylvania  state 
legislature.  O.  C.  Adams,  president 
of  the  A.  &  P.  southern  division, 
charged  that  the  speakers  were  not 
permitted  to  deliver  their  addresses. 
As  a  result,  the  company  inserted 
full-page  advertisements  in  Philadel¬ 
phia  newspapers  Friday  headed; 
“This  Is  the  Story  the  Radio  Kept 
From  You.”  Below  this  caption,  the 
addresses  of  Eleanor  Davis,  economist, 
and  G.  A.  Boger,  president  of  the  Le¬ 
high  Valley  Cooperative  Farmers 
Association  in  Pennsylvania  were 
printed. 

In  explaining  the  radio  station’s 
stand.  Dr.  Leon  Levy,  president  of 
WCAU,  said:  “Columbia  Broadcast¬ 
ing  System  and  WCAU  sell  time  to 
advertisers  solely  for  the  advertising 
of  their  goods  and  services.  We  re¬ 
fuse  to  sell  time  for  the  discussion 
of  controversial  public  issues  or  dis¬ 
semination  of  propaganda  to  influ¬ 
ence  legislation.” 

Dr.  Levy  thra  offered  free  time  for 
discussion  of  the  issue  if  speakers  of 
both  sides  were  on  the  program.  The 
offer  was  accepted,  and  the  debate 
was  held  Saturday  night. 

Full-page  ads  sponsored  by  the 
A.  &  P.  and  American  stores  have 
been  appearing  in  Pennsylvania  news¬ 
papers  for  the  past  week.  The  pro¬ 
posed  bill  would  bring  rising  food 
costs,  the  store  companies  contend. 

CBS  TO  DOUBLE  STOCK 

Stockholders  of  Columbia  Broad¬ 
casting  System,  Inc.,  March  24  ap¬ 
proved  an  increase  in  the  number  of 
authorized  shares  from  1,500,000  shares 
of  $5  par  value  to  3,000,000  shares 
of  $2.50  par  value,  with  exchange  of 
each  present  capital  share  for  two 
shares  of  the  new  stock.  William  S. 
Paley,  president,  said  the  company’s 
net  profit  for  fiist  half  of  1937  was 
expected  to  rim  $400,000  ahead  of  the 
1936  comparative  period. 

HOLLIDAY  NAMED  EDITOR 

Kel  Holliday  became  editor  of  the 
Logan  (W.  Va.)  Banner  March  18, 
succeeding  the  late  Tom  Parker  Jen¬ 
kins.  Holliday  had  been  sports  editor 
of  the  paper  since  1930. 
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RADIO  AND  NEWSPAPERS 

j  (Continued  from  page  46) 

same  amount  for  magazines  and  farm 
papers;  while  over  7,250,000  lines  of 
newspaper  space  were  used  to  knit  his 
campaign  together. 

Amos  and  Andy  represent  the  most 
spectacular  entrance  into  the  radio 
program  on  record  and  I  think  the 
longest  'and  most  continuous  service 
for  any  great  national  advertiser.  Ap¬ 
pearing  five  nights  a  week,  the  public 
somehow  get  the  impression  that  much 
more  money  is  being  spent  than  is 
actually  the  case.  Last  year  the  cost 
of  radio  time  was  slightly  in  excess  of 
$1,300,000.  The  magazine  appropria¬ 
tion  was  slightly  in  excess  of  $3M,000 
while  967,584  lines  of  newspaper  space 
were  used. 

Procter  &  Gamble  are  said  to  be  the 
largest  users  of  radio  time  in  this 
country.  You  just  cannot  miss  their 
program.  It  is  on  practically  every 
week  day  with,  today,  91%  daytime 
periods.  Hie  development  of  their 
program  ideas  culminating  with  the 
most  complete  coverage  in  existence 
in  broadcast  advertising  history,  has 
been  brought  about  by  spending  a 
radio  budget  of  a  little  over  $3,300,000 
in  1936.  I  have  heard  it  said  that 
Procter  &  Gamble  spend  all  their 
money  in  radio.  Figures  show  that  in 
addition  to  the  amount  spent  for  radio, 
their  budget  provides  for  an  expendi¬ 
ture  of  a  little  over  $2,500,000  in  mag¬ 
azine  and  farm  papers  and  the  use  of 
6,105,771  lines  of  newspaper  space 
which,  if  you  figure  at  the  accepted 
average  of  30  cents  a  line,  makes  a 
tidy  figure  in  itself. 


PHILCO  has  been  on  the  air  con¬ 
tinuously  since  1927,  spending 
nearly  $750,000  in  1936,  with  Boake 
Carter  their  star  news  commentator. 
In  addition,  something  over  $780,000 
was  spent  in  magazines  and  farm  pa¬ 
pers,  together  with  a  splendid  total  of 
more  than  2,000,000  lines  for  news¬ 
paper  coverage — a  well  rounded-out 
campaign  said  to  have  accomplished 
unusual  results  in  the  dealer  market. 

At  least  one  radio  advertiser  in  the 
gasoline  field  should  have  mention  in 
this  article  and  perhaps  Texaco  wins 
this  position  because  of  the  series  of 
spectacular  programs  from  coast  to 
coast  commencing  with  Ed  Wynn, 
then  Jumbo,  and  now  Eddie  Cantor 
and  his  company.  In  1936  Texaco  Fire 
Chief  spent  a  little  over  $312,000  for 
radio  time.  More  than  twice  this 
amount,  or  $786,000  in  magazines  and 
farm  papers,  and  they  also  used  588,- 
318  lines  of  newspaper  space. 

Colgate  is  a  name  to  conjure  with 
and  when  Colgate  Palmolive-Peet 
came  on  the  air,  they  did  not  miss  any 
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bet  either  in  type  of  program  or  ade¬ 
quate  station  coverage. 

The  success  of  the  Beauty  Box  pro. 
gram  and  the  current  Jessica  Drag, 
onette  interpretations  of  light  opera 
speak  for  themselves.  For  this  audi¬ 
ence  Colgate  spent  in  1936  a  trifle  over 
a  million  and  a  half  for  radio  time 
tying  in  the  broadcasts  with  magnTi^ie 
space  to  the  tune  of  $1,393,380,  while 
the  newspaper  schedule  called  for  over 
2,750,000  lines  of  space. 


Eighteen  programs,  not  including 
the  Mutu^  Cooperative  program, 
on  which  no  figures  are  available,  give 
the  following  totals  for  1936: 

Radio  . $20,767,562 

Magazines  and  Farm  Periodicals, .  27,657,91) 
Newspapers  (at  average  line  rate).  26,822,707 

One  really  does  not  know  where  to 
stop  in  this  record  of  successful  radio 
advertisers  that  have  employed  newi- 
paper  space  as  a  necessary  part  of  a 
well-rounded  out  advertising  program 
I  have  the  feeling  that  we  are  rapidly 
approaching  a  point  in  this  radio  vi. 
newspaper  controversy  where  we  must 
recognize  the  fact  that  radio  as  an  ad¬ 
vertising  medium  has  come  to  stay; 
that  it  best  serves  its  purpose  in  con¬ 
junction  with  other  forms  of  advertis¬ 
ing,  notably  newspapers  and  maga¬ 
zines;  that  for  the  most  part,  it  is  not 
an  exclusive  medium  striving  to  pudi 
all  other  forms  of  advertising  off  file 
board. 

(The  radio  figures  used  in  this  arti¬ 
cle  are  for  station  time  only  and  do  not 
include  program  expense.  For  factual 
material  the  writer  is  indebted  to  filet 
of  Editor  &  Publisher,  of  March  13  and 
20;  Printers’  Ink,  Jan.  28  and  March  4 
Also  case  examples  from  NBC,  Coluiiw 
bia  and  Mutual  networks.) 

ARKANSAS  PAPERS  MERGE 
The  Stuttgart  (Ark.)  Daily  Leader 
announced  March  15  absorption  of  the 
Stuttgart  Daily  Arkansawyer,  taking 
over  its  subscription  list  and  good  will 
on  the  day  the  announcement  was 
made.  W.  L.  Kennedy  and  F.  L.  An¬ 
derson,  publishers  of  the  Daily  Lead¬ 
er,  will  continue  as  publishers  of  the 
consolidated  newspaper. 


6ive  Yourself  a  Break, 
Mr.  Employer— 

The  next  time  you  start  filling 
through  that  stack  of  abdica¬ 
tions  in  your  desk  to  fill  an  un¬ 
expected  vacancy  on  your  staff, 
take  it  easy  and  let  us  do  your 
worrying. 

We,  too,  have  qiplicatioos  on 
file — from  all  parts  of  the  coun¬ 
try — and  through  investigatioos 
we  know  what  past  and  present 
employers  think  of  the  wo^  of 
our  registrants. 

Newspaper  man,  magazine  man, 
advertising  mun  or  publicity 
man — in  any  capacity  from  top 
on  down  —  ’Hie  Personnel  Bu¬ 
reau  can  find  him  for  you. 

So,  give  yourself  a  break  Mr. 
Employer,  call,  write  or  wire— 

The  Personnel  BureoM 

of  Slgaa  Doita  CU 

Chicago— 35  E  Wackor  DrWo 
Lot  Aogoloo— 2317  Toviot  St. 
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LEGIBILITY 

I 

GROUP 

I  •  There’s  nothing  to  stop  an  eye  once  it  gets  started  on  a  paper  set  in  one  of 
the  Linotype  Legibility  Group.  These  five  faces  are  all  designed  to  speed 
the  eye  through  its  daily  grist  of  news.  They  are  alike  in  this:  Neither  dry 
mat  stereotyping,  rubber  rollers,  fast  presses,  nor  thin  ink  hold  any  terrors 


UNOTYPE  IONIC  No.  5 
The  original  legibility  face,  now  used 
by  thousands  of  papers.  A  sturdy  let¬ 
ter  of  strong  color  that  will  stand  up 
under  a  lot  of  abuse. 

UlfOTYPE  EXCELSIOR 
Designed  to  meet  average  newspaper 
printing  conditions.  It  has  m^ium 
weight,  open  counters,  and  freedom 
from  fine  lines. 


UlfOTYPE  PARAGON 

subtly  lighter  in  color.  Paragon  for  them.  Their  differences  lie  in  a  variation  of  color  and  design  to  meet  dif- 

pnnts  sharp  and  clean  in  papers 
where  sturdy  display  calls  for  heavy 

ferent  tastes  and  printing  conditions. 

UNOTYPE  OPTICON 

Where  lighter  inking  or  kard-finish 

MERGENTHALER  LINOTYPE  COMPANY 

UNOTYPE  TEXTYPE  BROOKLYN.  NEW  YORK 

If  space  considerations  will  permit  a  NEW  YORK  CITY  •  SAN  FRANCISCO  •  CHICAGO  •  NEW  ORLEANS 

Urger  body  size.  Textype’s  longer  as¬ 
cenders  gi^  an  open  and  graceful  ap-  CANADIAN  LINOTYPE.  LIMITED.  TORONTO.  CANADA 

RepresMfotiTM  in  (lie  Principal  CitiM  of  (he  World 


ALL  SPECIMENS  7  POINT  ON  8  POINT  BOOT 


SET  IN  A-P-L  AND  LINOTYPE  MEMPHIS  EXTRA  BOLD,  BOLD  AND  TEXTYPE 
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CHATTY  CAMERAMAN  CAN  MAKE 
BETTER  PHOTOS,  EDITOR  SAYS 

Keen  Student  of  Current  Events  Puts  Subject  at  Ease  with 
Talking  Technique,  Giving  Opening  for  Natural  Picture 
— Candid  Type  Used  for  Shy  Persons 

By  JACK  PRICE 


r'  is  not  very  often  that  we  hear  a 
city  editor  praising  the  ingenuity  i 
of  a  staff  photographer.  In  a  letter  ' 
from  Jerry  Walker,  city  editor  of  the 
Knickerbocker  Press  of  Albany,  N.  Y.,  i 
tribute  is  paid  to  Ralph  MacDougal, 
whom  Walker  believes  has  solved  an 
age-old  problem. 

It  has  generally  been  accepted  that 
photographers  just  asked  their  sub¬ 
jects  to  pose  and  if  they  did  not  com¬ 
ply  they  would  obtain  their  pictures 
in  the  good  old-fashioned  me^ods  so 
well  known.  However,  Walker  pre¬ 
sents  MacDougal’s  viewpoint  as  fol¬ 
lows: 

“As  conversation  makes  the  whole 
world  feel  .natural,  our  staff  photog¬ 
rapher,  Ralph  MacDougal,  has  adapted 
a  talking  technique  in  the  making  of 
news- pictures  which  he  is  getting 
with  much  success. 

“A  keen  student  of  current  events, 
Mac  is  able  to  engage  his  subjects  in 
conversation  on  almost  any  topic  of 
the  day. 

“Usually  he  hits  upon  a  matter  un¬ 
related  to  the  story  in  which  the  sub¬ 
ject  is  the  principal. 

“  ‘This  little  moment  of  distrac¬ 
tion,’  says  Mac,  ‘gives  the  opening  for 
a  natural  picture  rather  than  a  stilted, 
posed  shot’” 

To  test  his  theories  MacDougal  car¬ 
ries  a  miniature  camera  in  addition 
to  his  regular  standard  equipment  If 
the  subject  shies  at  the  camera  and 
its  accessories,  Mac  lays  it  aside,  often 
packing  it  up.  He  then  engages  his 
subject  in  conversation  and  when  he 
has  relaxed  Mac  employs  his  minia¬ 
ture  box  without  flourish  or  unduly 
attracting  attention. 

Keeping  the  conversation  progress¬ 
ing  on  an  agreeable  topic  Mac  catches 
a  picture  or  two  without  his  subject’s 
knowledge.  After  the  camera  has 
been  detected,  Mac  claims  any  objec¬ 
tions  may  be  overcome  without  arous¬ 
ing  antagonism  by  politely  remarking, 
“You  really  don’t  object  to  a  pichire, 
do  you?”  continuing  to  make  expos¬ 
ures  with  his  small  camera.  Gener¬ 
ally,  Mac  claims,  the  subject  is  rather 
impressed  with  the  operation  of  the 
miniature  camera  and  is  curious  to  see 
what  sort  of  pictures  it  makes.  This 
attitude  is  quickly  detected  by  Mac¬ 
Dougal,  who  proceeds  to  shoot  a  se¬ 
ries  of  pictures  portraying  many 
moods. 

Before  trying  his  talking  technique 
on  actual  assignments,  Mac  experi¬ 
mented  with  the  reportorial  staff.  One 
of  his  series  was  interesting  enough 
to  be  used  in  the  paper.  It  pictured 
reporters  at  work  and  included  ex¬ 
pressions  and  moods  of  a  writer 
thinking-up  a  head  for  page  one  lead 
story. 

•  •  • 

Although  MacDougal  believes 
that  eventually  standard  equip¬ 
ment  may  be  left  behind,  he  need 
only  reflect  upon  the  number  of  ma¬ 
jor  assignments  to  discard  any  such 
thought  While  the  miniature  is  nec¬ 
essary  it  is  not  practical  as  complete 
equipment  It  has  a  very  deflnite 
place  in  news-picture  making  but  it 
should  be  employed  with  care  and 
consideration  of  die  assignment  des¬ 
ignated  for  coverage. 

Ihe  practice  of  newspaper  camera¬ 
men  of  late  has  been  to  include  in 
their  standard  equipment  the  finest  of 
miniature  cameras  equipped  with 
F.I.5  lenses.  Photographers  assigned 


to  cover  such  stories  as  the  recent 
floods  and  the  school  explosion  in 
Texas  found  that  under  certain  condi¬ 
tions  the  miniature  camera  was  a 
necessity,  but  for  general  coverage 
the  regular  standard  equipment  could 
not  be  surpassed. 

•  •  • 

IN  all  the  recent  riots  and  demon¬ 
strations,  various  types  of  gasses 
have  been  used  by  police  and  the 


Covering  a  gas  bombing  demonstration 
by  New  York  state  police,  these  photo¬ 
graphers  donned  masks  for  protection 
from  the  fumes. 

militia.  It  appears  that  this  form  of 
discipline  is  a  standard  method  when¬ 
ever  mobs  are  to  be  dispersed,  hence 
the  cameramen  should  learn  about  the 
use  of  gas  masks. 

Recently  state  police  of  New  York 
staged  a  demonstration  in  the  use  of 
gas,  which  all  the  photographers 
wished  to  cover.  To  prevent  any  sick¬ 
ness  or  accident,  officials  decided  that 
all  cameramen  on  the  assignment 
must  be  provided  with  masks.  As 
photographers  are  being  assigned  to 
cover  events  which  often  present  dif¬ 
ficulties  and  handicaps  to  the  camera¬ 
men  because  of  the  use  of  gas,  the 
suggestion  on  the  part  of  police  ofli- 
cials  to  equip  photographers  with  gas 
masks  is  a  wise  one  that  newspapers 
may  well  consider. 

The  modern  photographer  is  a  term 
used  incorrectly. 

What  is  resdly  meant  is  a  pho¬ 
tographer  equipped  with  modern 
apparatus.  True,  he  is  provided 
with  the  newest  scientific  develop¬ 
ments  in  cameras,  lenses,  films  and 
accessories  but  if  he  is  to  be  well  pre¬ 
pared  against  dangers  now  prevalent, 
why  not  include  a  gas  mask  as  stand¬ 
ard  equipment? 


_ CAMERA  KMGHTS _ 

PdOTOGRAPHY  was  so  intriguing 
to  Walter  Rosser,  while  a  high 
school  student,  that  he  chose  this 
profession  for  his  career.  For  14  years 
Rosser  has  been 
in  charge  of  the 
photograph  d  e  - 
partment  of  the 
Birmingham 
News  and  Age- 
Herald  and  has 
become  so  well 
known  in  his  lo¬ 
cality  that  a 
worth  while 
story  appears 
uncovered  imless 
this  six  -  foot 

\»'  D  bareheaded  cam- 

Walte*  Rosse* 

eraman  is  seen 
on  the  job. 

Rosser  insists  upon  keeping  his  de¬ 
partment  modernized  to  the  last  de¬ 
gree.  When  he  discovered  that  his 
department  could  serve  his  paper 

more  efficiently  in  coverage  of  soci¬ 

ety,  he  was  permitted  to  engage  a 
woman  photographer  to  substantiate 
his  claims.  His  colleagues  were  a  bit 
apprehensive,  feeling  that  perhaps  the 
superiority  of  the  male  photographer 
was  in  danger,  but  Rosser  proved  that 
there  is  a  definite  place  for  the  Ladies 
of  the  Camera  in  the  news-picture 
profession.  He  not  only  won  his  point 
but  was  applauded  for  his  far-sight¬ 
edness. 

A  200-poimder,  Rosser  is  well 
known  as  a  quail  hunter  and  a  skeet 
shooter. 

He  claims  “hunting  helps  him  to 
keep  his  eye  on  the  mark,  and  a  good 
cameraman  depends  upon  his  good 
sighting.” 

Keeping  photography  as  his  major 
hobby  as  well  as  his  meal  ticket. 


Rosser  believes  in  prepare<hit 
When  a  new  device  is  presented  tie 
will  facilitate  the  work  of  hia  ||g 
Rosser  is  quick  to  adopt  it.  He  lv<^ 
that  he  has  been  able  to  proe»( 
every  modem  apparatus  on  the  me. 
ket.  His  motto,  “Get  the  Pictuit,*i 
hung  in  every  dark  room  and  the  nc. 
cess  of  his  staff  is  credited  to  the  igi 
cooperation  of  each  member  idicK 
confidence  he  enjoys. 

*Twas  a  False  Alarnif 
But  He  Got  His  Photo 

Youngstown,  O.,  April  1— Uojii 
Jones,  Your^stown  Vindicator  phAtg 
rapher,  assigned  to  get  pictures  of  th 
first  Mahoning  county  Red  Cross  hi||ii. 
way  first  aid  station  established  n 
the  Poland  volunteer  fire  departing 
found  only  one  fireman  when  he  «. 
rived  there. 

“I’ll  get  the  boys,”  said  the  firenei 
and  before  Jones  could  stop  him  i 
siren  sounded. 

Within  five  minutes  the  whole 
partment  had  turned  out. 

Jones  had  to  figure  out  a  way  to  (ei 
all  of  them  in  the  picture. 

REJECTS  PRESS  BIAS  PLEA 

Holding  that  newspaper  storks  ot- 
ried  at  the  time  of  the  crime  met 
not  prejudicial.  Judge  Robert  S.  N. 
Smith  of  Sedgwick  County  (WicUtij 
Kans.,  district  court  refused  to  gnnt 
change  of  venue  in  the  trial  of  Jot 
Stroud  for  the  murder  of  Mrs.  Isdi 
Utterback.  Attorneys  for  Stroud, 
who  was  convicted  and  received  a  life 
sentence,  contended  that  news  storits 
had  prejudiced  the  community.  Pic¬ 
tures  taken  by  news  photographers 
were  introduce  in  evidence  by  die 
state  and  Paul  Threlfall,  Wichita 
Eagle  photographer,  was  called  to  da 
witness  stand  to  identify  them. 


For  Action  Pictures 

at  Night  there^s  just 
one  answer  .  .  • 


Dramatic,  attention-arresting  pictures  are  yours  with  a  Speed 
Graphic  equipped  with  photoflash  synchronization — pictures  that 
would  be  impossible  without  this  combination !  For  Speed  Graphic 
is  designed  to  work  perfectly  with  a  precision-made  flash  gun- 
giving  correct  illumination  at  just  the  e.xact  instant  to  catch  indoor 
action  news  shots. 

Photoflash  synchronization  is  but  one  of  the  many  features  that 
make  Speed  Graphic  a  real  prize-winning  camera.  Graflex-made 
cameras  won  14  out  of  the  18  prizes  awarded  at  the  Annual  Show 
of  the  New  York  Press  Photographers’  Association  and  all  the 
prizes  in  Editor  and  Publisher’s  First  National  News  Picture 
Contest!  No  wonder  the  Grafle.x-made  Speed  Graphic  is  the 
favorite  of  press  photographers  —  and  newspaper  publishers  — 
everywhere ! 

For  prize-winning  pictures — the  kind  of  pictures  your  readers  want 
to  see — “Go  Speed  Graphic”! 


industrial  publications.  INC 
Chicago 

PUBLISHERS  OF  FIVE  PUBLICATIONS 
IN  THE  BUILDING  FIELD 


,  FOLMER  GRAFLEX  CORPORATION  .  , 
Send  today  for  our  '  DEPT.  EP-16.  ROCHESTER,  N.  Y.,  U.  S.  A- 
free  catalog  illuatrat-  | 

ing  and  describing  ,  Ple««e  send  me  your  free  catalog  desenWB 
Qratlez  and  Graphic  '  Graflex  and  Graphic  American  made  t  -''f  r 

American-made  Cam-  |  and  Accessories, 

eras  and  Accessories.  . 

Use  coupon  at  right,  '  kau» 

if  you  desire.  Polmer  | 

Graflex  Corporation,  , 

Dept.  EP-16,  Boch-  '  Annaxss - - - - - 1 

ester,  N.  T.,  U.  8.  A.  I  | 
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New  Streamlined  Intertype  Hinged  Front  Covers . . .  Open 

A  Glimpse  Beneath  the  Surface  of  a  New 

Streamlined  Intertype 


THIS  WEEK  let’s  have  a  look  beneath  the  surface  of  a  Stream¬ 
lined  Intertype.  It  will  not  take  long . . .  for  those  attractive 
front  covers  can  be  opened  up  in  a  flash,  as  shown  in  the  above 
picture.  Those  covers,  by  the  way,  are  one  of  the  101  features 
of  the  new  Streamlined  Intertypes.  They  have  several  impor¬ 
tant  advantages  in  addition  to  improved  appearance: 

1.  They  protect  the  operator’s  eyes  and  nerves  from  the  dis¬ 
traction  of  moving  parts. 

2.  They  deaden  the  sound  of  these  moving  parts,  thus  shutting 
off  another  source  of  distraction. 

3.  They  protect  the  assembling  mechanism  from  accumulations 
of  dust  and  other  foreign  matter. 

4.  They  are  beautifully  and  permanently  dull-finished  in  black, 
thus  completely  eliminating  glare  and  further  promoting  eye 
comfort. 

5.  They  are  hinged,  as  you  see,  to  provide  instantaneous  acces¬ 
sibility  to  all  parts  of  the  assembling  mechanism. 

OTHER  FEATURES  of  the  new  Streamlined  Intertypes 
worth  noting  while  the  front  covers  are  open  are: 

No.  12.  Stationary  assembler  front  (mixer  machines)  preserves  Inter¬ 
type  simplicity  and  insures  accuracy  of  alignment. 

No.  68.  The  assembler  front  is  correctly  curved  to  allow  the  matrices  to 
fall  freely  without  danger  of  damaging  their  side  walls.  A  resilient  buf¬ 
fer  lining  is  so  located  and  shaped  as  to  prevent  damage  to  matrix 
•ugs  passing  through  the  entrance  throat. 

No.  98.  On  mixer  machines,  the  entire  upper  assembler  throat  can  be 
swung  upward  to  afford  free  access  for  inspection.  The  path  of  travel 
for  the  matrices  is  short  and  direct. 


Streamlined  Front  Covers . . .  Closed 

No.  20.  Oilite  bearings  in  the  assembler,  delivery  belt  pulley  bearings, 
and  other  places.  Less  oiling  needed,  less  danger  of  oil  reaching  the 
matrices. 

No.  39.  New  star-wheel  friction  clutch  with  easily  adjustable  tension. 

No.  40.  Positive  assembler.  Provides  smooth,  positive  delivery  of  all 
sizes  of  matrices. 

No.  49.  Endless  matrix  delivery  belts  for  both  main  and  side  magazines. 

No.  51.  Improved  assembler  slide.  Mounted  on  roller  bearings  for 
smooth  action.  A  dear-vision  scale  and  pointer  aid  in  quick  reading 
and  an  adjustable  clamp  provides  for  quick  setting. 

No.  61.  Assembler  front  partitions.  The  tops  of  these  partitions  stand 
away  from  the  end  of  the  magazine,  so  that  matrices  of  any  width  can 
fall  freely.  Low  adjustable  lugs  guide  the  matrices  into  the  assembler 
throat. 

These  are  only  a  few  of  the  101  features  of  the  new  Streamlined  Inter¬ 
types.  A  complete  list,  illustrated,  will  be  furnished  on  request. 
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•UR  OVN  VORLp 

‘.or  Letters 


‘  aim  of  this  book,”  says  the  1 

1  introductory  chapter  of  “How  < 
to  Write  Advertisements,”  (McGraw- 
Hill  Book  Company,  New  York,  $2) 

“is  to  endeavor  to  give  the  utmost 
practical  assistance  to  the  business 
man  who  prepares  his  own  advertise-  < 
ments.”  Naturally,  after  that,  much 
of  the  book  is  devoted  to  retail  adver-  \ 
Using;  but  the  latter  third  of  the  vol¬ 
ume  is  introduced  thus:  “This  sec¬ 
tion  is  written  for  the  manufacturing  \ 
executive  who  prepares  his  advertis¬ 
ing  without  having  a  regular  adver-  , 
Using  department  or  without  employ-  . 
ing  outside  assistance.”  * 

The  author,  Kenneth  S.  Howard,  ! 
lives  up  well  to  this  platform.  Covor-  . 
ing  a  lot  of  groimd,  he  gives  sound  > 
practical  suggestions  on  getting  the 
reader’s  viewpoint,  planning  the  cam¬ 
paign,  and  preparing  the  copy,  with  ' 
chapters  on  layout,  display  lines, 
illustration,  type,  and  proof  reading. 
Newsp^>er  a^ertising  is  given  spe-  i 
cial  attention  in  two  diapters,  wltii  i 
helpful  advice  on  choosing  which  pa-  ' 
pers  to  use,  planning  size  and  dates 
of  insertions  in  advance,  and  on  avoid¬ 
ing  the  frittering-away  of  appropria¬ 
tions  in  programs  and  special  one- 
shot  publications.  Other  chapters 
deal  with  bank  and  utility  advertis¬ 
ing. 

The  section  (m  manufacturers’  ad¬ 
vertising  is  equally  practical  and 
equally  elementary.  Chapters  deal 
with  selection  of  media,  attitude  to¬ 
ward  competitors’  advertising,  han¬ 
dling  of  inquiries,  trade-marks,  cou¬ 
pons,  etc. 

Mr.  Howard,  according  to  the  pref¬ 
ace,  has  spent  25  years  in  advertising 
work,  as  free-lance  copy  writer  and 
advertising  counsel,  as  advertising 
manager  for  three  manufacturers,  and 
for  several  years  in  charge  of  adver¬ 
tising  of  several  banks  and  trust 
companies. — R.  S.  M. 

•  •  • 

“XJEWSPAPERS  AND  THE 
lx  NEWS”  is  the  somewhat  in¬ 
clusive  title  of  a  book  just  published 
by  G.  P.  Putnam’s  Sons  as  No.  1  in 
the  Bryn  Mawr  College  series  in  social 
economy.  Made  by  Susan  M.  Kings¬ 
bury,  Homell  Hart  and  a  group  of 
research  associates,  some  of  them 
newspaper-trained,  the  series  of  12 
studies  purport  to  present  “an  objec¬ 
tive  measurement  of  ethical  and  un¬ 
ethical  behavior  by  representative 
newspapers.” 

To  joiumalists  of  1937,  the  studies 
will  have  mainly  historical  value, 
dealing  as  they  do  with  newspaper 
methods  and  practices  of  mid-summer 
1929.  They  cover  12  New  York  news¬ 
papers,  32  newspapers  of  other  cities, 
four  Negro  weeklies,  and  a  scattering 
o^  labor  and  tabloid  newspapers  then 
published.  Rather  complicated  indices 
are  presented  to  determine  the  rela¬ 
tive  “sensationalism,”  news  interest, 
bias  in  headline  and  story,  and  of 
“pernicious  medical  advertising.”  A 
chapter  is  devoted  to  comparison  of 
the  many  codes  of  journalistic  ethics, 
with  illuminating  and  not  too  partisan 
editorial  comments. 

The  second  half  of  the  book  sum¬ 
marizes  previous  analyses  of  journal¬ 
ism  from  various  viewpoints.  The 
work  of  the  Bryn  Mawr  group  has 
been  conscientiously  done,  and,  even 
though  it  cannot  take  into  account  the 
important  changes  in  journalistic  tech¬ 
nique  that  have  been  evolved  during 
the  depression,  it  does  provide  the 
first  available  broad  base  with  which 


future  analyses  of  newspaper  conduct 
can  be  compared. — A.  T.  R. 

•  •  • 

IN  THE  PERIODICALS 

« <T  ¥  AIL.  Hell  and  Farewell"  it  an  ar- 

¥1  tide  written  by  Tom  S.  Elrod  for  the 
“Life  in  the  United  States"  department  of 
April  Scribner's.  The  author  was  formerly  on 
the  Cotnmbus  Evening  Republican  and  is  now 
an  editorial  writer  for  the  Indianapolis  News. 

The  current  Atlantic  Monthly  runs  the 
second  installment  of  John  Gunther's  London 
diary,  under  the  title,  "London  on  Edge.” 

April  3rd  Saturday  Evening  Post  leads  off 
with  “Our  Biggest  Business — Relief,"  by 
Joseph  Alsop,  Jr.,  and  Turner  Catledge.  The 
former  is  in  the  Washington  bureau  of  the 
New  York  Herald  Tribune.  The  latter,  also 
a  Capitol  correspondent,  has  been  on  the 
Memphis  Commercial  Appeal,  Baltimore  Sun 
and  New  York  Times. 

In  the  same  magazine  Paul  Gallico  wrote 
“You’re  a  Fight  Expert.”  There  is  also  a 
short  story,  “By  Line,"  about  foreign  cor¬ 
respondents,  by  William  C.  White. 

An  editorial  in  the  March  31st  New  Re¬ 
public  calls  the  press  hysterical  in  its  atti¬ 
tude  toward  sH^osm  strikes.  The  writer 
claims  that  “.  .  ,  the  Aaaerican  labor  situa¬ 
tion  has  not  changed  in  its  fundamental 
aspects." 

“The  Bad  Peony,”  by  Robert  Forsjrthe 
(New  Masses,  Mar^  30th)  is  an  attack  on 
William  Carney,  New  York  Times  correspon¬ 
dent  stationed  with  General  Franco’s  Rebel 
Army  in  Spain. 

Nomination  for  the  Provocative  Title  of 
the  Week:  “The  Plush  String  Bean."  a  short 
story  by  Richard  Connell,  April  3rd  Colliers'. 


NEW  CLEVELAND  SURVEY 

Press  Completes  Study  of  96 
Commodity  Claasificationa 

The  Fourth  P.  T.  A.  Inventory  of 
Cleveland  kitchens  by  the  Cleveland 
Press,  completes  a  cycle  of  these 
studies  and  a  story  of  seasonal  trends 
in  the  96  commodity  classifications 
covered. 

Iliere  is  discernible  a  swing  to  the 
nationally  advertised  brands  in  prac¬ 
tically  all  classifications.  Significant 
changes  in  CHeveland’s  buying  con¬ 
sciousness  are  indicated  in  the  total 
distribution  picture.  Representing 
72.6%  of  total  grocery  sales  in  1932, 
chain  stores  are  shown  in  the  current 
study  to  produce  only  60.7%  of  the 
city’s  food  sales  total.  In  June,  1932, 
quality  was  the  deciding  factor  in 
store  selection  among  only  12%  of 
Cleveland’s  food  buyers;  the  current 
study  reaches  the  top  of  an  ascending 
curve  with  22.4%.  Price  accounted 
for  31%  of  all  reasons  for  store  pref¬ 
erence  in  1932.  It  has  dropped  to  20% 
in  the  present  study. 


.\  “must”  book  for  every  person 
concerned  with  the  craft 
of  writing. 

MANUSCRIPT 
AND  PROOF 

By  John  Benbow 

This  practical  volume  tella  exactly 
how  an  author  or  editor  s'hould  pre¬ 
pare  manuacript  for  the  printer,  and 
how  to  obtain  the  reaults  desired. 
What  rules  must  be  followed ;  things 
to  avoid ;  how  proofs  are  handled, 
read  and  corrected:  labor  and  expense 
saving  methods ;  all  carefully  ex¬ 
plained  by  a  practicing  printer  and 
book  publisher.  $1.50 

OXFORD  UNIVERSITY  PRESS 
114  Fifth  Avenue,  New  York 


DAILY  TRIES  NEW  FRONT 
PAGE  TECHNIQUE 

(Continued  from  page  7) 


copy  desk  plus  one  addition.  T.  Meri¬ 
wether  Smith,  formerly  telegraph  edi¬ 
tor,  sits  in  the  slot. 

The  others  are  Delmege  Trimble, 
national  affairs  and  swing  man;  Jack 
Randolph,  national  affairs;  Howard 
Leonard,  foreign  affairs;  Harry  Hu¬ 
man,  business  and  finance;  M.  L. 
Fairey,  education,  religion,  sciences; 
Sam  Lubell,  labor  and  aviation;  Rich¬ 
ard  Payne,  Richmond  and  Virginia 
news. 

Other  classifications  handled  include: 
People,  animals,  the  states,  crime. 

Hie  Times- Dispatch  was  10  minutes 
late  on  its  first  edition,  but  this  was 
due  more  to  the  unfamiliarity  of  the 
composing  room  with  its  new  7^  point 
type  than  to  the  inability  of  the  copy 
editors  to  conform  to  schedule,  it  was 
generally  agreed.  A  lot  was  learned 
the  first  nii^t.  For  example,  here¬ 
after  the  minor  classifications  will  be 
handled  all  in  one  piece;  that  is,  the 
several  stories  concerning  animals, 
etc.,  will  be  considered  as  one 
story. 

Mr.  Dure  was  White  House  reporter 
on  the  national  news  staff  of  the  Wash¬ 
ington  Post  before  going  to  the  Times- 
Dispatch  as  city  editor  in  July,  1935. 
He  was  promoted  to  managing  editor 
two  months  later,  and  was  appointed 
executive  editor  by  Mr.  Wise  last 
September.  He  was  graduated  from 
the  University  of  Georgia  at  the  age 
of  19,  and  was  reporter  and  city  editor 
of  the  Macon  Telegraph  and  then  man¬ 
aging  editor  of  the  Macon  News  be¬ 
fore  going  to  Washington  to  join  the 
Post. 


CHANGES  HEAD  STYLE 

Richmond,  Va.,  March  30. — With  all 
three  of  its  editions  Monday,  March 
29,  Richmond  News-Leader  adopted  a 
streamline  format  in  its  headings  and 
cut  captions.  Dr.  Douglas  Freeman, 
editor,  said  the  change  was  experi¬ 
mental.  Heads  throughout  the  paper 
consist  of  two  and  three  fairly  short 
lines  set  flush  at  left  with  a  single 
indented  bank  instead  of  the  former 
three  lines.  The  customary  two  line 
jump  head  has  been  supplanted  by  a 
single  key  line  in  italic.  Cut  captions 
under  the  new  arrangement  consist  of 
two  cap  lines,  the  first  full  or  fairly 
full  and  the  second  shorter,  both  flush 
at  the  left.  The  News-Leader 
“jumped  the  gun”  on  the  Times- 
Dispatch  which  had  annoimced  front 
page  style  changes  effective  Tuesday 
March  30.  The  News-Leader  has  not 
publicly  annoimced  the  change. 


USED  COLOR  IN  NINETIES 

George  E.  Pancoast,  color  press  in.  I 
ventor  and  general  plant  engineer  (rf 
the  W.  R.  Hearst  newspapers,  thii 
week  wrote  Editor  &  Publisher  that 
the  statement  in  last  week’s  issue 
that  Pontiac  (Mich.)  Daily  Press  wai 
the  first  paper  ever  to  use  color 
printing  in  an  attempt  to  catch  a 
criminal  was  incorrect.  The  Press  on 
March  17  printed  a  color  photo  of  a 
red  mackinaw  found  near  the  scene 
where  a  small  girl  was  attacked.  Ifr. 
Pancoast  states  that  in  the  late 
ties  the  New  York  Journal  published 
in  color  a  facsimile  of  the  oilcloth  in 
which  the  victim  of  the  Guldensuppc 
murder  was  wrapped,  which  led  to 
the  arrest  of  the  murderer.  Mr.  Pan. 
coast  this  year  is  completing  his  49th 
year  with  the  Hearst  newspapers. 

AD  MANAGER  NAMED 

Cheyenne,  Mardi  29— Lester  Walker, 
formerly  ad  the  Sheridan  (Wya) 
Press,  has  become  advertising  man. 
ager  of  the  Wyoming  Tribune  of 
Cheyenne.  He  takes  the  place  of  Le- 
Roy  W.  Koerber,  who  on  April  5  will 
become  a  member  of  the  advertising 
staff  of  the  Salt  Lake  City  (Utah) 
Tribune  and  Telegram.  Merritt  Lewis, 
for  five  years  advertising  manager  of 
the  Sterling  (Cola)  Advocate,  and 
Ted  McCorkhill,  fw  six  years  a  mem- 
ber  of  the  Grand  Island  (Neb.)  Inde¬ 
pendent,  have  both  joint^  the  Trih- 
une’s  ad  staff.  Cal  Owen  has  been 
promoted  to  national  advertising  man¬ 
ager. 
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X.  HAT  s  a  Strange  way  to  put  it,  per¬ 
haps— and  the  overalls  we  mean  may  not 
he  the  biggest. 

But  when  a  billion  dollars  puts  on  over¬ 
alls  and  goes  to  work,  it  wears  a  mighty 
big  pair  of  jeans! 

We’re  thinking  now  of  those  billions  of 
dollars  —  hard-working  dollars  —  which 
M, 000,000  A  mericans  have  entrusted  to  the 
life  insurance  companies  for  safe- keeping .  .  . 

For  e.xamplc,  the  five  billion  dollars  in¬ 
vested  in  real  estate  first  mortgages  has 
helped  a  growing  nation  to  buy  homes 
and  farms  and  places  of  huslness! 


The  three  billion  dollars  invested  in  rail¬ 
road  securities  has  helped  extend  vital 
ribbons  of  steel  across  the  continent  . . . 
helped  create  our  national  railway  system 
...helped  maintain  equipment... helped 
make  travel  by  rail  sure,  swift  and  safe! 

Two-and-a-half  billions  of  this  money 
is  Invested  in  public  utility  bonds— so  that 
the  people  of  America  can  have  cheaper 
light,  heat  and  power. ..  better  facilities 
for  communication. 

Still  other  billions  have  helped  to  finance 
Federal  and  state  governments,  cities, 
towns  and  counties— coming  right  home 


to  benefit  the  people  to  whom  this  money 
belongs. ..building  new  .schools  for  the  edu¬ 
cation  of  their  children... new’  roads. ..new 
public  buildings! 

Fhat,  in  part,  is  the  story  of  .America’s 
life  insurance  investment— the  story  of 
dollars  at  work.  Safe  dollars.  Dollars  that 
belong  to  thrifty  Americans  who  look  upon 
life  insurance  as  a  sure  way  for  them  to 
build  up  future  security,  step  by  step,  for 
themselves  and  their  families. 

It  is  the  story  of  dollars  that  do  double¬ 
duty— making  America  a  nation  and 
a  more  secure  nation. 


1 


This  adi^ertisement  is  published  by  the  Committee  for  Life  Insurance  Week  {May  17-22), 
representing  more  than  140  leading  life  insurance  companies  of  America. 
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PUBLISHERS  SEEK  WAYS  TO 
MEET  RISING  COSTS 

(Continued  from  page  4) 


tion  rates  are  foremost  in  the  minds 
of  most  Northern  California  publish¬ 
ers  as  the  result  of  advancing  labor 
costs  affecting  every  department, 
whether  organized  or  unorganized. 
Indications  are  that  the  prospective 
advance  in  newsprint  will  not  be 
needed  to  cause  a  wave  of  rate  boosts. 

The  general  trend  in  advertising 
rate  advances  is  toward  an  increase 
in  the  retail  rate  and  the  reduction 
of  the  differential  between  national 
and  local  figures. 

The  alternative  is  greater  volume 
of  business,  but  a  majority  seems  to 
be  in  favor  of  rate  increases  as  the 
only  satisfactory  solution,  a  survey 
indicated. 

Economies  are  not  being  planned  as 
a  substitute  for  higher  rates.  An 
improved  product  to  meet  greater 
competition  is  the  keynote.  Appar¬ 
ently  economies  have  had  their  day 
in  the  depression  era.  It  is  unlikely 
that  economies  could  equalize  the 
rising  wave  of  wage  increases  and 
operation  costs. 

The  small  city  publisher  on  the 
coast  is  talking  of  larger  newspapers, 
more  news,  better  features  for  which 
both  the  advertiser  and  the  sub¬ 
scriber  will  pay  more.  The  metro¬ 
politan  publisher  thereabouts  is 
stressing  a  quality  product,  with  more 
balance,  greater  entertainment  and 
educational  value. 

The  San  Francisco  Chronicle  and 
the  San  Francisco  News  have  an¬ 
nounced  advertising  rate  boosts.  The 
News  will  increase  its  national  rate 
July  1.  Retail  advertising  will  ad¬ 
vance  two  cents  a  line  Sept.  1,  while 
amusement  copy  was  boosted  Jan.  1. 
Increases  in  the  various  classifications 
will  range  from  10  to  20%. 

The  Chronicle  raised  classified  rates 
Jan.  1.  National  advertising  is  sched¬ 
uled  for  a  boost  of  three  cents  a  line 
on  May  1.  Retail  rates  gained  three 
cents  a  line  effective  March  1,  sub¬ 
ject  to  stipulation  that  if  the  same 
space  is  used  as  in  1936  the  increase 
will  not  be  effective  until  Nov.  1, 
while  if  10%  more  space  is  used,  the 
higher  rate  will  not  apply  until 
Jan.  1,  1938. 

“Publishers  have  been  viewing  for 
some  time  the  advance  in  costs  due 
to  higher  wages,  materials  and  the 
Social  Security  legislation  and  most 
of  them  appear  now  to  be  in  a  frame 
of  mind  to  take  definite  action,” 
George  Morell,  president  of  the  Cali¬ 
fornia  Newspaper  Publishers’  Asso¬ 
ciation  and  head  of  the  Peninsula 
Newspapers,  Inc.,  he  said. 

”My  own  organization,”  he  added, 
referring  to  his  newspapers  at  Palo 
Alto,  Redwood  City  and  Burlingame, 
“are  prepared  to  increase  advertising 
rates.  In  fact,  in  some  cases  the  rates 
already  have  been  advanced.  It  also 
is  possible  that  we  may  increase  cir¬ 
culation  rates  as  well  The  advertis¬ 
ing  rate  increase  has  affected  the 
retail  rate  only,”  Mr.  Morell  said,  ex¬ 
plaining  the  objective  was  to  bring 
national  and  local  rates  into  better 
alignment.  As  a  result  no  national 
rate  boost  is  contemplated. 

The  question  of  whether  advertis¬ 
ing  or  circulation  rate  raises  were 
being  considered  by  publishers  to 
meet  rising  costs  brought  an  emphatic 
“Both”  at  offices  of  the  California 
Newspaper  Publi^ers'  Association. 
Definite  action  already  has  been 
taken  by  quite  a  few  newspapers,  it 
w’as  leameiL 

Charles  E.  Dunscomb,  publisher, 
Berkeley  Gazette,  advanced  both  ad¬ 
vertising  and  circulation  rates  early 
last  winter.  Helim  G.  Spaulding,  pub¬ 


lisher,  Alameda  Times-Star,  an-  Street  sale  prices  remain  the  same  I 
nounced  that  subscription  rates  had  with  all  except  the  Hollywood  Citi- 
been  raised  within  the  last  few  weeks  zen-News,  whose  price  was  raised 
and  an  increased  retail  advertising  from  two  to  three  cents, 
rate  is  in  prospect.  TTiere  will  be  no  The  Times  announcement,  more  de¬ 
national  rate  revision,  he  said.  tailed  than  those  of  the  other  papers. 

Increasing  labor  costs  have  fea-  pointed  out  that  the  ten  cents  increase 

tured  the  rising  production  cost  to  is  less  than  10%,  whereas  the  cost  of 
date,  with  20%  given  by  one  pub-  materials  entering  into  the  produc- 

lisher  as  the  percentage  gain.  Al-  tion  of  the  paper  has  increased  as 

though  until  three  or  four  years  ago  much  as  40%.  The  Times,  the  Daily 
newsprint  on  the  Pacific  Coast  was  News  and  Evening  News  stated  that  | 
not  die  same  price  as  in  other  sec-  a  substantial  proportion  of  these  in-  | 
tions  due  to  freight  rates  and  other  creases  will  go  to  carriers  to  help  ' 
factors,  this  differential  has  been  them  meet  the  general  rise  in  living 
eliminated  of  late  and  expectations  expenses. 

are  that  paper  companies  will  ask  $50  Last  week’s  definite  announcement 
a  ton  for  paper  in  1938.  that  Canadian  mills  will  jump  the 

Another  factor  causing  publishers  price  of  newsprint  from  $42.50  to  $50 
concern  is  the  possibility  that  a  use  a  ton  next  year  had  a  more  or  less 
tax  will  extend  the  3%  state  sales  direct  bearing  on  the  decision  to  up 


levy  to  products  used  in  manufac¬ 
turing.  In  the  case  of  the  newspaper, 
this  would  mean  levies  on  newsprint, 
inks  and  all  other  materials.  Under 
a  present  ruling,  the  tax  does  not 
apply  to  newsprint  and  inks. 

Commenting  on  the  general  situa¬ 
tion,  J.  R.  Knowland,  publisher,  Oak¬ 
land  Tribune,  said: 

“Increased  labor  costs  have  been 
tremendous.  Practically  every  de¬ 
partment  of  the  newspaper  has  had 
pay  increases.  This  applies  to  un¬ 
organized  as  well  as  organized  labor. 

I  do  not  see  how  newspapers  can 
avoid  raising  prices. 

“The  overwhelming  factor  in  in¬ 
creased  costs  to  date  has  been  labor. 
Now  with  paper  price  increases 
in  prospect,  I  imagine  newsprint 
prices  will  come  in  for  a  good  ^are 
of  attention  at  the  forthcoming  A.  N. 
P.  A.  meeting.” 

Mr.  Spaulding  said  Alameda  Times- 
Star  costs  have  jumped  20%  over  the 
preceding  12-month  period.  To  offset 
this  in  part,  business,  particularly  na¬ 
tional  advertising,  has  increased,  he 
said.  Larger  papers  are  now  being 
produced,  he  added,  and  despite  the 
cost  the  intention  was  to  retain  the 
quality  product. 

A  general  increase  of  ten  cents  a 
month  in  circulation  rates  has  been 
adopted  by  all  Los  Angeles  and 
Hollywood  dailies,  effective  April  1. 
Rising  costs  of  newsprint  and  other 
materials,  and  labor  charges,  were 
given  as  the  reason  forcing  the  raise 
in  annoimcements  which  various 
papers  have  made  from  Friday  imtil 
today.  While  there  have  been  no 
annoimcements  of  similar  increases 
in  advertising  rates,  it  is  understood 
that  this  matter  is  under  considera¬ 
tion  in  a  number  of  places. 

The  new  circulation  jump  makes 
the  Times  and  the  Examiner  monthly 
rate  $1.15  instead  of  $1.05;  the  Eve¬ 
ning  Herald  and  Express  75  cents  in¬ 
stead  of  65  cents,  and  the  Daily  News, 
Evening  News  and  Hollywood  Citi¬ 
zen-News  60  cents  instead  of  50  cents. 


circulation  rates,  although  most  of 
the  decisions  were  made  before  the 
newsprint  increase  was  actually  an¬ 
nounced.  In  the  case  of  the  Holly¬ 
wood  Citizen-News,  it  resulted  in  the 
raise  taking  effect  immediately  in¬ 
stead  of  in  a  month  or  two,  as  had 
been  originally  planned.  The  Citizen- 
News  also  will  increase  its  local  dis¬ 
play  rate  five  cents  an  inch  May  1,  the 
only  Los  Angeles  paper  to  make  such 
an  announcement  at  the  present  time. 

Discussing  the  $50  newsprint  rate, 
Norman  Chandler,  general  manager 
of  the  Times,  said:  “I  think  it’s  too 
stiff  a  jiunp  for  newspapers  to  absorb 
at  one  time.  The  niills  are  entitled 
to  an  increase,  but  not  that  rapidly. 
Two-fifty  or  $5  would  have  been  all 
right.”  I 

On  March  1  the  Glendale  News- 
Press  increased  its  local  rate  approxi¬ 
mately  5  cents,  and  on  April  1  the 
national  rate  jumps  from  7*2  to  8 
cents  a  line,  bringing  the  open  local 
and  national  rates  to  the  same  figure, 
$1.12  an  inch.  No  increase  in  the  i 
subscription  rate  is  contemplated  at  j 
present,  although  William  S.  Kellogg, . 
general  manager,  stated:  "There  will  , 
be  additional  increases  in  rate  and 
subscriptions  if  costs  continue  to 
go  up.” 

The  Long  Beach  Press-Telegram  ; 
and  Sun,  the  Pasadena  Star-News  | 
and  Post  and  other  outlying  papers  i 
are  considering  increasing  subscrip-  ! 
dor.  rates,  with  the  possibility  that 
some  announcement  may  be  made  I 
later  this  week. 

There  is  only  one  answer  for  pub¬ 
lishers  of  Washington  state  to  rising  ' 
costs  of  production,  in  the  opinion 
of  Fred  W.  Kennedy,  manager.  Wash-  , 
ington  Newspaper  Publishers’  Asso- 
ciadon.  That  answer  is  increased  j 
advertising  revenue.  ! 

However,  Mr.  Kennedy  declared, 
the  possibility  of  $50  newsprint  is  not 
the  big  problem.  “If  that  were  all,”  j 
he  said,  “publishers  of  large  and  small  i 
papers  alike  might  possibly  get  along  { 
(Continued  on  page  56) 


1/  you  need 
circulation 
men — 


Competent  to  take  charge  of 
your  entire  department,  or 
to  fill  important  poets  in  the 
department,  the  Welfare 
Committee  of  the  Interna¬ 
tional  Circulation  Managers 
Association  can  provide  yon 
with  men  of  capacity  and 
abUity. 

Address:  Clarence  E.  Bystet, 
Secretary  .  Treasurer,  TIm 
Peoria  Star,  Peoria,  lUinoia. 


sloTALlNfe 

M  Niws  aCency^N 

DEALERS  AND 
DlSTMBUTOfc^ 

OUT‘-OF-'TOWN 
FOkElCN  AND 
'•*&ACK  NUMBEk 
NEW^PAPEkS 

HEkE  5INCE  190^ 

WE  AkE  FOKEMOST 

In  these  B  items 


★  Bky^nt  9^0^44  ★ 


m  n 


as* 


to  any  address  in  America  at  TOf- 
speed,  with  day  and  night  servi^ 
You’re  set  for  fast,  sure-fire  de^ 
eries  on  half-tones,  mats,  ster*^ 
cuts,  everything,  anything.  Low,  sto- 
nomical  cost.  Pick-up  and  deliver 
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PNPA  FIGHTS  CONTROL 
OVER  ADVERTISING 

Measure*  Before  Penn.  Assembly 

Give  Greater  Power  to  State 
Board — One  Bill  Hits 
Utilities  Ads 

Harrisburg,  Pa.,  March  29 — Several 
proposals  to  regulate,  restrict  and 
control  advertising  have  been  intro¬ 
duced  in  Pennsylvania  general  as¬ 
sembly,  according  to  a  bulletin  sent 
to  members  by  the  Pennsylvania 
Newspaper  Publishers’  Association 
this  week. 

A  series  of  measures  relating  to 
food  and  drug  advertising  seem  to  be 
patterned  after  the  Copeland  food  and 
drug  bill.  At  least  two  bills  regulat¬ 
ing  foods  and  drugs  have  the  ear¬ 
marks  of  Consumers’  Research,  Inc., 
New  Jersey.  All  of  them  give  more 
power  over  advertising  to  state  boards 
than  has  ever  been  attempted  in  any 
state. 

The  PNPA  is  also  fighting  what  it 
terms  a  legislative  attempt  empower¬ 
ing  the  public  utilities  commission  to 
control  and  eliminate  newspaper  ad¬ 
vertising  by  utilities.  A  bill  which 
has  the  administration’s  support  pro¬ 
vides  that  utilities  must  submit  budg¬ 
ets  for  certain  expenditures,  including 
advertising,  to  the  public  utilities  com¬ 
mission.  PNPA’s  legislative  commit¬ 
tee  is  seeking  to  get  the  bill  amended 
to  strike  out  the  control  over  adver¬ 
tising,  which  it  attacks  as  a  menace 
to  the  freedom  of  expression. 

Six  or  seven  bills  which  the  PNPA 
has  attacked  would  forbid  advertis¬ 
ing  by  dentists,  optometrists,  and 


Editor  Si  Publisher 

number  of  official  notices.  PNPA’s 
announcement  says  that  more  than 
300  bills  affecting  the  newspapers  have 
been  introduced  in  this  year’s  ses¬ 
sion,  a  new  record. 


VICE-PRESIDENTS  NAMED 

Appointment  of  Roswell  H.  Cochran, 
Fred  H.  McCrea  and  C.  E.  Persons  as 
vice-presidents  and  advancement  of 
Walter  A.  Burke  to  become  assistant 
general  manager  is  announced  by 
Harry  Q.  Hawes,  vice-president  and 
general  manager.  Pacific  Coast  offices, 
McCaim-Erickson  advertising  agency. 
Each  has  had  18  years’  continuous  ser¬ 
vice  with  the  agency  and  is  now  with 
the  San  Francisco  office.  Persons 
formerly  was  with  the  Associated 
Press. 

NAMED  BY  FT.  WORTH  PRESS 

Russ  Clendenen,  formerly  of  Hous¬ 
ton,  has  been  appointed  national  ad¬ 
vertising  manager  of  the  Fort  Worth 
Press.  He  has  been  recently  con¬ 
nected  for  three  years  with  the  Hous¬ 
ton  Press  in  the  national  advertising 
department,  handling  the  automotive 
classification. 


PUBLISHERS  SEEK  WAYS  TO 
MEET  RISING  COSTS 
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on  present  advertising  rates.”  But 
the  increased  paper  price  is  only  one 
of  three  major  production  cost  fac¬ 
tors,  he  believes.  “More  important  is 
the  cost  of  composition  and  rising 
taxation.” 

Ihe  more  complicated  advertising 
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Equally  acute  is  the  problem  for 
publishers  of  metropolitan  dailies  and 
the  larger  secondary  newspapers  of 
the  state. 

E.  W.  Scripps,  chairman  of  the 
board  of  the  Scripps  League  of  News¬ 
papers,  disagrees  with  Mr.  Kennedy 
that  composition  costs  have  risen  out 
of  line  with  other  production  factors. 
He  said  that  a  page-cost  breakdown 
in  their  11  newspapers,  while  show¬ 
ing  an  increase  in  expense,  was  still 
in  line  with  similar  expense  five  or 
six  years  ago. 

“We  anticipated  a  rise  in  the  cost 
of  newsprint  this  year,”  Mr.  Scripps 
said,  “and  like  in  other  businesses, 
production  costs  for  newspapers  are 
going  up.  It  is  also  true  that  con¬ 
sumers,  or  in  our  case,  readers,  are 
going  to  have  to  pay  part  of  that  ex- 
p<‘nse.  We  are  making  some  advance¬ 
ments  in  circulation  rates  and  also  in 
the  advertising  rate.  However,  the 
advertising  rate  is  being  kept  in  good 
balance  with  the  circulation  increase. 
Out-of-town  circulation  rates  have 
been  raised  on  several  of  our  papers, 
the  Seattle  Star,  Tacoma  Times,  Boise 
Capital  News  and  Spokane  Press. 
Advertising  rates  have  also  been 
raised  or  are  to  be  raised  on  most  of 
these  papers  excepting  the  Star. 
ITiere  is  not  going  to  be  any  imme¬ 
diate  boosting  of  rates,  but  they  will 
take  effect  at  the  expiration  of  pres¬ 
ent  contracts.  We  are  in  a  little 
better  position  than  some  publishers,” 
Mr.  Scripps  said,  “in  that  we  were 
not  so  optimistic  as  some  and  did  not 
allow  some  costs  to  rise  prematurely.” 

In  the  opinion  of  John  Boettiger, 
new  resident  publisher  of  the  Post- 
Intelligencer,  “there  isn’t  a  great  deal 


we  can  do  to  meet  rising  costs.  l 
have  not  inaugurated  any  econooii! 
excepting  to  discontinue  our  Grtr 
Stre^,’  late  afternoon  street  sale  ij 
tion.  We  have  not  raised  circulafe 
or  advertising  rates.  We  have,  h«» 
ever,  generally  speaking,  stei^,. 
the  pace  and  our  hope  lies  in  ^ 
crea^  business.” 

At  a  recent  meeting  of  Post-Intet 
gencer  employes  following  a  circelj. 
tion  contest  among  employes,  ^ 
Boettiger  said  that  advertising  ^ 
circulation  had  reached  a  new  hi 
since  his  arrival  in  December. 

Although  he  said  he  could  u 
speak  definitely  for  other  membei 
Fred  W.  Chitty,  president  of 
Allied  Daily  Newspapers  of  Wab. 
ington,  said  it  was  obvious  that  pi. 
lishers  would  have  to  raise  adverlii. 
ing  rates.  He  said  that  subject  wai| 
be  the  major  topic  at  the  next  qua. 
terly  meeting  of  the  Allied  group. 

“In  my  own  case  at  Olympia,"!* 
said,  “production  costs  have  risen  k 
such  an  extent  that  if  I  do  not  bow 
the  revenue,  I  may  as  well  quit  pii. 
lishing.” 

Mr.  Chitty  also  expressed  the  bd*i 
that  smaller  dailies  would  attempts 
raise  advertising  rates  to  cut  the  dH. 
ferential  between  local  and  natks; 
linage.  He  said  this  had  been  (&. 
cussed  at  several  meetings  in  ^  PK 
but  that  it  seemed  imminent  at  dm 
time. 

One  member  of  the  Allied  group, 
the  Wenatchee  World,  has  ahadi 
announced  increased  rates,  althoigji 
Business  Manager  K.  P.  Sexton  aid 
rates  on  the  World  had  been  bdo« 
those  on  similar  sized  dailies  for  mnr 
years. 


other  professional  groups.  One  mea¬ 
sure  would  forbid  advertising  of  any 
kind  by  all  persons  licensed  by  the 
commonwealth  in  connection  with 
health  matters.  PNPA  is  making  a 
drive  especially  to  prevent  the  enact¬ 
ment  of  any  legislation  which  would 
forbid  advertising  of  prices  by  any 
profession  or  business. 

Two  administration  bills  would  pro¬ 
vide  for  a  5-day,  40-hour  week.  It 
is  set  forth  by  the  PNPA  that  such 
a  measure  would  cripple  the  small 
papers  especially  because  of  a  short¬ 
age  of  labor  in  the  small  towns  and 
cities.  The  same  measures  would  give 
employes  the  right  to  collective  bar¬ 
gaining. 

Newspapers  of  the  state  are  vigor¬ 
ously  opposing  a  bill  to  tax  chain 
stores  up  to  $500  per  store.  ’Diis  mea¬ 
sure  has  passed  the  house  and  is  the 
center  of  a  hot  fight  in  the  senate. 
During  the  last  two  weeks,  a  group  of 
chain  grocery  stores  have  been  run¬ 
ning  full-page  ads  in  every  daily  and 
weekly  in  the  state,  opposing  the  bill. 

Another  measure  in  which  the 
newspapers  are  interested  is  a  little 
Robinson-Patman  Act  for  Pennsyl¬ 
vania;  also,  several  price  discrimina¬ 
tion  bills  have  been  analyzed  by 
PNPA  for  the  benefit  of  members. 

Newspapers  will  benefit  by  the  re¬ 
duction  in  the  10  per  cent  tax  on  cor¬ 
porate  incomes  to  7  per  cent. 

Several  measures  have  been  intro¬ 
duced  which  would  cut  down  the 
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copy  publishers  are  handling  in  their 
composing  rooms  today,  requiring  as 
it  does  more  work  and  more  time, 
costs  nearly  twice  as  much  as  it  did 
ten  years  ago.  Where  formerly  a  piece 
of  copy  could  be  set  in  an  horn:,  it 
now  requires  two  hours.  Where 
taxes  were  formerly  $1,  now  they  are 
$2  and  it  is  obvious  writh  rising  living 
costs  that  wages  have  to  be  raised 
also,  Mr.  Kennedy  said. 

He  does  not  consider  circulation 
cost  of  such  importance.  “It  is  my 
opinion,”  he  said,  “that  coverage  is 
essential  at  whatever  cost  No  ad¬ 
vertiser  is  going  to  object  to  any  rate 
if  he  gets  results.  And  to  get  results 
or  to  get  a  certain  charge  for  adver¬ 
tising,  a  publisher  must  necessarily 
have  coverage.” 

Newspaper  publishers  in  Mr.  Ken¬ 
nedy’s  organization  held  a  gmeral 
discussion  of  rate  structures  and  ris¬ 
ing  productimi  costs  last  week  at 
Mt  Vernon.  Several  publishers  have 
since  notified  the  manager  of  their 
intention  to  raise  their  rates.  He  an¬ 
ticipates  a  general  follow-suit  proce¬ 
dure  among  the  smaller  newspaper 
owners. 
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WNCE  more  the  press  staff  of  Ringling  Bros  and 
Barnum  &  Bailey  Combined  Circus,  has  assembled 
in  Manhattan — Roland  Butler,  general  press  agent; 
Dexter  Fellows,  Frank  Braden  and  Sam  Stratton,  story 
men,  and  Edward  Johnson,  contracting  press  agent. 
Once  more  come  the  gay  reunions  with  the  newspaper 
men  of  the  metropolis  and  of  the  nation. 

Yes,  the  Big  Show  trains  are  New  York  bound  and 
the  1937  circus  season  is  about  to  open  Thursday  night, 
April  8,  when,  for  the  first  time  in  America,  the  new 
processional  pageant,  India,  with  2,000  people  and 
animals  participating,  will  sweep  over  the  Madison 
Square  Garden  arena  under  batteries  of  flood  and 
spot  lights. 

A  multitude  of  brand  new  wonders  will  be  headed 
by  America's  own  Goliath,  19-year-old  Robert  Wad- 
low,  the  Alton  giant,  by  all  medical,  scientific  and  his¬ 
torical  records  confirmed  as  the  tallest  human  being 
who  ever  lived. 

The  circus  has  put  all  its  effort  into  creating  the 
largest  and  best  performance  in  its  history.  There's  a  lot 
of  copy  in  this  year's  array  of  unusual  top-flight  attrac¬ 
tions  with  The  Greatest  Show  on  Earth. 
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to  Harrison  MacDonald's  Want  Ad  Buildor  and  Used 
Car  Salesman,  to  attend  his  First  Annual  Eastern 
Want  Ad  Clinic  to  be  held  in  the  Panel  Room  of  the 
Hotel  New  Yorker,  New  York  City,  on  MONDAY, 
APRIL  26th  and  TUESDAY,  APRIL  27th. 

Dr.  George  Gallup  and  Mr.  Harold  Anderson,  co¬ 
founders  of  the  American  Institute  of  Public  Opinion, 
will  relate  the  results  of  classified  advertising  surveys 
as  made  for  several  Metropolitan  newspapers,  (you 
cannot  get  want  ad  RESULTS  without  reader  interest 
and  Gallup  has  the  answer),  THE  ONLY  INFORMA¬ 
TION  OF  ITS  KIND  AVAILABLE. 

F.  A.  Berend,  advertising  director  of  Pontiac  Mo¬ 
tors,  speaks  on  how  to  develop  and  where  to  get 
used  car  advertising.  One  classified  manager  who 
heard  him  recently  in  Chicago,  said  his  information 
was  a  REVELATION. 

Roy  Wenziick,  whose  book  "The  Coming  Boom  in 
Real  Estate"  was  one  of  the  fourteen  best  sellers 
last  year,  will  give  his  talk,  which  when  reprinted 
from  MacDonald's  service  last  year  by  one  of  this 
country's  great  want  ad  mediums,  created  a  demand 
for  over  100,000  copies. 

Harrison  MacDonald  will  relate  his  Fifty  Golden 
Want  Ad  Business  Building  Ideas  that  helped  get  over 
a  MILLION  want  ads  for  ONE  paper  in  ONE  year. 

Your  opposition  WILL  NOT  be  there.  But  ONE 
paper  in  a  city  can  be  represented.  Admission  fee 
to  non-subscribers  in  cities  where  MacDonald's  Classi¬ 
fied  Service  is  open,  $100.00.  No  entertainment.  Day 
and  night  sessions.  ALL  the  TIMELY,  MONEY-MAKING 
WANT  AD  LINAGE  BUILDING  IDEAS  will  be  exclu¬ 
sively  yours. 

This  Want  Ad  Clinic  was  recently  held  in  Chicago, 
as  it  is  yearly,  for  subscribers  to  THIS  service.  92 
classified  managers  attended,  some  coming  from  as 
far  as  Seattle,  San  Francisco,  Spokane,  etc.  So  many 
requests  came  from  the  East  that  it  was  decided  to 
repeat  the  SAME  program  in  New  York  on  Monday. 
April  26th  and  Tuesday,  April  27th. 

(The  Panel  Room  will  be  open  Sunday  afternoon 
and  evening  April  25th  for  those  arriving  Sunday 
and  desiring  to  meet  other  classified  managers.) 


Come!  Bring  your  rate,  or  any  classified  problems 
and  hear  how  others  are  meeting  the  same. 


Your  subscription  to  MacDonald's  Classified  Service  is 
your  admission. 


THE  PUBLISHERS  SYNDICATE 

30  North  LaSalle  Street,  Chicago 

Exclusive  Sales  Representatives 
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LAURENCE  C.  HODGSON 
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"Larry  Ho*'  of  St.  Paul  Daily  Serred 
Four  Term*  As  Mayor 

Laurence  Curran  Hodgson,  most 
widely  known  newspaperman  in  the 
Northwest,  died  March  24  in  his  St. 
Paul  home. 

The  62-year-oId  former  mayor  of 
St.  Paul  and  columnist  of  the  St.  Paul 
Dispatch-Pioneer  Press,  was  known  to 
thousands  of  readers  as  Larry  Ho — a 
pen  name  given  him  by  one  of  his 
first  editors. 

Bom  Nov.  6,  1874,  in  Hastings, 
Minn.,  Mr.  Hodgson  was  expected  to 
enter  the  legal  profession,  but  the  lure 
of  printer’s  ink  was  too  strong.  He 
began  newspaper  work  when  14  for 
the  Hastings  Daily  Gazette,  and  after 
leaving  high  school  work^  for  the 
Hastings  Democrat. 

In  1894  Mr.  Hodgson  joined  the 
Minneapolis  Times,  and  from  there 
went  to  Minneapolis  Tribune.  After 
three  years  of  activity  in  politics  he 
became  poiltical  reporter  on  the  old 
St.  Paul  Globe,  and  two  years  later 
was  an  editorial  writer  for  the  Dis¬ 
patch. 

Mr.  Hodgson  served  four  two-year 
terms  as  mayor,  retiring  in  1930.  On 
his  retirement  from  politics  he  began 
writing  a  daily  and  Sunday  column 
for  the  Dispatch-Pioneer  Press,  and 
continued  this  until  his  death. 

Siu^ivors  include  the  widow  and 
a  son,  Laurence  C.  Hodgson,  Jr. 


in  1889  with  the  Akron  (O.)  Daily 
Beacon,  later  joined  the  Washington 
Post  and  the  AP  in  1893.  In  1897  he 
received  his  first  London  assignment 
and  two  years  later  was  in  the  Philip¬ 
pines  as  chief  correspondent,  return¬ 
ing  to  London  as  bureau  chief  in 
1907.  He  was  noted  for  his  distin¬ 
guished  work  during  the  World  War 
and  on  other  great  news  stories, 
among  which  was  the  story  of  the 
death  of  Eklward  VII.  The  American 
Correspondents  Assn,  in  London 
adopted  a  resolution  of  condolence. 

Lee  F.  Spring,  77,  a  former  business 
manager  of  the  Hot  Springs  (Ark.) 
Daily  News  and  in  recent  years  with 
various  St.  Louis  advertising  and 
printing  houses,  died  March  24  at  his 
home  in  Chatauqua,  Ill.,  of  heart  dis¬ 
ease. 


©bituarp 


Rep.  Benjamin  K.  Focht,  74,  who 
became  editor  of  the  Lewisburg 
(Pa.)  Saturday  News  56  years  ago 
and  for  many  years  had  been  presi¬ 
dent  of  the  Saturday  News  Publishing 
Co.,  died  in  Washington  March  27  of 
heart  disease. 

Albist  S.  Jones,  editor,  ATisonic 
(Conn.)  Sentinel,  55,  died  March  30 
at  his  home  there,  from  a  paralytic 
stroke  he  suffered  Feb.  8.  He  started 
his  career  in  1904  with  the  Manchester 
(N.  H.)  Mirror  and  joined  the  Senti¬ 
nel  in  1907.  His  wife,  a  brother  and 
sister  survive. 


NEWSPAPER 


WORLD 


Record  as  home  economics  editor. 
She  retired  for  the  second  time  in 
1922  and  two  years  ago  returned  to 
newspaper  work  as  garden  editor  of 
the  Bridgeport  Sunday  Post,  con¬ 
ducting  a  column  and  writing  feature 
articles.  A  son  and  a  daughter  sur¬ 
vive. 


Ralph  G.  Martin,  26,  of  the  Ft.  Smith 
(Ark.)  Southwest  American,  news 
staff,  died  March  23  following  a  week’s 
illness.  His  father,  E.  L.  Martin,  is 
employed  in  the  Little  Rock  (Ark.) 
Gazette  composing  room. 

Mrs.  Bena  Goldsmith  Loeb,  91, 
mother  of  Gustavus  A.  Loeb,  assistant 
treasurer.  New  York  Times,  died 
March  30  at  her  home  in  Memphis. 
Tenn. 


John  A.  Kelly,  38,  recently  with  the 
Philadelphia  Record  editorial  staff  and 
former  editor  of  the  N anticoke  (Pa.) 
Daily  Review,  died  in  Norristown,  Pa.. 
March  28. 


Benjamin  Franklin  Wiluams.  65. 
president  of  the  National  Register 
Publishing  Co.,  publishers  of  the 
Standard  Advertising  Register,  a  pub¬ 
lication  used  by  newspapers  and  ad¬ 
vertising  agencies,  died  March  30  of 
pneumonia  in  Wilkes-Barre,  Pa. 

Robert  Mo(»e  Colons,  69,  Associ¬ 
ated  Press  correspondent  in  Europe 
and  the  Far  Elast  for  28  years,  died 
March  30  in  a  private  hospital  in 
Bournemouth,  England,  following  a 
long  illness.  He  had  been  head  of  the 
AP  London  bureau  from  1907  to  1925 
when  he  retired  after  being  stricke.i 
with  paralysis.  He  started  his  career 


Ralph  Dube,  26,  Marquette  County 
circulation  manager,  Milwaukee  Jour¬ 
nal,  was  burned  to  death  March  28 
when  his  car  crashed  into  a  concrete 
abutment  at  a  creek  four  miles  south 
of  Negaunee,  Mich. 

Mrs.  Nevada  Davis  Hitchcock,  73. 
pioneer  newspaper  woman,  died 
March  26  at  her  home  in  Westport. 
Conn.,  following  several  weeks’  ill¬ 
ness.  She  started  her  career  with  the 
Salt  Lake  Tribune  and  in  1893  joined 
the  New  York  Herald.  Later  she  be¬ 
came  editor  of  the  woman’s  Sunday 
page  of  the  New  York  Press.  In  189o 
she  retired  upon  her  marriage  to 
Ralph  Hitchcock,  a  Cleveland  Press 
reporter.  Upon  her  husband’s  death 
in  1916  she  joined  the  Philadelphia 


A  CLIENT 


whom  we  represent  is  desir¬ 
ous  of  locating  a  daily  news¬ 
paper  in  need  of  “new 
blood’’  in  the  business  and 
advertising  departments. 


This  client  is  a  man  of 
wholesome  experience  for  his 
years,  and  he  possesses  funds 
which  he  will  apply  in  the 
operation  of  such  paper, 
with  an  arrangement  with 
the  owner  to  acquire  a  sub¬ 
stantial  interest  at  a  later 
date. 


Your  reply  will  be  treated 
ill  strict  confidence  bv  us. 


NEWSPAPER 
APPRAISAL  CORP'N 


L.  PARKER  LIKELY,  Prm,. 
Tinot  lidq.,  TIavs  Sq^  Now  York 


Hospital.  His  wife,  a  brother,  Charin 
also  a  Tribune  employe,  and  a  sistet 
survive. 


VoLNEY  A.  McCray,  62,  district  cn. 
culation  manager,  Miami  Herald,  djoj 
March  28,  at  his  home  there. 


Dr.  Wiluam  a.  Martin,  52,  literary 
editor,  Buffalo  Evening  News,  who 
was  injured  last  week  by  an  automo¬ 
bile,  died  March  26  in  a  local  hospital. 
Dr.  Martin  taught  in  Duquesne  Uni¬ 
versity,  Pittsburgh,  before  going  to 
Buffalo. 


Hugh  Herschel  Christopher,  39,  f(y. 
merly  a  rep<»ter  on  Dallas  (Tex.) 
News  and  papers  in  New  Yort 
Rochester,  Atlanta,  Houston,  Galvet- 
ton,  Kansas  City  and  Wichita,  diet 
in  Seymour,  Tex.,  March  20. 


George  F.  Hallock,  80,  co-founder. 
Port  Jefferson  (N.  Y.)  Echo,  a  week¬ 
ly,  died  March  24  of  a  heart  attack 
while  on  his  way  home. 

Harold  Potter  Hubbard,  44,  for¬ 
mer  advertising  manager,  Springfield 
(Mass.)  Daily  News  and  later  with 
the  James  McKinnon  Co.,  Springfield, 
died  March  23. 


W.  A.  Schrock,  Sr.,  75,  formerly 
publisher  of  a  newspaper  in  Camden, 
N.  C.,  and  father  of  W.  A.  Schrock, 
Jr.,  now  with  the  Greensboro  Daily 
News,  died  March  24  in  B?ssemer, 
N.  C.,  of  a  heart  attack. 


Leonard  A.  Barlow,  formerly  with 
various  Richmond  (Va.)  newspapers 
and  for  three  years  in  the  business 
office  of  the  old  Richmond  Evening 
Journal,  died  March  24  at  his  home. 


MEMORIAL  SERVICE  PLANNED 

A  memorial  service  in  honor  d 
newspapermen  who  have  died  within 
the  last  two  years  will  be  held 
25  under  the  sponsorship  of  the  Fourtl 
Estate  Square  Club  of  Philadelpha 
The  club  plans  to  campaign  for  a  uni¬ 
versal  date  for  other  newspapennoi 
clubs  all  over  the  country  to  hold 
memorial  services  for  their  dead.  All 
the  important  press  clubs,  the  Natiinul 
Press  Club  and  advertising  groupi 
have  been  asked  to  send  representa¬ 
tives  to  the  Philadelphia  memorian 
this  month.  Among  newspaper  writ 
ers  whose  memories  will  be  honored 
are  Arthur  Brisbane.  Will  Rogers  and 
Adolph  Ochs. 


Mrs.  Nathaniel  L.  Stewart,  61, 
publisher.  New  Baltimore  (Mich.) 
News  since  the  death  of  her  brother, 
Ben  Davenport,  died  March  24  in  a 
Mt.  Clemens,  Mich.,  hospital.  Mrs. 
Stewart  had  won  recognition  through¬ 
out  the  state  because  of  her  ability  to 
“set  up”  a  story  in  type  without 
writing  it  first. 

Wiluam  A.  Bockelman,  49,  of  the 
Chicago  Tribune  circulation  depart¬ 
ment,  died  March  28  at  Passavant 


MAJOR  JOHN  A.  HENDERSON 

Major  John  Agnew  Henderson,  na¬ 
tive  of  Birkenhead,  former  secretary 
of  the  Empire  Press  Union,  died  in 
Montreal  General  Hospital  March  20. 
his  60th  birthday.  A  globe-trotting 
journalist  before  the  World  War  he 
represented  the  London  Evening 
Standard  and  other  newspapers  in 
Mexico,  India,  Australia  and  the  Wes 
Indies.  Among  his  achievements  was 
the  winning  of  a  wager  that  he  could 
tour  the  Empire  on  £50.  He  did  so 
and  returned  to  London  with  mwe 
money  than  when  he  started. 
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WE  CONNECT  THE  WIRES 


Is  Circuiation 
Your  Problem? 


...  If  HO,  you  will  be  interested  to  learn  that  we  can 
put  you  in  touch  with  the  man  that  will  help  you  solve  it. 
For  twenty  years  he  was  in  complete  charge  of  circula¬ 
tion  on  an  evening  daily.  He  kept  constantly  putting 
on  circulation  .  .  .  during  his  last  year  he  showed  a 
1,000  A.  B.  C.  gain,  which  brought  the  total  above 
14,000. 


Prior  to  this  (‘onnection  he  spent  four  years  with  large 
metropolitan  morning,  evening  and  Sunday  newspapers. 
He  is  a  specialist  in  boy  promotion,  and  though  he  is 
familiar  with  premiums,  he  has  never  used  any  to  in¬ 
crease  circulation.  He  prefers  to  build  a  paper  on  its 
own  merit,  and  CAN  DO  SO! 


Before  accepting  a  position,  he  will  make  a  survey  of 
your  territory  and  tell  you  just  what  you  might  be  able 
to  expect  .  .  .  and  then  he  will  live  up  to  your  expecta¬ 
tions. 


He  is  47;  thoroughly  reliable  and  a  “live-wire.’ 
will  be  glad  to  tell  you  more. 


We 


FERNALD'S  EXCHANGE,  INC. 

another  EDITOR  &  PUBLISHER  service 

1708  Times  Building,  Times  Square,  N.  Y.  C. 

Wm.  M.  Wilson,  Mqr. 
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Odd  Town  Names  Give 
Basis  for  Facetious  Copy 

A  humorous  touch  to  a  somber  busi¬ 
ness  has  been  devised  by  Leo  Bott 
of  Harvey  Massengale  Advertising 
Agency,  Atlanta,  Ga.,  for  the  Arkansas 
Transfer  &  Moving  Co.,  Little  Rock, 
Ark.  The  firm  is  using  42-line  space 
(Jaily  in  the  Arkansas  Democrat,  with 
I  facetious  style  of  copy. 

The  copy  deals  with  unusual  names 
of  cities  and  ties  in  with  the  “Arkan¬ 
sas  Traveler”  far-flung  services.  A 
sample  of  the  “chuckle”  type  of  ad¬ 
vertising  used  is  the  message: 

“Whether  to  Rat,  Mo.,  or  Hole-in- 
the-Wall,  La.  ...  A  town  may  not  be 
on  the  major  maps,  but  even  if  it’s  a 
^all  settlement,  or  wide  place  in  the 
road,  if  there’s  a  road  to  it,  we’ll  find 
it  and  can  move  you  if  you  are  des¬ 
tined  to  move  there.” 

On  another  occasion,  the  advertiser 
adapted  the  romance  theme  to  his 
business,  asking  whether  readers  were 
moving  to:  Man,  W,  Va.,  Maiden, 
N.  C.,  Date,  S.  D.,  Romance,  Ark., 
Love,  Miss.,  Kisserrunee,  Fla.,  Knott, 
Tex.,  Sweet  Home,  Ark.,  Family, 
Mont,  or  Happy,  Tex. 

Golf  furnished  the  inspiration  for 
another  ad,  asking  the  same  question, 
but  listing  such  peculiarly-named 
towns  as  Golf,  Ill.,  Driver,  Ark.,  Irons, 
Mich.,  Green,  Kan.,  Flag,  Ark.,  Bunker, 
Mo.,  Divot,  Tex.,  Ace,  Tex.,  Eagle, 
Neb.,  Parr,  Ind.,  Locker,  Tex. 

For  Father-and-Son  Week,  the  com¬ 
pany  used  the  same  technique.  Base¬ 
ball  supplied  another  ad.  Still  another 
of  the  series  dealt  with  “dollars  and 
cents,”  using  such  names  as  Cash,  Ky., 
Buck,  N.  C.,  Bill,  Wyo.,  Tip,  Okla., 
Coupon,  Pa.,  Prosperity,  W.  Va.,  Coin, 
la..  Greenback,  Tenn.,  Check,  La., 
Bond,  La.,  Profit,  Va. 

A  change  of  pace  in  the  series  fea¬ 
tured  an  ad,  headed:  “We  move  to  per¬ 
fection,  NOT  to  tears!” 

The  advertiser  states  the  ads  “have 
created  more  conunent  than  any  ads 
we  have  ever  rim  even  of  a  larger 
size,  and  of  course  as  you  know,  when 
ads  create  conunent  Aey  have  played 
an  important  part  in  our  increased 
business.” 

$250,000  AD  BUDGET 

Plans  for  advertising  North  Caro¬ 
lina  are  being  made  in  the  State  De¬ 
partment  of  Conservation  and  De¬ 
velopment  under  a  recent  General 
Assembly  act  appropriating  $250,000 
for  this  purpose  in  the  forthcoming 
biennium,  the  largest  advertising  ap¬ 
propriation  ever  voted.  National 
newspaper  and  magazine  advertising 
will  form  a  part  of  the  campaign,  as 
will  participation  in  the  New  York 
World’s  Fair. 


MAJOR  NAMM  TO  SPEAK 

Major  Benjamin  H.  Namm,  Brook¬ 
lyn,  N.  Y.,  department  store  president, 
will  speak  at  a  luncheon  of  the  Colum¬ 
bus,  Ohio.  Advertising  Club,  on  Fri¬ 
day,  April  23,  at  the  Neil  House.  He 
will  discuss  unfair  practices  in  ad¬ 
vertising  and  suggest  means  by  which 
they  may  be  eliminated. 

K.  C.  OFFICE  EXPANDS 

Following  the  acquisition  of  several 
new  accounts,  the  Kansas  City  office 
of  Beaumont  &  Hohman,  Inc.,  has 
moved  into  new  offices  which  more 
than  doubled  the  floor  space.  Fred¬ 
erick  E.  Wakeman  has  been  added  to 
the  staff  as  production  manager. 

ISSUES  NEW  PHONE  CARDS 

The  Branham  Company,  publishers 
representatives,  has  issued  two  new 
telephone  advertising  directory  cards, 
one  for  Detroit  and  the  other  for  St. 
Louis.  Each  are  being  distributed  by 
managers  of  the  respective  local  offices. 


QUAKER  STATE  JOINS  ANA 

Quaker  State  Oil  Refining  Corpora¬ 
tion,  Oil  City,  Pa.,  has  been  elected  to 
membership  in  the  Association  of  Na¬ 
tional  Advertisers,  Inc.,  with  H.  S. 
Morris  representative. 

Kansas  Will  Have  Beer, 
But  No  Advertising  Jump 

Topeka,  Kan.,  March  30 — Kansas  has 
legalized  3.2  beer,  and  before  the 
legislature  adjourns  later  this  week, 
will  put  it  under  the  most  stringent 
regulations  existing  in  any  state. 

Both  the  senate  and  the  house  rati¬ 
fied  the  conference  committee  report, 
which  had  compromised  on  the 
amended  Plummer-Schrepel  bone-dry 
bill  as  changed  in  the  senate  to  make 
legal  the  sale  of  malt  beverages  con¬ 
taining  not  in  excess  of  3.2  alcoholic 
content.  As  originally  passed  by  the 
house,  the  bill  outlawed  beverages 
with  any  per  cent  of  alcohol. 

Governor  Huxman  signed  the  bill 
Friday.  He  said  that  he  believed  the 
legalization  of  3.2  beer,  with  the  regu¬ 
latory  law,  was  the  only  way  out  of 
an  intolerable  situation  that  now 
exists,  and  that  he  believed  the  people 
generally  would  approve  of  the  action. 

A  New  York  national  advertising 
representative  of  Kansas  papers 
pointed  out  that  the  new  law  will  re¬ 
sult  in  no  increase  in  advertising  be¬ 
cause  beer  has  been  produced,  con¬ 
sumed  and  advertised  in  Kansas  since 
national  repeal. 

He  said  that  beer  of  various 
strengths  had  been  flowing  in  Kansas 
but  that  prosecution  had  proved  diffi¬ 
cult  as  there  was  no  statutory  figure 
which  made  beer  intoxicating  or  non¬ 
intoxicating.  The  new  law  states  that 
beer  up  to  3.2  per  cent  is  not  intoxi¬ 
cating  and  is,  therefore,  legal. 

NEW  COPY  ANALYSIS  PLAN 

Mark  Wiseman,  for  several  years  a 
partner  in  the  Blackman  Company, 
and  before  that  active  in  other  adver¬ 
tising  work,  has  established  the  Ad¬ 
vertising  Laboratory,  with  offices  at 
11  West  42d  Street,  New  York.  The 
new  concern  will  offer  to  industrial 
executives  a  “technical  and  editorial 
analysis”  of  advertising  material  in 
advance  of  type-setting  and  plate¬ 
making.  The  service,  according  to  Mr. 
Wiseman,  will  not  compete  with  that 
of  advertising  agencies. 


TEXAS  AD  FUND  ADVANCES 

The  Texas  Senate  has  finally  adopted 
Houghton  Brownlee’s  joint  resolution 
submitting  a  constitutional  amend¬ 
ment  for  a  vote  Aug.  28,  authorizing 
the  Legislatiu’e  to  appropriate  not 
more  than  $1,000,000  annually  for  five 
years  to  advertise  Texas  to  attract 
immigration,  tourists  and  industries. 
It  must  get  100  votes  in  the  House  to 
be  submitted. 

TWO  JOIN  CHICAGO  AGENCY 

E.  Lynn  Werner  and  A.  Engelhardt 
have  joined  the  Chicago  office  of  the 
United  States  Advertising  Corpora¬ 
tion.  Mr.  Werner  was  formerly  in 
charge  of  advertising  and  sales  pro¬ 
motion  for  Jenny  Wren  Products 
Company,  Lawrence,  Kan.  Mr.  Engel¬ 
hardt  was  previously  associated  with 
the  Chicago  office  of  Erwin,  Wasey 
&  Co. 

HEADS  BAMBERGER  ADS 

George  Slockbower  has  been  ap¬ 
pointed  advertising  manager  of  L. 
Bamberger  &  Co.,  Newark,  N.  J.,  ef¬ 
fective  April  5.  Mr.  Slockbower  for 
the  past  three  years  has  served  as 
advertising  manager  of  John  Wana- 
maker’s,  Philadelphia,  and  for  three 
years  prior  to  that  as  advertising  man¬ 
ager  of  Lord  &  Taylor,  New  York  City. 


Force  Wheat  Flakes 

Using  Comic  Sections 

Sales  of  Force  Toasted  Wheat  Flakes 
will  be  promoted  this  season  by  the 
Hecker  H-O  Division,  Hecker  Prod¬ 
ucts  Corp.,  through  an  expanded  ad¬ 
vertising  campaign  which  will  include 
the  use  of  newspaper  comic  sections, 
radio,  store  display  material,  and  the 
house-to-house  distribution  of  sam¬ 
ples.  The  feature  of  the  campaign  will 
be  free  “Bobby  Benson  Money,”  2V^c 
worth  of  which  will  be  placed  in  each 
box  of  Force.  It  may  be  used  in  trade 
toward  the  purchase  of  any  item  in 
grocery  stores.  Erwin,  Wasey  &  Co. 
is  directing  the  advertising. 

The  campaign  will  be  opened  the 
middle  of  April  with  a  full-page 
comic  strip  advertisement,  featuring 
Bobby  Benson,  Force’s  radio  child 
hero,  in  full  color,  which  will  be  run 
in  a  large  list  of  newspapers.  The 
radio  campaign  will  consist  of  spot 
announcements. 

VIRGINIA  SPRING  CAMPAIGN 

Richmond,  Va.,  March  30 — Recog¬ 
nizing  that  the  teacher  is  one  of 
America’s  widest  travelers,  the  state 
commission  on  conservation  and  de¬ 
velopment  is  making  a  triple  effort 
now  to  bring  an  increasing  number 
of  them  to  the  Old  Dominion  during 
the  coming  vacation  months.  Head¬ 
ing  the  program  is  a  campaign  in  15 
State  teachers’  magazines.  Newspa¬ 
pers  which  will  carry  advertisements 
in  April,  May  or  June  include  the 
New  York  Times,  New  York  Ameri¬ 
can,  New  York  Herald  Tribune, 
York  York  World-Telegram,  Brooklyn 
Eagle,  Newark  News,  Boston  Globe, 
Christian  Science  Monitor,  Philadel¬ 
phia  Inquirer,  Philadelphia  Record. 
Baltimore  Sun,  Baltimore  News-Post, 
Cleveland  Plain  Dealer,  St.  Louis 
Post  -  Dispatch,  Pittsburgh  Press, 
Washington  Times-Herald,  Washing¬ 
ton  Post  and  Richmond  News  Leader 
Garden  Week  supplement. 

Campaigns  and  Accounts 


TO  take  advantage  of  an  anticipated 
increase  in  silver  business  this 
season,  the  National  Silver  Company, 
New  York,  is  undertaking  the  largest 
advertising  campaign  in  its  history, 
according  to  P.  J.  Bernstein,  vice- 
president.  Rotogravure,  daily  and 
foreign-language  newspapers  are  be¬ 
ing  used  in  six  Eastern  cities  to  fea¬ 
ture  the  new  King  Edward  Silverplate. 
The  comnanv  is  also  using  magazines 
and  radio  station  WOR.  Frank  Pr«s- 
brev  Company  is  the  agency,  Jordan 
L.  Mott  account  executive. 

The  Grocery  Products  Manufactur¬ 
ing  Corporation  of  New  York  City 
has  launched  a  national  advertising 
campaign  in  Sunday  newspapers  and 
magazines  and  bv  direct  mail  for 
Jacob  Hothouse  Grown  Mushrooms. 
This  is  said  to  be  the  first  national 
campaign  ever  carried  on  for  mush¬ 
rooms.  The  largest  mushroom  plant 
in  the  country  is  operated  by  the  cor¬ 
poration  as  part  of  its  West  Chester, 
Pa.,  organization.  The  account  is  in 
the  hands  of  J.  M.  Mathes.  Inc.,  New 
York.  Ben  I.  Butler  is  the  account 
executive.  H.  J.  Lance  is  advertising 
director  of  the  Grocery  Products 
Manufacturing  Corporation. 

Advertising  for  National  Accident 
and  Health  Insurance  Week,  April  26 
tc  30,  will  be  handled  by  Frank  Kier- 
nan  &  Company,  New  York,  according 
to  Julius  Ullman  of  W.  L.  Perrin  & 
Son,  vice-chairman  of  the  Greater 
New  York  Accident  and  Health  Week 
Committee.  Advertising  will  include 
trade  papers  and  a  dramatized  radio 
program.  Samuel  D.  Mallin  is  account 
executive. 


A  trial  advertising  campaign  in  New 
York  and  New  Jersey  newspapers  for 
factory  sales  promotion  is  being  con¬ 
ducted  by  Louis  Schlesinger,  Inc., 
Newark,  N.  J.,  realtors,  tlu-ough 
the  A.  W.  Lewin  Co.,  Inc.,  Newark 
agency. 

Kelly,  Nason  &  Winsten,  Inc.,  New 
York,  is  starting  second  insertions  in 
New  York  dailies  for  the  Catholic 
News,  New  York  archdiocesan  weekly 
newspaper.  This  year  marks  celebra¬ 
tion  of  the  50th  Anniversary  which  is 
being  announced  in  a  series  of  news¬ 
paper  advertisements. 

Gibbs  Underwear  Company,  Phila¬ 
delphia,  manufacturer  of  men’s  and 
children’s  underwear,  has  appointed 
Lincoln  Roden,  Inc.,  of  Philadelphia, 
to  handle  national  advertising  and 
merchandising. 

An  advertising  campaign  featuring 
Orantrelle,  Creme  de  Cacao,  De  Luxe 
Liqueurs  and  other  products  of  the 
Julius  Marcus  Company  of  Jersey 
City,  N.  J.,  will  begin  April  1.  News¬ 
papers  in  various  cities  will  be  used, 
including  metropolitan  New  York 
morning  and  evening  papers.  Albert 
E.  Greenfield  is  advertising  manager 
of  the  company.  The  account  is  han¬ 
dled  by  Scheck  Advertising  Agency 
of  Newark,  N.  J. 

Japan  Tourist  Bureau  announces 
appointment  of  Bowman,  Deute,  Cum¬ 
mings,  Inc.,  advertising  agency,  San 
Francisco,  to  handle  its  national  ac¬ 
count. 

The  Chicago  office  of  Campbell - 
Ewald  Company  is  now  handling  the 
account  of  King-Fuller  Company, 
Chicago  manufacturer  of  the  “Top 
Hat”  line  of  food  specialties.  Use  of 
newspapers  and  magazines  is  under 
consideration. 

Hill  Diesel  Engine  Co.,  of  Lansing, 
Mich.,  has  appointed  Kirkgasser-Drew, 
Inc.,  of  Chicago  to  handle  its  advertis¬ 
ing  account,  effective  April  1.  A  cam¬ 
paign  in  general  magazines  and  busi¬ 
ness  papers  has  been  authorized. 

Brooke,  Smith  &  French,  Inc.,  De¬ 
troit  and  New  York,  has  been  ap¬ 
pointed  to  direct  advertising  and  mer¬ 
chandising  for  the  Gordon  Baking 
Company,  one  of  the  country’s  Urge 
bread  bakers  serving  Eastern  and 
Middlewestem  markets,  it  is  an¬ 
nounced  by  E.  A.  Wilsher,  president 
of  the  company.  Headquarters  of  the 
Gordon  company  are  in  Detroit,  and 
the  firm  operates  baking  plants  in 
Detroit,  Chicago  and  New  York.  It 
also  operates  its  own  milk  plants  in 
the  West  and  East  Service  in  the 
East  will  be  rendered  by  the  agency’s 
Eastern  division,  Brooke,  Smith, 
French  &  Dorrance,  Inc.  'The  prin¬ 
cipal  product  is  “Silvercup”  bread. 
Advertising  activities  include  the  use 
of  newspapers,  radio,  trade  publica¬ 
tions  and  direct  mail. 

The  radio  program  for  several  years 
has  been  built  around  the  “Lone 
Ranger.” 

Kellogg  Company,  Battle  Creek, 
Mich.,  will  go  on  the  air  April  12,  with 
a  new  comedy  spot  featuring  Eddie 
East  and  Rali^  Dumke,  in  a  fifteen- 
minute  evening  broadcast  to  be  heard 
three  times  a  week,  Monday,  Wednes¬ 
day  and  Friday,  from  7:45  to  8:00, 
over  WJZ,  New  York.  Broadcast  will 
advertise  Kellogg’s  Com  Flakes  and 
be  produced  by  the  radio  department 
of  Kenyon  &  Eckhardt,  Inc.,  New 
York  agency.  The  new  series  is  a 
test  show  through  the  summer 
months,  with  the  possibility  of  net¬ 
work  expansion  in  the  fall. 

Hale’s,  New  York  distributor  for 
Simmons  beds  and  Beautyrest  mat¬ 
tresses,  will  do  a  series  of  metropoli¬ 
tan  newspaper  and  national  maga¬ 
zine  ads,  advertising  “Beauty  Rest 
Twins”  and  other  Simmons  products. 
Gussow,  Kahn  &  Company,  New  York, 
is  the  advertising  agent. 
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DAILIES  BIG  LOSERS 
IN  AUTO  STRIFE 

Huge  Advertising  Loss  Suffered  by 
Newspapers — Hope  of  Regain¬ 
ing  It  Diminishes — Mich. 

Trade  Hard  Hit 

Detroit,  Mich.,  March  31— Just  to 
what  extent  the  Chrysler  Corporation 
will  recognize  the  collective  bargain¬ 
ing  of  the  United  Auto  Workers  of 
America  is  the  stumbling  block  that 
has  turned  the  present  conference 
into  a  deadlock.  Keeping  over  65,000 
workers  in  the  nine  American  plants 
idle  has  also  been  felt  in  Windsor 
where  the  Chrysler  Canadian  plant 
was  closed  down  Tuesday,  throwing 
over  2,000  workers  out  because  of 
material  shortage. 

The  sessions  were  adjourned  until 
April  2,  because  John  L.  Lewis  went 
to  New  York  to  work  on  some  coal 
matters.  Since  he  left,  the  conference 
had  slowed  up  until  an  adjournment 
was  necessary.  All  Michigan  is  anxi¬ 
ous  to  get  the  65,000  Chrysler  work¬ 
ers  back  to  work  because  business  in 
general  suffers  from  the  lack  of  the 
vast  Chrysler  pajrrolls. 

The  newspapers  of  America  have 
been  the  big  losers  in  the  1937  labor 
strife — millions  of  lines  of  advertising 
were  lost  in  January,  February,  and 
March  and  as  the  spring  moves  on  the 
hope  of  picking  up  these  vast  losses 
will  diminish. 

Leading  the  April  releases,  Camp- 
bell-Ewald  has  released  its  largest 
1937  Chevrolet  schedules  to  newspa¬ 
pers.  Featuring  the  prompt  deliveries 
and  many  exclusive  features,  Chevro¬ 
let  copy  in  dealer  points  varies  in  size 
from  27  inches  to  65  inches.  Top  size 
in  large  points  is  full  page  space. 
Many  dealer  points  get  as  many  as 
four  insertions.  A  typical  schedule 
in  a  good  dealer  town  is  44  inches  on 
April  7  and  21  and  65  inches  on 
April  16  and  30 — another  town  shows 
44  inches  on  April  7  and  21  and  27 
inches  on  April  16  and  30. 

Pontiac  releases  a  two  months’  used 
car  campaign  for  March  and  April 
through  the  MacManus,  John  &  Adams 
Agency.  In  addition,  a  new  car  sched¬ 
ule  for  April  has  been  released  in 
copy  sizes  of  420  lines,  840  lines  and 
1,060  lines.  A  large  list  of  papers  is 
being  used. 

The  Buick  release  for  April  is  ex¬ 
pected  to  nm  about  the  same  in  size 
and  points  being  used.  The  orders 
have  gone  forward  and  the  first  re¬ 
leases  in  many  points  will  be  made 
Sunday,  April  4.  The  April  sched¬ 
ule  is  released  through  the  Arthur 
Kudner  Agency. 

Packard  is  releasing  its  usual  spring 
“Ladies’  Week’’  schedules.  Little  or 
no  information  is  available,  but  copy 
starts  this  coming  week.  The  Yoimg 
&  Rubicam  Detroit  office  is  moving  to 
larger  quarters  in  the  New  Center 
Building  this  week. 

Oldsmobile  is  expected  to  have  a 
rather  extensive  April  release  through 
the  D.  P.  Brother  Company. 

There  is  still  no  Hudson  copy  be¬ 
cause  of  the  continued  strike  in  the 
Detroit  plant. 

Rumors  about  the  change  of  agen¬ 
cies  on  the  Ford  accoimt  begin  to  ap¬ 
pear  as  usual  in  April  and  this  year 
is  no  exception. 

$100,000  WOODBURY  CONTEST 

A  new  ten-week  contest,  involving 
$50,000  in  prizes  to  Woodbury  dealers, 
and  $50,000  in  prizes  to  consumers  will 
be  launched  via  the  NBC  radio  pro¬ 
gram,  “Follow  The  Moon,”  beginning 
April  12,  by  John  H.  Woodbury,  Inc., 
on  behalf  of  Woodburj’’s  Facial  Soap. 
Each  answer  must  be  accompanied  by 
three  Woodbury’s  Facial  Soap  wrap¬ 
pers  or  facsimiles.  Lennen  &  Mitchell, 
Inc.,  is  the  agency 


Danwge  Verdict  Reversed 
in  Midwest  Ad  ^Monopoly' 

Chicago,  March  29 — Another  chap¬ 
ter  in  the  long-drawn-out  legal  battle 
between  the  IVairie  Farmer  Publish¬ 
ing  Co.  and  the  Indiana  Farmers 
Guide  Publishing  Co.,  was  written 
here  last  week  when  the  U.  S.  Cir¬ 
cuit  Court  of  Appeals  ruled  that  evi¬ 
dence  introduced  by  Indiana  Farmers 
Guide  did  not  show  that  the  Prairie 
Farmer  and  four  other  mid-west  farm 
papers  had  engaged  in  a  conspiracy 
to  monopolize  farm  paper  advertising 
in  the  middle  west. 

The  court  of  appeals  reversed  a 
lower  court’s  damage  judgment  of 
$37,000,  marking  the  seventh  federal 
court  decision  in  the  famous  case.  It 
is  understood,  the  Indiana  Farmers 
Guide  Publishing  Co.  may  appeal  the 
decision  to  the  U.  S.  Supreme  Court, 
which  has  twice  before  ruled  on  this 
case. 

The  issue  at  stake  involves  the  sell¬ 
ing  of  advertising  space  at  a  combi¬ 
nation  rate.  Testimony  had  been  in¬ 
troduced  by  the  plaintiff  to  show  that 
if  an  advertiser  purchased  full  page 
ads  in  all  eight  of  the  defendant  pub¬ 
lications,  it  would  cost  $297.80  less 
than  if  the  same  space  was  purchased 
in  seven  of  the  papers,  omitting  the 
Prairie  Farmer’s  Indiana  Edition. 

Judge  Walter  C.  Lindley’s  ruling  re¬ 
versing  the  judgment  damage  follows, 
in  part: 

“What  they  sought  was  conducive 
to  reduction  of  cost  and  to  the  effi¬ 
ciency  of  the  operation  of  their  busi¬ 
ness.  Unfortunately  the  appellee  was 
not  in  a  position  to  meet  that  compe¬ 
tition;  but  that  fact,  it  seems  to  us, 
is  one  of  the  fortunes  of  development 
of  industrial  practices,  and  its  exis¬ 
tence  would  not  stamp  with  the 
stigma  of  illegality  the  act  of  ap¬ 
pellants. 

“We  conclude,  therefore,  that  there 
was  not  sufficient  evidence  to  sustain 
a  verdict  for  appellee  upon  the  issue 
of  unlawful  restraint.” 

Besides  the  Prairie  Farmer  Pub¬ 
lishing  Company,  defendants  in  the 
case  were:  Wallace  Publishing  Co., 
Des  Moines;  Wisconsin  Farmer  Pub¬ 
lishing  Co.,  Madison;  McKelvie  Pub¬ 
lishing  Co.,  Lincoln,  Neb.;  and  Webb 
Publishing  Co.,  St.  Paul,  Minn. 


BROUGHTON  HEADS  AGENCY 

Averell  Brou^ton  has  established 
an  advertising  agency  bearing  his 
name  at  580  Fifth  Avenue,  New  York. 
This  agency  was  formerly  the  New 
York  office  of  Jerome  B.  Gray  &  Com¬ 
pany,  Philadelphia  advertising  agency, 
for  which  Mr.  Broughton  established  a 
New  York  office  two  years  ago.  He 
has  purchased  all  interest  of  Jerome  B. 
Gray  &  Company  in  the  accounts 
which  were  personally  sold  and  ser¬ 
viced  by  him  and  the  staff  which  he 
organized  in  New  York.  The  business 
of  Jerome  B.  Gray  &  Company  con¬ 
tinues  in  Philadelphia  without  inter¬ 
ruption.  From  1927  to  1935,  Averell 
Broughton  was  associated  with  Edwin 
Bird  Wilson,  Inc. 

WINS  HOTEL  CONTEST 

A  round-trip  ticket  to  Europe  on 
the  French  Line  and  $100  cash  were 
awarded  this  week  to  George  R.  Grant, 
general  attorney  for  the  New  England 
Telephone  &  Telegraph  Company, 
first-prize  winner  in  a  contest  spon¬ 
sored  by  Needham  &  Grohmann,  Inc., 
500  Fifth  Avenue,  New  York,  advertis¬ 
ing  agency.  The  judges  were  partners 
of  Needham  &  Grohmann,  Inc.  and  41 
hotel  men  representing  various  types 
of  hotels  and  sections  of  the  United 
States.  This  contest  was  one  of  a 
series  developed  in  an  effort  to  sample 
public  opinion  as  it  relates  to  hotels. 


VOSS  DEALER  CAMPAIGN 

Washing  Machine  Company  Offering 
Stain  Removal  Kits 

In  plans  recently  announced  by  the 
Voss  Bros.  Washing  Machine  Com¬ 
pany  of  Davenport,  la.,  a  stain  removal 
kit  plays  an  important  part  in  its  large 
merchandising  program.  The  pro¬ 
gram  includes  a  series  of  eight  news¬ 
paper  ads  featuring  the  stain  kit  offer. 
Mats  are  furnished  free  to  dealers. 
Sizes  range  from  two  columns  four 
inches,  to  three  columns  by  10  inches. 
National  magazines  are  also  being 
used. 

The  kit  is  made  up  of  four  fiuids 
with  a  booklet  giving  complete  direc¬ 
tions,  for  removing  practically  all 
types  of  stains  from  washables. 

Through  it  Voss  dealers  are  devel¬ 
oping  a  large  number  of  good  washer 
prospects.  Women  receive  this  kit  at 
the  dealers’  stores. 

E.  F.  Voss,  sales  manager,  states 
that  the  present  promotional  program 
is  largely  an  outgrowth  of  sales  plans 
and  policies  adopted  last  year  which 
resulted  in  a  47  per  cent  increase  in 
dealers.  This  year  with  the  kit  offer 
featured  in  local  and  national  adver¬ 
tising,  Voss  dealers  are  already  re¬ 
porting  a  large  increase  in  washer 
sales. 

ITie  L.  W.  Ramsay  Company  of 
Davenport,  la.,  and  Chicago,  is  the 
agency  for  Voss  company. 

Colonel  C,  C,  Kahlert 
Agency  Vice-President 

Announcement  was  made  this  week 
of  the  appointment  of  Col.  Charles  C. 
Kahlert,  former  publisher  of  the  Perth 
Amboy  (N.  J.)  News,  as  vice-president 
of  Brooke,  Smith,  French  &  Dorrance, 
Inc.,  of  New  York  and  Detroit. 

Colonel  Kahlert  started  in  the  ad¬ 
vertising  business  30  years  ago  as  ac¬ 
count  executive  for  Lord  &  Thomas  of 
Chicago.  He  served  for  several  years 
on  the  staff  of  the  Chicago  Evening 
Post,  being  transferred  to  New  York 
as  the  Post’s  national  advertising  rep¬ 
resentative  in  the  East. 

Following  this  association,  he  served 
for  eighteen  years  as  an  officer  of 
Kelly-Smith  Company,  publishers’ 
representative.  New  York,  leaving  in 
1930  to  purchase  the  Perth  Amboy 
newspaper.  Upon  the  sale  of  his  in¬ 
terest  in  the  Perth  Amboy  News  in 
1935  he  became  a  vice-president  of 
Dorrance,  Sullivan  &  Company,  Inc., 
New  York. 


Additional  Color  Linage 

Linage  figures  of  the  Kansas  City 
(Mo.)  Journal-Post  (Sunday),  re¬ 
ceived  from  the  publishers  too  late  for 
inclusion  in  last  week’s  tabulation  of 
color  and  roto  advertising,  follow: 


Roto  Color  Color 

Lines  Roto  Comics 

1936  .  166.753  _  33,460 

1935  .  105,529  2,009  31,433 

1934  .  154,794  2,009  21,560 


llie  Kansas  City  (Kan.)  Kansan  re¬ 
ports  the  following  figures,  all  cover¬ 
ing  run-of-paper  color  only: 


R.O.P.  R.OJ*. 

Color  Color 

Evening  Sunday 

1936  .  61.418  lines  32,704  lines 

1935  .  45,948  lines  4,480  lines 

1934  .  20,160  lines  980  lines 


VETOES  LIQUOR  AD  BAN 

Governor  Carl  E.  Bailey  of  Arkansas 
this  week  vetoed  a  bill  to  restrict  the 
advertising  of  liquor,  describing  it  as 
“grossly  unfair  and  discriminatory.” 
TTie  original  bill  would  have  prohib¬ 
ited  all  types  of  liquor  advertising. 
The  House  amended  it  to  permit  news¬ 
paper  advertising,  leaving  a  prohibi¬ 
tion  against  radio,  billboards  and  win¬ 
dow  displays. 


I  6  of  1%  Ad  Funtl  fFiiu 
$78,220,499  Bminm 

Expenditure  of  $128,860  during 
1936,  of  which  77.8  per  cent  went 
for  advertising,  is  reported  by  Cali- 
fornians,  Inc.,  Northern  California 
booster  organization,  with  headquar- 
ters  in  San  Francisco.  Out-of-state 
tourist  travel  gained  26  per  cent  and 
totaled  1,318,6^,  the  recently-issued 
report  reveals. 

Directors  urged  that  the  advertising 
fund  be  increased  to  a  $200,000  mini¬ 
mum  for  1937. 

The  visitors  spent  $78,220,499  in 
Northern  and  Central  California,  of 
which  $33,000,346  was  expended  in 
San  Francisco,  Californians,  Inc.,  esti¬ 
mates. 

The  average  San  Francisco  stay  was 
placed  at  6.17  days  and  the  per  diem 
expenditures  at  $5.61. 

Forty  newspapers  in  travel  markets 
selected  by  the  organization,  and  five 
national  magazines  were  used  as 
media. 

Four  sound  news  reel  features 
also  were  developed  and  released 
nationally. 

Advertising  and  publicity  accounted 
for  77.8  per  cent  of  the  expenditures, 
with  6.41  per  cent  for  mail  follow-ups, 
13.34  per  cent  for  general  expenses 
and  2.38  per  cent  for  a  finance  cam¬ 
paign  and  collections. 

During  14  years  of  existence,  Cali¬ 
fornians,  Inc.,  has  invested  $3,687,610 
ill  helping  attract  8,800,000  tourists. 
It  is  estimated  that  the  visitors  spent 
$540,000,000. 


STAGES  CARTOON  CONTEST 

Elxceptional  response  has  greeted 
the  Hart,  Schaffner  &  Marx  cartoon 
contest,  according  to  E.  R.  Richer,  ad¬ 
vertising  director,  who  reports  that 
within  four  days  after  the  first  an¬ 
nouncement,  requests  for  225,000  en¬ 
try  blanks  were  received.  I^e  contest 
calls  for  a  winning  caption  to  a  car¬ 
toon  to  appear  in  the  August  issue  of 
Esquire  magazine.  Plans  for  the  con¬ 
test,  to  be  promoted  locally  wherever 
a  Hart,  Schaffner  &  Marx  representa¬ 
tive  exists,  provide  for  presentation 
of  a  new  wardrobe,  consisting  of  five 
suits,  to  the  person  writing  the  clev¬ 
erest  title.  In  addition  to  the  first 
prize,  there  will  be  dozens  of  other 
prizes.  The  contest  is  being  conducted 
as  part  of  the  company’s  observance 
of  its  50th  anniversary  this  year. 


LAW  LIMITS  DENTAL  ADS 

Governor  Lloyd  C.  Stark  has  signed 
a  bill  forbidding  Missouri  dentists  to 
advertise  by  radio  and  otherwise  lim¬ 
iting  their  advertising.  The  measure, 
acclaimed  by  its  backers  as  “certain 
to  clean  up  the  dental  profession  in 
Missouri,”  prohibits  dentists  from  ad¬ 
vertising  their  operations  as  “pain¬ 
less.”  Licenses  also  may  be  revoked 
if  dentists  are  found  guilty  of  decep¬ 
tive  advertising  or  advertising  prac¬ 
tices.  Dentists  are  prohibited  from 
adorning  their  doors  with  name  plates 
in  letters  more  than  seven  inches  high 


MRS.  ROOSEVELT  ON  RADIO 

Beginning  April  21,  Mrs.  Franklin  D. 
Roosevelt  will  start  a  series  of  Wed¬ 
nesday  broadcasts  at  7:15  p.m.  under 
the  sponsorship  of  Lamont  Corliss  4 
Company,  maker  of  Pond’s  face  pow¬ 
der.  She  will  be  heard  over  the  NBC- 
Blue  network,  coast-to-coast.  J.  Wal¬ 
ter  Thompson  Company  is  the  agency. 


FORD  DEALERS  RENEW 

Ford  Motor  Company  dealers,  spon¬ 
sors  of  “Universal  Rhythm”  progr^ 
heard  Saturdays,  will  renew  this  series 
over  the  coast-to-coast  NBC -Red  net¬ 
work  beginning  April  10.  N.  W.  Ayer 
Sc  Son,  Inc.,  is  the  agency. 
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ADVERTISING— 61 


Six  additions  have  been  made  to 
the  staff  of  MacManns,  John  &  Adams, 


n  A  FN \7  C*  U  I  Q  I  M  Q  I  I D  \/ 17  V'  necessarily  in-  Six  additions  have  been  made  to 

C  V  £4  Ex  E  E  O  E 1^  XA  O  X^  Ex  V  £4  E  dicate  evasion  of  national  rates.  the  staff  of  MacManns,  John  &  Adams, 

— - r: - 1  :  ~  : - irr — - rr - - - r  The  following  paragraphs  give,  first,  Inc.,  Detroit  agency,  to  meet  the  de- 

Advertising  Agencies  Getting  Full  Commissions,  U.  S.  the  figures  actually  reported  in  the  niands  of  expanding  business,  it  has 
Census  Indicates — $500,000,000  Estimated  Total  Census  Bureau’s  breakdown  of  the  been  announced  by  A.  P.  John, 

D-Ii- _ coioTnnn  e  o  •  *  $405,888,000  of  billings  for  which  it  president.  H.  Everett  Hougen,  Tivoh 

Billings,  $9,197,000  tor  Proprietors  obtained  detailed  statements;  and  (in  Brewing  Company  s  advertising  man- 

parenthesis)  our  own  calculation  of  oger  since  repeal,  joins  the  agency  as 
By  ROBERT  S.  MANN  v»ihat  the  figures  would  be  if  the  same  account  executive  for  Tivoli  and  Altes 

rpHE  established  15  per  cent  ad-  and  a  field  canvas  132  agencies  still  percentages  were  applied  to  the  Cen-  Lager.  He  success  Ray  C.  Blackwell, 
1  vertising  agency  commission  failed  or  refused  to  report,  the  census  estimate  of  $500,000,000  total  ^  assigne  o  ®  ^ 

seems  to  be  bearing  up  well,  despite  gave  the  following  figures  for  1,212  agency  billings.  All  figures  are  for  account.  J.  J.  Corbett  ]oms 


The  following  paragraphs  give,  first,  Inc.,  Detroit  agency,  to  meet  the  de- 
the  figures  actually  reported  in  the  mands  of  expanding  business,  it  has 
Census  Bureau’s  breakdown  of  the  been  announced  by  W.  A.  P.  John, 
$405,888,000  of  billings  for  which  it  president.  H.  Everett  Hougen,  Tivoli 
obtained  detailed  statements;  and  (in  Brewing  Company’s  advertising  man- 
parenthesis)  our  own  calculation  of  ager  since  repeal,  joins  the  agency  as 
what  the  figures  would  be  if  the  same  account  executive  for  livoli  and  Altes 


attacks  of  organized  advertisers  a  few  establishments  (including  branch  1935: 
years  ago,  and  despite  the  continual  offices)  operated  by  1,089  companies: 

-and  apparently  exaggerated — rumors  These  agencies,  with  583  active  pro- 


-and  apparently  exaggerated — rumors  These  agencies,  with  583  active  pro¬ 
of  rebating.  prietors,  averaged  13,039  employes 

Figures  on  advertising  agency  oper-  during  1935,  and  had  a  total  payroll 
adons  in  1935,  reported  this  week  by  of  $41,186,000.  The  agencies’  revenue 


135.  MacManus,  John  &  Adams’  sales  pro¬ 

motion  department  after  11  years  with 
Daily  iiews|iai>ers  at  national  rate.s,  daily  the  George  Harrison  Phelps  advertis- 


x.icac  w.ui  000  acuve  pro-  at  local  rates,  foreiKn  language  jng  agency  and  Dodge  Brothers  ad- 

vcrtising  staff.  Corbett  will  be  a 


»r  37.7  per  cent  of  billings  ($188,500,000). 
General  magazines,  agricultural  papers,  aiul 


member  of  the  agency’s  Pontiac  Mo- 


tk  U.  s.  Census  Bureau  as  part  of  total  operating  revenue  $61,643,000,  ^  Chemical  and  Dow 

^  T.  ($132,500,000).  Previously  published  Metal  of  Midland,  International  Radio 


'  t  _ _  V? rreviousiy  puuiisucu  mcufti  ui  miuictuu,  xiiierxictuuiiai  xvaaiO 

its  Census  of  Business,  show  that  ad-  which  would  leave  although  the  ce^  accurate  figures  gave  general  maga-  and  International  Research  will  have 

vertising  agency  revenue  for  the  sus  report  does  not  say  so— $9,197,000  $120,810,000  and  half  a  dozen  leading  1  Tjjttplknw  on  porw  nontant 

United  States  in  that  year  amounted  for  compensation  of  proprietors  and  farm  papers  $S,565,ooo.  •  t'  o  R  A  R 

to  15.1  per  cent  of  total  billings  to  partners,  interest  on  capital,  and  prof-  Trade  and  merchandising  papers,  industrial  agisting  k.  a.  tjreww,  tne  ^ecutive 


tn  10.1  CCill.  UX  XUMIX  MXXXXlIKa  XW  L^dXXllCXa,  IIIMTXCOX  CIIX  XaUAMlX,  CtliU  UX  UX—  ....s.s-  - -  _  4.  V 

For  the  ™all.r  agencies  it  it.  (Salari™  of  corporation  offleers  aTwoow"'  U  now“  SbSr  of  ftc"Ige^y”"Jb" 

ISgreT'  ”  lioi.y  staH.  Andrew  Poi.clf.r  i^Sme, 


iwevei,  die  iiii;iuueu  lu  uie  pay  ion  ..^tworks.  radio  spot  broadcasting. 

[Ure.)  .tnd  radio  talent  not  billed  through  broad. 

As  for  billings,  the  figures  are  casting  systems,  $63,307,000,  or  15.6  per  cent 


000  to  $1,000,000,  and  18.4  per  cent  for  As  for  billings,  the  figures  are  casting  systems,  $63,307,000,  or  15.6  per  cent 
agencies  with  billings  of  less  than  incomplete,  even  for  the  1,212  estab-  ($78, 000,000).  Previously  published  figures 
$500,000.  That  is  easily  understood,  for  lishments  covered.  Billings  in  detail  $68,242,000  for  the  first  two 

on  small  accounts  the  15  per  cent  is  of  $405,888,000  were  reported  by  820  agency  talent  billings. 

likely  to  need  supplementing  by  addi-  agencies  (918  establishments),  and  Car  cards,  outdoor  advertising,  window  dis- 


type  buyer,  and  Edward  Collins  elec¬ 
trotype  buyer. 

Alfred  J.  Seaman,  Jr.,  formerly 
promotion  and  advertising  manager  of 
Franklin  Shops,  Inc.,  and  recently 


tional  fees  before  the  agency’s  reve-  total  billings  of  $46,377,000,  without  p'ay  thmugh  window-display  organizations,  with  Montgomery  Ward,  has  joined 
nue  is  enough  to  justify  adequate  ser-  details,  were  reported  by  158  other  ’’•"'"k*-  $23,i09,ooo,  or  5.7  Fuller  &  Smith  &  Ross,  New  York. 


Revenue  of  the  larger  agencies 


agencies  (174  establishments). 
Considering  the  other  agencies  that 


l«r  cent  ($28,500,000).  But  previously  .ic- 
cepted  figure  had  lieen  $29,550,000  for  out- 


Norman  W.  Baxter,  former  Wash- 


dipped  slightly  under  the  15  per  cent  failed  to  report  billings,  the  Census  for  car  cards,  leaving  a  discrepancy  here.  man  for  government  departments  and 
-to  14.3  per  cent  for  agencies  with  Bureau  estimates  “that  the  grand  l^'^ect  mail  advertising,  $4,118,000,  or  1  member  of  the  Democratic  nuhlicifv 

billings  of  $2,000,000  to  $5,000,000.  and  total  of  all  billings  to  clients  by  «„t  ($S.OOO.OOO)  S  in  the  talt  eXS  £s  S 

in  rsor  fnr  tBo  1  .■?  re-  - - mechanical  charges,  $26,124,000,  or  ine  lasi  Campaign,  nas  ^n 


loor  advertising  alone,  and  perhaps  $2,000,000  ington  newspaperman,  press  relations 


down  to  14.1  per  cent  for  the  15  re-  advertising  agencies  amounted  to 
porting  agencies  with  billings  of  more  slightly  less  than  $500,000,000  for  the 
than  $5,000,000  each.  The  agencies  year  1935.” 


with  billings  of  $1,000,000  to  $2,000,-  This  figure  of  $9,197,000  for  proprie-  materials,  purchase  of  outside  creative  or 
000  were  the  same  as  the  average  of  tors’  compensation  and  profits  is  not  service,  and  all  other  hillmp,  $12,- 

all  agencies  in  revenue — 15.1  per  cent  more  than  2  per  cent  of  billings  to  *  '  •  •  p*'"  eem  ($  ,  , 

But  the  fact  that  the  larger  agencies’  clients.  *  *  • 


6.4  i>er  cent  ($32,000,000).  named  public  relations  director  of  Dis- 

)’r<)motional  and  merchandising  material,  tilled  Spirits  Institute  with  headquar- 
store  display  and  jKiint-of-purchase  advertising  ters  In  New  York  City 


revenue  was  less  than  15  per  cent 
does  not  mean  that  some  of  them 
were  secretly  passing  on  to  clients  any 
part  of  the  conunissions  allowed  by 
publishers  for  agency  service — a  prac- 


How  Media  Shared 

IN  the  breakdown  of  advertising 
among  media,  the  report  is  least 


Agency  Salaries 

IN  a  group  of  987  companies  for 
which  figures  could  be  assembled. 


George  Vandel,  formerly  with 
WMCA  and  WHN,  has  joined  the 
radio  department  of  Batten,  Barton, 
Durstine  &  Osborn,  Inc.,  in  writing 
and  production  capacities. 

Harry  A.  Shinnick,  who  has  been  on 


part  of  the  commissions  allowed  ny  iin  me  ^e^uown  oi  duveriismg  agencies  with  billings  thestaffofKetchum,Inc.,pubUcrela- 

publ^ers  for  agency  service— a  prac-  among  me^,  the  report  is  kast  of  ^ore  than  $5,000,000  each;  they  ac-  tions  counselors,  has  been  made  an 
tice  frowned  on  by  both  the  publish-  saUsfactory.  ^cause  many  ag^cies  for  44.2  per  cent  of  the  agen-  account  executive  with  Ketchum, 


ers  and  agency  leaders. 


did  not  give  detailed  figures,  the  media 


counted  for  44.B  per  cent  ot  the  agen-  “tcuuui,  execuuve  wiui  i^eicnum, 
cies’  revenue.  At  the  other  end  of  MacLeod  &  Grove,  Inc.,  Pittsburgh 


■  J.  _ cies  revenue.  me  oiner  ena  01  — 

On  the  contrary,  the  discrepancy  the  scale,  867  agencies  whose  billings  advertising  agency,  and  assigned  to 

might  be  trac^  to  several  openly  report^  are  difficult  in  som^  $500,000  each  accounted  ‘he  Koppers  Company  account, 

recognized  practices  in  regard  to  com-  to  reconcile  with  previously  accepted  -u.  *  o  iv  , 


agency's  commission  is  only  13  per 
cent,  the  National  Outdoor  Advertis¬ 
ing  Bureau  taking  3  2/3  per  cent  ad¬ 
ditional.  In  the  trade-paper  field 


As  is  well  known  in  advertising  cir- 


recogmzea  practices  111  regal u  lu  eoiii-  ,  24  2  ner  rent  of  the  revenue  d  a  o  ir  u  u  j  1 

missions.  On  outdoor  advertising,  the  figures.  ^  ,  r  B.  A.  Sulhvan  has  been  named  sales 

agency's  commission  is  only  13  per  As  is  well  known  in  advertising  cir-  Average  weekly  pay  of  agency  exe-  and  advertising  manager  of  the  Hotel 
cent,  the  National  Outdoor  Advertis-  cles,  newspapers  took  the  biggest  share  cutives  and  salaried  corporation  offi-  Book-Cadillac,  Detroit,  Ralph  Hitz, 

ing  Bureau  taking  3  2/3  per  cent  ad-  of  the  advertising  fund;  the  census  re-  cers  was  $147  for  the  nation,  ranging  president  of  National  Hotel  Manage- 

ditional.  In  the  trade-paper  field  port  of  37.7  per  cent  ifor  newspapers  from  $83  in  the  Mountain,  East  South  ment  Co.,  Inc.,  has  announced, 

some  publications  give  only  10  per  is  smaller  than  percentages  often  Central,  and  West  South  Central  g  Duncan  Giauque,  recently  head 

cent  agency  commission,  some  none  at  quoted,  but  only  because  the  census  of  the  sales  planning  department  of 

all;  in  the  latter  case,  if  the  account  total  takes  in  direct  mail,  store  dis-  ^71,  m  the  Middle  Atlantic  ffivision,  ygg  33^4^^  Corp.,  Niagara  Falls 
is  a  large  and  profitable  one  to  the  plays,  and  other  items  not  ordinarily  The  executives  in  this  tabulaUon  elected  vice-president  of 

agency,  the  agency  may  charge  the  considered.  include  copy  chiefs,  research  directors,  4  Strachan,  Inc.,  Buffalo 

client  only  actual  cost  of  handling  The  dollar  volume  of  national  ad-  production  managers,  media  direc-  agency.  Roy  S.  Runk,  formerly  of  the 
the  trade-paper  advertising,  or  even  vertising  in  newspapers  actually  ‘ors,  etc.  advertising  department  of  the  Agfa- 

handle  it  free.  While  this  may  give  traced  by  the  Census  Bureau  through  Average  weekly  pay  for  “other  em-  Ansco  Corp.,  Bin^amton,  also  joined 


f  -  J  4»  _  J*  w  i^vxaxixoxi,  xiix.,  xjuxxaiU 

client  only  actual  cost  of  handling  The  dollar  volume  of  national  ad-  production  managers,  media  direc-  ygen^y.  Roy  S.  Runk,  formerly  of  the 

the  trade-paper  advertising,  or  even  vertising  in  newspapers  actually  ‘ors,  etc.  advertising  department  of  the  Agfa- 

handle  it  free.  While  this  may  give  traced  by  the  Census  Bureau  through  Average  weekly  pay  for  “other  em-  Ansco  Corp.,  Bin^amton,  also  joined 

the  client  certain  benefits,  it  is  in  a  the  reports  of  820  agencies  was  $153.-  ployes”  was  $42  for  the  nation,  rang-  the  agency,  as  production  manager, 

very  different  class  from  rebating,  152,000.  If  the  other  agencies  also  ing  from  $23  in  East  South  Central  »  u  t  J 

-«ince  no  commission  has  been  allowed,  placed  37.7  per  cent  in  newspapers,  states  to  $45  in  East  North  Central  Shears,  whose  father,  Loren  E. 

Still  another  factor  in  lowering  the  the  total  for  newspapers  would  be  division.  ®  copywriter  with  Lord 

agencies’  percentage  of  revenue  lies  $188,500,000.  But  previously  published  - -  —  agency  20  j^rs  ago,  has 

in  the  field  of  newspaper  advertising  estimates  for  1935  had  put  the  sum  .  ,  ,  .  .  r  II.  ,1™  popy  departn^nt  of  ^t 

placed  through  dealeVs  at  local  rates,  around  $167,000,000,  which  would  Among  Advertising  Folk  agency  s  ^wago  office.  He  wasfor- 
Here  there  is  naturally  no  commission,  leave  a  discrepancy  of  $21,500,000.  r^PArPAM  niRTIT  T  FRS  CORPO  *  McDonald, 

b«  .  common  pr.oU«  b^n  for  ^The  Consno  Bureau’s  nowspaper  . 


Among  Advertising  Folk 


hut  a  common  practice  has  been  for  The  Census  Bureaus  newspaper 
an  agency  which  prepares  such  copy  figure,  however,  covers  four  items: 


RATION  has  consolidated  its  Mer- 


agency  wnicn  prepares  bucii  i-uijy  nguzc,  .iwwcvci,  *0.=...^.  r)-„rtment  and  Stales  Fh-o-  Robert  A.  Willier,  instructor  in  jour- 

and  handles  details  of  its  use  to  Daily  newspapers  at  national  rates,  ..  F  H  Dntcnn  oalism  at  Washington  University,  St. 

charge  15  per  cent  of  the  space  cost  daUy  newspapers  at  local  rates,  for-  ,  ,  of  fhe  Merchandis-  appointed  general  ad- 


space  cost  figures  out  to  only  12^4  newspapers  Informed  men  in  the  ‘“*org;7;f“;h;‘comblned7ei;^to^^^^  “  annovmced  by  H.  E.  Watts,  pas- 
per  cent  of  the  gross  billing.  two  latter  fields  say  that  two  million  t,  tv.  1,  #  1  .4  s®oger  traffic  manager.  Willier  suc- 

These  points  explain  why  the  Amer-  dollars  would  be  a  generous  figure  for  H'  Dyke,  fOTiner  graeral  ad-  ceeds  L.  Rausch,  who  is  retiring  from 

lean  Association  of  Advertising  Agen-  the  foreign-language  newspapers  in  vertismg  manager,  Colgate-Palmolive-  Wabash  at  his  own  request  after 
cies  figures  that  its  members’  revenues  the  United  States,  and  two  and  a  half  Pe«t  Company,  and  former  chauman  43  years  of  service, 
amount  to  about  14.4  per  cent  of  their  million  for  national  advertising  in  of  the  board,  Ass^iation  cif  National  *• 

bUlings.  instead  of  15  per  cent.  Con-  weekly  newspapers  -  which  would  Advertisers,  has  been  made  Extern 

sidering  that  few  small  agencies  are  leave  $17,000,000  in  doubt.  Possibly  ^vision  sales  manager,  NaUonal  «  “J 

Four-A  members,  this  percentage  is  the  original  estimates  were  over-con-  Broadcastmg  Company.  YnrW  r  r  T* 

not  out  of  line  with  the  Census  Bu-  servative;  possibly  the  explanation  lies  Carl  E.  Widney,  recently  with  the  1  j  d 

rmu,  mporl  In  .he  item  of  edvertUing  pieced  by  RelphH.  Jones  agene,  and  preyioual,  X.Sdnt 


liriatS:  fieli  »y  u-at  two  million  deparbnenm. 

dollars  would  be  a  generous  figure  for  Ken  R.  Dyke,  former  general  ad- 


$500,000,000  Billingt 


uriKUUU  r&uiiiaMrs  wtrxc  - o  - -  .t  _  xr  i_  i»s  e  n  , 

vative;  possibly  the  explanation  lies  Carl  E.  Widney,  recently  with  the  r- Batten,  ^^ton, 
in  the  item  of  advertising  placed  by  Ralph  H.  Jones  agency  and  previously 

agencies  at  local  rates,  much  of  which  with  J.  Sterling  Getchell  and  Lord  &  Armc^nno  VhiUA 

ee,.,..;.,..  leceoi  K..F  _ TBnmas  huR  ioined  thp  staff  of  Ar-  vBn- AimstTong,  Philadelphia. 


is  genuine  local  advertising,  but  some  Thomas,  has  joined  the  staff  of  Ar- 


EXCEPT  for  figures  on  employment  of  which  is  national  advertising  ap-  thur  Kudner,  Inc.,  in  an  executive  R.  J.  Flood,  Seagram  Distillers  Corp., 

and  payrolls,  the  (Census  report  pearing  over  dealers’  names.  Many  capacity.  J.  C.  Burton,  formerly  with  has  been  appointed  sales  manager  of 

did  not  disclose  a  great  deal  of  new  small  agencies  do  the  bulk  of  their  Young  &  Rubicam,  has  joined  the  copy  the  Anti-Freeze  Division  of  Coramer- 

information  about  aaencies’  operation,  business  with  local  advertisers,  tak-  staff  of  Arthur  Kudner,  Inc.,  New  cial  S<^vents  Corporation,  New  York 


information  about  agencies’  operation,  business  with  local  advertisers,  tak-  stall 
Stating  that  after  long  correspondence  ing  fees  instead  of  commissions;  s®  York. 


City,  effective  immediately. 
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HOW  STORE  CAN  TEST 
DAILIES’  POWER 

(Continued  from  page  5) 


lish  a  competitive  position  trend 
downward. 

A  two-year  tabulation  will  reveal 
purely  seasonal  variations,  or  varia¬ 
tions  due  to  peculiar  local  conditions. 

Just  as  a  gain  in  sales  volume  over 
the  same  month  last  year  has  little 
significance  if  it  is  smaller  than  the 
competitors’  gains,  so  a  loss  may  in 
reality  represent  a  competitive  gain, 
if  the  general  loss  was  relatively 
greater. 

It  is  this  percentage  of  field  rating, 
or  competitive  sales  position,  which 
serves  as  the  yardstick  in  measuring 
the  sales  influence  of  newspaper  ad¬ 
vertising.  The  pulling  power  of  dis¬ 
play  space  in  any  one  newspaper  in 
the  trading  area  can  be  thoroughly 
checked  and  labeled  without  danger 
for  the  advertiser,  and  since  news¬ 
paper  advertising  represents  one  of  the 
largest  sales  promotional  costs,  it  is  a 
logical  starting  place  in  any  problem 
of  checking  maximum  effectiveness  of 
sales  promotion  costs.  It  is  likely 
that  the  experiment  will  introduce  a 
number  of  surprises  for  merchandis¬ 
ing  and  advertising  managers  who 
have  for  no  particularly  definite  rea¬ 
son  come  to  the  conclusion  that  cer¬ 
tain  methods  or  media  are  best  for  a 
particular  ev«it,  department,  or  type 
of  merchandise.  The  fact  that  such 
opinions  may  appear  to  be  correct  be- 
caxise  their  operation  is  attended  with 
some  degree  of  success  has  resulted 
in  an  assumption  of  accuracy.  With 
a  definite  relationship  establi^ed  be¬ 
tween  advertising  in  any  one  medium 
and  competitive  sales  position  it  may 
be  learned  that  the  media  conceded 
to  be  the  best  is  not,  as  a  matter  of 
fact,  the  most  effective. 

There  are  two  factors  to  be  consid¬ 
ered  in  determining  the  influence  of 
newspaper  advertising,  one  quantita¬ 
tive  and  the  other  qualitative. 

In  general  practice  the  first  is  fairly 
well  taken  care  of  by  the  general  as¬ 
sumption  that  3  per  cent  of  net  sales 
has  proved  the  most  profitable  amount 
to  be  spent  on  newspaper  space  by 
department  stores.  Thus  the  amount 
of  advertising  that  can  be  purchased 
fluctuates  with  the  sales  volume,  but 
wi&in  certain  limits.  Depending  on 
the  advertising  rates  of  the  newspa¬ 
pers  purchased  and  the  distribution  of 
space  to  each  paper,  the  merchant’s 
total  advertising  space  has  a  certain 
maximum  circulation  possibility. 

If  he  could  be  sure  that  all  depart¬ 
ment  store  advertising  in  each  news¬ 
paper  would  maintain  a  constant  per 
cent  relationship,  then  any  fluctuation 
in  the  distribution  of  his  advertising 
would  resiilt  in  a  similar  fluctuation  in 
the  per  cent  which  his  advertising 
bore  to  the  total  department  store  ad¬ 
vertising  in  each  newspaper.  He 
could  establish  by  trial  that  per  cent 
of  his  total  net  sales  which  could  be 
invested  most  profitably  in  each  news¬ 
paper.  But  there  is  no  present  method 
of  accurately  forecasting  the  amoimt 
of  his  competitors’  newspaper  adver¬ 
tising  for  the  coming  month,  which 
makes  the  quantitative  sales  influence 
factor  difficult  at  this  point. 

By  bringing  to  bear  part  of  the 
qualitative  sales  influence  factor,  how¬ 
ever,  he  can  work  up  to  the  quanti¬ 
tative  factor  at  a  time  when  he  has 
a  better  perspective,  bolstered  by  fact, 
to  work  on. 

The  qualitative  influence  (the  dis¬ 
tribution  of  advertising  among  news¬ 
papers)  can  be  related  to  the  com¬ 
petitive  sales  position  because  of  its 
easy  isolation.  The  merchant  can  pre¬ 
determine,  deliberately,  how  he  is  go¬ 
ing  to  distribute  his  advertising,  and 


then  proceed  to  distribute  it  in  just 
that  manner. 

Exhibits  B-1  and  B-2  demonstrate 
how  the  preliminary  trials  and  refine¬ 
ments  are  carried  out,  determining  the 
maximum  effectiveness  of  each  paper 
in  the  field  individually.  The  logical 
starting  point  is  the  retailer’s  present 
evaluation  of  the  newspapers,  with  his 
first  paper  the  first  to  be  tested,  his 
second  paper  next,  etc. 

The  computation  of  the  number  of 
inches  to  be  run  in  each  paper  which 
will  result  in  the  desired  distribution 
of  advertising  by  newspapers  for  the 
first  three  monks’  trial  is  made  ac¬ 
cording  to  the  following  formulae: 


competitive  sales  position)  the  first 
paper  is  stabilized,  and  attention 
turned  to  the  second  paper,  which  is 
tried  in  the  same  manner. 

When  all  have  been  temporarily 
stabilized,  the  refinement  tests  will 
substantiate  the  first  findings.  At  that 
point  it  is  possible  to  introduce  the 
quantitative  factor  with  the  least  pos¬ 
sibility  of  error. 

Appropriations  can  be  increased  and 
decreased,  and  the  competitive  sales 
position  noted. 

Frequent  checking  of  the  effective¬ 
ness  of  the  distribution  of  advertising 
finally  resulting  is  advisable.  Obvious 
changes  in  any  of  the  newspapers’ 


(1) 

(2) 

(3) 

(4) 

(5) 

(6) 

Column 

Desired 

Inch  Rates 

Col.  (3) 

$15,000 

(5)  (2) 

Distribution 

in  Effect 

Expressed 

.\ppropr’t’n 

Expressed 

of  Advt’g 

for  Each 

Cols. 

as  Per- 

Distrib'd 

in  Inches 

by  Papers 

Paper 

(1)  X  (2) 

centages 

by  Col.  4 

Per  Paper 

1st  paper  . . . 

. . . .  40% 

$2.90 

11,600 

41.0% 

$  6.150.00 

2,120 

2nd  paper  . . 

. . . .  20% 

3.33 

6,660 

23.4% 

3,510.00 

1,060 

3rd  paper  . . 

. . . .  20% 

3.85 

7,770 

27.3% 

4,095.00 

1.060 

4th  paper  . . 

. . . .  20% 

1.18 

2,360 

8.3% 

1,245.00 

1,060 

Total 

. . .  100% 

28,390 

100.0% 

$15,000.00 

5,300 

If  it  is  not  expedient  to  anticipate 
the  amount  of  the  appropriation  far 
in  advance,  colunms  1  through  4  are 
computed,  establishing  the  percentage 
of  distribution  for  the  first  trial  peri(^, 
and  when  the  appropriation  has  been 
decided,  columns  5  and  6  can  be  com¬ 
pleted. 

If  an  additional  appropriation  is 
added  any  time  within  the  month  it 
is  only  necessary  to  recompute  col¬ 
umns  5  and  6  and  then  subtract  the 
space  used  to  date  in  each  newspaper, 
leaving  the  balances  available  which 
will  result  in  the  desired  distribution 
at  the  end  of  the  month: 


circulations  characteristics,  or  changes 
in  store  merchandising  practices,  nat¬ 
urally  will  result  in  re-trials,  which 
are  easily  made  with  the  methods  \ised 
in  the  refinement  process. 

PUBLISHER  MARRIES 

Joseph  C.  Ruszkiewicz,  publisher  of 
the  Buffalo  (N,  Y.)  Polish  Everybody's 
Daily,  was  married  to  Miss  Marie 
Krempa,  his  secretary  for  many  years, 
at  a  qxiiet  wedding  March  19.  Follow¬ 
ing  a  brief  honeymoon  in  the  South, 
they  plan  to  spend  the  summer  in 
Poland  and  oAer  European  coun¬ 
tries. 


(5) 

(6) 

(7) 

(8J 

Column 

Inches 

$17,500 

(5)  -i-  (2) 

to  Be  Run 

Appropriation 

Expressed 

Inches 

Per  Paper 

Distributed 

in  Inches 

Used 

Columns 

by  Col.  (4) 

Per  Paper 

to  Date 

(6)  —  (7) 

1st  paper  . 

.  $7,175.00 

2.474 

1,000 

1,474 

2iid  paper  . 

1.237 

825 

412 

3rd  paper  . 

1.237 

869 

368 

4th  paper  . 

.  1.453.00 

1.237 

630 

607 

Toul  . 

6,185 

3,324 

2,861 

The  trial  consists  of  first  selecting 
the  paper  believed  to  have  the 
greatest  advertising  sales  influence 
strength,  and  increasing  the  percent¬ 
age  of  advertising  placed  in  this  news¬ 
paper  each  month  during  the  trial. 
The  amount  of  the  increase  is  taken 
away  from  all  the  other  papers  in 
equal  or  proportionate  amounts.  When 
the  maximum  effectiveness  is  achieved 
(the  point  where  it  is  apparent  that 
additional  increases  do  not  bring  a 
corresponding  improvement  in  the 


MADE  NATIONAL  MANAGER 

Hugh  Eleyet  has  been  appointed  na¬ 
tional  advertising  manager  of  the 
Long  Island  Press,  Newark  Ledger 
and  Staten  Island  Advance,  which 
three  papers  have  recently  opened 
national  advertising  offices  in  the 
Pennsylvania  Building,  225  West  34th 
Street,  New  York.  Elisabeth  Fleming 
has  been  named  assistant  national  ad¬ 
vertising  manager  and  R.  B.  Raisbeck, 
automotive  advertising  manager. 


HARRISBURG  PAPERS,  ITU  SIGN 


New  Agreement  Effective  to  Oct  1 
1939 

Harrisburg,  Pa.,  March  29— PNPA’j 
labor  division  annoimced  this  week 
that  negotiations  had  been  concluded 
by  the  Harrisburg  newspapers  and  the 
local  typographical  union  under  terms 
of  a  new  contract  that  will  be  effec¬ 
tive  imtil  Oct.  1,  1939.  ’The  new  agree¬ 
ment  will  replace  one  which  technic¬ 
ally  expired  October  1,  1935,  but 
which  remained  in  effect  throu^  au¬ 
tomatic  renewal  provisions.  Under 
the  new  contract,  handmen  win  an 
increase  in  wages  up  to  the  scale  paid 
operators,  which  is  $1.15  an  hour  for 
day  work  and  $1.20  for  night  work 

Compulsory  arbitration  and  anti¬ 
strike  clauses  are  embodied  in  the 
new  contract,  together  with 
control  of  the  sixth  day.  A  compe¬ 
tency  line  of  5,000  ems  is  likewise 
maintained.  Provision  is  made  for  a 
permanent  joint  standing  committee. 

A  recent  bulletin  of  the  PNPA 
labor  division  announces  that  repre¬ 
sentatives  of  the  National  Labor  Re¬ 
lations  Board  have  admitted  during 
negotiations  that  they  lacked  juris¬ 
diction  in  newspaper  controversies. 
The  PNPA  has  iiiformed  its  members 
that  the  Newspaper  Guild  is  advocat¬ 
ing  organization  of  imions  by  news¬ 
paper  boys. 


NO  OBJECTION  TO  TYPOS 

Speaking  before  150  luncheon 
guests  at  the  Columbia  University 
Club  in  New  York  March  28,  Dr.  Lin 
Yutang,  author  of  the  recent  book, 
“My  Country  and  My  People,”  gave 
evidences  of  the  character  of  the 
Chinese  people  and  mentioned  that 
Chinese  ^tors  do  not  object  to  a  few 
typographical  errors  in  their  papers. 
He  explained  that  they  wished  to 
give  their  readers  the  pleasure  of 
finding  these  mistakes.  “Chinese  pub¬ 
lications  often  print  the  first  install¬ 
ments  of  serial  articles  and  stories  and 
then  neglect  to  print  the  other  por¬ 
tions,”  he  said.  “I  don’t  know  what 
Americans  would  think,  but  to  the 
Chinese,  it  just  doesn’t  matter.” 


NAMED  ASSISTANT  MANAGER 

Upon  his  recent  return  from  a  5,000- 
mile  inspection  trip  of  radio  station 
operation  in  the  east  and  south,  Don¬ 
ald  Abert,  of  the  Milwaukee  Journal 
was  appointed  assistant  to  the  man¬ 
ager  of  WTMJ,  the  Journal’s  radio 
station.  Prior  to  his  appointment 
Abert  was  active  in  sales  promotion 
work  at  the  Journal. 
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Rebuilt  Presses 


BLACK  AND  COLOR 

SCOTT  Modem  H^h  Speed  Steel 
Cylinder  Roller  Bearing  Unit  Presses 
in  various  capacities,  with  substruc¬ 
tures  and  reels  or  floor  fed. 

SCOTT  24  and  32  page  presses. 

HOE  and  GOSS  32  page  presses. 

HOB  "Super  Speed”  Unit  Octuple 
with  substructure  amd  reels. 

DUPLEX  “Super  Duty”  Unit  Oc¬ 
tuple  Press. 

Available  for  early  delivery 

WALTER  SCOTT  &  COMPANY 

M>1b  OBm  a  Factorr . PlalaSald,  N.  J. 

Now  Yark  OSca . SSO  Waal  41m  Straat 


SAVE  A  MINUTE 

in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Dr3ring  Blankets. 

The  above  are  only  a  few  of  our  specialties. 

New  England  Newspaper  Supply  G>. 

Worcester,  Mass.,  U.  S.  A. 

CabU  AMrMa  NENSCO— WarcMtar 
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What  Our  Readers  Say 

A  BULLS-EYEl 

To  Editor  &  Publisher:  I  want  to 
joogratulate  you  on  the  feature  story 
in  the  last  issue  of  Editor  &  Publisher 
go  the  growth  of  Sunday  advertising 
ill  comic,  gravure  sections,  etc. 

This  development  in  national  ad- 
ytrtising  is  new  and  not  many  news- 
pipers  have  the  records  as  complete 
IS  you  have  worked  them  out.  Cer- 
;iinly  every  six-day  afternoon  news¬ 
paper  should  find  material  here  for 
joine  very  serious  thought  as  the 
growth  in  Sunday  advertising  since 
1334  has  been  greater  than  in  black 
lod  white  sections,  during  the  same 
period. 

Again  Editor  &  Publisher  has 
scored  a  bulls-eye! 

New  York.  Dan  A.  Carroll. 

WILLIAM  M.  BOLE  DEAD 

To  Editor  and  Publisher:  In  a  re¬ 
cent  issue  there  appeared  in  “Short 
Tikes’’  the  story  of  the  Jeffries- 
Johnson  fight,  as  presented  by  the 
Great  Falls  Tribune  due  to  an  idiosyn¬ 
crasy  of  the  late  former  editor,  Mr. 
Wilham  M.  Bole.  The  story  left  the 
reader  with  a  feeling  Mr.  Bole  is  liv¬ 
ing.  That  is  incorrect.  He  has  been 
dead  some  three  years.  He  was  one 
of  the  finest  men  I  have  ever  known 
and  I  ought  to  know  something  about 
him,  for  I  worked  for  the  Tribime  for 
10  years,  1911-20. 

1  get  pleasure  from  those  little 
stories. 

John  A.  Curry, 

Editor,  Douglas  (Ariz.)  Dispatch. 

PREFERS  1887  FRONT  PAGE 

To  Editor  &  Publisher:  The  repro¬ 
duction  in  Editor  &  Publisher  of 
March  6  of  the  front  pages  of  the  San 
Francisco  Examiner  of  March  4,  1887, 
and  of  Feb.  18,  1937,  does  nothing  else 
so  effectively  as  to  show  the  superior 
typography  of  the  older  front  page. 

The  1887  issue  presents  (except  for 
the  baking  powder  advertisement)  a 
(haste,  harmonious  page  and  one  that 
seems  architecturally  impeccable.  By 
the  side  of  the  simple,  dignified,  yet 
powerful  facade  of  the  old  issue  the 
1937  front  page  is  architecturally  a 
jumbled  county  fair  structure. 

It  is  true  that  some  old  newspapers 
night  look  today  like  the  first  auto¬ 
mobiles  that  were  manufactured. 
Others  (the  1887  Examiner  for  ex¬ 
ample)  have  the  soimd  lines  of  the 
early  furniture  that  is  so  highly  es¬ 
teemed  today  for  artistic  excellence. 

J.  N.  Heiskell, 

Editor,  Little  Rock  (Ark.)  Gazette. 


EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 

SITUATIONS  (Cash  with  Order » 

I  Time  —  .50  per  line 

3  Times  ^  .40  per  line 

ALL  OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Times  —  .60  per  line 

Count  six  words  to  the  line  when  sending 
cash  with  order.  Ads  charged  to  estab¬ 
lished  accounts  will  be  billed  for  the 
counted  number  of  lines, 

FORMS  CLOSE  THURS.  NOON 

Minimum  space,  three  lines.  The  Editor 
A  Publisher  reserves  the  right  to  classify, 
edit  or  reject  any  copy. 

Public  Notice 


Circulation  Promotion 


For  good  newipapori  this  27-year  old  insti¬ 
tution  continues  to  add  sound,  substan¬ 
tial  circulation  on  a  self-financing  plan. 
THE  CHARLES  PARTLOWE  OO.,  Occi¬ 
dental  Bldg.,  Indianapolis. 


Situations  Wanted 


Help  Wanted 


Authors  visiting  England  for  Coronation 
would  find  it  worth  while  to  consult  E. 
P.  S.  Lewin,  International  Copyright 
Agency,  14,  Sackville  St.,  Piccadilly,  Lon¬ 
don,  W,  1. 


Business  Opportunity 

For  Services  and  Cash 
Will  sell  substantial  interest  in  exclusive 
daily  field  in  town  of  fifteen  thousand. 
Earning  record  of  paper  very  high.  First 
class  eqnipment  and  paper  owns  build¬ 
ing.  Requires  investment  of  fifteen  thou¬ 
sand  dollars  from  person  capable  of  as¬ 
suming  publishers  duties.  Negotiations 
direct  and  confidential.  Box  2065,  Editor 
&  Publisher. 


Newspaper  For  Sale 

Ohio  small-town  dally  with  splendid  plant ; 
money-maker  for  editor-publisher  who 
knows  how  to  operate;  requites  at  least 
$6,000  cash;  can  be  bought  for  $17,000, 
$5,000  of  balance  in  stock.  Box  2040, 
Editor  &  Publisher, 

Newspaper  Brokers 

The  B.  J.  Kingston  Agency,  Est.  1898, 
National  Newspaper  Brokers,  Offices  Jack- 
son,  Michigan,  and  337  W.  5th  St., 
Jacksonville,  Florida. 


Advertising  salesmen,  experienced.  ABC 
Aiiglii-.lewish  weekly,  5U,UU0  circulation; 
expenses  and  ronimissinn.  Box  68,  90 
Livingston  St.,  Brooklyn. 

Editor  for  smalltown  daily  in  Ohio;  must 
handle  pony  telephone  service  and  all 
local;  one  woman  assistant;  chance  for 
advancement  later  in  larger  organization 
if  you  have  ability.  W.  J.  GALVIN,  Wil¬ 
mington.  Ohio. 

Firm  building  sales  staff,  handling  special 
pages;  growing  list  of  papers,  needs  able 
salesman.  He  can  quickly  earn  the  right 
to  train  and  manage  men.  Quod  financial 
arrangements.  Box  2048,  Editor  &  Pub¬ 
lisher. 

$76  a  Week  Pina  for  a  competent  advertis¬ 
ing  salesman  if  a  Bank  Night  operates  in 
your  city.  Give  personal  and  Bank  Night 
details.  Box  2042,  Editor  &  Publisher, 


Seeking  a  Connection?  .  .  .  The  mom  logical 
way  to  secure  a  position  in  any  branch  of 
newspaper,  magazine,  advertising  agency 
or  kindred  work,  is  through  our  personnel 
agency. 

Applicants  may  now  register  withont 
charge.  Of  course,  there  is  a  nominal  fee 
after  the  placement  is  made. 

Write  for  a  registration  card  today.  All 
correspondence  strictly  confidential. 

“We  Connect  the  Wires” 

FERNALD’S  EXCHANGE,  INC. 
another  EDITOR  St  PUBLISHER  service 
1708  Times  Bldg.,  Times  Square,  N.  T.  0. 

Wm.  M.  Wilson,  Mgr. 


Situations  Wanted 


Advertising — Ambitious  young  man,  excel¬ 
lent  qualifications ;  seeking  opportunity 
to  enter  this  field.  Kindly  grant  inter¬ 
view.  Box  2062,  Editor  &  Publisher. 

Canada;  Correspondent  with  sound  training 
and  Foreign  experience.  Feature  and 
magazine  writing  and  general  reporting. 
P.  O,  Box  1794,  Montreal,  Canada. 


Capable  handling,  buying,  selling,  mergers. 
No  leases  or  trades.  Higheet  references. 
Len  Feigbner  Agency,  Nashville,  Mich. 

Sales,  purchases,  mergers, 
daily  newspapers. 

NEWSPAPER  APPRAISAL  CORP’N 
Times  Bldg.  Times  Square,  New  Tork 


Circulation  Manager  —  Thorough  knowledge 
of  modem  circulation  methods.  Many 
years’  experience.  Expert  organizer. 
Successful  trainer  of  district  men.  carriers, 

-  and  street  sales  boys.  Sells  on  merits  of 

refinancing  of  paper.  Hard  worker.  Aggressive,  de¬ 
pendable.  Sound  practical  ideas.  Eco¬ 
nomical  promotion  methods.  Outstanding 
record.  First  class  references.  Will  go 
anywhere.  Write  for  full  particulars. 
Box  2009.  Editor  &  Publisher. 


Nawspapwrs  Wanted 


I  Want  to  Purchase  a  Newspaper 
A  young  man  who  has  had  several  years’ 
experience  as  assistant  Publisher  of  a 
morning,  evening  and  Sunday  Newspaper 
in  a  city  of  100,000  population  is  pre¬ 
pared  to  purchase  a  daily  Newspaper  in 
Eastern  New  Tork,  Eastern  Pennsylvania, 
New  England,  Delaware,  Maryland  or 
Virginia.  Property  must  have  consistent 
record  of  earnings.  Address  in  confi¬ 
dence.  Box  1961,  Editor  St  Publisher. 

Circulation  Promotion 


BANQUET  CELEBRATES  GAINS  = 

Celebrating  circulation  gains  _ 

achieved  in  a  recent  contest,  the  Morrison  Plan 

Memphis  (Tenn.)  Commercial  Appeal  Newspsperdom’sLeadingOircnlation Builders 


district  manager  and  circulation  de¬ 
partment  members  held  a  banquet  at 
the  Peabody  at  which  Capt.  Enoch 
Brown,  Jr.,  vice-president  and  gen¬ 
eral  manager,  presided.  Speakers 
were:  John  Sorrells,  president;  Cap¬ 
tain  Brown;  Harry  B.  Adsit,  business 
manager;  Frank  Ahlgren,  executive 
editor;  Fred  Goldschmid,  circulation 
manager,  and  M.  H.  Alexander. 


‘That  Plan  That  Pays  and  Proves  It” 
Write  the  John  F.  Morrison  Company, 
4th  fir..  Shops  Bldg.,  Des  Moines,  Iowa 


15  Tears  Doing  One  Thing  Well 
E  SAM  ELT  ORGANIZATION 
Clean  Newspaper  Circulation  Builders 
K  of  P  Bldg.,  Indianapolis,  Indians 
“WE  SATISFT” 


HEADS  ASSOCIATED  DAILIES 

Ralph  Nicholson,  general  manager 
of  the  Tampa  Daily  Times,  was  elected 
president  of  the  Associate  Dailies  of 
Florida  at  the  convention  of  the  or¬ 
ganization  held  in  Holl3rwood,  Fla., 
MATch  20,  not  of  the  State  Press 
Assn.,  as  stated  in  last  week’s 
issue.  He  succeeds  H.  D.  Leav- 
engood,  of  the  Ocala  Star,  Officers 
re-elected  were  J.  N.  Elliott,  of  the 
Florida  Times-Union,  vice-president; 
F.  P.  Beddow,  Jacksonville  Journal, 
treasurer,  and  V.  J.  Obenauer,  also  of 
the  Journal,  secretary. 


CAPABUB  MEN 

(AND  WOMEN) 

Promptly  Rocommondad 
for  Any  Position — 

NEWSPAPERS 
MAGAZINES 
And  Allied  Fields 

QumlMeationt,  phot—,  mnd  rotoromcoo 
on  ttlo. 

PERNALD'S  EXCHANGE,  INC. 

aaothar  ISITOB  A  FTTBUBSEE  twvtoa. 
1798  Tlmaa  Bldg.,  Tlmaa  •raoro,  N.  T.  0, 
WM.  M.  WILSON.  Mgr. 


Circulation  Manager — Produces  at  a  mini 
mum  cost,  aggressive,  and  expert  organ¬ 
izer.  Looking  for  a  connection  where  the 
going  is  tough.  Box  2056,  Editor  &  Pub¬ 
lisher. 

Circulation  Manager — young,  energetic  (now 
employed)  wishes  connection  with  well 
established  paper.  Excellent  record,  refer¬ 
ences.  Familiar  with  all  angles  of  pro¬ 
motion.  Box  2059,  Editor  &  Publisher. 

Classified  Manager,  with  outstanding  record 
covering  ten  years  metropolitan  papers, 
is  desirous  of  making  new  connection.  This 
man’s  record  will  bear  closest  scrutiny, 
both  from  standpoint  of  sonnd  linage  in¬ 
creases  as  well  as  low  operating  costs. 
Not  a  miracle  man  but  rather  a  proven 
executive,  capable  of  converting  tireless 
effort  into  sound  linage.  Box  1990,  Editor 
&  Publisher. 

Classified  solicitor — two  years’  experience 
on  paper  having  combined  morning  and 
evening  circulation.  Familiar  with  classi¬ 
fied  detail  and  street  work.  Desires  op¬ 
portunity  for  wider  experience.  Excellent 
references.  Now  employed.  Box  2035, 
Editor  &  Publisher. 

Classified  aoUcltor — Desirous  of  change. 
Two  years’  experience  in  city  of  over 
125,000  population.  Character  and  linage 
deserves  closest  scrutiny.  Excellent  refer¬ 
ences.  Box  2045,  Editor  &  Publisher. 

Composing  Boom  Foreman  or  Superintendent, 
with  wide  executive  experience,  who  has 
the  ability  to  organize  and  manage  your 
composing  room  at  a  minimnm  cost,  is 
open  for  engagement.  Can  give  entire 
satisfaction  where  ability  is  required. 
Non-union.  References.  Box  2010,  Editor 
&  Publisher. 

Display  Advertising  Manager,  outstanding 
record,  as  advertising  manager  and  busi¬ 
ness  manager.  Proven  ability — now  em 
ployed  seeking  new  connection.  Age  33. 
Early  training  with  outstanding  newspa¬ 
per  executives.  Box  2057,  Editor  &  Pub¬ 
lisher. 


Editor — 37;  Christian;  fifteen  years’  experi 
ence;  —  advertising,  columns,  features, 
radio,  social,  dramatic,  historic,  and 
managing  editorial  work  on  New  Tork, 
Boston  and  Washington  papers  and  maga¬ 
zine.  Employed  but  desires  change.  Sal 
ary  secondary;  record  and  references  of 
national  interest.  Box  2033,  Editor  & 
Publisher. 

Editor,  copyreader,  reporter.  Twelve  years 
big,  little  dailies.  Go  anywhere;  moderate 
salary.  21  Hazelwood,  Apt.  28,  Detroit, 
■Mich. 

Energetic  Journalism  student,  20,  wants  ex¬ 
perience  on  daily  newspaper  during  sum¬ 
mer.  Willing  to  work  for  little.  Can 
write  advertising  copy.  Box  2034,  Editor 
&  Publisher. 

Managing  Editor — or  Assistant  to  Publisher. 
Small  daily,  large  weekly.  Enterprising, 
aggressive  editor,  produce  sparkling, 
sprightly,  interesting  newspaper ;  42, 

married.  Twenty  years’  background,  ten 
as  publisher  of  own  papers;  thorough 
practical  experience  every  department; 
hard-worker,  capable  executive.  Welcome 
run-down  or  second  paper.  Box  2063,  Edi- 

tor  &  Publisher, _ 

Newspaperman,  25,  three  years  as  Harris¬ 
burg,  Pa.,  correspondent,  will  go  any¬ 
where  as  reporter,  feature  writer,  or  cor¬ 
respondent.  $30  per  week  to  start.  Box 

1981,  Editor  &  Publisher. _ 

Newspaper  Man — 27,  six  years’  experience, 
reporter,  desk  man  and  copywriter.  Col¬ 
lege  graduate.  Now  employed  as  adver¬ 
tising  copywriter.  Wants  to  get  back 
into  newspaper  work.  Can  handle  any 
editorial  job.  Go  anywhere.  Box  1980, 
Editor  &  Pnblis-her. 

Univeralty  graduate,  31  years  old,  $1,000 
cameras  and  photoengraving  plant  wanta 
editorial  Job  near  New  Tork  City.  Bam 
Abbott,  Clarksdsle,  Mias. 

Mechanical  Eqnipnant  For  Sala 

Goss  Comet,  Duplex  and  Stereotype  Preiees, 
and  stereotype  machinery.  What  do  you 
need!  Send  for  our  large  list.  Heffel- 

man,  604  E.  12th.  Loe  Angelee. _ 

For  Sale:  Kemp  emersion  heating  element 
for  stereotype  pot,  with  industrial  car¬ 
buretor.  Motor  specifications,  110  volt*, 
60  cycle,  A.C.  Used  two  years.  Priced 
at  half  original  cost.  High  gas  rate  cause 
of  elimination.  Address  Argus-Press. 

Owosso,  Mich. _ 

For  Sale— Ostrander  Seymour  Dry  Mat 
Roller;  Hoe  Heavy  Duty  Saw  and  Trim* 
mer;  Smouse  Elevating  Form  Trucks; 
10  Wesel  Form  Tables;  Stereotype 
Chasee  for  tabloid;  16  and  24-page  Web 
Newspaper  Presses.  Tbos.  W.  Hall  Com- 

pany,  Stamford.  Conn. _ 

Presses,  folders,  linotypes,  stereotype  equip¬ 
ment,  type  cabinets,  cutters  and  supplies. 
Relate  your  needs.  We  quote  new  or  re¬ 
built.  Allied  Ptg.  &  Bldg.  Mchy.,  Inc.. 
1975  E.  65th  St.,  Cleveland.  Phone  ENdi- 

cott  4750.  Cable  ALPRINT. _ 

For  Sale — 5-ton  Hoe  Stereotype  Metal  Pot 
including  bed  plates,  extra  thick  bowl, 
canopy  and  fire  bricks.  All  in  good  con 
dition.  $135.00  cash.  Also  large  assort¬ 
ment  steel  base  and  foundry  type  at  res) 
bargain  price.  Republic  and  Gazette. 

Phoenix.  Arizona. _ 

Send  for  literatnre  on  Hawkins  Radial 
Arm  Pull  Page  Flat  Router — ball  bear¬ 
ing — fully  equipped.  $290.00  f.o.b.  Hef- 
felman,  604  E.  12th,  Los  Angeles. 


Mechanical  Equipment  Wanted 

Wanted — Used  Paper  Cutter.  30  in.  to  36 
in.  sheet.  Hand  or  motor  power.  Addresa 
full  particulars  to  Box  2058,  Editor  & 
Publisher. 

Photo>enffravinc  Eqnipment  for  Sale 

E.  T.  SULLEBAROER  CO. 

Fhoto-engiavlng  Eqnipment  and  Metals 
116  John  St.  538  S.  Clark  St. 

New  Tork,  N.  T.  Chiegao,  IlL 

Newspaper  Supplies 

Stereotype  and  Preasroom  SnppUaf-;-IUeetrie 
Matrix  Scorching  Machines.  American  Pub¬ 
lishers  Supply,  Box  131,  West  Lynn.  Mass. 


NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraised 

Ail  negotiations  eonfidonSimt 

Palmer,  Suter  &  Palmer 

350  Madbon  Avt.  N«w  York 
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By  ARTHUR  ROBB 


them.  He  may  not  be  altogether  wrong  unfortunate  satire  on  American  lift " j 
in  believing  that  he  can  win  more  Both  of  these  comics  appear  to  ofTeim 
friends  by  overlooking  corporate  and  by  their  “pathological  realism.” 
civic  sins,  provided  no  great  public  “Buck  Rogers”  strip,  now  out  ^ 

harm  results,  than  by  ruthless  expo-  newspapers,  is  characterized  as  “fu-jr 

sition  of  all  that  goes  on  in  his  parish,  turistic  pseudo-science  and  sadism.”’ 

But  he  cannot  escape  Mr.  Hall’s  His  verdict  is  probably  over-stem, «« 

charge  that  he  has  not  done  enough  befits  the  pedagogic  tradition, 
to  combat  the  ignorance  and  bigotry  •  *  * 

that  retard  national  progress  and  that  w»i  .  . 

,  .  1  IN  summation,  he  finds  that  tlia. 

make  too  many  rural  communities  I 


POST  OFFICE  inspectors,  the  AP  been  reading  similar  paragraphs  from  however  beneficent, 
tells  us.  have  found  that  the  charlatans  for  more  than  ^  vears.  •  *  • 


4  tells  us,  have  found  that  the  charlatans  for  more  than  30  years, 
green  ink  used  by  Mr.  Farley  in  sign-  and  they  are  no  more  true  today  than 
ing  commissions  does  not  always  re-  when  they  were  first  printed.  The 


that  retard  national  progress  and  that  w»i  .  . 

make  too  many  n^al  communities  "TTfr  nT’h.H  ^ 

hostile  to  any  metropolitan  influence.  nf  oortain 

however  beneficent  cerUm  stereotyped,  sentU 

however  benehcent.  ^  appeals  Qur  fireside  expert^ 

^  n  u  c  readers  who» 


'pHEY  are  not  all  beneficent  if  you  hit  the  floor  like  good  Saracens  whem 
1  take  it  from  Roger  C.  Gay,  an  a  generous  dad  brings  home  all  tW| 


sist  the  action  of  light  and  the  sig-  “average  weekly  newspaper,  for  all  its  advanced  student  in  the  Harvard  New  York  evening  papers  confim^ 

natures  on  some  documents  have  usefulness  as  a  community  agency,  is  Graduate  School  of  Education,  who  many  of  Mr.  Gay’s  judgments.  Som^ 

faded.  Was  this  the  ink  used  in  writ-  timid  and  discreet  in  the  face  of  con-  writes  in  the  current  Harvard  Edu-  of  the  learning  that  comes  from  tW 

ing  the  department’s  assorted  rulings  troversial  questions.  It  is  now  and  cational  Review,  on  “A  Teacher  Reads  comics  (or  is  it  from  the  4-30  i/w 

A  fVkA  /^TVl « ^  ^  TTa  fk  1 1  /»  _  /\/V  _1  *  _  MV  .  . 


always  has  been.  ’The  average  Ameri¬ 
can  daily,  on  the  other  hand,  is  out- 


on  lotteries?  always  has  been.  ’The  average  Ameri-  the  Comics.”  He  read  all  the  Boston  6:00  p.m.  radio  programs?)  mi^i 

•  •  *  can  daily,  on  the  other  hand,  is  out-  newspapers  from  June  1  to  Nov.  30,  amaze  parents  who  are  not  zealoiw 

covenants,  openly  arrived  at.  spoken  on  controversial  issues,”  com-  1936,  and  has  arrived  at  some  conclu-  readers  of  the  strips — but  the  “sadism” 
V-'  Remember  that  slogan  of  19  years  ments  the  Advertiser.  sions  concerning  the  social  value  of  of  Little  Orphan  Annie  and  Tarzam 

ago?  Remember  the  public  indigna-  ‘"nie  editor  who  consults  himself  these  newspaper  features.  Of  16  strips  doesn’t  seem  in  retrospect  much  lea 
tion  in  every  civilized  country  at  the  rather  than  his  neighbors  when  he  sits  dealing  with  child  life  and  adventure,  moral  than  the  weekly  revenge  dt 
secret  finaigling  that  preceded  and  down  to  write  an  editorial  is  the  free  he  finds  12  worthy  of  juvenile  con-  Maud  on  Old  Si,  nor  the  cannibalistiei 
brought  on  the  World  War?  Remem-  editor.  By  that  test,  the  editors  of  sumption;  three  which  merit  neither  cutting  up  of  the  Katzenjammers  of 
ber  how  the  foreign  offices  blithely  daily  newspapers  have  nothing  to  fear  his  unqualifi^  approval  or  disap-  our  own  childhood, 
bargained  with  other  nations’  prop-  at  the  hands  of  the  editors  of  weekly  proval;  one  (incidentally,  a  leader  in  Without  a  doubt  children  wmiM  K. 
erty  as  the  “valuable  consideraUon”?  pa^rs.  better  off  without  a  diet  of  maddne! 

If  you  do,  what  a  thrill  you  must  have  It  gives  the  Advertiser  a  pam  in  does  not  like  because  of  its  highly  gunnings,  jungle  amours,  and  parti- 
taken  from  the  Washin^on  yam  of  the  neck  when  some  quack  presumes  sensational  or  otherwise  unsuitable”  politics— but  they  seem  to  like^ 

March  29.  For  all  practical  purposes  ^report  that  ‘the  daUy  press’  thinks,  nature.  diet  and,  in  normal  home  surround- 

the  State  Departments  acquiescence  The  daily  press  is  at  cross  purposes,  Gf  ten  strips  dealing  with  family  ghould  suffer  no  harm  from  it 

in  foreign  requests  means  that  secret  of  course.  There  is  no  brotherhood,  life,  four  get  a  clean  bill;  five  are  fair  y  parpu^s,  schools,  and  religion  do 
diplomacy  is  again  in  full  force,  rec-  for  instance,  between  the  Chicago  to  middlin’,  and  one  slightly  below  par  respective  jobs  on  a  child’s 

ognized  as  legitimate  and  necessary.  Tribune  and  the  New  York  Herald  but  not  disapproved.  In  the  strips  pathology  of  three  comie 

The  documents  that  the  U.  S.  A.  will  Tribune,  on  the  one  hand,  and  Scripps-  dealing  with  crime  and  adventures  scrips’  out  of  65  available  to  Bosto^ 
publish  concern  American  participa-  Howard’s  25  dailies  on  the  other.  Both  with  the  law,  one  gets  a  median  grade,  mivht  not  to  nro/lnoo  a 

tion  in  European  events  of  1922 —  sides  are  free.  They  are  just  every-  and  seven  just  below  the  middle,  but  ^  oriminaU  or  norvortc 


which,  you  may  also  remember,  was  day  American  looking  at  public  ques-  not  disapproved.  One  sports  and  ad- 
mainiy  in  the  role  of  “unofficial  ob-  tions  from  different  points  of  view.  venture  strip  wins  top  rank;  two  are 

server.”  We  may  also  reveal  the  “in-  “The  daily  press  is  the  first  to  re-  neither  approved  nor  disapproved. 


of  criminals  or  perverts. 

«  *  * 

t CHILDREN  seem  to  devote  all  their 
attention  to  the  comic  pages,  but 


side”  of  our  Russian-American  rela-  port  the  current  history  of  mankind.  Supernatural  adventure  strips  number  attention  to  the  comic  pages,  but 

tionships  during  1919  —  about  as  the  first  to  express  opinions  about  only  two,  one  of  which  has  recently  they  don’t.  Modern  school  techniqut 

remote  from  current  interest  as  the  that  history  and  to  interpret  that  his-  been  discontinued,  and  neither  rates  uses  the  daily  newspaper  intelligeidly 

reign  of  Peter  the  Great.  Once  again,  tory.  Upon  the  whole,  the  daily  press  a  par  mark.  Two  animated  cartoons  and  compels  a  fairly  regular  reading 

.1  _ 1  _  _.i  •  _i  ;  _  -1  _ : —  _ 


the  powers  popularly  considered  as  is  doing  a  distinguished  job.  _  .  . . 

upholding  democracy  demonstrate  “If  small-town  editors  would  but  ture  strips  show  one  approval  (this  votees  of  the  comic  strips  have  to 
their  lack  of  faith  in  democratic  rule,  brave  local  prejudices  in  their  com-  strip  has  been  discontinued);  three  prepare  weekly  pieces  on  something 
The  people  who  elect  them,  who  pay  munities — some  of  them  do,  but  most  neither  approved  nor  disapproved;  they  have  read  in  the  paper,  and  they 
them,  and  who  die  for  their  mistakes,  of  them  don’t — they  could  perform  a  one  slightly  under  average,  and  one  acquire  additional  merit  if  they  can 


are  highly  approved.  Strong  adven-  of  the  day’s  events.  Three  of  our  de¬ 


strip  has  been  discontinued);  three  prepare  weekly  pieces  on  something 
neither  approved  nor  disapproved;  they  have  read  in  the  paper,  and  they 


one  slightly  under  average,  and  one  acquire  additional  merit  if  they  can 
(this  is  also  a  popular  headliner)  defi-  add  to  the  news  from  their  own  read- 


are  not  considered  intelligent  enough  great  service  in  preparing  the  Ameri-  (this  is  also  a  popular  headliner)  defi-  add  to  the  news  trom  theu:  own  read- 

to  “understand”  the  devious  diplo-  can  mind  to  receive  the  information  nitely  disapproved.  ihg  or  experience.  One  of  them,  aged 

matic  processes  by  which  their  lead-  that  the  daily  press  publishes,  and  to  Burlesque  characterizations  show  Hi  broke  a  rare  moment’s  silence  at 

ers  get  out  of  one  mess  into  a  worse,  receive  it  in  a  friendly,  rather  than  a  four  “A”  ratings,  seven  neither  ap-  the  Sunday  dinner  table  with  this 


ers  get  out  of  one  mess  into  a  worse. 

*  *  * 

A  FEW  days  previously,  one  of  the 
best-trained  Hitler  journals,  the 
Berlin  Zwoelf  Uhr  Blatt  had  declared: 


hostile  spirit.”  proved  nor  disapproved,  and  one  question,  literally  rendered: 

•  *  *  which  seems  to  draw  a  slight  frown  “Dad,  what  is  your  opinion  on 

'HE  Advertiser  is  a  daily  newspa-  without  disapproval.  Of  six  in  a  mis-  Roosevelt  and  the  Supreme  Court? 

per  of  long  distinction  for  edi-  cellaneous  group,  Mr.  Gay  gives  two  I’ve  got  my  own  (and  I  didn’t  get  it 


‘Freedom  of  the  press  is,  in  reality,  torial  merit,  even  in  the  South,  where  “A”  marks,  two  less  than  the  best,  from  Mr.  Henderson,  either)  but  1 


defended  only  by  reactionaries  of  a  editors  are  accustomed  to  speak  their  and  two  not  so  good, 
past  epoch.”  minds  on  controversial  subjects,  un-  Twenty-six  of  the  65  strips  pass  7^3^  young  man  knows  the 

To  which  it  adds  this  refreshing  trammeled  by  consideration  for  sensi-  with  top  marks  the  presumably  stem  radio  stuff  backwards  too.  It 


want  to  know  what  you  think.” 


corollary:  tive  citizens  and  advertisers.  Its  tests  of  this  erudite  gentleman,  who  is 

“Nazi  Germany  has  made  it  impos-  power  is  respected,  probably  feared,  primarily  concerned  with  the  influ- 
sible  for  the  German  press  to  slander  by  some  who  would  like  to  escape  its  ence  on  the  growing  mind;  23  are 
foreign  nations  or  incite  their  leaders.”  attentions.  But,  never  in  Mr.  Hall’s  neither  approved  nor  disapproved;  13 
We  seem  to  recall  one  German  career,  we  suppose,  has  he  had  to  con-  are  mildly  disapproved;  3  are  marked 
newspaper,  within  the  past  month,  re-  front  a  six-gun  in  the  hands  of  a  “C”  for  highly  sensational  or  other- 


is  to  be  hoped  that  our  answer  satis¬ 
fied  him.  He  didn’t  say. 


'  OW  many  pages  are  newspapers} 
using  for  pictures  these  days?' 


ferring  to  a  gathering  of  Jewish  ladies  six-foot  hillbilly,  bent  on  convincing  wise  unsuitable  attributes  for  juve-  More  than  you  think.  As  a  circulatiao|i 
in  New  York,  as  a  group  of  street  the  editor  that  “yore  paper  don’t  know  nile  reading.  promotion  stimt,  the  Minneapolis  Stan 


in  New  York,  as  a  group  of  street  the  editor  that  “yore  paper  don’t  know  nile  reading.  promotion  stimt,  the  Minneapolis  Stan 

women,  assembled  to  be  addressed  by  nuthin’  about  that  lynchin’  last  night.”  If  any  instructor  could  get  a  class  1  ecently  decided  to  put  out  a  “pictursf 

a  pimp.  We  may  be  in  error  in  con-  We  know  at  least  one  erstwhile  South-  year  after  year  in  which  he  could  extra”  carrying  all  the  pictures  andd 

sidering  those  as  society  words  in  ern  weekly  editor  who  had  that  ex-  flunk  only  three  out  of  65,  give  top  cut-lines  used  in  the  previous  wedi 


Berlin.  Evidently  they  are  not  re-  perience  when  he  showed  up  unoffi-  marks  to  40  per  cent,  better  than  pass-  We  are  told  that  guesses  among  th*« 

garded  as  slanderous.  daily  at  a  necktie  party.  He  took  the  ing  to  another  35  per  cent,  passing  to  editorial  and  mechanical  staffs  as  td 

•  *  •  hint,  and  shortly  afterwards,  having  20  per  cent — he  might  be  considered  the  number  of  pages  required  rang 

SPEAKING  of  freedom  of  the  press,  sold  his  paper,  he  took  foot  in  hand  an  excellent  teacher,  an  easy  marker,  from  14  to  20.  'The  “extra,”  distribut 

as  we  do  frequently,  we  find  for  parts  where  the  citizenry  was  less  or  extremely  fortunate  in  those  who  on  March  20,  ran  22  pages.  It  is  tin 


Grover  C.  Hall,  editor  of  the  Mont-  sensitive  to  press  observation  of  its  elected  his  course.  Star’s  claim  that  it  prints  more  pic-* 

gomery  (Ala.)  Adrertiser,  aroused  to  communal  lawlessness.  There  have  The  three  which  he  considers  evil  tures  than  the  Chicago  Times,  New 
anger  on  a  cognate  topic.  From  the  been,  and  doubtless  are.  Southern  in  their  effects  on  the  young  include  York  Daily  News,  New  York  Doil 
Tuskegee  (Ala.)  News,  he  quotes  a  weekly  editors  who  would  have  re-  two  which  have  been  extremely  popu-  Mirror,  Chicago  Tribune,  or  Lo 
piece  credited  to  “exchange,”  and  pro-  ported  the  whole  story — which  re-  lar  with  the  kids  for  years,  and  one,  Angeles  Times,  all  noted  for  thei 
ceeds,  man-fashion,  to  take  it  apart,  quires  considerably  more  personal  now  suspended  as  a  newspaper  strip,  lavish  and  skillful  display  of  ne 


The  offending  paragraph: 


courage  than  an  attack  on  the  power  which  has  had  a  long  vogue  both  in  photos.  Nearly  450  cuts  appear 


“The  daily  newspapers  have  en-  trust,  the  mayor,  or  an  opposition  newsprint  and  radio.  “Tarzan,” 


the  section,  and  this  enumerator  1 


tered  the  ‘big  business’  era  of  their  congressman.  Such  personal  courage  principal  villain,  he  says,  “has  been  count  midway  in  checking  the  num 
existence,  and,  more  or  less,  perhaps  is  not  a  common  virtue,  and  it  is  just  the  worst  offender  against  the  laws  of  ber  of  human  faces  shovm.  It 


subconsciously,  represent  what  other  as  likely  to  be  found  in  a  man  but-  common  decency,”  and  he  cites  two  indisputable  that  pictures  make  cir 
big  businesses  desire.  That  is  why  the  tressed  by  a  bank  account  as  it  is  in  examples  of  juvenile  death  as  a  re-  culation,  but  whether  the  law  ' 
newspapers  in  this  country  have  im-  a  country  printer  worried  about  the  suit  of  youngsters  imitating  the  esca-  diminishing  returns  applies  to  the  fa 
paired  their  hold  on  the  public  and  week’s  payroll — more  likely,  in  fact,  pades  of  the  jungle  hero.  “Little  Ls  a  question  to  which  no  answer 
sacrificed  a  lot  of  their  former  great  TTie  weekly  editor  can  get  by  most  Orphan  Annie,”  with  a  long  radio  and  yet  been  found.  Apparently  ne 
influence.  For  freedom  of  thought,  the  easily  by  not  antagonizing  the  impor-  newspaper  life,  is,  Mr.  Gay  says,  “at  papers  have  not  yet  reached  the  poin 
average  weekly  newspaper  is  far  tent  factors  in  his  conununity,  and  he  once  the  best  loved  and  the  most  where  the  cost  of  pictures,  cuts. 


ahead  of  the  average  daily.” 


has  more  than  the  daily  editor  to  hated  of  all  the  comics.”  It  has,  he  extra  space  it  too  great  for  the  ret 


The  Advertiser,  says  Mr.  Hall,  has  worry  about  if  he  does  antagonize  comments,  “little  to  offer  except  an  in  reader  interest. 


